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ORANGE 

COUNTY 

REGISTER 

REPORTS 


TOTAL 

CIRCULATION: 


DAILY 


SUNDAY 


Orange  County’s  leading  source  of  news 
and  information  continues  to  grow, 
posting  gains  of  19,334  daily  and 
16,979  on  Sunday  —  our  fastest  6- 
montFi  growth  in  history.  This  increase 
in  circulation  can  be  summed  up  in  a 
single  word:  more. 

More  national  and  international 
news  every  day  of  the  week. 

More  features  like  Show,  The 
Weekend  Guide,  Business  Monday  and 
the  new  weather  page. 

More  services  like  ExtraCard  and 
The  Orange  County  Register  InfoUne. 

Never  before  in  Orange  County  history 
has  the  marketplace  shown  such  confi¬ 
dence  in  The  Register’s  leadership. 


T  H  RANGE  O  U  N  T  Y 


Source;  ABC  Fos-Fox  reports, /of  Ae  periods  etufing  3/3 1/93  and  9/30/92; 
mtemal  Register  draJaatm  reports 
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A  SUBSIDIARY  OF  COPlEY  PRESS  NC 


The  newest  state-of-the-art 
printing  facility  in  Illinois! 


Featuring  the  GOSS 
COLORLINER 
OFFSET  PRESS. 


Illinois  newspapers  printed  daily: 

•  The  Beacon-News,  Aurora 

•  The  Courier-News,  Elgin 

•  The  Herald-News,  Joliet 
plus: 

•  The  Shopper  Publications 

•  Accent,  Copley  Chicago  TMC 

•  Retail  Inserts 

•  Other  publications 


•vCvA. 


•  The  finest  quality  reproductions 

•  The  most  complete  suburban 
coverage 

•  The  third  largest  daily 
newspaper  buy  in  Illinois! 


Aurora  •  Elgin  •  Joliet  •  Naperville  •  Waukegan  •  Wheaton 


3101  Route  30  •  P.O.  Box  129,  Plainfield,  IL  60544 
815-439-5310  FAX:  815-439-5357 


IF  YOU’RE  LOOKING  FOR  A 
VOICE  PERSONALS  PROGRAM, TAKE  A 

UNITED  MEDIA’S 
PERSONALLY 
SPEAKING. 


We’re  the  newspaper 
industry’s  leading  supplier 
of  voice  personals  with  a 
proven  success  record  in 
more  than  50  dailies. 

From  one  newspaper 
company  to  another,  we 
have  the  proven  approach 
to  voice  personals.  No 
other  provider  can  claim 


our  first-hand  knowledge 
and  experience  with 
newspapers. 

Come  to  our  NEXPO 
booth  #5129  in  New 
Orleans.  See  our  new 
look.  Hear  about  our  new 


marketing  programs  and 
our  fortified  customer 
service  operation.  Hear 
how  our  service’s  unique 
features  have  made 
United  Media’s 
PERSONALLY  SPEAKING 
the  industry’s  leading 


LOOK  AT 


provider  of  voice 
personals. 

Call  Michelle  Sagalyn  at 
800-221-4816 
(in  New  York, 
212-692-3859)  for  more 
information  on  what  we 
can  do  for  you. 


Proven  Success.  From  Newspaper  People.  United  Media’s  PERSONALLY  SPEAKING®. 


UNITED 

MEDIA 


200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

A  SCRIPPS  HOWARD  COMPANY 


EdkK^PuHisher 


CALENDAR  OF  EVENTS 

MAY 

JUNE 

JULY 

S  M  T  W  T  F  S 

S  M  T  W  T  r  S 

S  M  T  W  T  F  ■ 

1 

1  2  3  4  5 

1  2  3 

2  3  4  5  6  7  8 

6  7  8  9  10  11  12 

4  5  6  7  8  910 

9 10  11  12  13  1415 

13  14  15  16  17  1819 

11  12  13  14  15  1617 

16  17  18  19  20  21  22 

20  21  22  23  24  2526 

16  19  20  21  22  23  24 

2hoH4i25  26  27  2829 
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MAY 

24>2T — International  Newspaper  Publishers  Association  (FlEJ), 
Annual  Conference,  Berlin,  Gerrnany. 

26-28 — Newspaper  in  Education,  Annual  Conference,  Capitol 
Hilton  Hotel,  Washington,  D.C. 

JUNE 

2-6 — Association  of  American  Editorial  Cartoonists,  Annual  Con¬ 
vention,  Four  Seasons  Hotel,  Austin,  Texas. 

S-T — American  Advertising  Federation,  National  Advertising  Con¬ 
ference,  J.W.  Marriott  Hotel,  Washington,  D.C. 

1  2- 1 6 — NEXPO  93  Conference,  New  Orleans  Convention  Center, 
New  Orleans,  La. 

13-1  6 — Newspaper  Association  of  America,  Marketing  Confer¬ 
ence,  New  Orleans  Marriott  Hotel,  New  Orleans,  La. 

1  9-23 — International  Newspaper  Financial  Executives,  Annual 
Conference,  New  York  Hilton  Hotel,  New  York,  N.Y. 

23- 26 — National  Association  of  Hispanic  Journalists,  Annual 
Convention,  Renaissance  Hotel,  Washington,  D.C. 

24- 26 — Suburban  Newspapers  of  America,  Summer  Publishers’ 
Conference,  Hilton  Bonaventure,  Montreal,  Quebec. 

25- 27 — National  Society  of  Newspaper  Columnists,  Annual  Con¬ 
vention,  Benson  Hotel,  Portland,  Ore. 


Seminars/Works  hops/Clinics 


MAY 

1 6-2 1  — Poynter  Institute,  “Newspaper  Leadership  for  Middle  Man¬ 
agers”  Seminar,  Poynter  Institute,  St.  Petersburg,  Fla. 

20-2 1  — New  England  Newspaper  Association,  Credit  and  Collec¬ 
tions  Workshop,  Marriott  Hotel,  Peabody,  Mass. 

23-26— Knight  Center  for  Specialized  Journalism,  “The  Business 
of  Local  Arts”  Seminar,  University  of  Maryland,  College  Park,  Md. 
23-26 — Southern  Newspaper  Publishers  Association  Foundation, 
Computer  Illustration  Seminar,  Carolina  Inn,  Chapel  Hill,  N.C. 

27 — New  England  Newspaper  Association,  First  Line  Supervisors 
Workshop,  Colonial  Hilton  and  Resort,  Wakefield,  Mass. 

JUNE 

4-5 — Graphic  Services  &.  Seminars,  Process  Color  Workshop, 
Graphic  Services  &  Seminars  Headquarters,  San  Luis  Obispo,  Calif. 
6-9 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar,  Waterford  Hotel,  Oklahoma 
City,  Okla. 

13-1  5 — Mid  America  Press  Institute,  Sports  Reporting,  Writing 
and  Editing  Seminar,  Clarion  Hotel,  St.  Louis,  Mo. 

1  3-1  8 — American  Press  Institute,  “The  Ctaft  of  Writing,  the  Art 
of  Editing”  Seminar,  American  Press  Institute,  Reston,  Va. 

13-1  8 — Knight  Center  for  Specialized  Journalism,  “The  Food 
Chain”  Seminar  on  Reporting  on  Agribusiness,  Science  and  Con¬ 
sumers,  University  of  Maryland,  College  Park,  Md. 

20-23 — Southern  Newspaper  Publishers  Association  Foundation, 
Classified  Advertising  Seminar,  Hilton  Hotel,  Baton  Rouge,  La. 
20-25 — American  Press  Institute,  Weekly  Newspaper  Management 
Seminar,  American  Press  Institute,  Reston,  Va. 
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About  Awards 


NPRA  Internal  Communication  Competition.  The 

Newspaper  Personnel  Relations  Association  has  an¬ 
nounced  winners  in  this  year’s  Internal  Communication 
Competition,  which  recognizes  outstanding  internal  com¬ 
munications  efforts  by  newspaper  human  resources  and 
personnel  departments. 

First-place  winners,  by  category,  were  for  Employee 
Newsletter/Magazine;  Under  50,000 — the  San  Juan  Star; 
50,000-250,000 — the  Sarasota  (Fla. )  Herald-Tribune;  Over 
250,000 — the  Rocky  Mountain  News,  Denver;  and  Cor¬ 
porate — Shaw  Newspapers,  Dixon,  Ill. 

For  Internal  Communication  for  a  Single  Purpose,  top 
awards  went  to,  by  category:  Under  50,000 — the  Mail  Tri¬ 
bune,  Medford,  Ore.;  50,000-250,000 — the  Hartford 
(Conn.)  Courant;  Over  250,000 — the  Houston  Chronicle; 
and  Corporate — Cox  Enterprises  Inc.,  Atlanta. 

Woodward  Communications  Inc.  of  Dubuque,  Iowa,  won 
the  NPRA  Above  and  Beyond  Award. 

Timothy  W.  Hughes,  vice  president  of  human  resources 
at  Cox  Enterprises,  won  the  group’s  Catalyst  Award,  which 
acknowledges  human  resources  professionals  for  their  ser¬ 
vice  to  the  newspaper  industry  and  their  innovative  pro¬ 
grams  and  policies. 

NAA  Student  Advertising  Centest.  Six  college  stu¬ 
dents  were  selected  as  national  winners  of  the  American 
Academy  of  Advertising/Newspaper  Association  of  Amer¬ 
ica  Foundation  1992  Student  Newspaper  Advertising  Com¬ 
petition.  The  six  were  selected  from  a  group  of  30  regional 
winners  of  the  student  competition.  First-place  winners 
receive  $500,  second-place  $250  and  third-place  $150. 

Winners  were  first-place — Mary  Palisano  and  David 
Maxim,  the  University  of  Hartford,  and  faculty  sponsor 
Randy  Jacobs;  second-place — Nicole  Marquis  and  Dylan 
Coulter,  the  University  of  Oregon,  and  faculty  sponsor  Bill 
Ryan;  and  third-place — Gina  Brockman  and  Lindsy  Shel¬ 
ton,  Southwest  Missouri  State  University,  and  faculty  spon¬ 
sor  Melissa  Burnett. 

Green  Eyeshade  Award.  Barry  Yeoman  of  the  Durham, 
N.C.,  Independent,  has  received  the  Green  Eyeshade  Award 
for  his  investigative  news  story,  “Highway  Robbery:  How 
Campaign  Dollars  Rule  the  Roads.” 

The  recognition  was  part  of  the  43rd  annual  Excellence 
in  Journalism  competition,  which  is  sponsored  by  the  At¬ 
lanta  Chapter  of  the  Society  of  Professional  Journalists. 

Freudom  of  Information  Award.  Julia  Fillmore  Wal¬ 
lace,  a  librarian  at  the  University  of  Minnesota  who  over¬ 
sees  the  largest  collection  of  government  publications  in 
the  Upper  Midwest,  is  this  year’s  winner  of  the  John  R. 
Finnegan  Freedom  of  Information  Award. 

Finnegan  is  a  former  senior  vice  president  and  assistant 
publisher  of  the  St.  Paul  (Minn.)  Pioneer  Press. 

Wallace  was  chosen  to  receive  the  award  by  the  Min¬ 
nesota  Coalition  on  Government  Information,  a  network 
of  people  concerned  with  issues  involving  access  to 
information. 
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this  put$  it  best: 

"t  cannot  thlnl^^  a  moment  when  i've  been  prouder  of 
American  journalism  than  when  I  first  read  Roy  Gutman's 
repdrts  in  Newsday  the  executions  and  atrocities  occurring 
in  Glirbian^un  'detention  camps'...His  stories,  ail  the  more 
’  ggw^ful  because  of  the  care  and  caution  with  which  they 

I  '  ‘t  were  itoittenj,  .alerl^  the  worid  and  stung  the  United  Nations 

!  »  -I«Bi  and  the  Interdtoonal  Red  Cross  into  action." 

Gemtfltrfierts,  Professor  ttf  Jourhalism,  University  of  Mtoryland, 
arrd  formOr;S<litor  of  the  Philadelphia  Inquirer 

Roy  Gutman*s  courageous  efforts  have  been  feeogpked  with  a  Pulitzer 
Prize  for  internatupal  reporting,  the  Award,  National 

H^diiner's  Gfdjb  A\^d,  Overseas  Press  fird6,Awaf^®^ood  Broun 
Award,  and  the  ^foen^ing  Award  for  fhy^igatlve  Rei^^ng.  Proof  that 
great  reportif^j^ets  rvoifoed.  And  that  journa^m  cart^make  a  difference. 
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9  Losing  Access  to 
Public  Records 

The  government  trend  of  charging 
more  and  more  for  electronic  records  is 
hampering  the  public’s  ability  to  ac¬ 
quire  them. 

1 0  Censorship  or  a 
Matter  of  Taste? 

The  Los  Angeles  Times  is  accused  of 
censorship  for  forcing  a  youth  paper  it 
prints  to  kill  part  of  a  story  involving 
AIDS  prevention  in  oral  sex. 

1  1  Solving  a  Journalist’s 
Murder 

A  U.S.  Attorney  says  the  $20,000  mur¬ 
der  contract  on  crusading  Spanish- 
language  newspaper  editor  Manuel  de 
Dios  Unanue  came  from  the  highest 
levels  of  the  Cali  drug  cartel. 

1 2  Too  Much 
Cult  Coverage 

A  Times  Mirror  poll  shows  most  people 
felt  the  siege  on  the  David  Koresh  com¬ 
pound  outside  Waco  was  over-covered. 

1 3  No  “Paper”  Research 
Project 

Massachusetts  Institute  of  Technolo¬ 
gy’s  Media  Lab,  using  funds  from  17 
newspapers  and  information  compa¬ 
nies,  is  trying  to  create  the  newspaper 
of  the  future — in  whatever  form  it 
takes. 


Page  12  Covering  Cults 


SECTIONS 

22  Newspeople  in  the  News 

23  Obituaries 

24  Advertising/Promotion 
28  News  Tech 

38  Syndicates/News  Services 
44  Classified 

DEPARTMENTS 

2  About  Awards 


1 4  Entering  a  Crowded 
Market 

A  fourth  daily  paper  is  about  to  enter 
Puerto  Rico’s  already  competitive  mar¬ 
ket,  and  nobody  in  the  industry — in¬ 
cluding  its  new  publisher — expects  an 
easy  battle. 

1 A  Covering  the  Total 
Community 

The  Institute  for  journalism  Education 
conducts  workshops  aimed  at  making 
newspapers  more  reflective  of  all  seg¬ 
ments  of  the  population. 


Page  38  Award  winner 


2  Calendar 

5  The  Leading  Edge 
Cannibals  and  classifieds. 

6  Editorial 

7  Letters  to  the  Editor 
27  Stock  Tables 

32  Ad  Data 

52  Shop  Talk  at  Thirty 
Newspapers  face  more  advertiser  pres¬ 
sure  than  they  report. 
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THE  LEAPING  EDGE 

by  Michael  Conniff 


Cannibals  and  classifieds 


C 

annibalization  is  one  of  those 
highfalutin  concepts  that  gives  me  in¬ 
digestion.  When  the  subject  is  news¬ 
papers  and  things  electronic,  it  is  hard 
to  get  to  the  dessert  menu  without 
somebody  mentioning  that  existing 
print  revenue  streams  will  get  eaten 
alive  or  “cannibalized”  if  a  paper  ex¬ 
tends  its  franchise  into  new  electronic 
media. 

This  fear  of  cannibalization  is  based 
on  the  supposition  that  a  newspaper 
venturing  into  emerging  technologies 
runs  the  risk  of  devouring  its  existing 
revenue  streams  by  biting  off  pieces  of 
an  ever-diminishing  print  pie. 

But  cannibalization  as  a  meaningful 
concept  for  newspapers  is  brain-dead. 
For  one  thing,  there  is  ample  evidence 
that  electronic  delivery  expands  the 
audience  for  a  newspaper’s  service: 
Many  callers  to  audiotex  systems,  for 
example,  are  not  regular  readers  of  the 
newspaper  to  begin  with.  There  is  also 
evidence  that  electronic  products  often 
generate  brand-new  revenue  streams 
that  take  not  a  single  dollar  from  the 
print  side:  Witness  the  remarkable  suc¬ 
cess  and  acceptance  of  Voice  Personals 
across  the  country  or  the  $1  million  in 
fresh  revenues  generated  annually  by 
TimesFax,  the  facsimile  publication  of 
the  New  York  Times. 

Finally,  there  is  the  fact  that  if  news¬ 
papers  don’t  eat  their  own  lunch,  elec¬ 
tronically  speaking,  then  somebody 
else  will. 

Which  brings  us  to  the  always  con¬ 
troversial  subject  of  newspaper  classi¬ 
fied  advertising.  There  was  a  time,  per¬ 
haps  two  years  ago,  when  the  debate 
about  the  entrance  of  regional  Bell  op¬ 
erating  companies  (RBOCs)  into  in¬ 
formation  services  seemed  to  boil 
down  to  a  discussion  of  electronic  clas- 

(Conniff  is  editor  of  the  Kelsey  Report, 
a  media  market  intelligence  service.) 


sifieds  and  online  yellow  pages.  This 
fear  was  predicated  on  the  Minitel  sce¬ 
nario  in  France,  whereby  consumer 
phones  or  terminals  would  be  ubiqui¬ 
tous  and  plentiful,  and  the  line  be¬ 
tween  online  classifieds  and  yellow 
pages  would  become  an  electronic  blur. 

That  scenario  has  not  come  to  pass. 
Instead,  the  long-standing  fear  that 
classifieds  would  be  swallowed  whole 
has  been  replaced  by  a  new  wave  of 
classified  product  development  across 
categories  and  technologies. 

In  the  area  of  interactive  television 
(ITV),  Audio  Services  Inc.,  doing  busi¬ 
ness  as  the  IT  Network,  has  an¬ 
nounced  an  online  television  classified 
advertising  service  that  will  be  piloted 
by  Freedom  Newspapers,  publisher  of 
26  daily  and  29  weekly  newspapers,  in¬ 
cluding  the  Orange  County  Register. 

The  IT  Network  and  Freedom 
Newspapers  will  test  electronic  classi¬ 
fieds  in  the  Booth  Cable  franchise  in 
Birmingham,  Mich.,  where  develop¬ 
ment  work  with  Ameritech  Publishing 
Inc.  is  also  under  way  in  40  consumer 
households.  Both  Freedom  and  the  IT 
Network  are  parties  to  the  “joint  prod¬ 
uct  development  agreement”  and  ex¬ 
pect  interactive  classifieds  to  hit  the 
home  market  “in  early  1994.”  Con¬ 
sumers  will  have  the  opportunity  to 
browse  through  and  respond  to  classi¬ 
fieds  appearing  on  the  television 
screen. 

^^Operator-assisted  classifieds  are 
also  on  the  verge  of  being  launched, 
the  cries  of  the  cannibals  notwith¬ 
standing.  Much  like  411  directory  assis¬ 
tance,  operator-assisted  services 
(OAS)  use  a  live  operator  to  query  a 
data  base  for  consumers,  thereby  ren¬ 
dering  such  products  simple  and  rela¬ 
tively  easy  to  use.  Classifacts,  a  Denver 
start-up,  has  convinced  43  newspapers, 
including  some  of  the  most  prominent 


in  the  country,  to  participate  in  the 
launch  this  summer  of  their  national 
OAS  classified  advertising  service. 

Classifacts  is  developing  retrieval 
software  and  building  a  data  base  of 
the  Sunday  classifieds  section  for  the 
43  newspapers  that  have  signed  up  so 
far  —  a  who’s  who  of  the  industry,  in¬ 
cluding  the  New  York  Times,  the  Los 
Angeles  Times  and  the  Washington 
Post.  These  newspapers  will  not  only 
transmit  their  Sunday  classifieds  on 
line  to  Classifacts  in  Denver,  but  they 
will  also  leverage  the  print  product  by 
promoting  the  service  in  their  own 
newspaper.  Newspapers  own  the  soft¬ 
ware,  the  trademark  and  the  Classi¬ 
facts  franchise  in  their  market. 

TThe  service  is  priced  at  $29.95  for 
four  weeks,  with  mail,  online  and  fax 
delivery  available.  Callers  get  a  weekly 
report  in  one  of  these  formats  in  which 
Classifacts  generates  ads  that  fit  their 
criteria.  Payment  is  with  a  credit  card 
number  given  to  the  operator,  and  the 
revenue  is  split  with  the  participating 
newspapers. 

On  the  audiotex/fax  publishing 
front,  Seattle-based  SureFind  Classi¬ 
fieds  expects  to  sign  several  newspapers 
to  contracts  for  a  customized  and  per¬ 
sonalized  classified  service  using  the 
company’s  slick  audiotex  front-end  to 
gauge  a  caller/buyer’s  preferences. 

The  company  is  launching  the  ser¬ 
vice  as  SureFind  Fax. 

The  tag  line  is  “The  Classifieds  that 
Shop  for  You!”  SureFind’s  powerful 
customized  interface  is  able  to  keep 
track  of  a  customer’s  preferences  and 
deliver  the  appropriate  ad  via  fax 
whenever  the  data  base  is  updated 
with  relevant  information.  This  ability 
to  store,  retrieve  and  deliver  cus¬ 
tomized  classifieds  goes  far  beyond  the 
browsing  ability  that  most  visionaries 
are  talking  about.  BE^P 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
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Problems  and  opportunities 

NEWSPAPER  PUBLISHERS  AT  their  first  annual  convention  of  the  Newspaper 
Association  of  America  in  Boston  were  advised — as  if  they  had  to  be — of  all  the 
problems  their  newspapers  face  in  advertising,  circulation  and  readership.  There 
wasn’t  much  new  in  all  that  except  the  big  question  of  what  they  are  going  to  do 
about  it. 

The  publishers  have  spent  more  than  a  year  restructuring  their  industry  asso¬ 
ciations  and  gearing  up  for  an  assault  on  those  problems.  Results  have  yet  to  be 
attained  although  there  is  some  optimism  that  the  economic  climate  has  been 
improving  perceptibly  for  many  newspapers. 

Cathleen  Black,  president  and  CEO  of  NAA,  summed  up  the  fourfold  chal¬ 
lenge  to  newspapers  as  she  had  done  previously  at  the  NAA  Research/Promotion 
and  Market  Development  Conference  a  month  before: 

1.  Stabilize  and/or  protect  our  core  share  (retailing)  in  the  face  of  negative 
trends. 

2.  Penetrate  the  national  advertising  market. 

3.  Stem  erosion  of  readership. 

4.  Grow  in  a  low-growth  environment. 

These  are  major  projects  that  must  be  successful  for  the  future  of  newspapers. 
Most  of  the  details  have  yet  to  be  worked  out. 

It  seems  to  us  that  one  of  the  immediate  challenges,  and  most  promising,  is  in 
protecting  the  “core  share,”  which  is  retail  advertising.  A  talk  to  the  publishers 
that  was  the  most  positive  they  have  heard  in  years  about  retail  advertising,  and 
one  that  must  have  confounded  other  large  retailers  who  have  done  nothing  but 
bad-mouth  newspaper  advertising  recently,  was  by  James  Nordstrom,  the  co- 
chairman  of  the  major  retail  chain  Nordstrom  Inc.  It  was  an  unequivocal  testi¬ 
monial  for  the  power  of  newspaper  advertising. 

Newspaper  ad  salesmen  ought  to  be  able  to  take  it  from  there  and  run  with  it. 
It  should  be  a  challenge  to  other  large  retailers.  Why  is  Nordstrom’s  advertising 
so  successful  when  his  competitors  are  running  off  in  different  directions?  It 
should  be  a  challenge  also  to  national  advertisers  whose  space  buyers  were  quot¬ 
ed  to  NAA  members  as  finding  many  reasons  why  it  is  difficult  to  buy  newspaper 
advertising  —  not  how  powerful  it  is  when  you  do  buy  it. 

As  Black  said  repeatedly,  we  must  correct  the  many  misconceptions  about 
newspapers  and  newspaper  advertising  and  bring  perceptions  in  line  with  reali¬ 
ty.  Let’s  get  to  it. 

Think  positively 

THE  FINAL  WORDS  of  Frank  Bennack  Jr.,  outgoing  chairman  of  the  Newspa¬ 
per  Association  of  America,  were  that  publishers  should  stop  viewing  the  future 
of  newspapers  so  pessimistically.  Think  positively,  he  urged,  and  he’s  right. 

There  has  been  plenty  of  bad  news  about  the  newspaper  business  in  the  last 
two  years,  but  things  are  beginning  to  turn  around. 

In  spite  of  all  the  lamentations  about  declining  readership  and  advertising,  one 
important  thing  is  rarely  mentioned:  60  million  buyers  and  readers  of  1,570  dai¬ 
ly  newspapers,  and  62  million  buyers  and  readers  of  891  Sunday  newspapers,  do 
not  suggest  that  newspapers  are  on  their  last  legs. 
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Letters  to  die  Editor 


He’s  disappointed  over  recent 
NAA  marketing  conference 


RE:  RESEARCHERS  JOIN  marketing 
execs  at  Newspaper  Association  of 
America  conference,  E&P,  April  10, 
1993. 

I  was  very  disappointed  with  the  re¬ 
cent  NAA  Marketing  Conference.  I 
hope  this  conference  was  not  a  portent 
of  things  to  come  now  that  all  of  the 
advertising,  research  and  circulation 
trade  groups  have  been  merged  into 
one  big  happy  family,  affectionately  re¬ 
ferred  to  as  “Nah.” 

There  were  several  areas  of  disap¬ 
pointment: 

1.  Location  —  New  York  City  in 
mid-March  is  not  the  ideal  spot  for  a 
conference.  The  weather  was  cold  and 
rainy. 

Also,  there  are  people  who  did  not 
attend  simply  because  it  was  in  New 
York  City. 

2.  Attendance  —  Attendance  was 
embarrassing.  With  just  slightly  over 
200  attendees,  many  opportunities  for 
networking  were  lost. 

Just  a  few  years  ago,  the  Internation- 


Newsp^rdom. 

50  YiARS  AGO  ...  The  Bonne¬ 
ville  Power  Administration,  an 
agency  of  the  Department  of  the  In¬ 
terior,  launched  its  own  Watts  News 
Monthly  four  months  after  Elmer 
Davis,  Office  of  War  Information, 
ordered  the  elimination  of  all  un¬ 
necessary  government  publications 
and  prohibited  the  publication  of 
new  ones. 

Seventy  American  correspondents 
get  a  well-earned  breathing  spell 
after  the  victory  of  the  Allied  Forces 
in  Tunisia.  They  had  covered  the 
battles  of  North  Africa  with  the 
British  since  1941  and  with  the  Al¬ 
lied  armies  since  the  invasion  Nov.  8. 

From  Editor  &  Publisher 
May  15,  1943 


al  Newspaper  Marketing  Association 
conferences  had  over  500  in  atten¬ 
dance.  The  Newspaper  Research 
Council,  a  very  small  trade  group,  had 
120  or  so  at  their  Ft.  Lauderdale  con¬ 
ference  a  few  years  back. 

3.  Vendors  —  I  felt  sorry  for  the  ven¬ 
dors.  They  did  not  get  the  attention 
they  deserved. 

They  were  placed  on  a  level  different 
from  the  conference  sessions  and  there 
was  little  incentive  to  go  visit  them. 
The  one  mixer  they  did  have  was  a 
cash  bar  with  beer  priced  at  $5  a  bottle. 
The  number  of  vendors  was  also  down 
considerably  from  past  conferences. 

4.  Socialization  —  Unfortunately, 
New  York  City  was  a  big  attraction  for 
many  of  those  in  attendance. 

Theater,  movies,  plays,  shopping, 
restaurants,  museums  and  attractions 
all  pulled  people  away  from  conference 
events.  Thus  the  evening  events  were 
very  sparsely  attended. 

5.  Award  Ceremony  —  One  of  the 
most  important  aspects  of  past  INMA 
conferences  was  its  awards  ceremony 
and  sharing  of  promotion  ideas.  There 
was  not  a  single  promotion  idea  on  dis¬ 
play.  Past  INMA  conferences  had  over 
2,000  entries  on  display.  I  think  the 
NAA  staff  grossly  underestimated  the 
importance  of  the  awards  ceremony 
and  the  sharing  of  ideas.  Not  only  does 
it  give  peer  recognition  of  exceptional 
work,  but  one  good  idea  gleaned  from 
the  thousands  of  entries  can  pay  for 
the  cost  of  the  conference. 

6.  NAA(or  Nah)  —  If  you  read  the 
attendees’  list,  there  were  18  NAA 
staff  people  in  attendance.  That  is  sim¬ 
ply  too  many.  NAA  is  supposed  to  be  a 
trade  group  run  by  men  and  women  in 
the  industry  who  are  willing  to  give  of 
their  time.  It  should  not  be  a  staff-driv¬ 
en  organization. 

7.  Cathleen  Black  —  I  found  NAA 
president  and  CEO  Cathleen  Black’s 
appearance  in  an  all-leather  suit  (I’m 
not  kidding)  inappropriate.  Perhaps 
at  an  evening  reception,  but  not  as 
the  keynote  speaker  during  a  morn¬ 
ing  session.  Her  attire  detracted  from 
her  talk  and  respectability. 


I  don’t  understand  why  NAA  decid¬ 
ed  on  New  York  City  in  March  with  its 
lousy  weather  and  many  social  distrac¬ 
tions.  1  would  have  chosen  a  resort  in 
the  South  or  West,  which  would  have 
been  attractive  to  prospective  atten¬ 
dees  and  would’ve  provided  a  pleasant 
environment  for  socializing  and  net¬ 
working. 

Let  us  hope  that  by  next  year,  NAA 
can  learn  a  few  lessons  on  how  to  host 
a  conference. 

If  they  do  not,  attendance  will  con¬ 
tinue  to  be  low  and  the  conferences 
will  become  just  a  company-paid  vaca¬ 
tion  rather  than  an  invaluable  source 
of  contacts  and  networking. 

Bill  Northrop 

(Northrop  is  marketing  director 
of  the  Observer  Publishing  Co. , 
Washington,  Pa.) 


Wrong  impression 
given  on  expenses 

THE  ARTICLE  ABOUT  the  Freedom 
Forum  in  the  April  3  edition  of  Editor 
&  Publisher  gives  the  mistaken  impres¬ 
sion  that  administrative  expenses  domi¬ 
nate  our  expenditures.  That  is  wrong. 

The  Freedom  Forum  spent  $50  mil¬ 
lion  last  year  worldwide  to  assist  the 
cause  of  free  press,  free  speech  and  free 
spirit. 

We  have  consciously  and  aggressive¬ 
ly  shifted  our  emphasis  from  grants  to 
operating  programs.  This  is  the  mix: 
$20  million  for  grants,  $19  million  in 
operating  programs  and  a  $5  million 
new  conference  center  —  a  total  of  $44 
million  —  plus  administrative  expenses 
of  $6  million. 

Even  with  a  new  headquarters,  a  new 
conference  center  and  major  new  pro¬ 
grams,  the  prudent  management  of  the 
Freedom  Forum’s  funds  has  resulted  in 
our  asset  base  growing  to  more  than 
$715  million. 

That  is  $65  million  more  than  the 
foundation  had  in  1989  when  it  moved 
to  the  Washington  area. 

Your  reference  to  The  Chronicle  of 
Philanthropy  reports  that  president 
Charles  Overby’s  salary  doubled  from 
1989  to  1991  leaves  out  the  fact  that  his 
1989  pay  was  for  six  months,  not  12. 

Tracy  A.  Quinn 

(Quinn  is  vice  president/ commu¬ 
nications  of  the  Freedom  Forum) 
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Believe  it  or  not,  we 
just  won  three  national 
awards  for  a  story 


we’re  not  very  proud  of. 


Last  fall  wasn’t  exact¬ 
ly  a  high  point  in  our  state’s 
history. 

The  protest  rallies, 
hate  crimes  and  controversy 
that  surrounded  Measure  9 
practically  tore  communities 
apart.  The  issue  obviously 
hit  a  nerve.  And  the  battle 
got  very  personal. 

The  eyes  of  the  nation 
turned  to  Oregon,  awaiting 
the  outcome.  We  were  the 
spotlight  of  a  national  de¬ 
bate  over  personal  morality 
and  public  policy,  tolerance 
and  family  values. 

And  The  Oregonian  was  there, 
covering  it  all.  The  paper  would  write 
over  300  stories  about  Measure  9  before 
the  issue  came  to  a  climax  during  the 
November  election. 

But  before  the  election.  The 
Oregonian  editorial  department,  headed 
by  Robert  M.  Landauer,  decided  it  was 
time  for  The  Oregonian  to  do  more  than 
just  report  the  news. 


It  was  time  to  take  a  stand. 

The  result  was  a  series  of  twelve 
editorials,  called  “Oregon’s  Inquisition,” 
in  which  Landauer  declared  the  campaign 
for  the  measure  was  based  largely  on 
myths,  distortions  and  defamations. 

Now  here  it  is,  five  months  later. 
And  as  we  all  know,  the  measure  was 
defeated -the  Oregon  Constitution  will  not 
be  revised  to  declare  homosexuality 


to  be  “abnormal,  wrong, 
unnatural  and  perverse.” 

So  it’s  over.  At  least 
for  now.  We’ve  gone  back  to 
getting  along  as  best  as  we 
can.  And  Robert  Landauer’s 
twelve  editorials  have  long 
since  been  forgotten. 

But  then  recently  they 
resurfaced,  to  be  awarded 
three  of  the  highest  honors 
in  the  newspaper  business 
-  the  National  Headliner 
Award  from  the  Press  Club 
of  Atlantic  City,  New  Jersey, 
the  1993  Unity  in  Media 
Award  from  Lincoln  Uni¬ 
versity,  Jefferson  City,  Missouri,  and  the 
Walker  Stone  Award  from  the  Scripps 
Howard  Foundation  of  Cincinnati,  Ohio. 

Yes,  we  are  very  proud  that  these 
editorials  have  won  awards.  But  what 
we’re  really  hoping  is  that  we  never  have 
to  write  another  story  like  that  again. 


If  It  Matters  To  Oregonians,  Ifs  In  The  Oregonian. 


m? 


Every  Saturday  since  1884 
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Losing  Access 
To  Public  Records 

Government  trend  to  charge  more  and  more  for  its  electronic 
records  is  hampering  the  public’s  ability  to  acquire  them 


by  Mark  Fitzgerald 

OPEN  ACCESS  TO  public  records 
faces  a  new  threat:  financially  strapped 
governments  from  Washington,  D.C., 
to  local  town  halls  are  discovering  that 
those  records  are  a  cash  cow. 

Computerized  public  records  now 
can  be  repackaged  into  valuable  prod¬ 
ucts,  and  private  firms  are  clamoring  to 
market  them. 

However,  in  the  process,  freedom  of 
information  (Fol)  advocates  say,  the 
public  is  losing  access  to  records  their 
tax  dollars  paid  for. 

Further,  some  governments  eager  to 
cash  in  on  their  records  are  proposing 
steps  that  would  fundamentally  change 
the  public  nature  of  the  records  alto¬ 
gether,  critics  say. 

“We  must  stop  this  growing  trend  to¬ 
ward  commercialization  of  public 
records,”  said  Barbara  A.  Peterson, 
staff  attorney  for  the  Florida  Legisla¬ 
ture’s  Joint  Committee  on  Information 
Technology  Resources. 

At  the  Fol  Summit  in  Nashville, 
Tenn.,  sponsored  recently  by  the  Free¬ 
dom  Forum,  Peterson  and  others  in  the 
so-called  “access  community”  said 
these  were  some  developments  of  an 
alarming  trend: 

•  Colorado’s  state  Legislature  recent¬ 
ly  passed  a  law  enabling  the  state  to 
copyright  all  public  information. 

•  The  U.S.  Department  of  Education 
has  permitted  the  contractor  who  used 
public  information  to  create  the  wide¬ 
ly  used  education  research  data  base 
known  as  ERIC  to  copyright  the  data 
base. 

•  Dade  County,  Fla.,  turned  over  all 
its  public  records  to  the  Florida  Power 
&  Light  utility,  which  computerized 
the  data. 


After  Hurricane  Andrew,  Peterson 
said,  the  utility  refused  to  provide  the 
digitized  data  base  for  free  for  the  state 
Department  of  Natural  Resources 
cleanup  effort. 

•  Florida’s  Supreme  Court  turned 
over  record-keeping  of  its  decisions  to 
Westlaw,  the  online  service  of  West 
Publishing  Co.,  the  big  legal  publishing 
firm. 

“The  court  has  access  for  free  —  but 
1  have  to  pay  $100  an  hour  to  Westlaw,” 
said  Peterson,  an  employee  of  the 
Florida  state  Legislature. 

Indeed,  Peterson  describes  Florida 
as  something  of  a  pioneer  in  the  com¬ 
mercialization  of  public  information. 


“They  think  that  through  public 
records  they  have  found  a  quick  [rev¬ 
enue]  fix,”  she  told  the  Fol  Summit. 

One  of  Florida’s  ideas:  Fix  the 
charge  for  access  to  information 
according  to  the  buyer  and  his  plans 
for  the  data.  As  an  example,  a  com¬ 
mercial  vendor  might  pay  more  than  a 
journalist. 

“Generally,  I  don’t  see  states  trying 
so  much  to  deny  access  as  they  are  try¬ 
ing  to  make  a  buck  off  the  access,”  Pe¬ 
terson  said. 

However,  the  net  effect  has  been  to 
make  information  more  expensive  — 
and  therefore  more  scarce. 


Anne  Heanue,  associate  director  of 
the  Washington  office  of  the  Ameri¬ 
can  Library  Association,  said  several 
federal  agencies  have  already  stopped 
publishing  their  proceedings  because 
private  database  services  were  covering 
the  decisions. 

The  result  is  that  libraries  —  every 
bit  as  financially  strapped  as  any  gov¬ 
ernment  —  must  either  pay  for  the 
proceedings  or  do  without  them. 

Ironically,  among  the  private  firms 
most  eager  to  begin  commercializing 
public  records  are  several  newspaper 
companies. 

Dayton  (Ohio)  Daily  News  editor 
Max  Jennings  said  his  paper  is  creating 


a  data  base  to  cover  all  patents  issued  in 
the  United  States.  For  a  fee,  other  pub¬ 
lications  will  be  able  to  get  a  list  of  all 
patents  issued  in  their  state  or  region. 

The  newspaper  is  also  looking  at 
repackaging  data  from  the  Occupa¬ 
tional  Safety  and  Health  Agency  and 
other  agencies,  he  said. 

“This  kind  of  thing  raises  all  kinds 
of  moral  and  ethical  issues,”  Jennings 
said.  But  the  editor  is  clearly  optimistic 
about  the  Fol  implications  of  online 
access  to  public  information. 

“I  think  we  are  going  to  get  access  to 
records  we  never  had  before,  if  we’re 
aggressive  and  go  after  it,”  he  said.BE^P 


“We  must  stop  this  growing  trend  toward 
commercialization  of  public  records,”  said 
Barbara  A.  Peterson,  staff  attorney  for  the  Florida 
Legislature's  Joint  Committee  on  Information 
Technology  Resources. 
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Censorship  or 
a  Matter  of  Taste? 

L.A.  Times  charged  with  prior  restraint  for  refusing  to  print 
youth  magazine  unless  sexually  explicit  paragraph  is  deleted 


by  M.L.  Stein 

THE  LOS  ANGELES  Times  has  been 
accused  of  censorship  for  forcing  a 
youth  paper  it  prints  to  kill  part  of  a 
story  involving  AIDS  prevention  in 
oral  sex. 

Donna  C.  Myrow,  executive  direc¬ 
tor  of  the  bimonthly  LA  Youth,  a 
tabloid  written  by  and  for  teen-agers, 
protested  the  Times’  action  to  publish¬ 
er  David  Laventhol  and  editor  Shelby 
Coffey. 

She  asserted  there  was  no  mention 
of  “prior  review”  when  the  Times 
agreed  to  print  LA  Youth  free  as  a  com¬ 
munity  service.  The  Times  insists  the 
issue  is  not  censorship  but  a  matter  of 
taste. 

LA  Youth,  one  of  a  chain  of  10  na¬ 
tionwide  newspapers  for  teens,  has 


been  supported  for  several  years  by 
various  foundations  and  companies, 
including  the  Times  Mirror  Founda¬ 
tion,  the  Knight  Foundation  and  Bank 
of  America.  Times  editorial  staffers 
have  served  as  mentors  and  writing 
coaches  for  the  paper. 

The  Times  also  has  run  LA  Youth  ar¬ 
ticles  on  the  op-ed  page  and,  according 
to  Myrow,  the  paper’s  youngsters  have 
served  as  sources  and  have  done  actual 
reporting  for  Times  reporters  working 
on  gang-  and  drug-related  stories. 

Following  Myrow’s  request  to  Coffey, 
the  Times  began  printing  LA  Youth 
with  the  April-May  1993  issue. 


“We  were  delighted,”  Myrow  said. 
“This  could  save  us  $30,000  a  year.” 

However,  Myrow’s  delight  turned 
sour  when  Times  community  affairs  di¬ 
rector  Lisa  Reale  objected  to  a  para¬ 
graph  in  the  copy  of  a  story  by 
Bernadette  Lee  about  “Club  Prophy- 
lactive,”  in  which  teens  learn  about 
safe  sex. 

The  objectional  paragraph  read  in 
part:  “They  actually  showed  [on  a 
video  screen]  some  guy  putting  a  con¬ 
dom  on  his  erect  penis.  Gross!  They 
showed  people  having  sex.” 

The  rest  of  the  paragraph  quoted  a 
flier,  handed  out  at  the  club,  which  de¬ 
scribed  in  graphic  detail  how  to  assure 
protection  from  AIDS  while  having 
oral  sex. 

Both  Reale  and  Myrow  agreed  that 
Reale  had  demanded  that  the  para¬ 


graph  be  stricken  before  the  Times 
would  print  the  issue. 

“I  took  it  out  because  it  was  either 
that  or  we  would  not  get  out  and  we 
had  hired  trucks  waiting  to  deliver  the 
papers,”  Myrow  said.  “But  we  had  nev¬ 
er  been  told  there  would  be  prior  re¬ 
view  of  the  paper.  We  are  not  the  L.A. 
Times  and  we  are  not  in  their  paper. 
They’re  just  donating  printing.  We  are 
distributed  in  300  public  and  parochial 
schools  and  no  one  in  the  school  dis¬ 
trict,  the  archdiocese  or  the  private 
sector  has  ever  objected  to  anything  in 
the  paper.” 

Reale  termed  the  matter  a  “minor 


misunderstanding.”  She  said  the  Times 
arrangement  with  LA  Youth  was  ap¬ 
proved  by  others  in  the  paper’s  com¬ 
munity  service  division  “before  I  got 
into  it.  It  had  not  been  thought 
through.  This  is  a  taste  issue.  As  a 
community  affairs  department  of  the 
Times,  we  are  held  accountable  by  par¬ 
ents,  teachers  and  other  people.” 

Reale  said  that  she  had  asked  Myrow 
to  hold  off  the  press  run  until  “we 
could  do  some  soul-searching”  to  re¬ 
solve  the  standoff,  but  Myrow  retorted 
that  the  issue  had  to  be  printed  on 
deadline. 

Laura  Morgan,  the  Times’  chief  me¬ 
dia  spokesperson,  commented,  “You 
can  call  something  like  this  censorship 
or  you  can  see  it  for  what  it  is:  one  par¬ 
ty  feeling  that  the  deleted  paragraph 
was  not  appropriate.  Printing  LA  Youth 
is  part  of  our  community  outreach  pro¬ 
gram  and  it  has  our  name  on  it.  We’re 
within  our  rights  to  say  to  [LA  Youth], 
‘You  do  what  you  gotta  do,  but  we  don’t 
want  our  name  attached  to  it  this 
time.’  ” 

Morgan  referred  to  the  LA  Youth 
notice  that  the  paper  was  printed 
through  the  courtesy  of  the  Los  Ange¬ 
les  Times. 

Myrow,  a  former  schoolteacher,  said, 
“Being  told  not  to  print  something  is 
censorship  and  we  were  never  told  be¬ 
fore  they  agreed  to  print  the  paper  that 
they  would  impose  editorial  policy  on 
us.” 

However,  both  Myrow  and  Reale 
said  they  were  optimistic  about  reach¬ 
ing  some  kind  of  accord  in  a  meeting 
to  be  held  with  Eugene  L.  Falk,  the 
Times’  executive  vice  president  for  ad¬ 
ministration.  If  the  issue  cannot  be  re¬ 
solved,  Myrow  said,  “We  will  withdraw 
from  the  arrangement.” 

Meanwhile,  she  said,  LA  Youth  has 
received  support  for  its  position  from 
the  Freedom  Forum  and  the  Journal¬ 
ism  Education  Association.  BECT 


“They  Ve  just  donating  printing.  We  are 
distributed  in  300  public  and  parochial  schools 
and  no  one  in  the  school  district,  the 
archdiocese  or  the  private  sector  has  ever 
objected  to  anything  in  the  paper.” 
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Solving  a 

Journalist’s  Murder 

U.S.  Attorney  says  the  $20,000  murder  contract  came 
from  the  highest  levels  of  the  Cali  drug  cartel 


ANNOUNCING  ARRESTS  THAT 
they  said  solved  the  murder  of  journal¬ 
ist  Manuel  de  Dios  Unanue,  federal 
prosecutors  in  New  York  said  that 
Colombian  cocaine  kingpins,  miffed  at 
his  reporting,  hired  assassins  to  silence 
the  crusading  Spanish-language  editor 
and  publisher. 

Investigators  said  they  devoted  the 
same  attention  to  the  journalist’s  mur¬ 
der  that  they  devote  to  finding  cop 
killers. 

De  Dios  died  on  the  night  of  March 
11,  1992,  after  a  gunman  walked  calmly 
into  the  Meson  Asturias  restaurant  in 
a  predominantly  Hispanic  area  of 
Queens,  N.Y.,  and  fired  two  shots  from 
a  9-mm  semiautomatic  pistol  into  the 
journalist’s  head  as  he  drank  a  beer  at 
the  counter. 

Authorities  on  May  10  announced 
the  indictments  in  U.S.  District  Court 
in  Brooklyn  of  Alejandro  Wilson  Mejia 
V^lez,  18,  the  alleged  triggerman,  and 
John  Mena,  24,  who  allegedly  hired 
him  on  a  contract  from  cocaine  smug¬ 
glers  based  in  Cali,  Colombia. 

Acting  U.S.  Attorney  Mary  Jo 
White  said  Velez  was  arrested  May  8 
outside  a  rooming  house  in  Miami. 
Mena  has  been  in  jail  for  nearly  a  year 
on  charges  that  he  ran  a  New  York  co¬ 
caine-processing  factory,  and  other  sus¬ 
pects  are  under  arrest. 

“We  now  have  in  custody  most  of 
those  directly  responsible  for  this  mur¬ 
der,”  White  said  at  a  press  conference. 

“Any  murder  is  obviously  a  heinous 
crime.  But  when  the  victim  is  mur¬ 
dered  not  for  revenge  or  out  of  a  pas¬ 
sion,  but  because  he  has  reported  on 
the  truth  as  he  has  found  it,  we  all  are 
very  much  the  victims  here,”  she  said. 

Press  reports,  quoting  unnamed  law 
enforcement  sources,  said  charges  have 
been  lodged,  but  the  indictments  re¬ 
main  sealed  against  at  least  five  others, 
including  two  who  have  agreed  to 
plead  guilty. 


A  special  homicide  unit  of  New  York 
City  Police  Department  detectives 
spearheaded  the  international  investi¬ 
gation  that  led  to  the  arrests. 

A  cooperative  effort  by  New  York 
journalists  to  investigate  the  murder 
fell  apart  not  long  after  it  started  last 
year. 

While  news  of  journalists  being  as¬ 
saulted  and  killed  is  not  uncommon  in 
many  nations,  de  Dios’  execution  was 
particularly  blatant,  coming  as  it  did  in 
what  is  regarded  as  the  nation’s  media 
capital. 

Mena  was  arraigned  May  11  and 
faces  a  minimum  of  20  years  and  maxi¬ 
mum  of  life  in  prison  if  convicted  on 


Investigators  said 
they  devoted  the  same 
attention  to  the 
journalist’s  murder 
that  they  devote  to 
finding  cop  killers. 


the  murder  charge.  Velez  was  awaiting 
arraignment  in  Florida  and  was  expect¬ 
ed  to  be  extradited  to  New  York. 

White  gave  few  details  except  to  say 
that  the  $20,000  murder  contract  came 
from  “the  highest  levels”  of  the  Cali 
drug  cartel  and  very  little  of  it  was  ac¬ 
tually  paid. 

Cuban-born,  de  Dios,  48,  was  a  for¬ 
mer  editor  of  New  York’s  Spanish  lan¬ 
guage  daily  El  Diario/La  Prensa  and 
wrote  and  published  on  a  shoestring 
two  local  crime  magazines.  Crimen,  or 
Crime,  and  Cambio  XXI,  or  Change 
21,  referring  to  the  next  century,  at  the 
time  he  was  killed. 

One  issue  of  Crimen  described  a 
1991  bust  of  an  alleged  New  York 


branch  of  the  Cali  organization  and 
named  Jose  Santacruz  Londono  and 
Gilberto  Rodriguez-Orejuela  as  leaders 
of  the  cartel. 

De  Dios’  companion  and  mother  of 
his  child,  Vicky  Sanchez,  told  reporters 
at  a  separate  news  conference  that  au¬ 
thorities  “didn’t  have  the  courtesy  to 
tell  me”  about  the  arrests,  “and  it’s  a 
shame  that  they  didn’t  have  the  cour¬ 
tesy  to  inform  Manuel’s  family.  His 
friends  and  family  and  I  have  been  af¬ 
ter  them  from  the  beginning  to  solve 
this  case  and  not  let  it  die.” 

She  said  justice  would  not  be  done 
until  the  men  who  ordered  the  assassi¬ 
nation  were  punished. 

Investigators  had  more  than  their 
share  of  leads,  because  de  Dios  had 
many  enemies.  He  wrote  extensively 
about  the  police  killing  of  two  Puerto 
Rican  independence  leaders  and  had 
built  up  large  debts  locally. 


ASNE  monitors 
President  Clinton’s 
information  policy 

THE  AMERICAN  SOCIETY  of  News¬ 
paper  Editors,  in  an  effort  to  monitor 
the  Clinton  administration’s  actions  on 
information  access,  is  asking  members 
to  notify  the  society  of  any  run-ins  they 
have  with  the  federal  government. 

The  society  wants  to  publish  an  “out¬ 
rage  list”  of  the  most  “egregious  exam¬ 
ples  where  federal  records  should  be 
open  but  are  not,”  said  ASNE  Freedom 
of  Information  Committee  chairman 
Deborah  Howell  of  Newhouse  News 
Service  in  Washington. 

Howell  requests  that  members  desig¬ 
nate  a  newsroom  coordinator,  inform 
staff  about  the  program  and  report  inci¬ 
dents  through  March  1,  1994,  to  ASNE 
headquarters  in  Reston,  Va. 
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Too  Much 
Cult  Coverage 

Times  Mirror  poll  shows  most  people  felt  the  conflict  between 
Koresh  clan  and  federal  agents  outside  Waco  was  over^covered 


by  Debra  Qersh 

THE  STANDOFF  BETWEEN  cult 
members  and  federal  agents  outside 
Waco,  Texas,  was  the  most  closely  fol¬ 
lowed  news  story  of  the  past  month, 
yet  most  people  felt  it  received  too 
much  coverage. 

Half  of  all  respondents  to  the  Times 
Mirror  News  Interest  Index  for  May 
1993  said  they  very  closely  followed 
events  in  Waco  —  39%  said  it  was  the 
one  story  they  followed  most  closely  — 
but  42%  thought  it  received  too  much 
coverage. 

Further,  only  16%  said  coverage  was 
excellent.  More  than  half  (52%)  rated 
it  as  good,  21%  said  it  was  only  fair, 
and  8%  believed  it  was  poor,  according 
to  the  survey  by  the  Times  Mirror 
Center  for  the  People  &  the  Press  in 
Washington,  D.C. 

People  were  split  whether  the  press 
has  been  too  critical  of  the  Clinton  ad¬ 
ministration  for  its  handling  of  events 
in  Waco  (40%)  or  whether  the  amount 
of  criticism  has  been  about  right 
(42%). 

Opinion  about  criticism  of  the  FBI 
also  was  closely  divided,  with  43%  say¬ 
ing  the  press  has  been  too  critical  and 


37%  saying  the  amount  of  criticism  has 
been  about  right. 

With  50%  of  the  people  following  it 
very  closely,  the  standoff  in  Waco  was 
the  second  most  closely  followed  news 
story  in  1993.  The  first  was  the  deploy¬ 
ment  of  U.S.  forces  to  Somalia,  which 
was  very  closely  watched  by  52%  of 
the  public  in  January. 


The  fire  that  destroyed  the  cult 
compound  was  the  termination  of  the 
nearly  two-month-long  seige  outside 
Waco,  Texas. 


The  second  Rodney  King  trial  in  Los 
Angeles  was  the  next  most  watched 
news  story  for  May.  Forty-seven  percent 


of  respondents  said  they  followed  cov¬ 
erage  of  that  event  very  closely. 

By  comparison,  the  first  trial  and  its 
violent  aftermath  was  very  closely  fol¬ 
lowed  by  70%  of  the  public,  making  it 
the  third  most  closely  followed  story 
since  the  index  began  in  1986. 

Yet,  not  unlike  the  Waco  story,  just 
over  a  quarter  of  the  respondents 


(26%)  said  the  second  trial  received 
too  much  coverage,  and  few  (17%)  rat¬ 
ed  coverage  as  excellent. 

Most  of  the  respondents  (41%)  said 
media  coverage  of  the  latest  King  trial 
and  verdict  was  good,  while  just  under 
a  third  (30%)  said  it  was  only  fair. 
Eight  percent  rated  it  poor. 

Interestingly,  of  the  34%  who  be¬ 
lieve  coverage  of  the  second  King  trial 
was  one-sided,  20%  said  the  media  fa¬ 
vored  the  prosecution;  54%  said  it  was 
unbiased.  Among  those  who  detected 
a  press  bias,  three  times  more  whites 
and  Hispanics  believed  it  favored  the 
prosecution,  while  more  than  twice  as 
many  blacks  thought  it  favored  the  po¬ 
licemen,  according  to  the  report. 

Almost  half  of  all  respondents 
(47%)  said  they  believed  the  media  did 
as  much  as  they  could  to  avoid  creating 
a  tense  atmosphere  in  Los  Angeles 
during  the  second  trial.  When  asked 
about  last  year’s  trial,  however,  56%  of 
respondents  said  the  nature  of  the  cov¬ 
erage  encouraged  people  to  go  out  and 
join  the  post-verdict  rioting. 

In  addition,  44%  of  respondents  said 
news  organizations  made  it  seem  as 
though  most  black  residents  condoned 
the  1992  riots. 

Showing  its  lowest  level  of  public 
concern  in  18  months,  news  about  the 
U.S.  economy  was  followed  very  close¬ 
ly  by  only  37%  of  the  public,  a  drop 
from  49%  in  February.  That  37%  is  the 
lowest  score  for  interest  in  economic 
news  since  October  1991,  when  it  was 
36%. 

After  the  economy,  news  about  the 
White  House  task  force  on  health  care 
reform  was  of  interest,  with  30%  of  the 
public  watching  that  story  very  closely. 

The  administration’s  decision  to  al¬ 
low  women  to  serve  in  naval  and  air 
combat  roles  and  the  Republican  op¬ 
position  to  the  president’s  stimulus 
package  each  were  followed  very  close¬ 
ly  by  27%  of  the  public. 

News  from  Bosnia  finally  made  an 


People  were  split  whether  the  press  has  been  too 
critical  of  the  Clinton  administration  for  its 
handling  of  events  in  Waco  (40%)  or  whether  the 
amount  of  criticism  has  been  about  right  (42%). 
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Major  newspaper  companies 
join  MIT  research  project 


impact  on  public  interest,  albeit  slight. 
Nearly  a  quarter  (24%)  said  they  fol¬ 
lowed  the  debate  very  closely  over 
whether  to  use  U.S.  air  strikes  against 
the  Serb  forces  in  Bosnia,  and  a  similar 
number  (23%)  said  they  followed  news 
about  the  civil  war  there  very  closely. 
By  comparison,  in  both  January  and 
February  of  this  year,  only  15%  of  the 
public  said  they  followed  news  about 
the  civil  war  in  Bosnia  very  closely. 

The  gay  rights  march  in  Washing¬ 
ton,  D.C.,  was  very  closely  followed  by 
only  16%  of  the  public  —  15%  said  it 
got  too  much  coverage  —  and  nearly  a 
third  (31%)  said  they  followed  the 
event  not  at  all  closely. 

Of  least  interest  to  the  American 
public  last  month  was  the  voter  refer¬ 
endum  in  Russia,  which  was  very 
closely  followed  by  only  10%  of  the  re¬ 
spondents,  although  20%  said  they  fol¬ 
lowed  it  fairly  closely  and  36%  not  too 
closely. 

Thirty-two  percent  did  not  follow 
that  event  at  all  closely. 

When  asked  only  if  they  had  heard  a 
great  deal,  something  or  nothing  about 
other  events,  the  report  found  that 
57%  of  the  public  had  never  heard  of  a 
survey  declaring  that  only  1%  of  men 
are  homosexual  and  43%  never  heard 
about  the  parasite  in  Milwaukee’s 
drinking  water  that  made  residents 
sick. 

News  events  most  people  had  heard 
something  about  included  the  docu¬ 
ment  from  Russia  that  allegedly 
showed  there  were  more  U.S.  prisoners 
of  war  held  in  Vietnam  than  were  freed 
in  1974  (  54%);  the  opening  of  the  U.S. 
Holocaust  Museum  in  Washington, 
D.C.,  (40%);  and  the  gang  of  teen-age 
boys  in  California  who  made  a  sport  of 
their  sexual  conquests  (36%).  ■ES'P 

Donnelly  to 
produce  coupons 
for  News  America 

NEWS  AMERICA  ESI  Inc.  announced 
an  agreement  with  commercial  printing 
company  R.R.  Donnelly  &  Sons  that 
will  allow  Donnelly  to  produce  a  signifi¬ 
cant  percentage  of  News  America  FSl’s 
newspaper  coupon  programs. 

The  five-year  agreement  begins  in 
September. 

R.R.  Donnelly  is  installing  new  print¬ 
ing  presses  in  its  South  Daytona,  Fla., 
and  Los  Angeles  plants  as  well  as 
adding  200  employees  this  fall. 


by  Qeorge  Qarneau 

MASSACHUSETTS  INSTITUTE  of 
Technology’s  Media  Lab,  using  funds 
from  17  newspaper  and  information 
companies,  is  trying  to  create  the 
newspaper  of  the  future — in  whatever 
form  it  takes. 

The  research  and  development  pro¬ 
ject,  called  News  in  the  Future  (NIF), 
says  it  will  explore  “new  means  of  gath¬ 
ering,  filtering  and  delivering  news.” 

Costing  about  $2  million  a  year,  it  is 
one  of  the  largest,  most  ambitious  and 
most  cooperative  efforts  aimed  at  rein¬ 
venting  newspapers  for  the  computer 
age. 

NIF,  modeled  after  a  similar  “indus¬ 
trial  liaison”  project  begun  in  1989  for 
the  television  industry,  brings  together 


seven  related  research  efforts  under 
one  umbrella,  said  John  Hynes,  Media 
Lab  associate  director. 

About  half  the  sponsors  are  newspa¬ 
per  companies,  a  significant  departure 
for  an  industry  notorious  for  its  lack  of 
research  and  development  spending. 

“I  don’t  think  anything  like  this  has 
ever  happened  in  the  newspaper  busi¬ 
ness  before,”  said  Frank  Hawkins,  a 
spokesman  for  Knight-Ridder  Inc.  In 
addition  to  joining  the  consortium, 
Knight-Ridder  is  researching,  at  its  In¬ 
formation  Design  Lab  in  Denver,  the 
application  of  portable  computer 
screens  for  news  display. 

Hawkins  said  the  consortium  was  an 
acknowledgment  that  methods  of  de¬ 
livering  news  will  change. 

“What  this  suggests  is  that  news¬ 
papers  are  going  to  continue  to  play  a 
leading  information  and  news  role  in 
their  communities,  but  they  will  have 
one  or  two  or  three  more  ways  to  get  to 
consumers,”  he  said. 

The  possibilities  are  so  open-ended, 
and  changes  are  coming  so  quickly, 
that  it  is  in  the  best  interests  of  news¬ 


papers  to  explore  as  many  avenues  as 
possible,  Hawkins  said. 

NIF’s  chairman  is  Jerome  B.  Rubin, 
the  former  Times  Mirror  Co.  senior 
vice  president  who  developed  the  com¬ 
puterized  information  services  Nexus 
and  Lexus.  A  10-person  team  includes 
Media  Lab  director  Nicholas  Negro- 
ponte,  electronic  publishing  project 
leader  Walter  Bender  and  seven  other 
faculty  researchers. 

The  consortium  will  work  under  a 
five-year  agreement. 

For  about  $100,000  a  year,  sponsors 
get  to  meet  twice  annually  with  project 
leaders  to  set  the  agenda,  receive  occa¬ 
sional  briefings  and  have  some  access 
to  the  lab. 

The  first  meeting  is  set  for  late  July, 
the  cutoff  date  for  sponsors  to  sign  on. 


The  five-year  goal,  Negroponte  said 
in  announcing  the  project  at  a  confer¬ 
ence  in  Japan,  is  to  figure  out  how  to 
program  computers  to  recognize  news 
content  and  select  information  to  fit  a 
reader’s  interests. 

Multimedia  presentations  of  text, 
sound  and  video  will  integrate  news 
and  advertising  in  “a  seamless  land¬ 
scape  that  ranges  from  the  most 
serendipitous  to  the  most  urgent  infor¬ 
mation,”  he  said. 

For  Gannett  Co.  Inc.,  the  new  con¬ 
sortium  means  no  change  in  its 
$75,000-a-year  Media  Lab  sponsorship. 

Other  sponsors  include  Aamulehti 
Group  Inc.,  ABC  Radio  Networks  and 
Capital  Cities/ ABC  Publishing  Group, 
Advance  Publications  Inc.  and  New- 
house  Broadcasting  Corp.,  BellSouth 
Enterprises  Inc.,  Grupo  Consolidado, 
Globe  Newspaper  Co.,  Hearst  Corp., 
International  Business  Machines,  Mc- 
Cann-Ericson,  Reed  Elsevier  PLC, 
Televisa  SA,  Times  Mirror  Co.  and  the 
Tribune  Co. 

The  Media  Lab  said  six  others  were 
considering  joining.  BEOT 


Costing  about  $2  million  a  year,  it  is  one  of 
the  largest,  most  ambitious  and  most  cooperative 
efforts  aimed  at  reinventing  newspapers  for 
the  computer  age. 
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Entering  a 
Crowded  Market 


Investor  launches  a  new  daily  newspaper  in  Puerto  Rico 


by  Larry  Luxner 


guage  San  Juan  Star,  a 
Scripps  Howard  affiliate,  F||| 

A  FOURTH  DAILY  paper  is  about  to  sells  only  36,000  copies,  H 

enter  Puerto  Rico’s  already  crammed  but  its  readership  con- 
newspaper  market,  and  nobody  in  the  sists  of  tourists,  affluent 
industry  —  including  its  new  publisher  “gringos”  and  Puerto  Ri- 
—  expects  an  easy  battle.  cans  who  have  lived  on 

El  Diario,  a  tabloid  like  its  one  En-  the  U.S.  mainland  and  I 

glish-language  and  two  Spanish-lan-  use  English  as  a  second  I 

guage  rivals,  has  already  printed  two  language.  ^ 

prototype  issues  and  is  scheduled  to  There  was  a  fourth 
begin  appearing  as  a  five-days-a-week  newspaper,  El  Mundo, 
newspaper  in  early  May  with  a  circula-  hut  labor  problems  forced 
tion  goal  of  60,000.  that  prestigious  paper 

“I  think  this  is  the  best  moment  to  shut  in  December  1990 
begin  a  new  Spanish-language  paper,  after  68  years  of  continu-  1 

There’s  a  need  for  alternative  points  of  ous  publication.  A  fifth 
view  in  Puerto  Rico,”  said  Rafeel  San-  daily,  El  Reportero,  lasted 
tos  Del  Valle,  a  51-year-old  corporate  only  eight  years  until  its 
attorney  heading  the  new  venture.  demise  in  1988. 

“We  did  a  feasibility  study  and  found  In  both  cases,  the  pa- 
that  there  are  four  areas  abandoned  by  pers  found  it  impossible 
the  other  papers:  youth,  women,  senior  to  compete  with  El  Nue- 
citizens  and  those  living  outside  the  vo  Di'a,  which  was  found- 

San  Juan  metro  area.  We  promise  that  ed  in  1971  by  Antonio  — 

this  paper  will  cover  the  whole  island,  Ferre,  the  son  of  former  pi  rj.  .  . 

not  just  San  Juan.”  Gov.  Luis  A.  Ferre,  and  ” 

Puerto  Rico’s  3.6  million  people  al-  has  enjoyed  steady 
ready  have  three  dailies  to  choose  growth  ever  since.  Many  people  view 

from.  The  largest  is  El  Nuevo  Dia,  a  El  Nuevo  Dia  as  a  booster  for  the  pro- 

230,000-circulation  paper  thick  with  statehood  New  Progressive  Party 
ads  and  sophisticated  graphics.  Next-  (NPP). 


He  concedes  that  the  bulk  of  his  readership  will 
probably  come  from  among  the  800,000  or  so 
Puerto  Ricans  who  voted  for  the  PDF’s 
gubernatorial  candidate  last  November  and  are 
now  disenfranchised  and  ‘‘without  a  forum.” 


Vocero,  whose  200,000  “It’s  not  going  to  be  easy  [for  El  Di¬ 
crime  stories  on  the  front  ario]  to  enter  the  market,”  says  Francis- 
,  blood-red  headlines  that  co  Priegues,  media  director  for  West 
ly  to  blue-collar  workers.  Indies  &  Grey  Advertising,  one  of  the 
irison,  the  English-lan-  island’s  largest  ad  agencies.  “It  would 

-  have  to  compete  head-on  with  El  Nue' 

VO  Dia  and  El  Vocero. 

Adds  consultant  Alex  W.  Maldona- 


( Luxner  is  a  free'lance  journalist  based 
in  San  Juan,  Puerto  Rico.) 
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“I  will  take  positions  that  benefit 
the  Puerto  Rican  people,  regardless  of 
the  political  parties’  positions,”  vows 
Del  Valle  in  an  interview  at  his  21st- 
floor  office  in  San  Juan’s  banking 
district. 

He  concedes  that  the  bulk  of  his 
readership  will  probably  come  from 
among  the  800,000  or  so  Puerto  Ricans 
who  voted  for  the  PDP’s  gubernatorial 
candidate  last  November  and  are  now 
disenfranchised  and  “without  a  forum.” 
Their  candidate.  Sen.  Victoria  Munoz 
Mendoza,  lost  to  the  NPP’s  Dr.  Pedro 
Rossello. 

Total  investment  in  El  Diario  is  $3.5 
million,  split  equally  among  Del  Valle 
and  19  other  investors,  most  of  whom 
are  in  their  30s  and  40s,  he  says.  The 
new  paper  is  to  be  printed  on  a  5 -year- 
old,  12-unit  Goss  Community  press  in 
the  town  of  Canovanas.  Printing  will 
be  handled  by  a  separate  firm,  Grupo 
Inversol,  which  is  headed  by  Fabio 
Garcia  Matienzo,  a  former  president  of 
the  government-owned  phone  compa¬ 
ny.  Like  its  rivals,  El  Diario’s  newsstand 
price  is  30^. 

Del  Valle  says  he  is  seeking  per¬ 
mission  under  Puerto  Rican  law  to 
set  up  the  new  paper  as  a  coopera¬ 
tive,  which  would  mean  certain  fi¬ 
nancial  advantages  such  as  low- inter¬ 
est  loans.  The  application  is  pending 
before  the  Cooperative  Development 
Administration. 

The  attorney,  who  has  extensive 
background  in  property  law  but  no 
journalism  experience,  was  part-owner 
of  El  Regiond,  a  weekly  local  paper 
which  circulated  in  Humacao  and 
southeastern  Puerto  Rico,  until  he  sold 
it  two  years  ago.  Until  recently,  he  also 
owned  a  small  paper  specializing  in 
condominium  property  law. 

Del  Valle  says  the  idea  of  starting 
another  newspaper  in  Puerto  Rico 
stems  from  his  belief  that  the  island 
needs  more  competition. 

“The  market  is  not  competitive,  it’s 
monopolistic,”  he  says.  “El  Nuevo  Dia 
has  95%  of  the  market.  Those  who 
read  El  Vocero  have  interests  com¬ 
pletely  different  from  those  who  read 
El  Nuevo  Dm.  The  public  wants  a 
Spanish-language  alternative  to  El 
Nuevo  Dia” 

Del  Valle  originally  wanted  to  call 
his  new  paper  El  Diario  PuertoV' 
riqueno,  but  the  government  said  it 
could  not  protect  exclusive  use  of  that 
name;  it  was  also  too  long  to  fit  on  the 
masthead,  he  says. 

El  Diario’s  first  free  prototype,  pub¬ 


lished  Feb.  1,  had  25,000  copies;  the 
second,  published  March  4,  had 
40,000.  The  third,  which  came  out  in 
April,  had  a  press  run  of  50,000.  By  the 
time  El  Diario  begins  appearing  daily, 
it  should  have  a  circulation  of  60,000, 
about  the  same  that  El  Mundo  had  at 
the  time  of  its  demise. 

Del  Valle  says  he  plans  to  use  many 
colorful  photos  and  graphics  to  attract 
younger  readers,  many  of  whom  do 
not  read  newspapers  at  all.  Print  size  is 
also  bigger  than  that  of  the  other  pa¬ 
pers.  In  addition,  he  plans  to  lure  ad¬ 
vertisers  of  youth-oriented  products 
such  as  liquor,  clothing,  sporting  goods, 
autos  and  stereos  by  charging  half  of 
what  El  Nuevo  Dia  or  the  Star  charge. 

“Our  target  is  to  have  no  less  than 
56  pages,  [though]  1  don’t  want  to  have 
a  big  newspaper  full  of  ads,”  he  said,  re¬ 
ferring  to  El  Nuevo  Dia,  which  some¬ 
times  carries  250  pages,  mostly  ads. 

Editorially  speaking,  Del  Valle  says 
he  wants  a  strong  business  section 
focusing  on  manufacturing,  agriculture, 
tourism  and  the  cooperative  move¬ 
ment,  as  well  as  current  issues  such  as 
Puerto  Rico’s  political  status  and  the 
future  of  Section  936  t^x  incentives, 
which  provide  most  of  the  muscle 
behind  Puerto  Rico’s  industrialized 
economy. 

He  will  also  publish  a  bigger-than- 
usual  paper  on  Fridays  to  circulate  over 
the  weekend,  as  well  as  a  monthly,  full- 
color  magazine  devoted  to  women.  Del 
Valle  says  that  El  Diario  will  subscribe 
to  the  Associated  Press  and  the  Span¬ 
ish  news  agency  EFE,  though  “We’ll 
limit  international  news  to  two  or 
three  pages  and  use  only  stories  that 
are  relevant  to  Puerto  Rico.” 

The  paper  will  employ  75  to  100 
people  full  time,  up  from  the  30  full- 
and  part-time  employees  currently  on 
staff.  Already,  Del  Valle  estimates,  he 
has  received  over  1,000  resumes  from 
reporters,  photographers,  salespeople, 
graphic  artists  and  others  both  in  and 
out  of  Puerto  Rico.  Initially,  salaries 
will  not  be  nearly  as  high  as  those  paid 
by  El  Nuevo  Dia,  but  that  could 
change  too  as  the  paper  grows. 

“According  to  our  plans,  we’ll  break 
even  within  eight  months  to  a  year,” 
says  Del  Valle,  adding  that  he  will  head 
the  operation  a  year  or  so  before  turn¬ 
ing  it  over  to  the  other  investors. 

To  all  those  people  who  say  El  Di' 
ario  does  not  stand  a  chance  —  and 
there  are  plenty  of  them  —  Del  Valle 
has  one  last  thing  to  say:  “We’re  not 
going  to  fail.” 


Newspapers  turn 
off  young  adults, 
according  to  study 

YOUNG  ADULTS  ARE  more  likely  to 
recycle  the  daily  newspaper  than  read 
it,  according  to  a  study  by  two  commu¬ 
nications  professors. 

“Young  adults  may  be  discouraged  by 
their  early  experiences  with  news¬ 
papers,”  said  Kevin  G.  Barnhurst,  asso¬ 
ciate  professor  of  graphic  arts  at  Syra¬ 
cuse  University’s  S.I.  Newhouse  School 
of  Public  Communications. 

Barnhurst  and  Ellen  Wartella  of  the 
University  of  Texas  exami'  d  164 
young  adults’  early  percepti  nd  ex¬ 
periences  with  newspapers. 

The  study  found  that  often  the  news¬ 
paper  was  a  source  of  household  con¬ 
flict,  according  to  Barnhurst. 

“Some  respondents  felt  that  their 
parents  spent  too  much  time  reading 
the  newspaper  and  not  enough  time 
paying  attention  to  them,”  he  said. 

One  student  wrote,  “The  newspaper 
seemed  to  be  an  obstacle  between  my 
parents  and  me.  1  just  remember  times 
when  I  wanted  to  talk  to  my  parents, 
but  they  were  more  interested  in  the 
paper.” 

Some  respondents  reported  being 
scolded  for  reading  the  newspaper  out 
of  turn.  The  paper  was  usually  read  first 
by  the  fathers  and  men  in  the  house¬ 
hold,  followed  by  mothers  and  other 
women  of  the  house  and  then  the  older 
male  siblings. 

Barnhurst  said  papers  can  better  con¬ 
nect  with  young  adults  by  publishing 
stories  that  have  to  do  with  their  world. 

“For  young  people,  the  front  page 
can  be  a  wasteland,  a  desert,”  he  said. 
“News  from  Washington  may  be  mean¬ 
ingless  to  young  adults.  What  interests 
them  is  news  about  people  and  places 
they  know.  As  long  as  these  issues  re¬ 
main  apart,  young  adults  are  unlikely  to 
become  readers.” 

Atlanta  papers 
launch  zoned  edition 

THE  ATLANTA  JOURNAL  and  Con¬ 
stitution  has  launched  a  weekly  zoned 
section  for  papers  circulated  in  the  At¬ 
lanta  city  limits. 

The  new  section,  CityLife,  will  focus 
on  20  neighborhoods  that  comprise  the 
Atlanta  Project,  which  was  started  by 
former  President  Jimmy  Carter. 

The  section  appears  every  Thursday. 
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Covering  the 
Total  Community 

IJE  conducts  workshops  aimed  at  making  newspapers 
more  reflective  of  all  segments  of  the  population 


by  Debra  Qersh 

SINCE  THE  RIOTS  in  Los  Angeles 
last  year,  and  time  and  time  again  in 
coverage  of  minority  issues,  the  press 
has  taken  hits  over  coverage  that  mis¬ 
represents  or  excludes  segments  of  the 
community. 

In  an  attempt  to  thwart  that  criti¬ 
cism,  the  Oakland,  Calif.-based  Insti¬ 
tute  for  Journalism  Education  has  be¬ 
gun  a  series  of  “Total  Community 
Coverage”  workshops. 

Working  with  newspapers  and  mi¬ 
nority  journalism  groups  —  notably 
the  National  Association  of  Black 
Journalists  (NABJ),  the  National  Asso¬ 
ciation  of  Hispanic  Journalists  (NAHJ) 


and  the  Asian  American  Journalists 
Association  (AAJA),  IJE  spends  about 
a  week  with  journalists  of  all  races, 
delving  into  issues  affecting  all  seg¬ 
ments  of  the  population. 

Although  the  focus  is  on  coverage  of 
minorities,  IJE  president  A.  Stephen 
Montiel  said  gender,  sexual  orientation 
and  physical  disabilities  issues  also  are 
among  those  addressed. 

The  pilot  program  was  held  at  the 
Fort  Worth  (Texas)  Star- Telegram  in 
mid-April.  Participants  included  28 
newspaper  employees,  including  re¬ 
porters,  editors,  photographers  and  a 
graphic  artist,  some  in  Fort  Worth  and 
others  from  bureaus,  people  of  color, 
whites  and  gay  staffers. 

After  about  a  week  of  intense  dis¬ 
cussion  and  learning,  the  participants 
produced  an  eight-page  special  paper 
—  not  distributed  with  the  Star- 


Telegram  —  that  was  critiqued  by 
staffers  and  sources  from  the  commu¬ 
nity  who  were  involved. 

The  result  of  the  project  is  an  11- 
member  task  force  that  will  take  the 
project’s  message  to  others  in  the 
newsroom  with  seminars  and  contin¬ 
ue  to  monitor  the  paper  to  see  that  it 
becomes  more  reflective  of  the 
community. 

Charter  members  of  the  task  force 
are  appointed  but  are  expected  to  be 
elected  as  the  idea  takes  hold,  ex¬ 
plained  Jackie  Koszczuk  from  the  pa¬ 
per’s  Washington,  D.C.,  bureau,  who 
participated  in  the  project. 

Los  Angeles  is  to  be  the  site  for  the 
next  Total  Community  Coverage 


project,  but  it  is  to  be  structured 
differently. 

The  Los  Angeles  project  will  include 
a  group  of  more  than  40  editors,  re¬ 
porters,  photographers  and  graphic 
artists  from  across  the  country,  and,  in¬ 
stead  of  working  from  a  specific  paper, 
a  makeshift  newsroom  will  be  set  up  at 
an  educational  institution  or  in  rented 
space,  probably  in  South  Central, 
according  to  Montiel.  Plans  for  the 
project  have  not  been  finalized  since 
funding  has  only  recently  been 
received. 

Following  completion  of  the  week- 
long  project  Aug.  11-18,  members  of 
the  AAJA,  whose  convention  in  Los 
Angeles  begins  on  the  18th,  will  cri¬ 
tique  the  resulting  work  as  will  partici¬ 
pating  members  from  the  community. 

“One  of  the  spotlights  that  hit  Los 
Angeles  in  the  last  couple  of  years  was 


not  only  on  the  unrest  but  also  on  the 
media  coverage,  which  has  been  under 
extraordinary  scrutiny,”  commented 
Washington  Post  columnist  Dorothy 
Gilliam,  IJE  board  chair  and  vice  presi¬ 
dent/print  of  the  NABJ. 

Gilliam  added  that  it  is  important 
for  newspapers  to  become  vehicles  for 
letting  different  voices  be  heard,  fos¬ 
tering  understanding  and  helping  peo¬ 
ple  to  know  each  other  better. 

Other  Total  Community  Coverage 
projects  are  slated  for  Atlanta,  to  pre¬ 
cede  the  Unity  ’94  convention  there, 
and  possibly  in  conjunction  with  the 
minority  journalist  associations’  con¬ 
ventions  in  1995,  Montiel  said.  He 
added  that  individual  newspapers  are 
encouraged  to  participate. 

The  Total  Community  Coverage 
program  in  Los  Angeles  was  made  pos¬ 
sible  by  a  $100,000  grant  from  the 
Freedom  Forum.  A  portion  of  those 
funds  also  will  be  used  for  an  IJE  man¬ 
agement  training  program  held  in  con¬ 
junction  with  the  NABJ  convention  in 
Houston  in  July. 

In  addition,  IJE  announced  that  a 
$17,500  gift  from  the  New  York  Times 
Co.  will  fund  a  management  training 
seminar  to  be  held  in  conjunction  with 
the  NAHJ  conference  in  Washington, 
D.C.,  this  June. 


lAPA  extends  date 

CANDIDATES  FOR  THE  Inter  Amer¬ 
ican  Press  Association’s  annual  scholar¬ 
ships  have  an  extra  month  in  which  to 
apply  this  year. 

The  deadline  for  applications  is  Sept. 
1  instead  of  the  traditional  Aug.  1. 

Senior  journalism  students  and  U.S. 
or  Canadian  journalists  interested  in 
studying  in  or  reporting  from  Latin 
America  may  apply  for  the  scholarships. 

More  information  may  be  obtained 
through  the  IAEA  Scholarship  Fund, 
2911  N.W.  39th  St.,  Miami,  Fla.  33142. 


Gilliam  added  that  it  is  important  for 
newspapers  to  become  vehicles  for  letting  different 
voices  be  heard,  fostering  understanding  and 
helping  people  to  know  each  other  better. 
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Knight-Ridder 

Ensuiss  Babnoed  Covoage.^ 

by  cultivating  minority  talent. 


Damian  Benders 
Fairfax  Station,  Virginia 


Jason  Butler 
Kent,  Ohio 


Ivelys  Figuero 
Philadelphia,  Pennsylvania 


night-Ridder's  minority  advancement  programs 
attract  the  nation's  best  and  brightest,  ^d 
it's  just  one  of  the  ways  we  create  the 
foimdation  for  the  future  of  newspapering. 

These  bright  prospects  are  Knight-Ridder's  Minority 
Scholarship  Program  Winners  for  1993. 

Newspapers  and  information  systems  that  reflect  the 
diversity  of  our  communities  are  one  of  the  main  concerns 
of  Knight-Ridder.  These  minority  advancement  programs 
are  just  some  of  the  ways  we  recruit  and  advance  the 
talented  people  that  will  ensure  the  integrity  of  our 
companies  for  years  to  come. 

Minority  Scholarship  Program  —  Four  Kni^t-Ridder 
scholars  (2  business,  2  journalism)  receive  $^000  a  year  for 
four  years,  summer  internships  and  a  position  at  a 
Knight-Ridder  company  upon  graduation. 

Minority  University  Scholarship  Programs  — 
Knight-fodder  provides  three  $5,000  scholarships  for  two 
years  in  advertising,  journalism  and  business  to  students 
at  Howard  University,  Spelman  College  and  Florida  A&M 
University.  Scholars  also  receive  a  summer  internship  at  a 
Knight-Ridder  company . 

Public  Affairs  Reporting  Fellowship  for  Minorities  — 
Offering  a  Master's  Degree  in  Public  Affairs  Journalism 
from  The  University  of  Maryland,  this  fellowship  is 
designed  to  give  a  promising  early  career  minonty 
journalist  advanced  training  in  political  and  public  eiffairs 
reporting. 

Specialized  Reporting  Fellowship  for  Minorities  —  This 
two  year  fellowship  exposes  early  career  journalists  to 
government  reportmg,  Dusiness,  politics,  features. 

To  learn  more  about  Knight-Ridder's  minority 
advancement  programs,  please  Ccdl  A1  Fit^atrick, 
Assistant  Vice-President  of  Minority  Affairs,  (305) 
376-3934. 


Lawrence  Patrick  m 
Detroit,  Michigan 


\m  KNIGHT 
UWRIDDER 


Reporting  on 
Senator  Papa  John 

Son  buys  weekly  newspaper  from  his  father,  who  then  goes  into 
politics;  now  dad’s  a  frequent  news  item  for  the  paper 


by  M.L.  Stein 

WHEN  STEVE  ANDRIST  bought  the 
Crosby  (N.D.)  Journal,  there  were 
some  unusual  and  delicate  complica¬ 
tions  in  connection  with  the  sale. 

The  seller  was  his  father,  John  An- 
drist,  who  had  published  the  weekly  for 
35  years  after  inheriting  it  from  his  fa¬ 
ther.  A  father-son  turnover  by  itself  is 
not  unheard  of  but,  instead  of  hanging 
it  all  up,  John,  61,  decided  to  go  into 
politics.  He  recently  ran  for  the  state 
Senate  and  won. 

Now  he  is  a  frequent  news  item  for 
the  Journal,  circulation  3,000,  which 
initially  gave  his  offspring  some  ethical 
concerns.  Moreover,  dad  continued  to 
write  his  highly  opinionated  column 
that  has  been  a  staple  of  the  paper  for 
many  years. 

In  his  own  column  a  few  weeks  ago 
—  headed  “Reporting  on  Senator  Papa 
John  means  taking  some  extra  precau¬ 
tions”  —  Steve  described  their  rela¬ 
tionship  this  way  after  his  dad  went  to 
the  Legislature:  “Before  long.  Sen. 
John  Andrist’s  name  started  making 
frequent  appearances  in  the  newspaper 
....  Before  much  longer,  the  new  pub¬ 
lisher,  the  senator’s  son,  started  fend¬ 
ing  off  some  sheepish  feelings  that  he 
was  beginning  to  look  instead  like  the 
senator’s  secretary.” 

The  press  releases  from  John’s  office 
are  not  much  of  a  problem  because  it  is 
“standard  operating  procedure”  for 
North  Dakota’s  weekly  newspapers  to 
use  them  from  all  legislators,  “although 
we  take  a  sharp  knife  to  canned  copy,” 
Steve  continued. 

However,  the  son  noted  that  in  the 
past  month,  he  had  written  three 
front-page  news  stories  about  the  elder 
Andrist’s  involvement  in  Senate  bills. 

“Coupled  with  the  column  and  news 
releases,  these  news  stories  may  begin 
to  look  like  a  bit  of  paternal  overkill,” 
observed  Steve,  who  took  up  weekly 
publishing  after  a  career  on  dailies  as  a 


Steve  Andrist 


reporter  on  the  Bismarck  (N.D.)  Tri¬ 
bune  and  city  editor  of  the  Rochester 
(Minn.)  Post-Bulletin. 

The  new  publisher  went  on  to  de¬ 
fend  his  decisions,  saying  the  paper 
was  simply  trying  to  cover  legislative  is¬ 
sues  affecting  its  readers,  his  father’s 
role  notwithstanding. 

Steve,  38,  further  pointed  out  that 
John  is  also  getting  a  fair  amount  of  ex¬ 
posure  in  other  state  newspapers  and 
that  TV  news  programs  have  filmed 
and  interviewed  him. 

“So  maybe  the  Journal  is  just  going 
with  the  flow,”  he  commented. 

Interviewed  by  E&P,  Steve  said  the 
dual  columns  provide  an  extra  zip  to 
the  Journal  because  he  and  papa  don’t 
always  agree  on  political  matters. 

“I’ve  talked  to  him  about  choreo¬ 
graphing  our  differences  so  we  can 
have  a  point-counterpoint  in  the  pa¬ 
per,”  Steve  remarked  jokingly. 

There  is,  he  noted,  one  issue  on 
which  they  strongly  agree:  the  “sur¬ 
vival”  of  Crosby,  a  community  of  1,300 
people  with  a  steady  population 
decline. 


“Young  people  are  migrating  out  and 
we’re  trying  to  preserve  the  town,” 
Steve  said.  “When  I  was  in  high  school, 
there  were  about  1,700  people  here.” 

Young  Andrist  also  wants  to  save  the 
Journal  and  what  he  calls  “old-fash¬ 
ioned  journalism.”  That’s  what  drew 
him  back  to  Crosby,  where  he  had 
worked  for  his  father  while  a  journal¬ 
ism  major  at  the  University  of  North 
Dakota. 

“I  felt  on  the  dailies  there  was  too 
much  of  a  tendency  toward  USA  To- 
day-kind  of  newspapering  and  not 
enough  emphasis  on  solid  news  sto¬ 
ries,”  Andrist  commented.  “The  dailies 
are  gearing  to  particular  reader  groups, 
focusing  largely  on  the  17-  to  29-year- 
old  age  segment  and  not  paying  much 
attention  to  older  people  or  general 
readers. 

“There  are  so  many  niche  groups 
newspapers  are  concerned  about  in¬ 
stead  of  concentrating  on  the  commu¬ 
nity  as  a  whole.” 

The  Journal,  Andrist  said,  publishes 
with  the  interests  and  welfare  of  all  its 
readers  strictly  in  mind.  The  paper  also 
circulates  in  other  nearby  farming 
communities. 

One  of  his  first  moves  in  taking 
over  the  weekly  was  to  initiate  an  an¬ 
nual  “Warm  Heart  Award”  to  recog¬ 
nize  ordinary  Crosby  citizens  who 
have  done  good  deeds  that  usually  go 
unrecognized. 

“Organizations  like  the  Chamber  of 
Commerce  and  the  Rotary  Club  have 
all  kinds  of  awards  for  outstanding 
achievements  but  there  are  many  peo¬ 
ple  who  do  good  things  in  the  normal 
course  of  their  lives  and  few  ever  hear 
about  them,”  Andrist  explained. 

Thus,  the  Journal  selected,  as  one 
award  recipient,  Doug  Grote,  a  rural 
mail  carrier.  His  nominators  along  his 
route  praised  Grote  for  “quietly  giving 
of  himself  in  countless  ways,  never  ex¬ 
pecting  recognition.” 
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Layoffs  and  buyouts  at 
the  Los  Angeles  Daily  News 


They  reported,  for  example,  that  he 
hands  out  Saturday  treats  to  kids 
along  his  way  and  special  gifts  on 
holidays. 

Arlene  Olson  was  picked  for  an 
award  because  a  neighbor,  who  had 
been  hurt  in  an  auto  accident,  related 
that  Olson  came  to  her  house  and 
“helped  me  with  all  kinds  of  tasks.”  Ol¬ 
son  also  was  cited  for  her  frequent  vis¬ 
its  to  patients  at  the  local  hospital  and 
a  nursing  home. 

Penna  Barden  was  recommended  by 
friends  for  helping  care  for  a  handi¬ 
capped  widow  and  her  volunteer  work 
at  Good  Samaritan  Centers. 

“The  prize  is  only  a  dinner  for  two  at 
a  local  restaurant  but  we  get  a  pile  of 
nominations,”  Andrist  said.  “We  pro¬ 
mote  the  feature  heavily,  particularly 
around  Christmas  when  news  is  usually 
quite  slow.  It  gives  us  a  nice  story  and 
provides  tremendous  good  will  from  all 
those  who  get  their  names  in  the  pa¬ 
per,  either  as  nominators  or  nominees, 
as  well  as  from  all  their  friends  and 
relatives.” 

Andrist  added  that  “It  truly  does 
give  recognition  to  those  ‘warm  hearts’ 
who  aren’t  out  for  glory  or  community 
leadership  positions  but  who  are  sim¬ 
ply  good  people.”  BE^P 


THE  LOS  ANGELES  Daily  News  has 
laid  off  10  editorial  staffers  and 
worked  out  buyout  arrangements  with 
15  other  editorial  employees,  the  pa¬ 
per  reported. 

The  Daily  News  originally  had 
planned  to  lay  off  25  people  in  editori¬ 
al  but  the  plan  was  revised  after  three 
meetings  between  management  and 
the  Los  Angeles  Newspaper  Guild,  ac¬ 
cording  to  Guild  administrative  officer 
Jim  Smith. 

“It’s  still  a  bad  situation  but  it  could 
have  been  much  worse,”  Smith  told 
E&P. 

A  newspaper  announcement  said 
the  reduction  “was  done  as  a  means  to 
streamline  and  refine  the  company’s 
operations.”  The  Daily  News  has  more 
than  1,250  employees. 

Earlier,  a  letter  protesting  the  cuts 
signed  by  153  editorial  staff  members, 
including  some  editors,  was  faxed  to 
the  News’  owner.  Jack  Kent  Cooke. 

“We  believe  the  quality  of  this  news¬ 
paper  is  worth  preserving.  We  urge  you 


to  consider  alternatives  to  layoffs,”  the 
letter  said. 

The  writers  described  the  News  as  a 
“force  to  be  reckoned  with,  as  anyone 
at  the  Los  Angeles  Times  would  attest. 

“We  get  a  special  feeling  working  for 
the  paper  so  many  in  the  Valley  call 
their  own  —  akin  to  the  feeling  a  play¬ 
er  gets  when  donning  a  Redskins  uni¬ 
form,”  the  letter  continued.  Cooke  also 
owns  the  Washington  Redskins. 

“Journalists  are  a  strange  breed,”  the 
missive  went  on.  “We’re  motivated  by 
concerns  that  transcend  money.  That’s 
not  to  say  we’re  ignorant  of  the  forces 
that  have  adversely  affected  our  indus¬ 
try  or  that  we  don’t  appreciate  the 
need  to  operate  a  sound  business.” 

The  buyout  arrangement  includes 
two  weeks’  severance  pay,  plus  a  week’s 
salary  for  every  year  worked  on  the  pa¬ 
per.  Those  laid  off,  including  seven 
Guild  members,  had  been  at  the  news¬ 
paper  for  a  year  or  less,  with  one  ex¬ 
ception,  Smith  said. 

The  Daily  News  has  an  open  shop. 
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Women  Still 
Underrepresented 

Study  of  20  newspapers  shows  men  were  the  topic  of  85% 
of  front-page  news  and  men  wrote  66%  of  those  stories 


by  Debra  Qersh 

DESPITE  THE  HYPE  about  1992  be¬ 
ing  the  “Year  of  the  Woman,”  for  the 
fifth  year  in  a  row  women  were  found 
to  be  significantly  underrepresented  in 
American  newspapers  and  on  the  net¬ 
work  news  programs. 

A  study  of  20  newspapers  during 
January  1993  shows  that  men  were  “re¬ 
ferred  to  or  solicited  for  comment”  in 
front-page  news  stories  85%  of  the 


time,  and  they  wrote  66%  of  those 
front-page  stories  and  74%  of  the  opin¬ 
ion  pieces. 

The  report,  written  by  junior  Bridge 
of  Unabridged  Communications, 
Alexandria,  Va.,  was  prepared  for  the 
Women,  Men  and  Media  Project  at  the 
University  of  Southern  California  and 
New  York  University. 


According  to  the  study,  “Unless  the 
news  was  negative,  stories  about  female 
leaders  were  largely  relegated  to  lesser 
inside  news  pages,  if  they  were  carried 
at  all.” 

The  report,  however,  was  not  all  bad 
for  women  as  there  has  been  an  in¬ 
crease  in  women’s  coverage  and  report¬ 
ing,  especially  in  small-  and  medium¬ 
sized  markets  and  on  local  pages. 

For  example,  the  Beacori'News  of 
Aurora,  III.,  which  at  22%  tied  with 


the  Miami  Herald  for  the  most  female 
references  on  its  front  pages  in  1992, 
came  in  first  again  with  29%. 

While  that  increase  is  encouraging, 
women  are  represented  in  less  than  a 
third  of  its  front-page  stories.  The  av¬ 
erage  number  of  front-page  references 
to  women  was  even  lower  at  15%.  The 
paper  with  the  lowest  percentage. 


10%,  was  the  Findlay  Courier,  Ohio. 

The  most  female  bylines  found  on  a 
newspaper’s  front  page  was  at  the  Enid  ; 
(Okla.)  Netvs  and  Eagle,  where  92%  of  ‘ 
its  A1  stories  were  penned  by  women. 

The  Courier  finished  last  in  this  cate¬ 
gory,  too,  with  7%. 

The  average  number  of  female  by-  * 
lines  for  all  the  papers  studied  was  \ 

34%,  the  same  as  1992,  but  still  an  in-  t 

crease  from  the  27%  recorded  when 
the  survey  began  in  1989.  j 

The  major-market  papers  made  the 
highs  and  lows  for  op-ed  pieces  written 
by  women.  The  Atlanta  Constitution  ^ 
had  the  most,  with  40%  of  its  op-eds  j 
written  by  women,  a  20%  increase  for 
that  paper  since  1991.  The  Washington  j 
Post  had  the  least,  with  9%,  scoring  j 
even  lower  than  its  1992  low  of  13%. 

The  overall  average  was  26%. 

One  or  more  women  appeared  in 
Houston  Chronicle  front-page  photos 
46%  of  the  time,  the  most  among  the 
papers  studied,  while  the  Chicago  Tri' 
bune  had  the  least  with  26%.  The  av¬ 
erage  for  women  in  front-page  photos 
was  34%. 

Some  newspapers  studied  ran  front 
pages  without  a  single  reference  to  a 
woman,  no  female  bylines  and  no 
women  in  photographs.  They  were  the 
Atlanta  Constitution,  on  Jan.  25,  and 
the  Beacon'News,  on  Jan.  4. 

The  major  newspapers  studied  for 
this  report  were  the  Atlanta  Constitu¬ 
tion,  the  Chicago  Tribune,  the  Houston 
Chronicle,  the  Los  Angeles  Times,  the 
Miami  Herald,  the  New  York  Times, 
the  Seattle  Times,  the  St.  Louis  Post' 
Dispatch,  USA  Today  and  the  Wash' 
ington  Post. 

Smaller-market  papers  surveyed  in¬ 
cluded  the  Albuquerque  (N.M.)  Jour¬ 
nal,  the  Beacon'News,  Aurora,  Ill.,  the 
Findlay  Courier,  Ohio,  the  Daily 
Camera,  Boulder,  Colo.,  the  Enid 
(Okla.)  News  and  Eagle,  the  Joplin 
(Mo.)  Globe,  the  NewS'Tribune,  Dan¬ 
bury,  Conn.,  the  Pine  Bluff  (Ark.) 
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Commercial,  the  Sun^Journal,  Lewis¬ 
ton,  Maine,  and  the  Tuscaloosa  (Ala.) 
News. 

The  report  also  looked  at  the  nightly 
news  programs  on  ABC,  CBS  and 
NBC,  which  fared  no  better  overall 
than  the  newspapers. 

While  there  has  been  progress  in  fe¬ 
male  representation  in  the  news  pages 
since  the  study  began,  the  report  cau¬ 
tioned  that  the  news  is  not  all  good. 

“For  the  most  part,”  the  study  noted, 
“women’s  comments  and  expert  opin¬ 
ions  still  are  being  sought  out  minimal¬ 
ly  —  by  male  and  female  reporters  — 
particularly  on  key  societal  issues.” 

For  example,  the  report  found  cover¬ 
age  of  Hillary  Rodham  Clinton  during 
January  to  be  “low  key”  and  usually  re¬ 
ferred  to  her  as  “his  wife  Hillary.”  Dis¬ 
proportionate  attention  also  was  paid 
to  her  wardrobe  and  hairstyles  during 
the  inaugural  events. 

Although  coverage  increased  when 
she  set  up  an  office  in  the  West  Wing 
of  the  White  House,  most  of  it  focused 
on  the  “propriety  of  a  presidential  wife 
having  a  role  greater  than  the  more 
traditional  first  hostess  of  the  past.” 

The  study  found  24  front-page  sto¬ 
ries  about  Mrs.  Clinton  in  17  papers 
during  January,  but  not  one  carried  a 
direct  quote  from  her,  and  there  was 
no  explanation  of  whether  she  was 
available  for  comment.  There  also  were 
16  op-ed  columns  about  her. 

President  Clinton’s  early  proposal  to 
lift  the  ban  on  gays  in  the  military  re¬ 
ceived  tremendous  coverage  in  Janu¬ 
ary,  but  “these  articles  were  largely  de¬ 
void  of  references  to  or  quotes  from 
women,  even  when  reported  by 
women,”  the  report  found. 

In  addition,  the  report  noted  that 
the  percentage  of  females  dismissed 
from  the  military  for  homosexuality  is 
higher  than  that  of  males. 

“The  number  of  articles  on  the  gay 
ban  and  their  lead  position  as  con¬ 
trasted  to  the  number  and  positioning 
of  articles  on  Hillary  Clinton  is  also 
telling  in  terms  of  the  status  of  women 
in  the  news,”  according  to  the  report. 
“Hillary  Clinton’s  role  in  the  new  ad¬ 
ministration  is  not  only  a  precedent¬ 
setting  social  phenomenon  for  first 
ladies,  it  is  indicative  of  a  major  social 
trend  under  way  across  the  country  in 
the  roles  of  women  in  general. 

“Hillary’s  new  role  will  undoubtedly 
influence  that  trend.  Yet,  by  compari¬ 
son  to  coverage  on  the  gay  ban  —  a 
history-making  social  phenomenon 
only  if  lifted  —  substantially  less  worth 


was  placed  on  Hillary  news.” 

Another  example  of  skewed  cover¬ 
age  of  women  was  the  “Nannygate”  is¬ 
sue  surrounding  the  first  woman  nom¬ 
inated  to  be  attorney  general,  Zoe 
Baird. 

Although  there  were  58  front-page 
stories  and  41  op-eds  written  about 
Baird’s  nomination  and  withdrawal. 


most  focused  on  her  child-care  prob¬ 
lems  and  hiring  of  illegal  aliens,  and 
little  in  comparison  was  written  about 
her  qualifications.  References  were 
made  to  whether  male  nominees  would 
face  similar  problems,  but  “these  were 
not  pursued  by  the  media  in  any  major 
way,”  the  report  said. 

The  report  also  took  issue  with 
women’s  representation  in  stories 
about  abortion. 

The  president  in  January  signed  an 


executive  order  lifting  many  regulatory 
restrictions  on  abortion,  an  action  co¬ 
inciding  with  the  20th  anniversary  of 
Roe  v.  Wade. 

Among  the  papers  studied,  there 
were  55  front-page  articles  and  26  op¬ 
ed  columns  on  the  subject  but,  the  sur¬ 
vey  found,  “it  was  not  uncommon,  as 
in  previous  years,  to  find  articles  or 


hear  broadcast  stories  on  the  subject 
with  few  or  no  quotes  from  women.” 

Further,  despite  the  fact  that  the 
“Year  of  the  Woman”  got  its  peg  in  part 
due  to  the  record-setting  number  of 
women  who  ran  for  Congress,  the 
study  found  that  these  women  were 
rarely  quoted  on  topics  of  concern  to 
them,  even  when  they  were  members 
of  committees  involved,  such  as  the 
powerful  Judiciary  and  Armed  Services 
committees.  BEOT 
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Newspeq)le  in  the  News 


Jack  Findley  Larry  Qreen 


Bennet  Harvey  III 


Marilyn  Won 


Jack  A.  Findlay,  senior  vice  presi¬ 
dent  of  marketing  and  production  at 
Southern  Connecticut  Newspapers  in 
Stamford,  has  been  named  president 
and  general  manager  of  Charleston 
(S.C.)  Newspapers,  which  manages 
business  operations  for  the  Charleston 
Gazette  and  Charleston  Daily  Mail. 

He  succeeds  Craig  Selby,  who  was 
named  publisher  of  the  Gazette. 

Findley  previously  was  circulation 
director  of  the  Dallas  Times  Herald 
and  Southwestern  sales  manager  of 
Times  Mirror  National  Marketing. 

Jeffrey  A.  Barber,  sales  and  mar¬ 
keting  director  of  the  Atlanta  Journal 
and  Constitution,  has  been  appointed 
circulation  director  by  the  Journal  Reg¬ 
ister  Co.  of  Trenton,  N.j. 

Earlier,  Barber  worked  for  the  Miami 
Herald. 

Jeffrey  P.  Krisel,  a  senior  manag¬ 
er  with  Coopers  &  Lybrand,  was 
named  corporate  controller. 

Ben  Gersen,  viewpoints  editor  of 
Newsday  on  Long  Island,  has  assumed 
the  presidency  of  the  Association  of 
Opinion  Page  Editors. 

He  succeeds  Tern  Peeling  of  the 
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Palm  Beach  Post  in  Florida,  who  left 
his  op-ed  duties  at  the  paper  to  be¬ 
come  assistant  metro  editor. 

Larry  Green,  deputy  managing  edi¬ 
tor/projects  at  the  Chicago  Sun-Times, 
has  been  named  to  a  one-year  post  in 
the  newspaper’s  advertising  depart¬ 
ment  as  director  of  product  develop¬ 
ment,  responsible  for  the  planning,  de¬ 
sign,  production,  marketing  and  ad 
sales  for  special  sections,  the  develop¬ 
ment  of  new  products  and  communica¬ 
tion  between  the  editorial  and  ad 
sides. 

Green  has  been  Chicago  bureau 
chief  for  the  Los  Angeles  Times  and  a 
reporter  for  the  old  Chicago  Daily 
News. 

Bennet  B.  Harvey  III,  manager 
of  financial  analysis  at  the  Sun-Times, 
was  appointed  director  of  advertising 
planning  and  strategy,  responsible  for 
pricing  analysis  and  structure  for  the 
paper’s  ad  sales  and  the  implementa¬ 
tion  of  a  new  ad  information  and 
billing  system. 

Earlier,  Harvey  worked  in  circula¬ 
tion,  business  management  and  edito¬ 
rial  positions  for  newspaper  companies 
in  California,  including  Hills  Publica¬ 
tions  in  El  Cerrito,  a  chain  of  weeklies. 

Tim  Kelly,  sports  editor  of  the  de¬ 
funct  San  Antonio  (Texas)  Light,  now 
is  sports  editor  of  the  Seattle  Post-In- 
telligencer. 

He  succeeds  BIN  Knight,  who  be¬ 
comes  the  paper’s  national  sports  cor¬ 
respondent. 

Kelly  was  a  founding  sports  staffer 
with  USA  Today,  assistant  sports  edi¬ 
tor  at  the  Dallas  Morning  News  and 
the  Los  Angeles  Daily  News,  a  reporter 


and  copy  editor  for  the  Washington 
Post,  and  slot  editor  of  the  Fort  Laud¬ 
erdale,  Fla.,  Sun-Sentinel. 

Randy  Mast,  vice  president  of  Land¬ 
mark  Community  Newspapers  Inc.  of 
Shelbyville,  Ky.,  and  coordinator  of 
the  company’s  total  quality  manage¬ 
ment  program,  has  assumed  additional 
responsibility  for  human  resources. 

He  succeeds  Pal  Darby,  who  has 
retired. 

Karen  Pike  RIesner,  a  staff  photog¬ 
rapher  at  the  Burlington  (Vt.)  Free 
Press  who  earlier  worked  for  the  Tam¬ 
pa  (Fla.)  Tribune  and  the  Boston  Her¬ 
ald,  has  been  promoted  to  photo  editor 
in  Burlington. 

Ellen  Hume,  a  senior  fellow  and  ad¬ 
junct  lecturer  and  previously  executive 
director  of  the  Joan  Shorenstein 
Barone  Center  on  the  Press,  Politics 
and  Public  Policy  at  the  Kennedy 
School  of  Government  at  Harvard 
University,  has  been  named  an  An- 
nenberg  senior  fellow  by  the  Annen- 
berg  Washington  Program  in  Commu¬ 
nications  Policy  Studies  of  Northwest¬ 
ern  University. 

Marilyn  Wen,  who  has  held  several 
sales  management  positions  at  the 
Boston  Globe,  now  is  classified  adver¬ 
tising  manager. 

She  succeeds  Frank  LImencelll, 

who  moves  to  the  paper’s  public  rela¬ 
tions  department. 

Luis  Zarageza,  managing  editor  of 
the  San  Gabriel  Valley  Tribune  in  Cali¬ 
fornia,  has  been  appointed  managing 
editor  at  the  Pasadena,  Calif.,  Star- 
News.  , 
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James  M.  Adkins  Sr.,  66,  former 
part-owner  of  the  Douglas  County  Dai' 
ly  News-Press  in  Colorado  who  earlier 
worked  at  newspapers  in  Idaho  and 
Nebraska,  died  April  5. 

Mary  C.  Ansbre,  67,  former  women’s 
editor  for  the  Daily  Argus,  Mount  Ver¬ 
non,  N.Y.,  died  April  4  in  Oceanside, 


Paul  Denham,  78,  chief  financial  of¬ 
ficer  and  retired  vice  president  of  fi¬ 
nance  for  the  biweekly  Cape  Codder  in 
Orleans,  Mass.,  and  a  former  Harvard 
business  professor,  died  April  10  after  a 
heart  attack. 

William  J.  Dervlllier,  85,  founder, 
editor  and  publisher  of  the  English- 
language  daily  San  Juan  Star  in  Puerto 
Rico,  died  of  cancer  May  5  in  Con¬ 
cord,  N.H. 

Dorvillier  also  founded  the  Dorvilli- 
er  News  Agency  in  Puerto  Rico  and 
was  editor  of  the  Puerto  Rico  World 
Journal  and  White  House  correspon¬ 
dent  for  the  San  Juan  daily  newspaper 
El  Mundo. 

Budd  Gore,  79,  who  worked  in  adver¬ 
tising  with  the  Chicago  Sun'Times,  the 
Chicago  Daily  News  and  Marshall 
Field’s  department  stores,  died  April  15 
in  Leesburg,  Fla. 

Oral  Howard  Jackson  Sr.,  83,  for¬ 
mer  publisher  of  the  Fort  Cobb  News, 
the  Verden  News,  the  Cyril  Pioneer 
and  the  Cement  Field  News,  all  in  Ok¬ 
lahoma,  died  March  23. 

Loroy  "Tlnk"  Kroutxig,  80,  who 

published  a  chain  of  newspapers  in 
southern  Wisconsin  and  worked  as  a 
sports  columnist  at  the  Evanston  (111.) 
Review,  died  April  28  in  Elkhorn,  Wis. 

Morritt  M.  London,  93,  who  wrote 
for  the  Democrat  and  Chronicle  and 
TimeS'Union  in  Rochester,  N.Y., 
worked  as  a  stringer  for  the  Buffalo 
(N.Y.)  Evening  News  and  Buffalo 
News,  edited  the  old  Daily  Advocate  in 
Steuben,  N.Y.,  and  published  his  own 
weekly  paper,  died  March  27. 

SIgffrid  K.  Lonogron,  87,  a  director 
of  Mergenthaler  Linotype  Co.,  died 
April  14  in  Greensboro,  Vt. 


Bill  Moollor,  74,  executive  sports  ed¬ 
itor  and  earlier  a  sports  reporter  for  the 
Hamilton,  Ohio,  Journal'News,  died 
April  8. 

Philip  f.  Murphy,  50,  who  worked 
for  the  Associated  Press,  the  Boston 
Globe  and  the  Worcester  (Mass.) 
Telegram,  died  of  melanoma  April  28 
in  Brewster,  Mass. 

Miriam  Odutt,  76,  vice  president  of 
Antelope  Valley  Press  Newspapers  Inc., 
Palmdale,  Calif.,  died  April  6. 

Robert  J.  Perea,  29,  chief  photogra¬ 
pher  at  the  De  Kalb  (111.)  Chronicle, 
died  April  17  in  a  motorcycle  accident. 

Howard  S.  Rains,  80,  a  retired  fi¬ 
nancial  reporter,  editor  and  columnist 
for  the  Providence  (R.I.)  Journal-Bul¬ 
letin,  Fairchild  Publications  in  Boston 
and  the  Boston  Globe,  died  of  compli¬ 
cations  from  a  stroke  April  4  in  War¬ 
wick,  R.I. 

Howard  B.  Rethenberger,  61,  an 

advertising  executive  with  the  New  Jer¬ 
sey  papers  the  Newark  Star-Ledger,  the 
Jersey  Journal  and  the  Trenton  Times 
and  New  York’s  Staten  Island  Advance, 
died  April  12  in  Glen  Ridge,  N.J. 

Earlier,  Rothenberger  worked  for 
Cresmer,  Woodward,  O’Mara  &  Orms- 
bee;  Story,  Kelly  &  Smith;  the  Katz 
Agency,  and  the  Philadelphia  Bulletin. 

Frans  Schneider,  105,  former  finan¬ 
cial  editor  of  the  New  York  Evening 
Post,  the  Philadelphia  Public  Ledger 
and  the  New  York  Sun,  correspondent 
for  The  Economist  in  London  and  a 
columnist  at  Fortune,  died  April  9  in 
Key  Largo,  Fla. 

Leonard  R.  Scheenfeld,  84,  a  for¬ 
mer  Hartford  (Conn.)  Courant  re¬ 
porter,  died  April  9. 

Grace  B.  (Thomas)  Stimmell,  71, 

former  co-publisher  and  photographer 
of  the  Cape  Codder,  Orleans,  Mass., 
and  a  journalist  and  legislative  assis¬ 
tant  in  Washington,  D.C.,  died  of  can¬ 
cer  April  2  in  Lincoln,  Mass. 

Josephine  Tracey,  86,  a  former  re¬ 
porter  with  the  old  Winsted  (Conn.) 
Evening  Citizen,  died  April  27. 


Will  Wong,  86,  former  crossword  edi¬ 
tor,  copy  desk  chief  and  copy  editor  of 
the  New  York  Times,  died  May  3  in 
New  York. 

Harold  i.  Vfhite,  79,  editor  emeritus 
of  the  Naperville  (Ill.)  Sun,  died  April 
19  in  Geneva,  Ill.,  after  suffering  a 
stroke. 

Carleten  Weedend  Patriguin,  72, 

a  photographer  for  Boston’s  Herald' 
Traveler  and  Record-American  news¬ 
papers,  died  April  27  in  Falmouth 
Foreside,  Maine. 

Beth  Marie  Wykstra,  39,  circula¬ 
tion  district  manager  of  the  Kalamazoo 
(Mich.)  Gazette,  died  April  3. 

World  peace 
declared  in  spoof 

IN  THE  SPIRIT  of  April  Fool’s  Day, 
the  Fort  Lewis  Ranger  in  Washington 
state  produced  a  “gotcha”  edition  fea¬ 
turing  pages  of  bogus  stories  on  outra¬ 
geous  military  activity  along  with  sensa¬ 
tional  headlines. 

The  free  weekly,  which  is  distributed 
to  active  and  retired  military  personnel 
in  the  area,  reported  that  the  com¬ 
manding  general’s  home  had  been  de¬ 
molished  to  make  room  for  a  cross-base 
highway  and  that  world  peace  had  been 
declared. 

“After  doing  thousands  of  push-ups, 
running  20  miles  and  then  eating  nails 
for  breakfast,  the  troops  need  a  little 
humor  in  their  morning  rituals,”  editor 
Ken  Swarner  said.  “We  are  just  the  pa¬ 
per  to  do  it.” 

Alabama  paper 
publishes  extra  on 
governor’s  conviction 

THE  MONTGOMERY  (ALA.)  Adver¬ 
tiser  was  quick  to  respond  on  April  22 
when  Gov.  Guy  Hunt  was  found  guilty 
of  ethics  charges  and  ousted  from  office. 

Shortly  after  the  morning  verdict, 
the  paper  published  its  first  “extra”  edi¬ 
tion  since  the  1983  death  of  legendary 
Alabama  football  coach  Paul  “Bear” 
Bryant. 

Two  dozen  businesses  advertised  in 
the  10-page  issue. 
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Newspac  sold 
to  Valassis 

Chicago  Tribune  and  NAA  sell  patented 
carrier  of  product  samples  designed  to 
he  machine -inserted  into  newspapers 


by  Ann  Marie  Kerwin 

NEWSPAC,  A  SAMPLING  program 
developed  by  the  Chicago  Tribune  and 
the  Newspaper  Association  of  Ameri¬ 
ca,  has  been  sold  to  Valassis  Commu¬ 
nications  Inc.,  Livonia,  Mich.,  a  lead¬ 
ing  distributor  of  free-standing  inserts. 

The  transaction  gives  Valassis  the 
trademark,  packaging,  patent  and 
rights  to  market  the  Newspac  product. 
Terms  were  not  disclosed. 

Newspac  is  a  patented  carrier  of 
product  samples  designed  to  be  ma¬ 
chine-inserted  into  a  newspaper,  using 
the  same  equipment  as  ESI  insertion. 
The  recyclable  container  was  designed 
to  lie  flat  in  the  newspaper  so  stacks 
could  be  bundled  tightly.  The  outside 
of  the  package  can  be  printed  with  a 


four-color  advertising  message  and/or 
coupon. 

The  patent  for  Newspac  was  granted 
to  the  Chicago  Tribune.  The  Tribune 
offered  to  share  any  royalties  from  the 
patent  with  the  Newspaper  Advertis¬ 
ing  Bureau  (now  the  NAA). 

Newspac  was  developed  two-and-a- 
half  years  ago  as  a  vehicle  for  national 
package-goods  advertisers  to  distribute 
samples  (liquids,  powders  or  solids) 
within  the  newspaper  without  leaking 
or  spilling  in  the  mailroom,  during  de¬ 
livery  or  in  the  reader’s  home  (E&P, 
Aug.  24,  1991,  P.  14). 

24 


Under  the  NAA  and  Tribune,  News¬ 
pac  was  priced  competitively  with  direct 
mail.  The  advertiser  provided  product 
samples  and  paid  for  the  manufacturing 
process  and  carrying  fee  to  papers. 

The  sampling  program’s  genesis  was 
the  Future  of  Advertising  committee  of 
the  Newspaper  Advertising  Bureau, 
which  was  composed  of  volunteers 
from  five  newspapers,  the  Chicago  Tri¬ 
bune,  the  New  York  Times,  the  Boston 
Globe,  the  Los  Angeles  Times  and  the 
Washington  Post.  Each  newspaper  was 
assigned  a  different  category  of  nation¬ 
al  advertising  and  instructed  to  find  a 
way  to  get  more  advertising  dollars 
from  that  category.  The  Tribune’s  cate¬ 
gory  was  soap  and  detergent. 

Colleen  Dolan  of  the  Tribune  was 
paired  with  Arnold  Behrman  of  the 


Ad  Bureau.  They  identified  sampling 
as  a  marketing  need  of  the  soap  and 
detergent  manufacturers  that  news¬ 
papers  could  provide. 

“No  national  sampling  program  ex¬ 
isted  that  was  consistent  on  a  nation¬ 
al  level,”  Dolan  said.  “We  thought  if 
we  could  marry  the  delivery  of  the 
morning  paper  with  the  delivery  of 
samples,  we  would  be  valuable  to  these 
advertisers.” 

Procter  &  Gamble  was  the  first  ad¬ 
vertiser  sold  on  the  idea  of  using 
Newspac. 

“We  figured  that,  since  our  target 


was  the  soap  and  detergent  industry, 
we  should  approach  Procter  &  Gam¬ 
ble,”  Dolan  said.  “If  we  could  meet 
P&G’s  standards  and  levels  of  accept¬ 
ability,  we  would  become  an  approved 
vendor  and  then  others  would  fall  into 
place.” 

Dolan  said  eight  markets  have  since 
been  used  by  Procter  &  Gamble  for  a 
Newspac  drop. 

“We’re  very  positive  about  it,” 
Behrman  said.  “We  recognized  that  we 
were  talking  about  something  that 
gives  newspapers  an  opportunity  to  get 
into  promotion  budgets.  Usually  adver¬ 
tising  dollars  are  available  only  to 
newspapers,  and  the  packaged-goods 
manufacturers  had  no  interest  in  news¬ 
papers  at  all.” 

P&G  used  Newspac  for  eight  of  its 
brands.  Behrman  said  other  major 
companies  were  approached  hut  “we 
were  not  successful  in  getting  any  new 
tests.  Part  of  that  had  to  do  with  the 
fact  that,  with  the  merger  of  Ad  Bu¬ 
reau  into  NAA,  the  resources  to  back 
up  and  sell  Newspac  were  diminished, 
and  the  number  of  people  we  repre¬ 
sented  had  been  diminished.” 

Originally,  the  newspaper  associa¬ 
tion  was  going  to  be  the  sales  agent  of 
Newspac,  and  the  Tribune  was  going  to 
do  the  product  development.  The  Tri¬ 
bune  underwrote  most  of  the  expense 
of  Newspac’s  development  and  the  cost 
of  obtaining  the  patent,  Dolan  said. 

After  the  Ad  Bureau  merged  into 
NAA,  the  new  board  voted  on  a  mis¬ 
sion  that  said  the  organization  would 
not  be  involved  in  the  selling  of  prod¬ 
ucts,  Dolan  observed. 

“The  idea  of  Newspac  originally  was 
different  than  how  it  turned  out.  The 
point  of  its  origination  and  the  point 
of  its  destination  were  different  than 
intended,”  Behrman  said. 

The  new  mission  left  Newspac  with¬ 
out  a  marketer. 

“Newspac  needed  a  sales  organiza¬ 
tion  to  sell  it,  so  we  began  to  interview 
companies,”  Dolan  said.  Because  of 
Valassis’  distribution  system,  national 
data  base,  sales  force  and  understand¬ 
ing  of  the  industry,  the  company  was  a 
good  fit  to  sell  Newspac. 

“Newspac  has  the  potential  to  be  a 
real  benefit  for  the  newspaper  industry, 
and  we  are  very  confident  in  Valassis’ 
ability  to  market  this  product  success¬ 
fully,”  said  NAA  president  Cathleen 
Black.  BECT 
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Atlanta  papers  get 
three-digit  phone 
number  approval 

Ruling  opens  a  new  way  for  newspapers 
to  offer  readers  expanded  news  and 
advertising  using  Touch^Tone  telephones 


by  Ann  Marie  Kerwin 

COX  ENTERPRISE’S  FLAGSHIP  pa¬ 
pers,  the  Atlanta  Journal  and  Constitu¬ 
tion,  have  received  permission  from  the 
Georgia  Public  Service  Commission  to 
provide  information  to  callers  via  a 
three-digit  number,  similar  to  the  411 
and  911  services  used  by  the  phone 
companies. 

The  ruling  from  the  commission 
opens  a  whole  new  way  for  newspapers 
to  offer  readers  expanded  news  and  ad¬ 
vertising  using  Touch-Tone  phones. 

The  Palm  Beach  Post  in  Florida,  also 
owned  by  Cox  Enterprises,  began  offer¬ 
ing  three-digit  telephone  information 
service  to  its  readers  on  March  7.  In 
both  instances.  Southern  Bell  will  pro¬ 
vide  the  newspapers  with  a  similar 
billing  system  it  uses  for  its  411  service 
(E&P,  March  27,  P.  23). 

The  Journal  and  Constitution  cur¬ 
rently  offer  information  services  using 
seven-digit  numbers  usually  having  a 


FREEDOM  NEWSPAPERS  INC.  and 
the  Dallas-based  IT  Network  have 
joined  to  develop,  market  and  sell  a  na¬ 
tionwide  interactive  television  classified 
ad  service. 

With  the  touch  of  a  button,  its  spon¬ 
sors  say,  consumers  will  be  able  to  buy  a 
used  car,  scan  the  help-wanted  ads  or 
check  out  garage  sales,  to  name  a  few  of 
the  system’s  capabilities. 

The  electronic  classifieds  will  be  of¬ 
fered  over  the  IT  Network’s  Interactive 
Channel,  a  new  national  network  of  in¬ 
teractive  TV  programming. 

The  partners  announced  they  have 
entered  into  a  two-tiered  agreement  to 


222  prefix.  The  advertiser-supported 
services  include  stock  quotes,  sports 
scores,  weather  reports  and  soap  opera 
updates. 

Under  the  three-digit  service,  callers 
will  pay  a  “modest  charge,”  said  publish¬ 
er  Dennis  Berry.  The  cost  per  call  has 
not  yet  been  determined.  The  charge 
will  appear  on  the  caller’s  Southern  Bell 
phone  bill,  just  as  directory-assistance 
charges  do  now. 

Berry  said  that  the  new  service  will 
be  used  to  let  readers  obtain  additional 
information  by  voice  or  fax  from  news 
stories  and  advertisements.  Classified 
and  retail  ads  could  be  available  on  the 
electronic  service  before  they  are  pub¬ 
lished  in  the  newspaper  and  could  stay 
in  the  data  base  for  extended  periods. 
Subscribers  will  also  have  the  option  of 
selecting  those  informational  items  of 
most  interest  to  them  and  have  those 
items  constantly  updated  and  immedi¬ 
ately  conveyed  by  voice  or  fax  when  the 
three-digit  number  is  called.  BE^P 


bring  the  interactive  classified  ads  into 
U.S.  homes  in  1994.  A  Freedom 
spokesman  said  the  chain  has  become  a 
“significant  corporate  investor”  in  the 
privately-held  IT  Network. 

“Classified  advertising  will  be  one  of 
the  many  services  the  IT  Network  will 
deliver  to  consumers  with  the  national 
launch  of  our  Interactive  Channel,” 
said  John  Reed,  IT  Network  executive 
vice  president  for  marketing  and 
development. 

He  said  the  channel  will  let  users 
control  their  own  TV  programming 
“from  on-demand  entertainment  to  in¬ 
formation  services  to  home  shopping.” 


Newsday  to  test 
personalized  phone 
information  service 

THE  NYNEX  CORP.  and  Newsday, 
Melville,  N.Y.,  will  test  a  personalized 
telephone  information  service  targeting 
Long  Island  residents. 

The  plans  call  for  a  trial  service  to 
begin  this  fall  with  approximately  1,500 
customers. 

Customers  will  have  access  to  news 
about  their  community,  high  school  and 
college  sports  scores,  and  local  weather 
as  well  as  travel  information  and  restau¬ 
rant  and  movie  listings.  State  and  na¬ 
tional  news  will  also  be  available. 

The  trial  customers  will  include 
Newsday  readers  who  subscribe  to  New 
York  Telephone’s  Call  Answering,  a 
voice-mail  service.  Other  customers  will 
be  invited  to  try  the  service  to  help  the 
two  companies  assess  customer  willing¬ 
ness  to  pay  for  personalized  informa¬ 
tion.  Trial  participants  will  be  charged  a 
monthly  fee. 

Robert  M.  Johnson,  publisher,  presi¬ 
dent  and  CEO  of  Newsday,  said  the  pa¬ 
per  has  been  studying  opportunities  in 
the  electronic  information  market  and 
is  convinced  there  is  a  future  for  news¬ 
papers  as  community  information 
providers. 

“We  believe  that  the  future  will  be  in 
instant  interactive  and  customized  de¬ 
livery  of  information  through  devices 
that  ultimately  give  readers  access  to  a 
kind  of  electronic  newsstand  from 
home,  office  or  street  comer,”  Johnson 
said.  “Newsday  intends  to  be  a  signifi¬ 
cant  presence  on  that  newsstand  just  as 
we  are  today  on  newsstands  and 
doorsteps  throughout  Long  Island  and 
New  York  City.” 

Johnson  also  said  the  newspaper  is 
“committed  to  the  principles  of  separat¬ 
ing  the  control  of  content  from  the 
transmission  of  information  and  insur¬ 
ing  that  the  electronic  highway  for  new 
information  services  must  provide  equal 
access  to  all  information  providers  as 
espoused  by  the  Newspaper  Association 
of  America. 

“Months  of  discussions  between  our 
two  companies  have  convinced  us  that 
we  can  engage  in  joint  testing  within 
the  context  of  our  traditional  roles  and 
consistent  with  Newspaper  Associa¬ 
tion  of  America  policies.  To  this  test, 
Newsday  brings  its  abilities  to  gather 
and  package  information  and  NYNEX 
brings  its  abilities  to  route  and  trans¬ 
mit  it.” 


Freedom,  IT  Network  to 
market  TV  classified  ad  service 
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New  York  Times 
leverages  its 
advertising  expertise 

Three  senior  vice  presidents  will  oversee 
the  major  advertising  categories 


ERICH  G.  LINKER  Jr.,  currently  se¬ 
nior  vice  president,  advertising  at  the 
New  York  Times  and  chairman  of  the 
National  Council  of  the  Newspaper 
Association  of  America,  will  become 
the  senior  vice  president  and  group  ad¬ 
vertising  director  at  the  New  York 
Times  Co.  Magazine  Group,  effective 
June  1. 

At  the  newspaper,  three  people  have 
been  appointed  to  new  posts  to 
perform  the  duties  currently  assigned 
to  Linker  as  senior  vice  president, 
advertising. 

Valerie  B.  Salembier,  currently  se¬ 
nior  vice  president  and  publisher  of 
Family  Circle  (owned  by  the  New  York 
Times  Co.’s  Women’s  Magazine  Divi¬ 
sion),  will  become  responsible  for  ad¬ 
vertising  sales  in  the  retail,  entertain¬ 
ment,  corporate,  financial,  media  and 
book  classifications. 

Janet  L.  Robinson,  currently  senior 
vice  president,  group  advertising  sales 
and  marketing  at  the  magazine  divi¬ 


sion,  will  be  responsible  for  national 
advertising  including  the  Sunday  mag¬ 
azine,  fashion,  cosmetics,  packaged 
goods,  travel  and  automotive. 

Alexis  Buryk,  currently  managing 
director  of  retail  advertising  for  the 
newspaper,  will  be  responsible  for  all 
classified  categories,  regional  retail 
advertising,  suburban  branch  offices 
and  the  newspaper’s  suburban  weekly 
sections. 


All  three  executives  will  report  to 
William  L.  Pollack,  executive  vice  pres¬ 
ident  of  sales,  including  advertising 
and  circulation. 

“We  are  maximizing  our  resources 
while  leveraging  our  expertise.  The  ap¬ 
pointments  are  part  of  a  corporate  de¬ 
velopment  plan  to  capitalize  on  the 
wealth  of  different  talents  and  disci¬ 
plines  among  our  executives.  Each  one 
has  demonstrated  a  successful  track 
record  in  a  tough,  competitive  advertis¬ 
ing  field  and  will  bring  new  perspec¬ 
tives  and  energy  to  their  positions,”  said 
Lance  R.  Primis,  president  and  chief 
operating  officer  of  the  Times  Co. 

Linker  will  be  responsible  for  further 
developing  the  group  sales  of  the 
Women’s  Magazine  Division  and  for 
expanding  the  company’s  magazine 
group  sales  and  marketing  activities 
with  major  national  advertisers. 

“Erich  has  performed  admirably  un¬ 
der  very  difficult  conditions  at  the 
Times.  He  successfully  guided  the 


newspaper  through  the  worst  advertis¬ 
ing  recession  in  memory.  In  his  new 
role  at  the  New  York  Times  Co.  Maga¬ 
zine  Group,  he  will  bring  an  experi¬ 
ence  and  understanding  that  is  re¬ 
spected  throughout  the  industry,”  said 
Arthur  Sulzberger  Jr.,Times  publisher. 

Linker,  45,  joined  the  newspaper  in 
1977  and  has  held  many  sales  and  exec¬ 
utive  advertising  positions  at  the  news¬ 
paper,  such  as  classified  advertising  di¬ 


rector  and  sales  representative  for  re¬ 
tail  accounts.  Before  joining  the  Times, 
Linker  worked  as  an  account  manager 
with  MBC  Communications  and  prior 
to  that  as  a  sales  representative  at  the 
Wall  Street  Journal.  In  addition  to  be¬ 
ing  chairman  of  the  National  Advertis¬ 
ing  Sales  Council,  he  is  on  the  board 
of  governors  of  the  NAA  and  assistant 
secretary  of  the  American  Advertising 
Federation.  BE^P 

Audiotex  venture 
in  Milwaukee 

THE  MILWAUKEE  JOURNAL  and 
Milwaukee  Sentinel  have  launched  a 
new  audiotex  venture.  Personal  Possi¬ 
bilities. 

The  feature  will  appear  three  days 
every  week. 

Readers  participate  in  the  program 
by  placing  a  free  five-line  ad  via  an  800 
number.  The  ads  run  for  two  weeks.  In¬ 
terested  readers  call  a  900  number,  at  a 
cost  of  $1.59  per  minute.  Advertisers  get 
their  messages  by  calling  the  800  num¬ 
ber  and  using  an  extension. 

The  service  will  be  supported  with 
house  ads,  radio  spots,  rack  cards,  fliers 
and  brochures. 

Faxed  ad  system 

A  SYSTEM  DESIGNED  specifically  to 
help  newspaper  ad  departments  better 
manage  faxed  ads  is  being  introduced 
by  Mission  Critical  Technologies. 

AdFax,  the  management  system,  was 
developed  in  partnership  with  the 
Washington  Post. 

It  is  designed  to  solve  the  operational 
problems  associated  with  processing  ad¬ 
vertisements  sent  using  normal  fax  ma¬ 
chines,  to  reduce  costs  and  improve 
customer  service. 

The  system  eliminates  the  need  for 
paper-based  fax  machines  by  receiving 
ads  electronically  into  a  PC-based  sys¬ 
tem.  The  ads  are  stored  as  images  and 
converted  into  the  host  system  compat¬ 
ible  ad  files.  Ads  are  reviewed  for  accu¬ 
racy  on  workstations  and  then  sent  di¬ 
rectly  to  the  host  advertising  system. 

“We  expect  AdFax  to  reduce  the  bliz¬ 
zard  of  paper  received  in  classified  every 
week  and  help  to  insure  that  every  ad  is 
processed  in  a  timely  fashion,”  said 
Beth  Loker,  vice  president-systems  and 
engineering  at  the  Washington  Post. 


“Each  one  has  demonstrated  a  successful  track 
record  in  a  tough,  competitive  advertising  field  and 
will  bring  new  perspectives  and  energy  to  their 
positions,”  said  Lance  R.  Primis,  president  and 
chief  operating  officer  of  the  Times  Co. 
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Since  Hyphen  was  founded  in  1978,  we've  been  consistently  at  the  forefront  of 
imaging  technology.  We  created  the  original  software  RIP.  We  were  the  first  to  imple¬ 
ment  Ethernet  solutions  for  PostScript™  And  we  pioneered  the  use  of  standard 
hardware  platforms  for  PostScript  imaging. 

Today,  Hyphen  has  branched  out  to  become  a  leading  supplier  of  pre-  press  systems 
for  newspapers,  magazines,  and  other  high-quality  publishing  facilities.  With  a  network 
of  more  than  80  dealers  in  60  countries,  a  responsive  service  organization,  and  a  contin¬ 
ued  commitment  to  technological  leadership,  we  pride  fn  i  i\\//i  mi  i  n  .--i  xi  i — 
ourselves  on  offering  our  customers  the  perfect  balance  of  lnl  U  IplfNlHllH  “ 

innovation  and  stability.  l - - 

And  that's  why,  in  the  future,  you  can  rely  on  Hyphen  to 
grow  with  you  and  flourish.  (sol)  sss-osso 


Planning  for  NEXPO  ’93 
Technical  Exposition 
and  Conference 

New  Orleans  hosts  first  Nexpo 

NEXT  MONTH  MARKS  the  65th  annual  newspaper  technical  exposition  and 
conference.  While  the  names  have  changed,  the  show’s  theme  indicates  conti¬ 
nuity  of  purpose:  “Managing  Growth  with  Technology.” 

The  nation’s  largest  trade  association  for  newspapers  is  now  the  Newspaper 
Association  of  America.  Its  ANPA/TEC  show  is  now  Nexpo.  Exhibits  and  con¬ 
ferences  will  run  June  12-16  in  New  Orleans’  renamed  Ernest  N.  Morial  Conven¬ 
tion  Center.  Unlike  past  appearances  in  the  Crescent  City,  when  exhibits  were 
divided  between  two  halls  at  different  locations,  this  year  the  expanded  center 
accommodates  all  conferences  and  exhibitors. 

The  number  of  vendors  remains  high  —  approximately  350.  As  before,  they  in¬ 
clude  perennial  and  first-time  exhibitors.  New  names  include  overseas  produc¬ 
tion  systems  suppliers.  They  also  comprise  vendors  located  in  a  separate  section 
devoted  to  solutions  for  advertising,  marketing  and  circulation  departments  — 
managers  from  which  also  will  meet  at  the  same  time  and  place  for  NAA’s  first 
Marketing  Conference. 

That  conference  opens  at  the  Marriott  Hotel  with  sessions  ranging  from  cir¬ 
culation  for  smaller  papers  to  audiotex  and  telemarketing.  It  ends  at  the  conven¬ 
tion  center  with  a  joint  session  with  Nexpo  on  database  marketing. 

The  concurrent  marketing  conference  seemed  a  natural  outgrowth  of  two  re¬ 
cent  changes:  consolidation  of  formerly  independent  marketing  groups  within 
NAA  as  separate  councils  and  broadening  of  the  annual  show’s  program  to  ap¬ 
peal  to  personnel  in  areas  other  than  production.  Exhibits,  after  all,  have  always 
included  products  for  every  workplace,  from  the  front  office  to  distribution. 

Some  aspects  of  the  show  never  change.  Faster  speeds  are  promised,  as  are  bet¬ 
ter  color,  higher  productivity  and  other  product  and  system  characteristics.  In 
one  place,  trying  out  new  hardware  and  software,  studying  show-floor  demos  and 
quizzing  colleagues  about  their  own  shop-floor  experiences,  Nexpo  attendees  can 
check  those  latest  claims  from  just  about  every  industry  vendor. 

Photographers  and  picture  editors  can  get  their  hands  on  the  new  crop  of  dig¬ 
ital  cameras  and  portable  scanner-transmitters,  give  the  latest  archiving  solutions 
a  workout  and  explore  satellite  and  dial-up  photo  services. 

The  show  always  marks  a  year’s  worth  of  work,  when  prototypes  have  gone  into 
test  sites,  and  beta  versions  have  been  released  as  products. 

Examples  of  the  pace  of  change:  a  third  generation  of  tabletop  drum  scanners 
in  less  than  three  years  and  an  entirely  solid-state  film  scanner  smaller  than  a  cig¬ 
ar  box,  QuarkXPress  pagination  for  high-end  systems  and  output  systems  config¬ 
ured  to  handle  the  deadline  workload,  more  prepress  vendor  start-ups  than  shut¬ 
downs  and  mergers,  computer  integration  of  the  pressroom  and  mailroom,  pow¬ 
erful  database  marketing  engines  and  the  application  of  artificial  intelligence, 
color  keyless  offset  and  single-width  flexo  presses. 

The  U.S.  Army,  Postal  Service  and  Internal  Revenue  Service  may  be  no-shows 
this  year,  but  NASA  will  be  at  Nexpo  93. 

Demonstrations  often  show  several  vendors’  equipment  working  together  to 
create,  move,  store,  process  and  output  files,  and  plate,  print,  convey,  assemble, 
count  and  bundle  papers. 

Conferences,  workshops  and  breakfast  roundtables  that  complement  the  ex¬ 
hibits  explore  industry  concerns  and  issues  relating  to  vendors’  wares  and  the 
functions  they  perform. 

Besides  the  new  Marketing  Conference,  other  meetings  ordinarily  coincide 
with  the  show,  including  NAA’s  annual  “Connections”  telecommunications  con¬ 
ference,  its  Labor  Relations  and  Technology  Seminar,  and  user  groups. 
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Agenda  for  Nexpo  93 

New  Orleans  hosts  technology  and  marketing  meetings 
and  exposition;  vendor  registrations  approach  350 


by  Jim  Rosenberg 

THIS  YEAR’S  CONCURRENT  tech¬ 
nical  and  marketing  meetings  and 
combined  vendor  exposition  continue 
recent  efforts  to  broaden  the  appeal  of 
the  newspaper  industry’s  biggest 
annual  technology  conference  and 
exposition. 

The  Newspaper  Association  of 
America’s  65th  such  gathering,  now 
known  as  Nexpo,  runs  June  12  through 
16  in  New  Orleans. 

What  Nexpo  arrangements  subcom¬ 
mittee  chairman  Henry  H.  Bradley, 
chairman  and  publisher  at  News-Press 
&  Gazette  Co.,  St.  Joseph,  Mo.,  has 


show  declined  during  the  past  reces¬ 
sionary  years,  vendor  representation 
remained  high.  If  anything,  this  year’s 
numbers  should  be  among  the  highest. 
By  early  May,  approximately  350  ven¬ 
dors  were  registered  Nexpo  exhibitors. 

Vendors  and  conference  panelists 
offer  something  for  everyone,  from 
post-press  process  integration  to  pre¬ 
mium  and  promotional  items,  and 
from  high-  and  low-end  prepress  sys¬ 
tems  to  environmental  and  ergonomic 
solutions. 

Regardless  of  the  economic  outlook, 
many  newspapers  are  probably  shop¬ 
ping  for  long-postponed  systems  or 
heavy-equipment  replacements,  up¬ 


Database  marketing  products,  for  example,  will  be 
more  visible  —  among  long-standing  exhibitors  and 
vendors  new  to  the  show. 


called  “a  forum  for  new  ideas  and  prac¬ 
tical  advice”  goes  beyond  the  show’s 
traditional  production  orientation. 

Database  marketing  products,  for 
example,  will  be  more  visible  — 
among  long-standing  exhibitors  and 
vendors  new  to  the  show.  Many  of  the 
latter  will  set  up  in  the  city’s  expanded 
convention  center  in  a  separate  sec¬ 
tion  devoted  to  products  and  services 
that  support  the  work  of  advertising, 
marketing  and  circulation. 

Under  the  new  Nexpo  name,  the 
conference-exposition  not  only  brings 
together  marketing  and  technology  in¬ 
terests,  but  also  unites  on  one  floor  ex¬ 
hibitors  formerly  divided  between  two 
smaller  halls  several  blocks  apart.  At¬ 
tendees  will  also  get  an  extra  hour  at 
the  show,  which  opens  at  11  a.m. 

The  extra  hour  results  from  an  effort 
to  schedule  early  workshops,  which 
this  year  precede  general  sessions,  in 
an  effort  to  accommodate  NAA’s  Mar¬ 
keting  Conference. 

Though  attendance  at  the  world’s 
largest  annual  newspaper  technology 


grades  and  expansions.  Those  contem¬ 
plating  such  purchases  may  also  face 
the  kinds  of  product,  workflow  and  or¬ 
ganizational  changes  discussed  at  the 
conference. 

Apart  from  strictly  production-re¬ 
lated  issues  ranging  from  prepress  soft¬ 
ware  to  color  printing  to  mailroom  au¬ 
tomation,  Nexpo  93  conference  topics 
will  include  tailored  newspapers,  work- 
flow  management  and  organizational 
change,  extracting  more  profits  from 
presses,  electronic  data  interchange, 
managing  for  quality,  voice/data  mar¬ 
keting  opportunities,  disaster  planning, 
workplace  diversity,  database  market¬ 
ing  and  emerging  legislative  and  regu¬ 
latory  issues. 

An  Inland  Press  Association  idea 
borrowed  for  ANPA/TEC  92  will  be 
repeated  at  Nexpo.  Newspaper  execu¬ 
tives  will  gather  Sunday  morning  in 
groups  of  similar  circulation  sizes  at 
breakfast  round  tables  to  exchange 
ideas  on  prepress,  press,  post-press  and 
new  revenue  sources.  The  best  idea 


from  each  table  will  be  presented  to 
the  entire  group. 

Attendees  who  do  not  register  by 
May  30  can  do  so  on-site  for  $175  (plus 
$50  for  breakfast  round  tables),  begin¬ 
ning  Saturday  morning.  Nine  hotels 
with  a  range  of  rates  have  space 
blocked  out  for  Nexpo  attendees.  All 
are  served  by  a  shuttle  bus  to  the  con¬ 
vention  center.  Buses  run  Saturday 
through  Wednesday  from  7:30  a.m.  to 
5  p.m.  Check  at  hotel  desks  for  loading 
areas. 

The  exposition  is  open  Saturday- 
Tuesday,  11  a.m.  to  5  p.m.,  Wednesday 
until  4.  The  conference  program  be¬ 
gins  a  day  early  this  year.  Shortly  after 
Sunday’s  breakfast  round  tables  ad¬ 
journ,  a  symposium  will  look  at  all  as¬ 
pects  of  the  tailored  newspaper. 

Numerous  workshops  beginning  at  8 
a.m.  precede  Monday  and  Tuesday 
general  sessions.  The  conference  con¬ 
cludes  Wednesday  morning  with  two 
concurrent  three-hour  symposia. 

Other  NAA  meetings  will  convene 
in  town  at  about  the  same  time  as 
Nexpo.  Held  in  conjunction  with  the 
show,  Friday  and  Saturday,  June  11-12, 
are  the  annual  telecommunications 
workshop  and  labor  relations  and  tech¬ 
nology  seminar.  Those  registered  for 
either  meeting  are  automatically  regis¬ 
tered  at  no  extra  cost  for  Nexpo  93. 
Contact  NAA  for  rates  and  registra¬ 
tion  information  (703/648-1000). 

“Connections  VIII,”  at  the  New  Or¬ 
leans  Hilton,  will  address  the  changing 
consumer  marketplace,  media  in  the 
year  2000,  and  new  and  emerging  in¬ 
teractive  and  multimedia  technologies. 

The  Labor  Relations  and  Technol¬ 
ogy  seminar,  at  the  convention  center, 
is  intended  to  familiarize  production, 
labor  relations  and  human  resources 
directors  with  the  latest  technology’s 
effects  on  all  aspects  of  labor  relations, 
with  separate  sessions  considering  the 
impact  on  production  and  white-collar 
employees. 

The  Marketing  Conference  kicks  off 
Sunday  at  the  New  Orleans  Marriott 
with  a  session  on  circulation  for  news¬ 
papers  in  smaller  markets,  followed  by 
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sessions  on  issues  ranging  from  tele¬ 
phone  services  to  telemarketing. 

On  Tuesday,  the  conference  con¬ 
venes  in  the  convention  center  for  a 
joint  session  with  Nexpo  attendees 
on  database  marketing.  It  concludes 
the  following  morning  with  a  two- 
hour  presentation  by  author  Tom  Pe¬ 
ters  ($45  tickets  available  for  Nexpo 
attendees). 

The  Times-Picayune  will  host  tours 
during  Nexpo  Monday  and  Tuesday, 
5:30-7:30  p.m.  For  reservations,  call 
Karen  Hubert  at  504/826-3135. 

Among  the  country’s  many  printing, 
publishing  and  graphic  arts  shows, 
Nexpo  is  devoted  solely  to  newspaper- 
ing  —  a  stage  for  new  vendors’  debuts 
and  showcase  for  others’  new  products 
and  services.  Once  a  year,  industry  de¬ 
cision  makers  from  across  the  country 
and  around  the  world  can  meet  —  on 
the  show  floor,  at  scheduled  sessions 
and  workshops,  at  private  meetings 
and  informal  social  gatherings,  even  at 
some  user  group  meetings  —  to  renew 
acquaintances,  catch  up  on  personal 
matters  and  exchange  professional 
information. 

After  the  exposition  closes  each  day, 
the  French  Quarter,  just  blocks  from 
all  Nexpo  hotels,  offers  a  range  of 
meeting  and  eating  places  for  all  tastes 
at  all  hours.  Before  the  exhibits  open, 
the  NAA  has  scheduled  the  following 
meetings. 

SUNDAY 

Production-oriented  and  new-rev- 
enue  breakfast  round  tables,  under  the 
chairmanship  of  Larry  D.  Smith,  presi¬ 
dent  and  chief  executive  officer  of  the 
Alexandria  (La.)  Daily  Town  Talk,  run 
from  7:30  to  9:45. 

At  10,  Boston  Globe  production  di¬ 
rector  Michael  Ide  moderates  a  two- 
hour  symposium  on  the  tailored  news¬ 
paper  concept  that  will  attempt  to  de¬ 
termine  what  is  or  soon  will  be 
technically  possible.  Moving  beyond 
zoning,  it  will  consider  production,  dis¬ 
tribution  and  data-management 
changes  required  to  achieve  a  very  high 
level  of  editorial  and  advertising  cus¬ 
tomization.  Panelists  joining  Ide  will  be: 

•  Jean  Gaddy  Wilson,  New  Direc¬ 
tions  for  News  executive  director:  “The 
Underserved:  Shaping  the  Product  to 
Improve  Appeal”; 

•  Tom  Simms,  Philadelphia  News¬ 
papers  Inc.  systems  vice  president:  “In¬ 
formation  Management,  Demograph¬ 
ics,  Subscriber  Profiles,  Distribution 
Implications”; 


•  Bill  Handy,  Wichita  Eagle  develop¬ 
ment  director:  “Assessing  Business 
Philosophies  and  Motivating  Forces”; 

•  Paul  Crowe,  Thomson  Regional 
Newspapers  Ltd.  technical  director: 
“Striving  for  Demand  Printing  and 
Flexible  Manufacturing  to  Address 
a  Changing  Market  in  the  United 
Kingdom”; 

•  Alan  M.  Flaherty,  ComPlan  Inc. 
president:  “Implementing  the  Tailored 
Newspaper:  Phases  in  Developing  a 
New  Business  Segment”;  and 

•  Bob  Rowen,  IBM  Plant  Operations 
Solutions  consulting  systems  engineer: 
“Manufacturing  Management  and  the 
Information-Driven  Process.” 

MONDAY 

Four  morning  workshops  run  from  8 
until  9:30,  beginning  with  “How  Pagi¬ 
nation  Shapes  a  Newspaper’s  Organiza¬ 
tion  and  Operation,”  moderated  by 
James  W.  Hopson,  publisher  of  The 
Press  of  Atlantic  City.  New  Orleans 
TimeS'Picayune  associate  editor 
Thomas  M.  Gregory  will  look  at  effects 
on  the  newsroom,  while  Hopson’s  sales 
and  marketing  director,  Robert  W. 
Mawhinney,  considers  the  implications 
for  advertising.  “Structuring  and 
Preparing  the  Organization”  will  be  the 
topic  of  panelist  Valerie  J.  Millen,  gen¬ 
eral  manager  of  Canada’s  New 
Brunswick  Publishing  Co.,  in  St.  John. 
Los  Angeles  Times  operations  vice  pres¬ 
ident  S.  Keating  Rhoads  concludes  the 
workshop  with  “The  Changing  Role  of 
Operations.” 

Hartford  Courant  sales  and  market¬ 
ing  vice  president  Marty  Petty  moder¬ 
ates  the  second  workshop,  which  seeks 
answers  to  the  questions  about  moni¬ 
toring  and  measuring  prepress  work- 
flow  in  an  electronic  environment: 
“How  Will  News  Ever  Make  Its  Dead¬ 
lines?”  (Dallas  Morning  News  publish¬ 
ing  technology  manager  John  Cran- 
fill);  “Who  Designed  This  Mess  of  a 
System?”  (T.W.  Lasker  Associates  pres¬ 
ident  Timothy  W.  Lasker);  “What  Do 
You  Mean  You’ve  Lost  the  Color  Ad?” 
(The  Press  of  Atlantic  City  pagination 
manager  Martha  A.  Reichold);  and 
“My  Newspaper  Is  Already  in  Deep 
Trouble.  How  Do  We  Dig  Out?  How 
Do  We  Recover?”  (Allentown  Morning 
Call  publishing  systems  manager  Eliza¬ 
beth  A.  Sholar). 

Topic  of  the  third  workshop,  making 
a  press  pay  for  itself,  considers  revenue 
from  use  of  color  and  the  costs  in  creat¬ 
ing  and  maintaining  that  revenue  base. 
Under  moderator  Golden  L.  Paris,  In¬ 


dianapolis  Newspapers  Inc.  production 
director,  Goss  Newspaper  Products  vice 
president  P.  Michael  Kienzle  will  take 
up  the  matter  of  keyless  inking; 
Dubuque  Telegraph  Herald  publisher 
Tom  Yunt  considers  color  revenue; 
Phoenix  Newspapers  Inc.  production 
director  Robert  Kotwasinski  presents 
“Cost  Justifying/Building  Revenue”; 
and  Goss  Newspaper  Products  training 
director  Ann  A.  Hirst  discusses  non- 
traditional  maintenance,  controlling 
maintenance  costs,  and  training. 

A  fourth  workshop,  moderated  by 
Minneapolis  Star  Tribune  new  tech¬ 
nology  coordinator  Bruce  Adomeit, 
examines  how  newspapers  can  use  off- 
the-shelf  software  for  PCs  and  Macin¬ 
toshes.  Panelists  are  Jim  Bye,  graphics 
and  electronic  prepress  director  at  the 
Evansville  (Ind.)  Courier,  Jerry  Cham¬ 
bers,  quality  control  manager  and 
scanning  director  Ann  A.  Hirst  at  The 
Times,  Munster,  Ind.,  Rob  Perschau, 
Kansas  City  Star  systems  manager,  and 
Laura  Schramm,  NAA  programmer 
and  analyst. 

Chaired  by  Henry  H.  Bradley,  chair¬ 
man  and  publisher  at  the  News-Press 
and  Gazette  Co.,  St.  Joseph,  Mo.,  the 
day’s  general  session  at  9:45  carries  the 
Nexpo  theme,  “Managing  Growth 
With  Technology.” 

After  a  welcome  from  Ashton 
Phelps  Jr.  publisher  of  the  city’s  Times- 
Picayune  ,  Donald  E.  Newhouse,  presi¬ 
dent  of  the  Star-Ledger,  Newark,  N.J., 
will  address  the  session  as  the  new 
NAA  chairman,  Cathleen  Black  will 
give  the  NAA  president  and  chief  op¬ 
erating  officer’s  address,  and  Charles 
T.  Brumback,  Tribune  Co.  chairman 
and  chief  executive  officer,  will  an¬ 
nounce  the  NAA  exhibition  awards. 
Nexpo’s  as-yet-unannounced  keynote 
speaker  follows. 

TUESDAY 

Day  two  of  the  conference  carries  a 
heavy  schedule  of  six  concurrent  work¬ 
shops  and  a  longer  general  session 
aimed  at  those  attending  Nexpo  and 
the  Marketing  Conference.  Under 
moderator  Eric  Wolferman,  Gannett 
Co.’s  production  systems  director,  NAA 
advanced  computer  science  director 
John  W.  lobst  will  describe  Electronic 
Data  Interchange  for  newspaper  adver¬ 
tising,  Tribune  Co.  newspaper  technol¬ 
ogy  manager  James  D.  Hitchman  and 
an  unannounced  panelist  will  explain 
why  newspapers  and  advertisers  need 
EDI,  and  Gannett  systems  analyst  Lor¬ 
raine  Cavanaugh  will  discuss  technical 
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Attendees  of  the  65th  annual  newspaper  technical  exposition  and  conference  in  New 
Orleans  next  month  may  ride  a  Mississippi  River  stern-wheeler,  hut  the  technology 
they  will  see  at  Nexpo93  will  be  far  more  advanced. 


requirements  for  implementing  EDI. 

Wilson  (N.C.)  Daily  Times  publisher 
Morgan  P.  Dickerman  III  will  lead  a  to¬ 
tal  quality  management  workshop,  with 
panelists  Debra  J.  Bragg,  Chicago  Tri¬ 
bune  total  quality  development  man¬ 
ager,  talking  about  the  evolution  of 
quality  management,  Biloxi  Sun  Herald 
marketing  services  director  John  Mc¬ 
Farland  discussing  service  quality  and 
customer  satisfaction,  and  Landmark 
Community  Newspapers  vice  presi¬ 
dent/continuous  improvement  coordi¬ 
nator  Randall  G.  Mast  presenting  “The 
Arsenal  of  TQM.” 

Under  moderator  James  P.  Quinn, 
vice  president  and  general  manager  at 
Home  News  Publishing  Co.,  New 
Brunswick,  N.J.,  experts  will  look  at 
newspapers’  voice  data  communications 
business.  Baltimore  Sun  strategic  plan¬ 
ning  and  advanced  systems  vice  presi¬ 
dent  Scott  Whiteside  and  Cox  News¬ 
papers  telecommunications  vice  presi¬ 
dent  James  T.  McKnight  will  explain 
what  the  technology  means  and  why  it 
matters  to  newspapers.  Kansas  City  Star 
associate  editor  David  A.  Zeeck  will  dis¬ 
cuss  interactive  audiotex;  Sacramento 
Bee  marketing  and  strategic  planning 
director  Eric  Douglas  will  look  at  the 
profit  potential  in  electronic  media. 

A  color  management  workshop  to  be 
led  by  Dottie  Butler  will  trace  newspa¬ 
per  color  from  the  recent  past  into  the 
near  future,  including  a  comparison  of 
processes  at  USA  Today  (where  the 
moderator  is  production  operations  se¬ 
nior  vice  president)  in  1982  and  1992. 
Addressing  color  issues  ahead  will  be 
Bergen  (N.J.)  Record  Corp.  manufac¬ 
turing  vice  president  Jon  Markey  (color 
in  the  ’90s),  Chicago  Tribune  quality 
and  technical  training  manager  Paul 
Lynch  (managing  decentralized  quality) 
and  Orlando  Sentinel  photo  editor 
George  Remaine  (editorial  implemen¬ 
tation  strategies).  The  advertiser’s  point 
of  view  will  be  offered  by  Van  Tanner, 
president  of  the  Association  of  Imaging 
Service  Bureaus. 

Developing  a  plan  to  continue  pub¬ 
lishing  in  the  event  a  disaster  interrupts 
operations  will  be  the  subject  for  a  large 
panel  moderated  by  Michael  Stern,  pro¬ 
duction  manager  for  Syracuse  News¬ 
papers  Inc.  Preparation  will  be  dis¬ 
cussed  by  Paul  J.  Reynolds,  Hartford 
Courant  facilities  and  engineering  di¬ 
rector.  Three  Knight-Ridder  Inc.  man¬ 
agers  will  take  up  the  elements  of  disas¬ 
ter  planning:  corporate  environmental 
affairs  manager  Ernest  King,  San  Jose 
Mercury  News  operations  vice  presi¬ 


dent  Gerald  H.  Polk  and  Miami  Herald 
engineering  director  Armando  1.  Gon¬ 
zalez.  Agreements,  labor  matters  and 
computer  systems  recovery  will  be  the 
respective  topics  of  Boston  Globe  pub¬ 
lishing  systems  manager  Robert  D. 
Sylvester,  James  D.  Stuckey,  executive 
director  of  the  Oklahoma  City-based 
Newspaper  Production  and  Research 
Center,  Southern  Production  Program 
Inc.,  and  Minneapolis  Star  Tribune 
prepress  technology  manager  Faith 
Christine. 

Topics  and  panelists  were  still  not 
chosen  last  week  for  a  workshop  on 
management  of  a  diverse  work  force. 

The  general  session,  “Direct  Data¬ 
base  Delivery:  The  Keys  to  Market 
Share,”  will  explain  adoption  of  data¬ 
base  marketing  to  meet  changes  in  ad¬ 
vertising  and  bypass  by  retailers  and 
will  consider  its  effect  on  all  newspaper 
operations.  Durham  Herald  Sun  pub¬ 
lisher  Richard  J.  Kaspar  will  moderate 
the  session,  in  which  panelists  represent 
various  interests  inside  and  outside  the 
newspaper  industry. 

Presenting  mass  target  database  mar¬ 
keting  as  “The  Marketing  Environment 
of  the  ’90s”  will  be  NAA  senior  vice 
president/market  development  Peter 
Winter,  Retail  Target  Market  Systems 
Inc.  president  Timothy  J.  Keane  and 
Epsilon  sales  and  marketing  vice  presi¬ 
dent  Christopher  Geiger. 

Protecting  and  increasing  retail  food 
share  with  databases  will  be  the  “Fight¬ 
ing  Fire  With  Fire”  topic  of  Bruce  Mali¬ 
nowski,  consumer  promotion  director  at 
C-P-C  Best  Foods  Grocery  Products, 


and  Dave  Hunke,  Cincinnati  Enquirer 
advertising  director. 

The  significance  of  database  market¬ 
ing  for  various  newspaper  operations 
will  be  taken  up  by  Cedar  Rapids 
Gazette  advertising  and  marketing  di¬ 
rector  Dave  Storey,  Chicago  Tribune 
vice  president/  marketing  and  develop¬ 
ment  director  John  Puerner  and  Evans¬ 
ville  Courier  metro  circulation  home 
delivery  manager  Richard  Thomas. 

WEDNESDAY 

The  conference  portion  of  Nexpo 
concludes  with  two  three-hour  sym¬ 
posia,  both  starting  at  8  a.m.  Judith  Ro- 
ales,  president  of  Dover,  Del.-based  In¬ 
dependent  Newspapers  Inc.  will  be 
moderator  for  the  group  that  will  exam¬ 
ine  newspaper-related  issues  under  the 
new  administration  in  Washington. 

OSHA  regional  administrator  James 
W.  Stanley  will  discuss  workplace  safety 
and  health;  “Tax  and  Regulatory 
Headaches  Ahead”  and  the  recognized 
status  of  contractors  are  the  respective 
topics  for  law  firm  Baker  &  Hostetler’s 
Kenneth  J.  Kies  and  Charles  Price;  a 
speaker  to  be  announced  will  consider 
environmental  policy;  NAA’s  John  F. 
Sturm  will  outline  other  policy  issues 
facing  the  industry. 

Houston  Chronicle  operations  vice 
president  Jack  Stanley  will  moderate 
the  second  group  discussion:  post-press 
automation,  a  complex  area  of  increas¬ 
ing  vendor  attention  and  customer  in¬ 
terest.  The  panel,  yet  to  be  named,  will 
assess  the  technology’s  current  capabil¬ 
ities  and  future  possibilities. 
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We're  not  in  the  technology  business— 
we're  in  the  idea  business. 


Ideas  for  tailoring  your  paper  to  the 
unique  needs  of  your  community. 

Ideas  for  saving  space  without 
^  sacrificing  quality.  Ideas  for 
.  reaching  a  new  generation  of 
w  readers  through  new  channels. 


At  Tribune  Media  Services'  exhibits  at 
NEXPO  '93;  you'll  find  an  array  of 
products  and  services  that  represent 
the  kind  of  ideas  newspapers  need 
today. 


Customized,  flexible  services  like  TMS 
^  ^  TV  Listings,  TMS  Stocks,  and  weather 

■  maps  and  charts  from  The  Weather 

Channel.  Compelling  photos  and  graphics  from  Knight- 
Ridder/Tribune— and  exciting  new  image  storage  and  retrieval 
services  from  Picture  Network  International.  Newsroom- 
oriented  audiotex  from  Voice  News  Netv/ork  and  intriguing 
services  for  home  computers  from  America  Online.  And  a 
new  concept  in  total  market  coverage  (TMC)  called  US  Express. 

Come  see  our  ideas  at  NEXPO  Exhibit  Booth  1634.* 

*  us  Express  at  Exhibit  Booth  4922 


im 

TV  Listings 
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NEXPO  Booth  Directory 


EXHIBITOR . 

. BOOTH  NO. 

EXHIBITOR . 

. BOOTH  NO. 

. 3464 

. 2028 

. 440 

B46 

5133 

1564 

1321 

2125 

3354 

4738 

4464 

5912 

1720 

438 

2225 

3024 

1230 

128 

5026 

938 

5134 

3718 

2846 

3718 

Agfi,  Div.  of  Miles  Inc . . 

. 858 

EA.M.'Mosca  Corp . 

3518 

. 1703 

1524 

. 5022 

5101 

. 4464 

3664 

4828 

4848 

2620 

3723 

5023 

ECRM . .' . 

1918 

(125 

1538 

3900 

1854 

5119 

420 

4820 

3900 

5131 

33(2 

2201 

2604 

. 3600 

1926 

. 718 

2100 

. 5119 

4422 

. 3338 

5027 

1358 

4572 

.146 

3900 

1700 

2110 

3346 

4526 

1126 

3936 

1328 

4002 

4826 

2140 

.951 

2205 

2604 

1846 

.538 

5208 

BESiK  Inc . 

1030 

426 

2219 

4446 

4702 

2000 

1104 

1600 

1758 

GMA..T. . r.... 

4046 

3721 

5233 

1705 

2430 

3538 

2106 

3124 

1626 

1826 

3264 

2203 

3664 

..726 

2618 

. 3118 

1120 

. 

5105 

.  120 

GSP  inc . 

3746 

. 3218 

2146 

.  4817 

3130 

411a 

4446 

. ii77 

3320 

. 1322 

3026 

. 1518 

3129 

. 2818 

518 

. 1876 

3426 

.  1978 

3664 

4I8 

4910 

4976 

2126 

1459 

646 

.  2000 

4856 

870 

HVAC  Filters . 

4464 

1046 

2318 

1118 

1056 

7711 

2724 

1619 

3326 

610 

1321 

.  1960 

3457 

118 

4718 

1415 

2120 

946 

1832 

.  .3125 

2746 

.  1916 

4610 

.  ..3m 

956 

7918 

1857 

4610 

3664 

7746 

. 1258 

Diadem  Inc . 

. 732 

J.M.  Huber  Corp . 

. 2720 
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John  Juliano  Computer  Services  Co . 852 

Kaim  &  Associates  International  Marketing . 4484 

Kansa  Corp . 2804 

Kaspar  Sho-Rack . 2122 

KBA'Motter  Corp . 3832 

KTI  (Keene  Technology) . 4880 

K  &  F  Printing  Systems  International . 2446 

King  Press  Corp .  4584 

Kirk  Rudy  Inc . 4818 

Konica  Imaging  USA . 2404 

Kreonite  Inc . 2102 

Latrobe  Electric  Protector  Co . 3050 

Liftsafe  Systems  Inc . 3038 

Linotype-Hell  Co . 1248 

Lockwood  Greene  Engineers  Inc . 2518 

LogEtronics  Corp . 1820 

Loki  Group  Inc . I757 

Luwa-HVAC  Filters . 4484 

Mac  Solutions . 2026 

Machine  Design  Service  Inc . JHO 

Mainstream  Data  Inc . 2122 

Managing  Editor  Software  Inc . 432 

MAN  Roland  Inc . 4548 

Mantis  Computer  Parts  Inc . 1222 

Market  Opinion  Research . 5021 

Mars  Electronics  International . 5IO7 

Martin  Automatic  Inc . 4420 

MaschinenFibrik  Wifag . 48I4 

Master  Ho  Technologies . 4020 

Masthead  International  Inc . J960 

Mayline  Co.  Inc . 2054 

McClier . 3954 

MCI  Telecommunications  Corp . 2247 

Mead  Data  Central  Inc . 2164 

Meadows  Co . J018 

Media  Logic . 4906 

Media  Marketing  Materials  ItK .  ..5010 

Metromail  Corp .  .5020 

MGl  International  Inc .  ,3438 

Microcrafts  Inc .  .1604 

Micro  Systems  Specialists  Inc .  ,.1026 

Micro  Voice  Applications  Inc .  ..2136 

Mid-America  Graphics  Inc .  ,3204 

Midwest  Independent  Postal .  ..5019 

Midwest  Publishers  Supply  Ck) .  .2054 

Miracle  Industries  Inc .  ..3320 

Mission  Critical  Technologies .  ..1538 

Mitsubishi  Heavy  Industries  Ltd .  .3306 

Mo’ Money  Associates  Inc .  ..5011 

Monotype  Inc .  ...446 

MORI  Research  Inc .  ..5127 

Mountain  States  Inc .  ,.3564 

Muller  Martini  Corp . .4046 

Multi-Ad  Services  Inc .  ...826 

Mycro-Tek .  ...346 

NAPP  Systems  Inc .  ..1136 

NASA/Marshall  Space  Right  Center .  .4946 

National  Digital  Corp .  ..2221 

National  Newspaper  Association .  ..3421 

National  System  Inc . ..4918 

NCS  Inc .  .3758 

Neasi-Weber  International . 2010 

NENSCO . 1552 

NewsInc .  ..2130 

Newspaper  Association  of  America .  ..2230 

Newspaper  Systems  Group  Inc .  ..1604 

Newspapers  &  Technology  ..3040 

Newspaper  Voice  Services/Datemaker . ...1226 

Newstech  Company . ..2404 

New  York  Times  News  Service .  1^2 

Nikon  Electronic  Imaging .  ...2218 

Nolan  Products  Inc. ..,  ,..3946 

North  Coast  Medical  Inc .  ...1658 

NuArc  Co.  Inc .  ...1954 

Nu-Graphics  Equipment  Inc .  ...3146 

Offeet  Technology  Inc  ..3846 

ONE  Corp . 47^ 

Ovalstrapping  Inc . 47IO 

Oxy-Dry  Corp . 4538 

Pacific  Plumbing  Co.  of  Santa  Ana . 4838 

Pako  Corp . 2249 

Parsons  Main  Inc . 4458 

Parascan  Technologies  Ltd . 1458 

Payco  American  Corp . 5121 

Pellegren  Corp  3828 

Penske  Truck  Leasing . 5111 

Photo  Club  Inc . 2237 

Plumtree  Co. .  3758 

Polychrome ....  918 

Power  Strap ....  ...4010 

PressLink  Inc.  ...2231 

Pressroom  Cleaners . 4832 

Presstime . 2230 

Prim  Hall  Enterprises  Inc . 3820 

Printers  Hot  Line . ...2148 

Progressive  Recovery  Inc . 48()4 

Publishers’  Auxiliary . 3421 


Publishing  Partnership  Inc . 

1032 

Pulse  Research  Inc . 

5132 

QED  Technology  Ltd . 

354 

QMS  Inc . 

Quad/Tech  International . 

345') 

Quark  Inc . 

Quipp  Systems  Inc . 

. 

FGsuters  America  Inc . 

RHDInc .  axX; 

R.].  Brimo  Enterprises  Ltd . 

3(112 

Robertson  Press  Machinerv  Co.  live . . 

Rochester  Institute  of  Technoloev . 

. 

Via? 

Rock-Built . 

Rockwell  Granhic  Systems . 

R.T.P.  Techni^  Speciali.«« . . 

RTR  Computer  Consulting  Inc . 

. 

Ryco  Graphic  Manufacturing  Inc . 

. 

.  iQin 

Rycoline/Sun  Graphic . 

Ryder  Transportation  Resources . 

SatcoInc . 

Sales  Training  Consultants  Inc . 

.  4037 

Samplex  Inc  . 

Santa  Cruz  Industries . 

Scitex  America  Com . 

Seiken  Graphics  Inc . 

Selling  Dynamics . 

Scybold  Publicatinru .  . 

Signode  Corp . 

SIM  Pfudu^is .  4800 

Sims  and  AMcciaces . . .  iaaa 

Sixty  Eight  Thousand  Inc . 

1726 

Smith  R.P.M.  Coro . 

Software  Consulting  Services .  \t<Af. 

Solna  Web  USA  Inc . 

ii)7A 

Sonoco  Products  Co .  asuj. 

Sony  Corp.  of  America. . . 

inifl 

SocctraLink . 

Star  International  USA.  Corp . 

4^2^ 

Stauffer  Media  Systems . 

2S20 

Stepper  Inc .  . 

Vk^ 

Sterling  Packaging  Sytems .  . 

Sn  Inc . 

3413 

Sun  Chemical  Corp . 

SuperMac  Technology . 

.  1238 

Synaptic  Micro  Solutions . 

10^ 

System  Integrators  Inc . 

4^ 

Talking  Classifieds.  . 

5OCO 

2029 

TeleDirect  International  Inc . . 

1046 

44^7 

40-<4 

TKS  (USA)  Inc.  . 

4026 

Tolerans-lngol  Itvc . 

3046 

Training  Room . 

scos 

T/One  Inc .  ,, 

2iH 

Tribune  Media  Services . 

Tribune  Publishing  Co . 

1634 

2164 

IS^ 

n7s 

Ultra  Corp . 

2)58 

1618 

U.M.I . . 

4^ 

United  Media . . 

5)29 

Valassis  Inserts . 

_  4930 

. .  5019 

Valley  Remanufacturing  Co . . 

4520 

■ill'll 

VIP  Communications  (Voice  Introduction  Personals) . 

.  14S7 

Visiot’.  Data . . ..... 

iitin 

VNU . 

.  4078 

Warner  Color  Corp . . 

. . 846 

5118 

. 2132 

1701 

Webb,  Jervis  B .  . . 

1258 

4432 

44M 

3020 

3146 

4^ 

•*724 

Wi^ . 

4314 

5018 

428 

)732 

X-Rite  Inc . 

. -2438 

Zyware  Inc . 

. 1720 
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INTnUCINBNEWCOOLSCAN." 

TO  BE  A  GIANT  AMONG  SCANNERS,  YOO  DON'T 
HAVE  TO  BE  BIG.  OR  EXPENSIVE. 


Don’t  let  Coolscan’s  small  size  (or  price 
tag)  fool  you.  This  new  slide  scanner  from  Nikon 
delivers  detail  so  sharp  and  color  so  vivid,  others 
seem  pale  by  comparison. 

Coolscan  is  a  cinch  to  operate,  too.  Simply 
insert  a  35mm  slide  or  negative  into  the  scanner 
slot.  Select  a  desired  resolution  up  to  2700  dpi. 
And  the  scanner  does  the  rest.  Coolscan’s  optical 
definition,  color  sensitivity  and  reliability  make  it 
the  new  standard  of  quality  and  value  in  desktop 
film  scanners. 

Thanks  to  our  patented,  solid-state, 
illumination  technology  Coolscan  is  also  excep¬ 


tionally  quiet  and  compact.  In  fact,  it  mounts 
right  into  any  available  half-height  disk  drive  bay  in 
your  desktop  computer.  At  S2105*  Coi^lscan  fits 
nicely  into  any  budget,  too.  A  lightweight, 
portable,  external  model,  cimtpatible  with  PCs, 
Macs  or  any  computer  with  a  SCSI  interface,  is 
also  available  for  just  S24h5*. 

So  if  you  didn’t  think  you  could  afford  the 
quality  of  a  Nikon,  think  again.  And  take  your 
scans  to  a  higher  level  for  less.  With  new  Coolscan. 
For  the  location  of  your  nearest  Nikon  Coolscan 
dealer,  or  for  a  brochure,  call  1-800-52-NIKON 
or (516)  547-4355. 


'Nikon 

EUCTRONK IMEAGING 


who’s  Showing 
What  Where 


Booth:  3464 

ABB  PROCESS  AUTOMATION 
INC.,  PRINTING  SYSTEMS  DIV. 


Staffed  by:  John  C.  Jellovitz,  vice  presi¬ 
dent  and  general  manager;  Hans 
Hirscher,  sales  manager. 

Introducing:  Master  Printing  System 
700  includes  power-distribution  equip¬ 
ment,  integrated  drive  controls,  AC  or 
DC  digital  drives,  digital  actuators, 
graphical  and  ergonomic  press  control 
console  and  the  Production  Manage¬ 
ment  Computer  for  data  management, 
product  planning,  production  plan¬ 
ning,  set-up,  quality  control  and  pro¬ 
duction  analysis.  The  computer  inter¬ 
actively  matches  editorial  and  advertis¬ 
ing  requirements  during  production 
planning  to  optimize  press  configura¬ 
tion  and  allow  full  presetting  of  all 
press  elements. 


Booth:  2257 

ACCU-WEATHER  INC. 

Staffed  by:  Phil  Gelenberg,  Ty  Strohl, 
Amy  Cohen,  regional  sales  managers; 
Teif  Pojhal,  consultant;  Jean  Hauser, 
graphics  manager;  Sheldon  Levine, 
sales  director. 

Exhibiting:  Customized,  camera-ready, 
color  or  black-and-white  weather  sec¬ 
tions.  Ready-to-print  pages  complete 
with  maps,  text,  graphics,  local  statis¬ 
tics  and  features  are  delivered  directly 


to  Macintoshes  or  front-end  systems. 

Perfect  Date  voice/print  personals 
service  provides  toll-free  ad-place¬ 
ment  phone  numbers,  800  and  900 
numbers  for  accessing  voice  ads  and 
marketing  and  promotion  services. 
Operators  help  advertisers  in  wording 
and  placement. 

The  company  screens  all  ads  and  de¬ 
livers  a  ready-for-print  personals  sec¬ 
tion  via  Mac,  overnight  express  or  di¬ 
rectly  into  a  front-end  system. 

FeatureFone,  a  complete  voice  infor¬ 
mation  service  allowing  newspapers  to 
make  information  available  24  hours 
by  phone,  can  be  used  for  talking  clas¬ 
sified  ads,  dating  lines,  polls,  direct 
connection  to  advertisers  and  local 
information. 

Accu-Weather  supplies  15  types  of 
information  directly  to  FeatureFone  or 
an  existing  voice  computer,  including 
a  local  weather  forecast,  lottery 
results,  sports,  stocks  and  entertain¬ 
ment  news,  horoscopes  and  soap  opera 
summaries. 

Accu-Call  2000  features  forecasts 
and  current  conditions  for  more  than 
2,000  cities  worldwide.  Also  available 
are  InstaSports  Sports  Hotline,  Hurri¬ 
cane  Hotline  and  more  than  a  dozen 
other  service  categories. 

Booth:  1321 

AD/SAT  INC. 

Staffed  by:  Richard  Atkins,  Linda  Fisch- 
ler,  Jim  Jenkins. 

Exhibiting:  Available  PostScript  RIP 
capability  for  its  full-page  recorder 
without  any  capital  expenditure  or 
maintenance  costs.  Ad/Sat  transmits 
full-page  digital  ad  material  from  satel¬ 
lite  and  fiber  optic  networks  for  retail 
and  national  advertisers.  Complete  re¬ 
mote  electronic  ad  production,  con¬ 
ventional  delivery  and  remote  printing 
are  new  value-added  services. 

Booth:  4464 

ADVANCED  GRAPHIC  SYSTEMS 

Staffed  by:  Earl  T.  Price,  president; 
Wayne  Kaim  representative. 


Introducing:  Hoe  paster  upgrade;  Goss 
computerized  digital  paster  panel. 
Exhibiting:  Complete  line  of  electronic 
and  electrical  paster  upgrades. 


Booth:  2225 

ADVANCED  PUBLISHING 
TECHNOLOGY 

Staffed  by:  David  Kraai,  president;  Jeff 
Sie,  vice  president. 

Introducing:  ACT  (Automated  Com¬ 
plete  Typesetting),  designed  for 
medium-size  and  small  newspapers, 
creates  and  manages  editorial,  display, 
classified  and  photos  using  standard 
word  processing  and  graphics  tools. 
ACT  runs  on  PCs  under  Microsoft 
Windows  and  uses  QuarkXPress  for 
pagination. 

Exhibiting:  Adtech-EDI  remote  adver¬ 
tising  transmission  using  electronic 
data  interchange. 

Booth:  1230 

ADVANCED  TECHNICAL 
SOLUTIONS  INC. 

Staffed  by:  Ray  Toothaker,  president; 
Bill  Maslen,  project  manager;  Anand 
Bangalore,  pagination  director. 
Exhibiting:  Osiris  II  fully  integrated 
PC-  and  Mac-based  editorial  system 
running  on  a  Novell  network,  featuring 
fully  redundant  distributed  database, 
scalable  architecture  with  spooled 
queue  and  load-sharing  application 
servers.  Applications  include  text  edi¬ 
tors,  composition,  copyflow  manage¬ 
ment,  production  tracking  for  off-the- 
shelf  applications,  integration  with 
QuarkXPress  for  WYSIWYG  pagina¬ 
tion,  wire  service  handling,  unified  ad 
and  news  layout  program  and  output 
drivers  for  various  typesetters  via  ATS 
layout  package.  ATS  Integrator  soft¬ 
ware  enables  users  to  attach  headers 
and  build  selective  directories  on  the 
headers  for  files  created  with  off-the- 
shelf  programs,  allowing  those  software 
packages  to  be  linked  to  the  editorial 
system  to  provide  a  unified  modular 
pagination  system. 
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The  Tracker  product  allows  any  PC 
or  Mac  user  on  the  network  to  know 
what  ads,  graphics,  pictures  or  other  el¬ 
ements  have  been  worked  on  and  gives 
their  status  in  the  production  process. 
QuikLayout  is  a  combined  ad-dummy- 
ing  and  news-layout  tool,  snapping  el¬ 
ements  to  columns  according  to  under- 
lying  grids  that  can  be  saved  as  geome¬ 
try  alone  or  with  some  reusable 
content.  Layouts  made  in  QuikLayout 
and  XPress  are  interchangeable. 

Booth:  5026 

ADVANCED  TELECOM  SERVICES 

Staffed  by:  David  Sawyer,  newspaper 
services  product  manager;  Brad  Bier- 
man,  senior  account  executive. 
Introducing:  Easy-to-implement  Per¬ 
sonal  Connections  900-number  voice 
personals. 

Exhibiting:  Interactive  information 
systems  for  reader  and  advertiser  par¬ 
ticipation  through  800,  900  and  976 
telephone  services.  800-number  adver¬ 
tising  enhancements  for  classified  and 
display  ads.  Entertainment  and  infor¬ 
mation  programs  for  college  and  pro¬ 
fessional  sports  teams,  recruiting  and 
draft  updates,  reader  response  and 
horoscope  lines.  All  programs  use 
VoiceTone  speech-recognition  service 
that  allows  both  rotary-dial  and  Touch- 
Tone  callers  to  interact  with  audiotext 
programs. 

Booth:  5134 

ADVANTEX  MARKETING  CORP. 

Staffed  by:  Martha  Scrivener,  Cindy 
Bergman,  promotion  managers. 
Introducing:  Advantage  Cards  to  build 
loyalty  and  foster  relationships  with 
subscribers  by  offering  “cash  savings” 
and  ongoing  special  incentives  at  par¬ 
ticipating  restaurant,  retail  and  service 
establishments.  Advantex  CashBook, 
with  Daily  Dollars,  gives  subscribers 
savings  at  popular  fast-food  and  retail 
businesses  in  local  markets. 


Booth:  2846 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Carol  DeHaven,  sales  man¬ 
ager;  Jacques  Thomet,  regional  direc¬ 
tor  for  the  Americas;  Maria  Mann, 
photo  director;  Hugh  Moir,  North 
American  technical  manager. 
Introducing:  Digital  addressable  broad¬ 
cast  network,  DIT.B,  uses  a  standard 
PC-based  decoder,  enabling  clients  to 
receive  via  interface  the  AFP  photo  re¬ 
port  and  specials  into  any  available  pic¬ 


ture  desk,  including  AP-Leaf  and  Cros- 
field.  Demonstrations  will  show  AFP 
availability  over  PressLink  using  re¬ 
mote  dial-up  and  AFP’s  Ailink  soft¬ 
ware  Macintosh  interface. 

Exhibiting:  Graphics  in  English,  Span¬ 
ish,  German  and  French  via  Mac  and 
AFP  English,  Spanish  and  French 
wires  on  a  PC. 


Booth;  858 

AGFA  DIV.  OF  MILES  INC. 

Staffed  by:  Joseph  Catherina,  market¬ 
ing  manager;  Marty  Larkins,  national 
accounts  manager-newspapers. 
Introducing:  EcoWash  wash-water  re¬ 
circulating  system  for  prepress  film 
processors  removes  silver  and  prevents 
biological  growth,  reduces  water  waste 
and  enables  compliance  with  silver 
limits  as  low  as  Ippm  using  selective 
ion  exchange  resin.  Agfasolid  powder 
chemicals  for  rapid  access  processing 
offer  the  same  photographic  results  as 
liquid  chemicals.  Packaged  in 
biodegradable  polyethylene,  the  chem¬ 
icals  are  easy  to  use  and  store.  Techno¬ 
line  rapid  access  films  are  suited  for  all 
prepress  repro  applications.  Advanced 
technology  prevents  light  scattering  in 
the  emulsion.  Ideal  silver  balance 
allows  the  smallest  amont  of  silver 
to  produce  the  greatest  possible 
blackness. 


Booth:  2620 

ALLEN-BRADLEY  CO. 

Staffed  by:  Don  Schroeder,  drive  sys¬ 
tems  manager;  Jim  Minue,  drive  system 
marketing;  Bob  Warzin,  Rockwell  ac¬ 
count  manager;  Mike  Faase,  marketing 
communications. 

Introducing:  Fully  digital  AC  drive  for 
press  control  that  enhances  productiv¬ 
ity  and  reduces  both  installation  and 
long-term  costs. 

Exhibiting;  Integrated  communication 
and  automation  products. 


Booth:  5023 

ALLIANCE  RUBBER  CO. 

Staffed  by:  Bonnie  Swayze,  sales  and 
marketing  vice  president;  Jan  Aron- 
stam,  regional  sales  director. 
Introducing:  ECO  Newspaper  Band,  a 
new  economy  line  of  bands  for  home 
delivery. 

Exhibiting:  Alliance  Ad  Bands  are 
high-impact,  low-cost  premiums  for 
delivering  around  the  paper  a  newspa¬ 
per’s  or  advertiser’s  message  (NIE  pre¬ 
miums,  carriers-wanted  promos,  recy¬ 
cling  programs). 


Booth:  3125 

ALLPRESS  EQUIPMENT  INC. 

Staffed  by:  Jennie  M.  Schofield, 
president. 

Exhibiting:  Replacement  parts  for  Goss 
presses,  electronic  counters,  cutting 
rubbers,  fountain  solution,  dampener 
covers,  etc. 


Booth:  3900 

ALTA  GRAPHICS  INC. 

Staffed  by:  A1  Taber,  president;  Bill 
Kanipe,  A1  Taber  Jr.,  Santiago  Cantu, 
Ren^  Aguirre. 

Exhibiting:  Display  of  used  double- 
and  single-width  newspaper  presses, 
mailroom,  inserting  and  bindery 
equipment. 

Demonstration  of  Piab  vacuum 
pumps  for  use  with  Muller  Martini  and 
Harris  inserters  and  other  equipment. 
Specialists  in  recycling  pre-owned 
Goss  Metro,  Metroliner,  Headliner 
Offset,  Urbanite,  SSC,  SC  and  Com- 
mmunity  presses.  Consultant  service 
for  planning  press  and  mailroom 
equipment  purchases,  including  pro¬ 
duction  analysis,  press  configurations 
and  cost/benefit  ratios.  Also,  appraisal 
service  for  production  equipment. 


Booth:  4820 

ALVEY  INC. 


Staffed  by:  Nick  Osterholt,  vice  presi¬ 
dent;  Horace  Peek,  newspaper  account 
manager;  Mike  Baker,  national  ac¬ 
count  manager. 

Introducing:  Model  600  LTN  palletizer 
automatically  stacks  newspaper  bun¬ 
dles  on  pallets  at  speeds  up  to  40  bun¬ 
dles  per  minute,  automatically  places 
tier  sheets  between  layers  and  utilizes 
touch-screen  controls. 

Exhibiting:  Complete  line  of  automatic 
palletizers,  package  conveyors,  pallet 
conveyors  and  sortation  devices,  as 
well  as  the  newly  acquired  Buschman 
Co.’s  conveyor  products. 
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Booth:  2201 

AMIRICAN  PRINTER/ ARTES 
GRAFICAS 

Staffed  by:  John  S.  Favat,  publisher; 
Seth  Dorfler,  Jim  Herring,  Dave 
O’Neil,  district  managers. 

Exhibiting:  Latest  issues  of  American 
Printer,  Artes  Graficas  and  Graphic 
Arts  Product  News. 


Booth:  3600 

AM  GRAPHICS 

Staffed  by:  Richard  J.  Bonnie,  presi¬ 
dent;  Peter  J.  Gettings,  sr.  vice  presi¬ 
dent,  sales;  David  C.  Slauter,  market¬ 
ing  and  administration. 

Introducing:  Complete  production  sys¬ 
tem,  including  the  expandable  NP630 
inserter  with  ICON  inserter  control 
and  the  NPlOO  delivery  gripper  con¬ 
veyor.  NP200  Press  Gripper  Conveyor 
for  single-copy  control  from  press 
folder  into  the  mailroom.  Container¬ 
ized  Loading  and  Storage  System 
(CLASS)  for  effective  material  han¬ 
dling.  World  Class  display  includes  live 
demonstrations. 

Exhibiting:  NP212  hopper  loader, 
MSLT  Quick  make-ready,  MSLP  Light 
Section  Hopper,  NP400G  on-line 
infeed. 


Booth:  5119 

APPLIED  SEGMENTATION 
TECHNOLOGY 

Staffed  by:  Tom  Ratkovich,  president. 
Introducing:  Assistance  to  newspaper 
marketers  in  designing  and  implement¬ 
ing  progressive,  data-driven  marketing 
strategies  by  exploiting  emerging  op¬ 
portunities  afforded  by  database  mar¬ 
keting  and  leveraging  database  market¬ 
ing  technology  to  position  newspapers 
to  compete  in  a  complex  media  envi¬ 
ronment.  By  integrating  National  De¬ 
mographics  and  Lifestyles  Inc.’s  The 
Lifestyle  Network  database  of  current 
data  on  about  95%  of  all  U.S.  house¬ 
holds,  ASTech  helps  build  readership 
through  relevancy  and  achieve  adver¬ 
tising  sales  growth  through  targeted 
access  to  high-opportunity  households. 

Booth:  3338 

ARCO  ENGINEERING 

Staffed  by:  Steve  Watson,  president; 
Joyce  Watson,  vice  president. 
Introducing:  Electronic  Digital  Page 
Pack  from  Controls  Group  Inc.  fea¬ 
tures  Micro-Dwell  process,  which  pro¬ 
duces  a  continuous  delivery  at  any 


press  speed.  Eliminates  spot  color 
problems.  Replaces  existing  page 
packs.  No  mechanical/electrical  adjust¬ 
ments  required  and  virtually  mainte¬ 
nance  free. 


Booth:  1358 

ARTIFICIAL  INTELLIGENCE 
TECHNOLOGIES  INC. 

Staffed  by:  Michael  Stock,  president; 
Marvin  Berlin,  chairman. 

Introducing:  Insight,  an  intelligent 
database  targeting  process,  b“lps  iden¬ 
tify  prospective  advertiser  and  read¬ 
ers.  Demonstration  of  process  of  fusing 
data  from  multiple  sources,  visualiza¬ 
tion  of  data,  analysis  and  reporting 
based  on  the  data,  targeting  and 
scripting  using  knowledge  triggers  and 
final  output. 

Demonstration  of  intelligent  inves¬ 
tigation  system  designed  to  allow  re¬ 
porters  to  rapidly  mine  data  from  ex¬ 
ternal  sources.  The  system  can  look  for 
patterns  in  data  and  can  be  set  to  auto¬ 
matically  trigger  upon  recognition  of 
user-specified  criteria. 

Exhibiting:  Mercury  ISPA  intelligent 
statistical  analysis  tool,  which  can  au¬ 
tomatically  analyze  data  and  build 
mathematical  models  after  applying 
standard  statistical  techniques  to  the 
data. 


Booth:  146 

ASSOCIATED  PRESS 

Staffed  by:  Michael  Bass,  corporate 
communications  deputy  director;  Tori 
Smith,  corporate  communications  spe¬ 
cial  projects  coordinator;  David  Tom¬ 
lin,  technology  marketing  director. 
Introducing:  AP  Leaf  Preserver 
Archive,  an  expandable  storage  system 
for  images,  graphics  and  text  in  various 
formats,  runs  on  the  AP  Leaf  Picture 
Desk  network,  giving  any  Leafdesk  or 
Macintosh  editing  station  quick  access 
to  millions  of  images.  Based  on  an 
IBM  RS/6000,  its  runs  the  Informix 
database. 

AP  MacArchive  Macintosh-based 
package  integrates  the  Leafdesk  and 
Aldus  Fetch  software,  allowing  re¬ 
trieval  of  thousands  of  digital  images  in 
catalogs  of  up  to  32,000  files  each.  It 
comes  with  a  magneto-optical  drive  for 
off-line  storage.  Users  can  browse 
thumbnail  images  and  captions  or  en¬ 
ter  detailed  search  commands  for  key¬ 
words  extracted  from  ANPA/IPTC 
header  fields.  Versions  for  GPIB-con- 
nected  Macs  and  those  with  the 
LeafNet  Mac  interface. 


System  8  Leafdesk  software  with 
JPEG  compression,  load  sharing,  group 
picture  selection  and  tagging,  pull¬ 
down  menus,  expanded  user  privileges, 
ANPA  headers,  PhotoStream  group 
addressing  and  other  features. 

Also:  AP  PhotoExpress  satellite  dis¬ 
tribution  of  photos  from  newspaper 
groups  and  other  non-AP  picture 
sources;  ECRM  imagesetters,  including 
the  PelBox  VR45  and  PelBox  3850; 
HyperCard-based  News  Hound  cap¬ 
tures  a  9600-baud  newswire  in  back¬ 
ground,  stores  and  will  search  the  full 
text  of  several  thousand  stories;  S&P 
Comstock  OpenARC  quote  box  gives 
access  to  real-time  stock  information 
and  news  with  up  to  a  year  of  history. 
Exhibiting:  Leafax  Illd  suitcase-sized 
system  that  scans  at  high  resolution, 
stores  dozens  of  JPEG-compressed 
color  images  and  transmits  according 
to  DIT  3.1  protocols;  PhotoStream  dig¬ 
ital  photo  network;  AP  Leafnet  Macin¬ 
tosh  interface  to  turn  a  Mac  into  a  net¬ 
worked  Leaf  workstation;  Leafscan 
film  scanners  for  35mm  to  4"x5"  film; 
AP  SelectStocks  customized  financial 
markets  service;  AP  Business  Watch  PC 
software  to  help  track  stock  market  ac¬ 
tivity;  Tradeline  dial-up  market  data¬ 
base;  StockQuote  Hotline  (AP  Audio- 
tex  Services)  for  AP  stocks  services 
subscribers  gives  readers  access  to 
thousands  of  NYSE,  AMEX  and  NAS¬ 
DAQ  issues;  GraphicsNet  satellite-de¬ 
livered  graphics  service  and  pre¬ 
designed  Agenda  pages. 

Booth:  1700 

ATEX  PUBLISHING 
SYSTEMS  CORP. 

Staffed  by:  Danny  Chapchal,  president 
and  CEO;  Rod  Fenwick,  marketing 
vice  president;  Barry  Truitt,  sales  vice 
president;  John  Tangney,  engineering 
vice  president. 

Introducing:  Deadline  editorial  front 
end;  advertising  front  end;  Atex  Press- 
2-Go  family  of  Quark-based  editorial 
and  advertising  pagination  products; 
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High-quality  offset  with  keyless  inking  technology 


KBA  ANILOX-OFFSET.  For  1 75  years  now  the  name  Koenig  &  Bauer  has  stood  for  technical 
progress  in  press  development.  A  typical  example?  Our  economical  and  user-friendly  anilox  inking 
technology  for  four-color  newspaper  printing.  The  Koenig  &  Bauer-Albert  group  is  the  only  press 
producer  world-wide  with  large  anilox  press  installations  on  stream  in  all  the  current  newspaper 
printing  processes.  With  around  300  anilox  offset  printing  couples  sold  -  and  over  200  of  these 
already  in  daily  operation  -  KBA  keyless  inking  is  an  established  technology.  Convincing  confirmation 
of  our  pioneering  role  in  press  design. 

Progress  is  our  tradition. 

Koenig  &  Bauer-Albert 

Group 


Looking  forward  to  seeing  you  in  New  Orleans  at 


iBn 


% 


Koenig  &  Bauer  AG 


Booth  No.  3632 


For  further  information  please  contact; 

KBA-MOTTER  CORP.  P.O.  Box  1562,  York.  PA  17405,  Tel.  (717)  755-1071 ,  Fax  (717)  755-2327 


f 


GMA... 

Known  by  our 
extensive  family  of 
mailroom  systems: 


m  — 

■EWjffW 

-I 

PrintRoll  Storage/Retrieval  System  NEWS-GRIP  "  Conveyor  System 

Post-press  buffering  that  eliminates  overflows  Operates  at  press  speeds  up  to  80,000  cph 


The  Leader  in  Integra 

Corporate  Headquarters  and  Sales  Manufacturing  and  Engineering 

1 1  Main  Street  2980  Avenue  B 

SouthboroMA  01772  Bethlehem  PA  18017 

Telephone:  508-481-8562  Telephone:  215-694-9494 

Fax:  508-485-2060  Fax:  215-694-0776 


Innovative  New  Technology  for  Packaging  and  Distribution* 


NEWSTOR "  Storage/Retrieval  System 
Single-module  unit  processes  up  70,000  cph 


Press-to-Pocket™  /-Hopper™  Systems 
Feed  jackets  directly  at  press  speeds,  on-line 


AF-100  Automatic  Hopper  Loader  System 
Feeds  GMA,  Muller  Martini,  other  inserters 


JET  Inserting  System 
PC-based  zoning  and  data  management 


PrintStack  CN-25  Counter  Stacker 

Space-saving  design;  efficient  operation 

Model  227  Inserting  System 

Handles  variety  of  jackets  and  preprints 

ted  Inserting  Systems 

GMA-Canada 

20  Caldari  Road 

Concord  ON  L4K4N8  Canada 

Telephone;  41 6-660-9595 
^  Fax:  416-660-9555 

Member  of  the  MULLER  MARTINI  Group 

Atex  Reflex  production  tracking  and 
decision-support  system;  Atex  Com¬ 
pass  database  that  stores  a  publication’s 
elements. 

Exhibiting:  Enhanced  versions  of 
EdPage  editorial  pagination,  Atex  Im¬ 
age  Services  and  Atex  Full-Page  Out¬ 
put  software.  Also,  Classified  Pagina¬ 
tion,  Architect  dummying  software 
and  workgroup  publishing  system  for 
magazines. 


Booth:  3346 

THE  AUSTIN  COMPANY 

Staffed  by:  Leonard  E.  Elliott,  newspa¬ 
per  facilities  planning  director;  G.V. 
Brister,  associate  planning  director; 
Celso  G.  Gilberti,  project  manager. 
Exhibiting:  Photographic  display  of 
current  and  recently  completed  news¬ 
paper  projects  throughout  the  U.S.  and 
Canada  portrays  production  plants, 
newsprint  warehouses,  mailrooms  and 
editorial  and  administrative  offices.  Fo¬ 
cal  point  of  the  exhibit  is  a  model  of 
the  Cleveland  Plain  Dealer’s  450,000- 
square-foot  production  plant  now  un¬ 
der  construction  in  suburban  Brook¬ 
lyn.  Also  highlighted  are  capabilities 
for  innovative  planning  and  imple¬ 
mentation  of  new  facilities,  as  well  as 
expansion,  renovation  and  historical 
preservation  of  existing  buildings.  Em¬ 
phasis  is  on  advantages  of  The  Austin 
Method,  a  single-source/single-con- 
tract  system  offering  a  comprehensive 
portfolio  of  facility  services,  from  con¬ 
ception  through  completion,  including 
systems  integration  and  production 
equipment  installation  for  group- 
owned  and  independent  newspapers  of 
all  sizes. 


Booth:  1328 

AUTOLOGIC  INC. 

Staffed  by:  Jim  Hanger,  marketing 
vice  president;  A1  Brunner,  sales  vice 
president. 

Exhibiting:  Variety  of  imaging  products 
designed  for  different  throughput 
speeds,  page  sizes  and  quality  require¬ 
ments.  Autologic  provides  the  com¬ 
plete  Adobe  and  Bitstream  PostScript 
libraries  and  is  licensed  for  Type  1  font 
production.  The  integrated  product 
line  includes  page  image  processors, 
laser  printers,  laser  imagers,  drum 
recorders,  graphics  integrators,  multi¬ 
plexers  and  graphics  subsystems,  as 
well  as  support  for  page  facsimile, 
direct-to-plate  and  direct-to-press 
technologies. 


The  APS-SoftPIP  PostScript  inter¬ 
preter,  in  Macintosh,  PC  and  Win- 
dows-NT  versions,  quickly  processes 
files  for  output  to  Autologic  APS-6 
and  APS-7  laser  imagers  and  printers. 
With  a  multiplexer,  up  to  eight  Soft; 
PIPs  can  be  configured  to  drive  up  to 
eight  imagers  for  maximum  page  pro¬ 
duction.  For  more  demanding  produc¬ 
tion  environments,  the  APS-Soft- 
PIP/PC  version  can  be  combined  with 
the  APS-lOO  Graphics  Integrator, 
which  takes  over  the  burden  of  files 
and  file  management.  The  devices’ 
SCSI  connection  provides  fast 
throughput.  SoftPIP  options  include 
APS-CAL  color-calibration  software 
for  use  with  color  laser  imagers. 


Booth:  951 

BACKCARE  CORP. 


Staffed  by:  Nel  Taslitz,  president, 
CEO;  Francie  Morse,  medical  and  cor¬ 
porate  liaison;  Jeff  Meltzer,  exec,  vice 
president,  sales  and  marketing. 
Introducing:  WristGuide  2000  down¬ 
ward-slanting  keyboard  cushion;  Com- 
puterArms  swivel-wrist  arm  supports 
follow  natural  arm  movements  to  re¬ 
lieve  upper-arm,  shoulder  and  neck 
strain;  ComputerChairs  have  ad¬ 
justable  height,  seat  tilt,  back  height 
and  angle,  and  relax  arm  rests  that 
move  in  five  ways  to  follow  natural  arm 
movement  and  support  wrists;  Key 
Tronic  FlexPro  ergonomic  keyboard 
with  adjustable  QUERTY  section  to 
relieve  stress  and  position  wrists  in  a 
neutral  position. 

Exhibiting:  Computer  ergonomic  seat¬ 
ing,  footrests,  glare  screens,  adjustable 
workstations,  document  holders,  mon¬ 
itor  stands,  computer  exercise  software. 


Booth:  4826 

BAIRD  MANUFACTURING  INC. 

Staffed  by:  Jim  Baird,  president; 
Richard  Baird,  regional  sales  manager; 
Buzzie  Samuels,  vice  president. 
Introducing:  Newspaper  distribution 
carts  and  recycling  carts. 

Booth:  2604 

BALDWIN  TECHNOLOGY 

Staffed  by:  Joseph  Collins,  newspaper 
and  directory  manager;  Shaun  Kilfoyle, 
sales  and  marketing  director;  John  St. 
John,  Baldwin  Stobb  president;  Ron 
Callan,  Baldwin  Web  Controls  presi¬ 
dent;  Peter  Anselmo,  Baldwin  Graphic 
Systems  president. 

Introducing:  Model  150NC  horizontal 
brick  stacker. 

Exhibiting:  Sierra  Rotary  Dry  Brush 
Blanket  Cleaning  System  for  solvent- 
free  lint  and  ink  removal;  Accu  Spray 
Dampener  for  single-  and  double¬ 
width  presses;  static  eliminators;  press 
protection  and  detection  systems; 
folder  protection  system. 

Booth:  538 

BASEVIEW  PRODUCTS  INC. 

Staffed  by:  Don  Rogers,  CEO;  Jim 
Meyer,  Dave  Luther,  vice  presidents; 
Vicki  Baird,  domestic  sales  coordina¬ 
tor;  Steve  Schaffran,  international 
marketing  director;  Bob  Yoder,  domes¬ 
tic  marketing  director;  A1  Geist,  north¬ 
eastern  region  sales  manager;  Dave 
Gibbs,  southeastern  region  sales  man¬ 
ager;  Jerry  Perkins,  western  region 
sales  manager;  Jeff  Collison,  circula¬ 
tion  product  manager;  Mark  Best,  ad¬ 
vertising  product  manager;  Joe  Mielke, 
editorial  product  manager;  Becky 
Vargo,  Patty  Gillum,  Gail  Rideout, 
Darren  Jasey,  Jack  Rosenzweig,  instal¬ 
lation,  training  and  support;  Kelly 
Armstrong,  Lazer-faire  Media  Services, 
Canada;  Michael  Freudenthal,  Bert 
Nilsson,  Lighthouse,  Sweden;  Herib- 
erto  Garcia,  Juan  Lauro  Aguirre,  Ger¬ 
ardo  Trevino,  Rodolfo  Muller,  Cyan, 
Mexico. 

Introducing:  New  Mac-based  publish¬ 
ing  systems  for  small  to  medium-sized 
papers  include  IQue  editorial  system 
running  on  its  own  fileserver  with  eas¬ 
ily  searched  database,  ClassPage  classi¬ 
fied  ad  pagination  QuarkXTension  op¬ 
erating  with  Baseview  ClassManager 
and  ClassManager/Plus  and  Circula¬ 
tion  Pro  package  of  subscription-han¬ 
dling  database,  distribution  automa¬ 
tion  and  zoned  preprint  coordination. 
Exhibiting:  WireManager  wire  capture 


18N 


Editor6?Publisher  •  May  15,  1993 


handling  systems  for  newspapers... 


of  any 


Every  newspaper,  regardless  of 

circulation,  shares  a  common  goal: 
deliver  a  quality  product,  on  time,  in 
good  condition.  Machine  Design  Service,  Inc,, 
has  assisted  newspapers  worldwide  in 
achieving  this  goal  since  1976.  We  provide... 

•  roll  handling 
•  mailroom 
•  bundle  distribution 
•  waste  handling 
•  custom  designed  equipment 

...for  newspapers  of  any  size. 

Call  today  for  a  free  newspaper  handling 
check-up  and  a  free  video  highlighting  many 
of  our  current  systems. 


Visit  Booth  3110 
at  NEXPO 


Roll  Handling  Waste  Handling  Custom  Equipment 


£  oWacJiiwe  design  Se/tuic6,v^wc. 

3535  Larimer  Street  •  Denver,  Colorado  80205  •  (303)  294-0275  ext  126  •  FAX^303)  294-0634 


dt  genulhp  ;mig, ration  path  to  such  important 


we’ve  made  our  fair  share  over  the 


.teGhr^lOQies.. 


But  look  at  it  this  way.  We’ve  taken  care  to; 


A’tt  all,  possible  by  integrating  and  enhancing 


learn  from  every  problem. 


the  best' ihdep^dent  offerings,  whether  in  editorial, 


e^erbsipg,  i^gination  or  database  management, 


Since  1973,  Atex  has  accumulated  vast 


experience  in  publishing.  More,  probably,  than  any 


tQ  cfeate  affordable,  tailored  solutions. 


other  systems  integrator  could  dream  of. 


For  instance,  we’re  using  our  experience  to 


Now,  we're  proving  that  the  initiativee  we 


extend  the  Capabilities  of  popular  desk-top 


started  in  the  late  80s  are  right  for  today's  inarket 


publishing  packages  and  make  them  even  more 


prodiiddve! 


As  a  recent  Seybold  report  sayst 


“A  new  view  of  the  world  preveils  at  Atex.' 


pf  course  We  haven’t  forgotten  the  needs  of 


“Atex  Is  aggressively  hying  to  provide  a 
range  of  options  for  its  customers 


/  to  build  their  futures  around." 


1 

company  much  More 


into  the  open  systen»mML*\^ 
What  developmenla 


liking  about? 


‘.'.y  -V,'  V 
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■ ; .  ;  I  :v;y,.  (,• 
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traditional  cpstomers. 

theyc  can  still  rely  on  Atex  to  help  produce 


their  publlcat'ions,.  because  our  existing  systems  will 


"These  developments  move  continue  to  be  supported. 


So,  if  you  are  upgrading,  why  not  benefit 
from  the  total  integration,  open 
^  approach  and  wide  publishing 
V  expertise  of  Atex. 

)•  To  find  out  more,  call  us 
|.  _  -r  on  1-800  433  2839. 

Better  still,  visit  us  at  NEXPO 
and  see  how  good  we  can  be. 


more  open 

-  /I  V 

wilffYi:.:; .  ■  ■'  ■  •■■■  t 


with  purge,  priority  and  search  capabili¬ 
ties,  NewsEdit  text  editor  with  copy- 
management  tools,  ClassManager  com¬ 
plete  classified  ad  management  system 
and  WYSIWYG  composition  (Class- 
Manager/Plus),  DisplayManager  ad  in¬ 
sertion  scheduling,  CommLink/  Plus 
and  TranTags  for  translating  and  trans¬ 
ferring  typesetting  codes  of  other  sys¬ 
tems  to  those  recognized  by  QuarkX¬ 
Press,  QSpool  multiuser  print  spooler  to 
typeset  from  within  NewsEdit,  QTools 
XTension  for  copy-routing  utilities, 
QXEdit  for  editing  blocks  of  text  from 
an  XPress  screen  at  a  larger  size. 


Booth:  3030 

BEAK  CONSTRUCTION  CO. 


Staffed  by:  Juergen  H.  Matt,  manager 
of  projects;  Gary  Furlong,  project 
manager. 

Exhibiting:  Construction  manager  of 
Media  General’s  award-winning  Rich¬ 
mond  production  facility  and  current 
Winston-Salem  project,  offers  single¬ 
source  or  team-member  engineering 
and  construction  services  for  the  news¬ 
paper,  pulp  and  paper,  petrochemical, 
metals,  cable  television  and  other  in¬ 
dustries.  Planning,  architectural,  engi¬ 
neering,  management  and  construc¬ 
tion  services  include  master  planning, 
turnkey  development,  site  develop¬ 
ment,  remodeling  and  relocation,  envi¬ 
ronmental  studies  and  permitting, 
printing  process  systems,  material  han¬ 
dling,  project  direction  and  adminis¬ 
tration,  budgeting  and  cost  control, 
scheduling,  contract  negotiation  man¬ 
agement,  procurement  and  quality 
control. 


Booth:  2219 

BELLATRIX  SYSTEMS  INC. 

Staffed  by:  Bill  Hemingway,  president; 
Steve  Morris,  sales  and  marketing  vice 
president. 

Introducing:  SC2000  database  soft¬ 
ware  for  Single-Trak  single-copy  sales 
data-acquisition  and  management  sys¬ 


tem.  The  Novell  Netware  compatible 
product  expands  the  system’s  report¬ 
generating  capabilities. 

Exhibiting:  Coin  Wizard  electronic  to¬ 
talizer  features  multiple  coin  accep¬ 
tance,  complete  pricing  flexibility  and 
design  that  allows  retrofit  to  existing 
newsracks. 


Booth:  2104 

BETA  SCREEN  CORP. 


Staffed  by:  Not  available. 

Introducing:  Betalog  series  of  compact 
user-friendly  densitometers.  All  weigh 
less  than  14  ounces  and  have  large  dis¬ 
plays.  Betalog  130  is  a  portable,  hand¬ 
held,  black-and-white  combination 
transmission  and  reflection  unit  with 
6.0  density  measuring  capability.  The 
Series  200,  400  and  900  are  automatic 
color  reflection  units  that  measure 
most  functions  without  pressing  but¬ 
tons,  scrolling  or  programming. 

The  “Beta  3  Point  System”  (Beta 


color  proofing  viewer,  Betalog  densito¬ 
meter  and  accessory  printer)  measures 
proofs  and  ink  on  paper. 


Booth:  3538 

BLEVINS  HARDING  GROUP 


Staffed  by:  Chuck  Blevins,  CEO;  Ken 
Harding,  president;  Rick  Ruffino,  Dick 
Keener,  Kirk  Mulbach. 

Introducing:  Quality  and  operations 
improvement  products.  Self  Train  cor¬ 
respondence  course  was  developed  for 
training  on  the  theory  of  dot  gain  in 
printing.  Expanded  planning  and  de¬ 
sign  capabilities  include  ergonomic 
analysis  and  planning  for  intensive 
computer  and  machine  usage  areas  in 
relation  to  furnishings,  equipment  and 
the  environment.  Display  of  newspaper 
that  will  rely  on  natural  light  for  all 
daytime  lighting  needs,  including  high- 
quality  illumination  for  VDT  areas. 
Exhibiting:  Selections  from  more  than 
15  planning  and  design  projects  with 
which  BHG  was  involved  in  the  past 
year  illustrate  emerging  trends  in  the 
newspaper  industry,  including  cart 
loading  of  bundles,  work  in  process 
storage  approaches,  daylighting  and  er¬ 
gonomic  solutions. 


Booth:  31 24 

BOB  RAY  A  ASSOCIATES  INC. 

Staffed  by:  Bob  Ray,  president;  John  R. 
Steker,  general  manager;  Joe  Baran, 
sales. 

Exhibiting:  Press  installations,  1992-93. 
Production  equipment  installation 
contracting  and  specialized  services  for 
unconventional  projects. 


Booth:  1826 

BODYBILT  SEATING 

Staffed  by:  Drew  Congleton,  sales 
manager;  J.  Paul  Teel,  sales  repre¬ 
sentative. 

Introducing:  Specially  contoured,  er¬ 
gonomically  adjustable  seating  with 
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DOES  YOUR  AUDIOTEXT 
COMPANY  STACK  UP? 


FOR  THESE  PUBUCATIONS,  THE  ANSWER  IS  YES! 

Newspapers  around  the  country  have  entrusted  their  audiotext  applications  to 
Micro  Voice  Applications,  the  premier  developer  of  custom  desimed  audiotext  applications, 
created  specifically  for  the  publishing  industry.  We  offerflexioility,  technical  expertise, 
market  leadership  and  the  highest  standards  of  quality  to  over  300  clients  worldwide. 

Talking  Personals  •  Voice  Classifieds  •  Horoscope  Lines  •  Dealer  Locators 
Corporate  Employee  Programs  •  Stock  /  Financial  Lines  •  General  Information  Lines 
Sports  Lines  •  Government  Programs  •  Polling  Services  •  Interactive  FAX 

M/cnAtee 

APPLICATIONS  INC. 

CALL  US  TODAY  AT  1-800-553-0003  TO  DISCUSS 
THE  ENDLESS  POSSIBIUTIES  OF  AUDIOTEXT! 

Micro  Voice  Applications,  Inc.,  international  Centre,  900  2nd  Ave.  So.  Suite  950,  Minneapolis,  MN  55402 


multiple  layers  of  foam  in  various  den¬ 
sities.  All  chairs  feature  nine  adjust¬ 
ments,  including  seat  height  and  tilt, 
tension  control,  backrest  height  and 
angle,  armrest  width,  angle  and  height 
and  swivel.  Air  Lumbar  inflatable 
backrest  option  is  available  on  all  mod¬ 
els;  backrest  depth  adjuster  is  available 
on  many  models;  adjustable  headrest  is 
standard  on  executive  models. 
Exhibiting:  Linear  Tracking  arms  for 
computer  use,  ergonomic  keyboard 
pads  and  mouse  pads,  ergonomically 
adjustable  footrests. 

Booth:  2203 

■RAINWORKS  INC. 

Staffed  by:  Barbara  Lampasona,  pro¬ 
ject  development  manager;  Sheryl 
Heather,  sales  associate. 

Introducing:  PC/Windows  version  of 
AdWorks  newspaper  accounts  receiv¬ 
able  software  allows  training  options 
ranging  from  off-the-shelf  through 
complete  support.  Comprehensive  sys¬ 
tem  interfaces  to  almost  any  front  end. 
Choice  of  balance-forward  or  open- 
item  with  balance-forward  characteris¬ 
tics.  Programs  allow  for  flexible  rate 
and  commission  structures.  Also,  ex¬ 
tensive  contract,  credit  and  sales  man¬ 
agement  features.  Classified  billing  sys¬ 
tem  integrates  with  accounts  receivable 
or  runs  as  an  independent  module. 
Exhibiting:  MailWorks  mailed-circula¬ 
tion  management  software  for  use  in 
conjunction  with  U.S.  Postal  Service 
C.D.S.  system. 

Booth:  3118 

BRODII  SYtnM  INC. 

Staffed  by:  Jim  Vatalaro,  Paul  Kamage, 
Tom  Nielsen,  Ken  Krawcheck. 


Exhibiting:  Emergency  repairs  and  re¬ 
conditioning  of  all  makes  and  models  of 
printing  cylinders,  rolls  and  bearing 
housings.  Web  and  sheetfed  cylinders 
are  reconditioned,  rebuilt  and  precision 
ground.  Ink  fountains  and  other  press- 
related  parts  also  reconditioned.  State- 
of-the-art  equipment  used  to  apply 
coatings  such  as  stainless  steel,  copper, 
ceramic  and  tungsten  carbide.  Precision 
NC  and  CNC  grinders  provide  toler¬ 
ances  needed  on  printing  cylinders. 


Booth:  3828 

BRUNO  UNGER  USA 

Staffed  by:  A1  Elton,  owner;  Claes 
Piculell,  Bruno  Unger  Germany. 
Introducing:  Used  throughout  Europe, 
Naturen  cleaning  solution  is  made 
from  esters  of  vegetable  oils,  has  no 
VOCs  and  is  100%  biodegradable. 
Exhibiting:  Folder  knives,  replacement 
knives  for  Goss,  TKS  and  others. 


Booth:  3218 

CANADIAN  PACIFIC 
FOREST  PRODUCTS  INC. 

Staffed  by:  Marketing,  technical  and 
mill  personnel. 

Exhibiting:  International  marketer  of 
high-quality  newsprint  and  among 
world’s  largest  market  pulp  producers 
supplies  40  countries,  employs  11,000 
and  maintains  a  network  of  sales  and 
marketing  offices  in  North  America, 
Europe  and  Asia.  Produces  900,000 
metric  tons  of  deinked,  recycled-con- 
tent  newsprint. 


Booth:  4812 
CANADIAN  WEB 
CONSULTANTS  LTD. 

Staffed  by:  Stephen  Tweddle,  presi¬ 
dent;  Michele  Belanger,  vice  president; 
Linda  Clark,  office  manager. 
Exhibiting:  In-house  hands-on  train¬ 
ing,  managerial  counseling,  employee 
enrichment  programs,  training  and 
maintenance  programs,  seminars,  con¬ 
tract  negotiations,  plant  layout  and 
planning,  press  installations,  project 
coordination,  press  repairs  and  re¬ 
building  and  equipment  evaluation. 


Booth:  4318 

CANNON  EQUIPMENT  CO. 

Staffed  by:  Pat  Geraghty,  newspaper 
handling  systems  director;  Eli  Church- 
well,  sr.  vice  president,  sales  and 
engineering. 


Exhibiting:  Cart-based  bundle  delivery 
systems  to  reduce  handling  and  distri¬ 
bution  costs  of  major  dailies  using 
adult  carrier  and  satellite  distribution 
centers.  Components  include  mobile 
newspaper  carts,  automated  newspaper 
cart  loaders  and  automated  storage  and 
retrieval  channels  for  unattended  oper¬ 
ation  of  the  cart-loading  system. 

Booth:  3127 

CAPITAL  TRACK  CO. 

Staffed  by:  Richard  D.  Vrenna,  presi¬ 
dent;  Kathy  Harper,  sales. 

Exhibiting:  Cast  iron  and  low-profile 
newspaper  roll  handling  track  systems. 


Booth:  1322 

CCI  EUROPE 

Staffed  by:  Not  available. 

Introducing:  CCI  NewsDesk  handles  all 
editorial  objects  (text,  images,  graphics, 
pages),  providing  the  same  data  organiz¬ 
ing  tools  for  for  reporters,  editors,  photo 
editors  and  layout  persons. 

Based  on  Oracle  or  Sybase  SQL 
database  with  integrated  standard  text 
processor  and  art  applications,  it  con¬ 
tains  tools  for  editorial  planning,  page 
control  and  layout-driven  and  text- 
driven  page  creation,  is  adaptable  to 
changing  copy  flow  and  editing  desk 
organization  and  is  designed  to 
support  news  selection,  editing  and 
presentation. 

Running  on  Sun  Sparc  or  IBM 
RS/6000  servers,  the  programmable 
toolbox  is  a  set  of  X-window  applica¬ 
tions  using  the  Motif  graphical  user  in¬ 
terface.  It  contains  the  CCI  Lay- 
outChamp  advanced  layout/page 
make-up  tool  and  the  CCI  Image- 
Champ. 

CCI  AD  System  integrates  produc¬ 
tion  and  output  of  display  ads,  classi¬ 
fied  pages,  ad  stacks  on  editorial  pages 
and  output  of  ad  stacks/classified 
pages. 

Supports  both  centralized  and  mul¬ 
tiple  decentralized  databases  for  users 
in  various  departments  and  uses  Sparc 
or  RS/6000  servers  with  PC  and  Mac¬ 
intosh  workstations.  Database  also 
provides  links  from  ad  order  entry  sys¬ 
tems  and  classified  ad  systems  and 
transmits  page  reports  of  published  ads 
to  billing  systems.  Applications  include 
ImageChamp,  Adobe  Photoshop  and 
Illustrator,  Aldus  Freehand,  Ad- 
Champ,  QuarkXPress  and  Multi-Ad 
Creator.  Can  be  integrated  with  edito¬ 
rial  page  production  and  full-page 
output. 
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buy  3  pieces  of  equipment- 
when  you  can  buy  1  that  Joes 
a  better  Job?" 

Rollpadc 

Saves  money! 


It's  a; 

Stacker 

Wrapper 

Strapper 

In  One! 


Compared  with  conventiorKil  stocking-packaging  technology,  Rollpock  saves  space. 


Save  valuable  mailroom 
floor  space! 


'F’E’R'ArG' 

It's  the  Smart  Buy! 


To  begin  Rolling-in  your  profits  call  Jeff  Elmore  at:  215-788-0892 

FERAG  INC.  -  190  Rittenhouse  Circle,  RO.  Box  13^  Bristol  PA  19007-0137 


Booth:  2818 

CERUTTI,  North  America 

Staffed  by:  Paul  Cappa,  exec,  vice  pres¬ 
ident;  Bob  Mrak,  vice  president. 
Exhibiting:  Complete  flexographic 
pressline  for  single-width  and  double¬ 
width  applications  for  newspaper,  com¬ 
mercial  and  directory  printing. 

Booth:  3928 

CHAPEL  HILL 
MANUFACTURING  CO. 

Staffed  by:  Jack  Seeburger,  president; 
Rob  Seeburger,  Norma  Seeburger,  vice 
presidents;  Pamela  Seeburger,  sales  and 
marketing. 

Introducing:  Blue-Lightning  synthetic, 
lint-free,  ink-resistant  cover  with 
multi-directional  shrink-to-fit  that 
locks  onto  the  roller  to  eliminate  cover 
movement  is  designed  for  presses  re¬ 
quiring  thinner  covers  with  longer  life. 
Exhibiting:  Go-Knit  durable,  tightly 
knit  cover  developed  to  withstand  high 
speeds  of  offset  presses;  Blue-Boi  syn¬ 
thetic  shrink-to-fit,  lint-free,  ink-resis¬ 
tant  cover  with  smooth,  uniform  sur¬ 
face  to  deliver  consistent  water  transfer 
without  patterning  or  tracking;  Water- 
Boi  tightly  knit,  dense-pile,  loop-fin¬ 
ished  cover  is  specially  treated  to  con¬ 
trol  water  absorption. 

CHAS.  T.  MAIN  INC. 

See  Parsons  Main  Inc. 

Booth:  4926 

COMPETITIVE  MEDIA 
REPORTING 

Staffed  by:  Geoffrey  C.  Miller,  general 
manager;  Jim  Pauli,  marketing  and 
sales  vice  president;  Perry  Williams,  sr. 
vice  president,  market  development. 
Exhibiting:  VNU  Business  Informa¬ 
tion  Services-The  Arbitron  Co.  joint 
venture  encompasses  Leading  national 
Advertisers,  media  Watch,  Radio  Ex¬ 
penditure  Reports  and  Radio  TV  Re¬ 
ports  divisions.  Tracks  ad  activity  for 
11  media  (7  print,  4  broadcast),  in¬ 
cluding  local  and  national  newspapers, 
detailing  ad  expenditures,  space  and 
creative  information  —  all  available 
via  monthly/quarterly  volumes,  cus¬ 
tomized  reports  or  PC  products. 

Booth:  2000 

COMPUSERVE/COLLIER- 

JACKSON 

Staffed  by:  Warren  Fletcher,  general 
manager;  Gary  J.  Vigneau,  sales  and 


marketing  vice  president;  Richard  A. 
Kitzmiller,  national  sales  manager; 
Gary  Schoessow,  circulation  product 
manager;  Molly  Crews,  advertising 
product  manager;  all  newspaper  sales 
representatives. 

Introducing:  World  Class  Series  data¬ 
base  marketing  software,  tightly  inte¬ 
grated  with  World  Class  Series  circula¬ 
tion,  advertising  and  classified  soft¬ 
ware,  enables  newspapers  to  compete 
against  target-marketing  firms.  The 
system  accepts  information  from  World 
Class  Series  systems  and  from  any 
other  source  in  any  format.  News¬ 
papers  can  store  their  existing  informa¬ 
tion  about  advertisers,  subscribers  and 
prospects,  as  well  as  demographic,  geo¬ 
graphic,  economic  and  lifestyle  data 
from  hundreds  of  other  sources,  then 
use  that  information  to  provide  tar¬ 
geted  marketing  coverage  to  satisfy  ad¬ 
vertisers.  Designed  with  client-server 
architecture  and  an  SQL-compatible 
Sybase  relational  database  structure, 
the  system  has  powerful  exporting  and 
reporting  capabilities. 

Exhibiting:  Full  suite  of  World  Class 
Series  Newspaper  Management  Soft¬ 
ware  on  various  HP  9000  and  3000, 
IBM  RS/6000  and  DEC  VAX  plat¬ 
forms.  The  software  includes  circula¬ 
tion  and  advertising  systems,  newsprint 
inventory,  ad  tracking,  layout,  bad- 
debt  tracking  and  classified.  Also, 
demonstrations  of  accounting  and  hu¬ 
man  resources  applications. 


Booth:  820 

COMPUTEREASE 
SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  president;  Carol 
Berg,  vice  president;  George  Pereira, 
sr.  programmer;  Peter  Mark,  software 
engineer. 

Introducing:  Computerease  Editing 
Network  features  Word  Mover  DOS 
editor,  internetwork  messaging  compo¬ 
nents,  composition  and  layout  inter¬ 
faces  integrating  DOS  and  Macintosh 
workstations,  dial-in  from  remote 
Word  Mover  users,  dial-out  via  shared 
modems  and  access  to  Atex  J-11  sys¬ 
tems  via  DOS  and  MAC  SFANET 
communications  gateways. 

Also:  WMServices  Netware-load- 
able  module  with  workstation  inter¬ 
faces  provides  layout  and  composition 
services  across  Mac  and  DOS  plat¬ 
forms;  Word  Mover  Modem  Server 
shared  modem  dial-in/dial-out  commu¬ 
nications  server  for  Novell  networks; 
PCMPlus  Emulator  DOS  bulletin 
board  program  for  remote  access  to  any 


network  or  hard  disk  using  programs 
designed  to  connect  Atex  J-11  systems 
running  CCM,  TRACCM  or  PCMPlus 
can  offload  communications  from 
heavily  loaded  Atex  systems  or  replace 
a  shut-down  system’s  remote  file  trans¬ 
fer  and  messaging  capability;  enhance¬ 
ments  to  DOS  SFANET  Atex  gateway 
software,  with  automatic  message 
transfers  between  PC  networks  and 
Atex  J-11  systems  and  workstation  in¬ 
terfacing  improvements;  Mac  SFANET 
gateway  for  automatic  file  and  message 
transfer  between  Mac  networks  and  J- 
11  systems,  with  new  file  translation 
capabilities,  including  Atex-to-Quark 
two-way  translations;  Adcontrol  ad 
dummying  available  in  VGA  and  Mac 
versions,  including  Adcontrol-Load 
Ads  XPress  for  Windows  XTension  for 
loading  ad  dummies  and  ad  graphics 
files  into  Quark  documents. 


Booth:  1046 

COMPUTEXT  INC. 

Staffed  by:  Jimmy  Connell,  president; 
Suzette  Connell,  vice  president; 
Nicholas  Koriakin,  sales  director. 
Introducing:  Comet  II  and  Capture  el¬ 
ements  of  the  CompuText  Integrated 
Publishing  System.  Comet  II  Windows 
editorial  system  using  AmiPro  word- 
processor  allows  merging  and  chaining 
of  stories,  multiple  key  searches,  track¬ 
ing  by  author  and  revision  and  dynamic 
work  assignment  lists  for  each  journal¬ 
ist.  Pagination  is  also  offered.  Also, 
NetBlazer  remote  capabilities  and  re¬ 
mote  log-in  network  access  for  support, 
software  updates  and  future  remote 
workstation  expansions.  Capture,  the 
Comet  II  wire  partner,  searches  incom¬ 
ing  wire  copy,  monitoring  up  to  eight 
9600  baud  wires  simultaneously  and 
operating  unattended  with  search  and 
automatic  filing  from  header  and  full- 
story  edit  information  according  to  pre¬ 
set  user-specified  criteria. 

Exhibiting:  CompuClass  ad  manage¬ 
ment  system,  for  increased  productivity 
through  speed,  accuracy  and  ease  of 
use,  interfaces  directly  with  most  busi¬ 
ness  systems  for  accurate  credit  check¬ 
ing,  flexible  pricing,  upsell  prompting, 
scheduling  and  user-defined  SQL  re¬ 
porting  functions.  Supports  multiple 
zones  and  publications,  total  rate  flex¬ 
ibility  and  automatic  merging  and  sort¬ 
ing.  Fax  Ad  Output  feature  will  send 
on-screen  ad  to  fax  server  for  transmis¬ 
sion  to  client’s  machine.  Credit  Card 
Server  allows  on-line  or  batch  credit 
card  authorizations  via  subscribed 
credit  card  services. 
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This  year,  MAN  Roland  offers  many  publishers 
something  you  haven’t  had  before...  choice. 


At  MAN  RolanJ’our  goal  is  to  give 
publishers  a  choice  of  the  most  technically 
advanced  and  economically  advantageous 
products  possible. 


From  our  80,000cph  COLORMAN  offset 
system  to  America’s  most  popular  flexographic 
press,  FLEXOMAN-M,  we’ve  set  new  standards 
for  print  quality,  color  capability  and  system 
flexibility.  And  now,  through  innovative  bearing 
technology,  our  new  70,0(X)cph  GEOMAN  offers 
higher  print  quality,  greater  durability  and  lower 
maintenance  than  any  other  press  in  it’s  class. 


For  more  than  150  years  we’ve  been  helping 
publishers  in  120  countries  improve  their 
competitive  position.  Let  us  help  you. 


To  learn  more  about  our  exciting  new  products 
and  how  they  can  help  your  paper,  call  our 
newspaper  sales  staff  at  (203)  599-7000. 

It  just  might  be  the  best  choice  you’ll  ever  make. 


Web  Press  Division 
20  Gutenberg  Drive 
North  Stonington,  CT  06359 
(203)  599-7000 
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Medium-length 
csid  long  runs, 
multiple-press 
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Fast,  Mac'based  CAT  display  ad 
make-up  and  management  system  with 
complete  graphic  system  interface  to 
quicky  move  graphics  over  the  network 
between  storage  and  user.  Graphics 
may  be  multiple  ads  without  regard  to 
ad  purge  dates.  CAT  accepts  TIFF  and 
EPS  graphics,  which  may  be  rotated, 
tinted,  reversed,  sealed,  masked,  au- 
tomasked,  reflected  or  haloed.  All  text 
may  be  flowed  around  graphics.  Also 
special  type  effects,  which  can  be  dis¬ 
played  on  WYSIWYG  editor  screen. 
CAT  includes  vertical  and  horizontal 
alignment  tools,  manual  and  automatic 
leading  options  and  easy  composition 
from  a  model.  Native  mode  or  Post¬ 
Script  output. 


Booth:  3338 

CONTROLS  GROUP  INC. 


Staffed  by:  Richard  Atwater,  president; 
Kevin  Vogts,  vice  president;  Steve  Wat¬ 
son,  Arco  Engineering  Inc.  president. 
Introducing:  Pure  Digital  Page  Pack 
system,  configured  in  eight  or  six 
columns  per  page,  offers  remote  con¬ 
sole  control,  provides  lifetime  ink  me¬ 
tering  accuracy  without  mechanical  or 
electrical  adjustment  and  is  available 
for  pump  and  rail  systems  and  open 
fountain  conversions.  Offered  for  use 
with  all  existing  pump  and  rail  press 
configurations  and  as  custom  systems 
for  different  types  of  ink  metering. 
Exhibiting:  Micro-Dwell  pump  assem¬ 
bly  alleviates  problems  commonly  asso¬ 
ciated  with  fixed-stroke  pump  mecha¬ 
nisms  during  light-coverage  ink  setting, 
such  as  for  spot  color.  Also  featuring 
all-ceramic  pump  assemblies  with  50 
millionths  of  an  inch  clearance. 

Booth:  1030 

CPS  TECHNOLOGIES  INC. 

Staffed  by:  John  H.  Attas,  president; 
Walter  Tertan,  marketing  manager. 
Introducing:  Astro-Classified  PC- 
based  classified  ad  program  based  on 
the  original  CPS  system,  running  on 
Novell  networks,  with  databases  up- 
loadable  to  business  systems.  Features 


include  upselling,  multipublication 
cross-selling,  calendar  scheduling  and 
Rolodex  information. 

Also:  QuarkXPress  for  Windows  in¬ 
terfaced  to  Astrotek  systems;  full-page 
make-up  to  PostScript  output  devices, 
direct  and  through  XPress  and  other 
off-the-shelf  software  products;  New- 
Gen  Systems’  line  of  low-cost  ll"xl7", 
600dpi  tabloid-size  output  devices  dri¬ 
ven  by  Macs,  PCs  and  mainframes; 
XLink  interface  connects  mainframes, 
PCs  and  Macs  with  incompatible  ap¬ 
plications  and  output  products. 


Booth:  630 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by:  John  Craig,  Joe  Craig,  vice 
presidents. 

Introducing:  Hammermill  Laser  Plus 
copy  paper  for  desktop  publishing  and 
Craig  High  Tack  adhesive  wax. 
Exhibiting:  Prepress  supplies  such  as 
clear  polyester,  amber,  ruby,  vinyls, 
wax,  waxers,  border  tapes,  screens,  3M 
tapes.  Sprayway,  light  tables  and  X- 
acto  products. 


Booth:  118 

CYBERGRAPHIC  SYSTEMS  INC. 

Staffed  by:  Bernard  Grinberg,  chair¬ 
man;  Ed  Chapman,  sales  representa¬ 
tive. 

Exhibiting:  Feature-rich  classified,  edi¬ 
torial,  display  ad  make-up  and  pagina¬ 
tion  systems  that  run  on  standard  plat¬ 
forms  (Unix,  DOS,  Ethernet,  TCP/IP, 
PC,  Mac,  Sun,  DEC),  with  interfaces  to 
various  third-party  products.  Self-di¬ 
recting  pull-down  menus  provide  intu¬ 
itive  and  efficient  user  interface.  Con¬ 
tinuing  development  into  relational 
database  techniques,  additional  server 
platforms  and  continuing  graphic/image 
integration.  Integration  with  such  prod¬ 
ucts  as  NDC’s  NewsEvent,  QuarkX¬ 
Press,  Multi-Ad  Creator  and  Paradox. 


Booth:  4967 

DAMPENING  SYSTEMS  INC. 

Staffed  by:  Joseph  Moroz,  president; 
Walter  Valunas,  technical  consultant; 
Jack  Merancy,  marketing  manager. 
Introducing:  Deflector-blade/full- 
brush-type  dampeners  for  all  web  offset 
presses.  Patented  system  offers  simple 
adjustments  for  dampener  solution 
quantity  and  location.  No  socks,  noz¬ 
zles,  water  stops,  alcohol  or  alcohol 
substitutes.  Saves  ink,  water,  paper  and 
blankets  while  eliminating  toning, 
scumming  and  ink  emulsification. 


Booth:  946 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  J.  Ganslaw,  president; 
Daniel  C.  Martini,  marketing  and  sales 
vice  president;  Marty  Mohl,  regional 
sales  manager;  Deane  Parkhurst,  v/est- 
ern  sales  manager;  Sonja  Siegel,  appli¬ 
cations  development  manager;  Tammy 
McAllaster  Ellison,  senior  systems  spe¬ 
cialist;  Mary-Lynne  Morse,  senior 
trainer. 

Introducing:  Systems  using  DEC’s  fast, 
new  Alpha  AXP-based  hardware 
demonstrate  scalability  from  desktop 
workstations  to  mainframe-class  sys¬ 
tems,  operating  system  choice  (DEC 
OSF/1,  Open  VMS,  Windows  NT), 
compatability  with  current  systems, 
wide-ranging  graphics  capabilities  and 
networked  servers  supporting  large 
numbers  of  users. 

Exhibiting:  Papertrak-2000  integrated 
family  of  Unix-based  newspaper  busi¬ 
ness  management  and  control  system 
includes  circulation  management, 
database  marketing,  total  market  cov¬ 
erage,  display  ad  billing  and  receiv¬ 
ables,  classified  advertising,  cash  regis¬ 
ter  system,  transient  billing,  financial 
management,  general  ledger,  accounts 
payable,  payroll,  4GL  report  writer  and 
newsprint  inventory.  One  screen  ac¬ 
cesses  all  functions  and  data.  Paper¬ 
trak-2000  runs  on  SCO  Unix  certified 
Intel  machines.  Digital  433MP  and 
400xP  SO  Unix  V,  Hewlett-Packard 
1500  Series  Business  Systems  and  IBM 
RISC  Systems/6000  platforms. 


Booth:  3936 

DAVID  M  CO. 

Staffed  by:  M.E.  Barrington,  president; 
C.T.  Eubanks,  national  sales  manager; 
H.C.  Jernigan,  technical  sales  repre¬ 
sentative;  J.A.  Prouty,  E.G.  Mills,  tech¬ 
nical  service  manager. 

Introducing:  Quanta  Lith  Special  Edi¬ 
tion  compressible  offset  printing  blan¬ 
ket,  specifically  for  newspapers,  fea¬ 
tures  quality  solid  and  halftone  repro¬ 
duction,  registration  control  and  long 
life  and  durability. 

Exhibiting:  All  styles  and  types  of  off¬ 
set  printing  blankets. 


Booth:  3131 

DAY  INTERNATIONAL  INC. 

Staffed  by:  Wayne  Rentz,  newspaper 
products  manager;  William  Branson 
Jr.,  worldwide  marketing  director;  Julio 
Vega,  Bill  Smals,  Larry  Cabaniss.  Mike 
Treadway,  sales  directors;  Kevin  Kings- 
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bury,  Duane  Slavik,  Ron  Helmbright, 
district  managers. 

Exhibiting;  NewsMaker  styles  8890, 
8885,  8800  No-Pack  offset  blankets 
and  styles  3000,  8850,  8700  compress¬ 
ible  packed  blankets. 


Booth:  2918 

DENEX  INC. 

Staffed  by:  Christer  Olsson,  chairman; 
Gary  Carroll,  president. 

Introducing:  Working  exhibit  of  Copy- 
Track  11  totalizing  system  running  un¬ 
der  Microsoft  Windows  3.1  on  net¬ 
worked  PCs;  Laser  CopySensor  for  ac¬ 
curate  product  counting. 

Exhibiting:  Macintosh-based  totalizing 
systems,  stand-alone  totalizers  for  less- 
complicated  applications  and  programs 
for  newsprint  tracking.  Also,  Laser 
CopySensors  designed  for  edge  detec¬ 
tion  for  gripper  conveyor  positioning 
and  counting  in  gripper  streams, 
lapped  streams  and  stackers. 


Booth:  2246 

DEWAR  INFORMAflON 
SYSTEMS  CORP. 

Staffed  by:  Larry  E.  Justice,  president, 
COO;  James  M.  Young,  sales  and  mar¬ 
keting  vice  president;  Laura  C. 
Mueller,  marketing  coordinator. 
Introducing:  DewarView  prepress  ap¬ 
plication,  a  document  and  object  man¬ 
ager  running  under  Windows  3.1.  De¬ 
warView  editorial  pagination  utilizing 
QuarkXPress  and  several  new  De¬ 
warView  XTensions. 

Exhibiting:  System  IV  editorial.  Sys¬ 
tem  V  classified,  display  ad  make-up, 
pagination  and  graphics. 

Booth:  1346 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Jim  Bovay,  newspaper  mar¬ 
keting  manager;  Bob  Farquhar,  media 
industry  vice  president;  Bob  Berube, 
marketing  communications  manager. 
Exhibiting:  Products,  solutions  and  ser¬ 
vices  for  prepress  and  delivery  of  Elec¬ 
tronic  Information  Services.  Demon¬ 
strations  will  include  prepress  applica¬ 
tions  featuring  standards-based 
software  from  partners  Dewar  Informa¬ 
tion  Systems  Corp.  (DewarView  edito¬ 
rial)  and  CompuText  (advertising). 
Digital  integrates  the  solutions  with  all 
that  a  newspaper  already  has  or 
chooses  to  buy,  including  integration 
with  business  systems  and  other  de¬ 
partments  and  functions. 

An  additional  focus  on  Electronic 


Information  Services  will  include 
demonstrations  from  AUDlOtechs 
Inc.  for  creating  and  delivering  audio 
services,  fax-on-demand  and  database 
marketing  capabilities  that  provide  tar¬ 
geted  information  products  and  adver¬ 
tising  services. 

NPRl  will  demonstrate  its  TeleTech 
marketing  system,  which  facilitates 
outbound  and  inbound  call  center  op¬ 
erations.  DataTimes  Inc.  will  show  its 
text-retrieval  systems  and  on-line  in¬ 
formation  network  in  use  at  more  than 
75  publications. 

Booth;  1564 

DIGITAL  TECHNOLOGY 
INTERNATIONAL 

Staffed  by:  Don  Oldham,  CEO,  chair¬ 
man;  JoAnn  Froelich,  president;  Garth 
Despain,  marketing  director;  Ed  Hub¬ 
bard,  David  Lewis,  John  Perchulyn,  Jim 
Olney,  Scott  Moon,  Howard  Segal,  re¬ 
gional  sales  managers. 

Introducing:  Graphics  Management 
Database,  including  client-server  soft¬ 
ware  for  managing  graphics  in  prepress 
production  environments.  Client  pro¬ 
grams  include  the  ImageSpeed  graph¬ 
ics  manager  applications  tied  into  the 
Graphics  Management  Database’s 
Sybase  SQL  server. 

SpeedRIP  multiprocessor  Macintosh 
RIP  based  on  Harlequin’s  software  RIP, 
Radius  Rocket  cards  and  DT  software 
controllers.  Working  in  conjunction 
with  the  SpeedDriver  OPI  server  and 
PostScript  generation  software, 
SpeedRIP  is  capable  of  full-page-per- 
minute  imaging. 

Exhibiting:  Complete  prepress  produc¬ 
tion  system  based  on  off-the-shelf 
hardware  and  standard  operating  sys¬ 
tems  using  the  client-server  computing 
model,  with  Mac  clients  and  Sun 
Sparcstations  as  servers.  DT  software 
addresses  production  needs  in  display 
advertising,  classified,  editorial,  graph¬ 
ics  and  image  management  and  re¬ 
source  management.  Its  pagination  sys¬ 
tem  assembles  elements  from  each  sys¬ 
tem  into  plate-ready  pages. 

Booth:  2125 

DIGIX  IMAGING,  Dlv.  off 
Qiiaalax  Inc. 

Staffed  by:  Chip  Pecora,  markets  man¬ 
ager;  Bart  Wilson,  digital  applications 
manager;  David  Ray,  southwest  zone 
sales  manager;  Jacki  Hudmon,  Midwest 
zone  sales  manager;  Beth  Kicklighter, 
Southeast  district  manager. 
Introducing:  Combination  of  tradi¬ 


tional  photographic  and  digital  imag¬ 
ing  services  include  film  processing, 
CD-ROM  mastering  and  Photo  CD 
transfer  services.  Clean  room  facilities, 
guaranteed  single-session  writing, 
color  correction,  density  balance  and 
contrast  enhancement  ensure  Photo 
CD  scan  quality.  On-site  facilities- 
management  services  to  clients  with 
large  image  libraries. 

Digix  YCC  Exchange  allows  the  user 
to  attach  caption  and  indexing  data  di¬ 
rectly  to  an  image  file.  Captions  may 
be  applied  to  individual  images  and 
groups,  which  may  then  be  placed  in 
commonly  used  archiving  systems.  The 
utility  also  allows  selection  of  various 
output  file  formats  and  resolutions. 
Converted  images  may  be  transferred 
to  a  one-off  Kodak  writeable  CD-ROM 
for  daily  operation  or  archival  pur¬ 
poses.  Digix  YCC  Exchange  requires  a 
Mac  IIx  (with  at  least  8MB  RAM  and 
an  80MB  hard  disk)  running  System  7 
or  greater. 

Windows  version  in  development. 
Supports  AP  Leaf  Preserver,  AXS 
News  Photo  Access,  Image  Access  and 
Aldus  Fetch  image  database  programs. 
Support  for  Kodak  Shoebox  expected 
by  mid-year. 


Staffed  by:  Chris  Dorn,  sales  manager; 
Heidi  Rahnfeld,  marketing  and  adver¬ 
tising  coordinator;  Kevin  McMurtagh, 
sales  representative. 

Introducing:  LRP  (Label  Replace¬ 
ment  Printer)  for  flexible,  versatile 
addressing,  personalizing  and  num¬ 
bering  applications  in  the  newspaper 
environment. 

System  has  three  independent  print 
heads,  each  capable  of  two  messaging 
lines  for  a  maximum  of  six  printed 
lines.  Print  heads  can  easily  be 
mounted  on  nearly  any  paper  trans¬ 
port,  enabling  personalized  messaging 
directly  onto  a  product  as  the  address 
is  printed. 

Exhibiting:  Macrojet  large-character 
ink  jet  printer  most  often  used  by 
newspapers  for  bundle  marking. 


Booth:  4738 

DOMINO  AMJET  INC. 
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TEAM  ONE  ADVERTISING  DID.  The  idea  for  their  next  stunning  Lexus  ad,  hidden  somewhere  in  the  dusty 
silence  of  a  forgotten  road.  Finding  it  took  a  remarkable  group  of  people.  All  using  an  equally  remarkable  computer.  The  ^ple*  Macintosh! 

Why  did  they  choose  Macintosh?  0  Maybe  they  wanted  computers  with  the  power  to  work  intuitively,  letting  people  e)q)lore  ideas  the  moment 
inspiration  strikes.  Not  the  moment  they  remember  how  to  use  the  system.  Perhaps  they  needed  computers  versatile  enough  to  handle 

For  the  name  of  your  neared  auAorized  Apple  reseUer,  call  800’558-9696,  ext.  210.  *Just  add  Madniosb  PC  Exchange'  s(^hi>are.  ®I993 Apple  Computer,  Inc.  AU  rights  reserved.  Apple,  AeApfde  logo,  Macintosh  and  "Tie  power  to  be  your  best"  are  registered  trademark 


/ii.  ■ 


SEE  IT? 


everything  from  memos  to  mechanicals.  CQ]  Or  the  only  computers  able  to  read  from  and  write  to  DOS,  OS/2  and  Windows  disks,  offering 
compatibility  with  most  existing  systems!  It  could  have  been  something  as  simple  as  our  ColorSync'  system,  which  ensures  bright,  accurate 
oufr)ut  every  time.  Or  maybe,  just  maybe,  'feam  One  chose  Macintosh  for  the  same  reasons  everyone  else  does.  For  the  power  to  exj^ore  mJLt 
new  ideas.'^^K  The  power  to  chase  dreams.  The  power  to  be  your  best*  MACINTOSH  FOR  COMMUNICATORS. 


\'uiCohrSyfKmuiMajntoAKExiitarigemtra<kmarks<^Appl»Conputer,htc.0S/2isar^fster9dtr(kkmark(;fh^ 


Booth:  5012 

DOUGLAS  BRITT  CO. 

Staffed  by:  Darla  Temple,  business  de¬ 
velopment  vice  president. 

Exhibiting:  Sales  training  programs  de¬ 
signed  to  generate  new  revenues  by 
converting  broadcast  and  direct  mail 
dollars  to  newspapers  of  all  circulation 
sizes.  Video  and  audio  training  systems, 
on-site  workshops  and  advertiser 
conferences. 


Booth:  128 

DU  PONT  PRINTING  AND 
PUBLISHING 


Staffed  by:  David  Lightfoot,  sales  vice 
president. 

Introducing:  1875-S  monochrome  dig¬ 
ital  image  capture  station  and  Mag- 
nascan  Plus,  MagnaRIP  and  Mag- 
naSetter  750  output  system. 

Exhibiting:  Integrated  product  line  in¬ 
cluding  newspaper  editorial  and  adver¬ 
tising  solutions  from  Du  Pont  Newspa¬ 
per  Systems,  featuring  Whirlwind  Sys¬ 
tems  Architecture  and  integrated 
desktop  products  for  page  layout, 
NewsLine  picture  desk,  1875-S  image 
capture  station.  Studio  9500  color 
workstation  connected  to  the  desktop 
via  StudioLink  and  PixelLink,  new 
output  system  and  Imperial  plate  prod¬ 
ucts,  including  Autolith  processor  and 
products  for  environmentally  responsi¬ 
ble  film  processing. 

Booth:  3718 

DYC  SUPPLY  CO. 

Staffed  by:  David  M.  Kennedy,  vice 
president,  general  manager;  Frank 
Renda,  manufacturing  vice  president; 
Ron  Crawford,  newspaper  technical 
sales  specialist. 

Introducing:  No-Pac  8400,  designed 
for  Goss  Metro  and  TKS  presses.  New 
water-  and  solvent-repellent  back  for 


longer  on-press  life. 

Exhibiting:  S7000  and  S5000X-1  news¬ 
paper  blankets. 


Booth:  3718 

DYNARIC  INC. 

J 


Staffed  by:  Bob  Frey,  power  equipment 
manager;  Len  Brown,  power  equip¬ 
ment  sales  manager;  Mike  Ameser, 
technical  sales  representative. 
Exhibiting:  NP-2  strapping  machine, 
featuring  NP-2  high-speed  cross-tying 
system;  several  off-line  Dynaric  strap¬ 
ping  machines. 


Booth:  3518 

EAM-MOSCA  CORP. 


Staffed  by:  Bob  Leighton,  sales  vice 
president. 

Introducing:  For  large  and  small  mail- 
rooms,  the  RO-TRZ  fully  automatic 
newspaper  bundling  machine  comes 
equipped  with  belt  bundle  press,  bun¬ 
dle  stops  and  conditioner.  Also,  vari¬ 
ous  bundle-turning  devices  for  cross¬ 
strapping  and  the  full  line  of  off-line 
strappers. 


Booth:  1524 

EASTMAN  KODAK 

Staffed  by:  Gary  Atkinson,  Kodak  Pic¬ 
ture  Exchange;  Bob  McKeever,  Photo 
CD;  Paul  Curtis,  photojournalism  seg¬ 
ment  manager. 


Introducing:  Kodak  Professional  DCS 
200  digital  camera  with  1.54-megapixel 
resolution  in  black-and-white  and 
color  models  with  exposure  index 
equivalent  to  film  speeds  of  50  to  800 
ISO;  Kodak  Professional  RES  2035  film 
scanner  with  area-array  sensor  tech¬ 
nology  combines  3Kx2K  resolution 
with  high  speed  in  an  easily  operated 
desktop  device  for  color  and  black- 
and-white  imaging;  Kodak  XL  7720 
digital  continuous  tone  printer  for 
imaging  black-and-white  and  color 
prints  with  the  look  and  stability  of 
conventional  photographs. 

An  extension  of  Kodak’s  Photo  CD 
technology,  Kodak  Picture  Exchange  is 
a  global  image  transmission  network 
marketing  service  designed  to  provide 
access  to  millions  of  images  to  desktop 
workstations. 

Exhibiting:  Kodak  Photo  CD  brings 
silver  halide  photography  into  the  digi¬ 
tal  imaging  environment.  Pro  Photo 
CD  uses  digital  translation  of  photos 
for  storing,  enhancing  and  interacting 
with  the  image. 


Booth:  4848 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  presi¬ 
dent;  Douglas  D.  Wantz,  project  man¬ 
ager;  Judd  McCreary,  sales  engineer. 
Introducing:  Eclectic  Solvent  Recovery 
Systems  for  distilling  contaminated 
solvents  and  returning  them  to  their 
original  state. 

Exhibiting:  Pressroom  environmental 
systems  feature  Eclectic  Pressroom 
Dust  Control  and  Noise  Abatement 
systems  for  the  folder  and  slitter 
groups.  Eclectic  Waste  Ink  Reclaimer 
recovers  waste  ink.  Also,  ink  mist  con¬ 
trol  systems  and  quiet  rooms. 


Booth:  1918 


ECRM  INC. 

Staffed  by:  Paul  Markham,  sr.  vice 
president,  marketing;  Bill  Givens,  pres¬ 
ident;  Irv  Press,  marketing  com¬ 
munications. 
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Leadership* 

Integrity. 

Commitment. 

Dedication. 

Four  important  words  to  those  of  us  at  Editor  &  Publisher  magazine. 

For  over  a  century  E&P  has  reported  the  news  of  the  news  industry 
with  the  intensity  of  a  Leader,  the  Integrity  of  an  independent  publication, 
the  Commitment  to  provide  accurate,  honest  editorial,  and  Dedication 
to  a  free  press  throughout  the  hemispheres. 

E&P  the  only  independent  weekly  publication  of,  for  and  about  newspapers. 

EditorS'Publisher 

H  West  19lh  Street,  New  York,  NY  10011-4234  212*675-4380 


l&V 


In  the  past  1 8  months,  total  industry  capacity  for  newsprint  has  been 
reduced  by  1 .5  million  tonnes.  And  it’s  not  over  yet.  The  next  1 8 
months  will  see  a  further  reduction  in  capacity.  This  has  happened  at  a 
time  when  the  demand  for  high  content,  high  quality  RCN  has  been 
greater  than  ever.  The  industry  is  changing  rapidly.  Those  who  adapt 
and  respond  quickly  will  be  best  able  to  maintain  your  supply  of 
recycled  content  newsprint. 

Meeting  your  product  demands 

As  you  know,  CP  Forest  has  invested  $  1 .7  billion  (U.S.)  in  new  paper¬ 
making,  pulping  and  recycling  technologies.  We  have  instituted  our 
Recover  and  Recycle  Program.  We  have  dedicated  our  two  largest  mills 


to  producing  900,000  tonnes  of  recycled  ^  content 
newsprint  per  year  at  content  levels  that  will  ^  meet  government 
standards  until  at  least  the  turn  of  the  century.  It  also  meets  the 
standards  of  pressmen,  who  have  referred  to  our  RCN  paper  as 
“running  like  iron.”  We  have  the  product. 


Sizing  up  your  needs 


All  publishers  —  from  large  metropolitan  dailies  to  smaller  community 
weeklies  —  have  one  thing  in  common:  the  need  for  a  constant,  reliable 
su[^ly  of  RCN  from  a  supplier  who  recognizes  that  the  needs  of  all  are 
equal.  CP  Forest  knows.  We  can  supply  any  size  operation  within  our 
RCN  distribution  network.  We  have  the  delivery  system. 


I 
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Improving  the  quality  of  service 

The  greatest  challenge  our  industry  faces  in  the  new  reality  is 
providing  customers  with  exemplary  service.  Before  and  after 
the  sale.  CP  Forest  is  no  exception.  Just  as  we  dedicated 
ourselves  to  supplying  you  with  the  finest  RCN  paper  we  can 
make,  we  are  dedicating  ourselves  to  giving  you  the  service  you 
expect  and  deserve.  We  are  making  the  commitment.  We  invite 
you  to  put  our  commitment  to  the  test.  Call  us.  Talk  to  us.  Tell  us 
what  you  expect  from  us.  We’re  ready  to  meet  all  your  needs. 
You  see,  we  believe  what  we  say:  being  big  is  not  good  enough. 
Just  ask  the  dinosaurs. 


mm  Canadian  Pacific  Forest 
Products  Limited 


OUR  COMMITMENT 


Call:  Seattle  1-800-776^779 
White  Plains  1-800-669-2737 
Raleigh  1-800-441-3218 


IN  BLACK  AND  WHITE 


Chicago  1-800-326-6689 
Montreal  514-878-4856 


Introducing:  PelBox  3850  laser-based 
recorder  images  on  photosensitive  film 
or  RC  paper;  Autokon  2045C  laser  in¬ 
put  scanner  can  scan  images  up  to 
18"x25"  (on  boards  as  large  as  20"x27") 
in  binary  mode  at  9"/minute  at  1016-lpi 
and  1270-lpi  resolutions  —  double  the 
previous  rate;  ScriptSetter  IV,  an  18"- 
wide,  variable-resolution  desktop 
recorder,  outputting  to  film,  paper  or 
plates  and  featuring  the  compact  Pel- 
Box  VR45,  is  part  of  a  family  of  color- 
capable  PostScript  imagesetters  using 
laser  diode  technology. 

Booth:  1538 

IDGIL  ASSOCIATES  INC. 

Staffed  by:  Ed  Hopey,  president;  Gil 
Wolsky,  vice  president;  Linda  Gagnon, 
marketing  manager. 

Introducing:  Ad  Central  complete 
LAN-based  relational  advertising  data¬ 
base  provides  newspapers  with  Atex  ad 
systems  a  dynamically  updated  LAN 
version  of  their  ad  database  and  can 
integrate  data  from  several  system 
sources  into  a  single  comprehensive 
LAN-based  relational  database.  Fea¬ 
tures  include  reduced  production  re¬ 
porting  time,  complete  management 
and  marketing  reports  that  include 
graphic  displays,  flexible  business  sys¬ 
tem  and  pagination  interfaces  and  a 
centralized  customer  service  database. 

PC-based  EdgCapture  2.0  features 
improved  functionality  for  fully  au¬ 
tomating  credit  card  authorization  and 
electronic  funds  transfer  for  advertis¬ 
ing,  subscriptions  and  accounting. 
EdgCapture  accommodates  interactive 
and  batch  transmissions  from  different 
front-end  systems  and  provides  a  com¬ 
prehensive  database  and  report-writing 
capability  along  with  automatic  disk 
shadowing. 

Booth:  1854 

EDITOR  A  PUBLISHER  CO. 

Staffed  by:  Steven  Townsley,  advertis¬ 
ing  director;  Robert  Classman,  Diane 
Carty,  Richard  Henrichs,  Robert 
Mathes,  sales  representatives. 
Exhibiting:  Current  issues  of  Editor  & 
Publisher,  the  only  independent 
newsweekly  of  the  newspaper  indus¬ 
try,  Editor  &  Publisher  International 
Year  Book,  annual  Editor  &  Publisher 
Market  Guide,  promotional  materials. 

Booth:  3900 

EGENOLF  CONTRACTING  AND 
RIGGING  INC. 

Staffed  by:  Joe  Egenolf,  president;  Jim 


Egenolf,  vice  president;  Jim  Anzelmo, 
sales  engineer. 

Exhibiting:  Cylinders. 

Booth:  3946 

EWERT  AMERICA 
ELECTRONICS  LTD. 

Staffed  by:  Richard  Ewert,  president; 
Heiko  Schroeder,  sr.  engineer;  Chris 
Eickhoff,  exec,  vice  president. 
Exhibiting:  Control  console  for  print¬ 
ing  presses;  press  monitoring  and  PM 
System. 


Booth:  4572 

FERAG  INC. 


Staffed  by:  Herm  Hazen,  exec,  vice 
president;  Jeff  Elmore,  exec,  vice 
president,  sales  and  marketing;  Barry 
C.  Evans,  vice  president,  systems 
engineering. 

Introducing:  The  Rollpack  distribution 
unit  replaces  the  traditional  bundle 
with  a  rolled-up  section  of  the  copy 
stream,  the  diameter  of  which  depends 
on  the  number  and  individual  size  of 
copies. 

As  in  Ferag’s  stacking  system.  Roll- 
pack  breaks  down  production  into 
components  that  are  alternately  fed 
with  copystream  sections  that  corre¬ 
spond  to  the  desired  number  of  copies 
per  distribution  unit.  Sections  are 
wound  onto  a  core  inside  individual 
Rollpack  components.  Environmen¬ 
tally  compatible  stretch  foil  or  kraft  is 
wrapped  around  the  roll. 

The  same  applies  to  the  top  sheet 
and  possibly  small  combipacks  holding 
kiosk  flyers  and  similar  items.  Exiting 
the  Rollpack  component  is  a  roll  ready 


for  distribution.  Simply  designed  com¬ 
ponents  integrate  packaging  tasks  and 
winding  procedures,  enabling  pro¬ 
grammed  production,  personalized  in¬ 
serting  and  other  possibilities. 

Copies  are  extracted  from  the  roll’s 
center,  allowing  the  wrap  to  protect  re¬ 
maining  copies.  Also  available  is  Roll- 
unit,  designed  specifically  for  individ¬ 
ual  copies. 

Exhibiting:  Single  Copy  Conveyor 
USA,  high-speed  inserting  drum, 
Multi-Sert  System  (MSS),  Variodisc 
and  Minidisc  handling/storage  systems, 
BZP  Basic  Zoning  Package,  RCP  Re¬ 
lease  Control  Package,  high-speed 
hopper,  Metaverpa  strapper  and  News¬ 
paper  Control/Management  System. 


Booth:  3900 

FFC  INTERNATIONAL  INC. 

Staffed  by:  A1  Taber,  Ken  Fidler,  Barry 
Karpf,  A1  Taber  Jr. 

Exhibiting:  VOC-free  products  for  the 
offset  pressroom,  including  a  damp¬ 
ener-fountain  concentrate  that  is 
100%  VOC  free,  ozone  safe,  nonflam¬ 
mable,  biodegradable,  recyclable  and 
contains  no  hazardous,  toxic  or  car¬ 
cinogenic  chemicals. 


Booth:  2110 

FIGGIE  FIRE  PROTECTION 
SYSTEMS  (formerly  Chemetren) 

Staffed  by:  Paul  Harris,  sales  vice  presi¬ 
dent;  Ray  Downey,  Don  Fletcher,  re¬ 
gional  sales  managers. 

Exhibiting:  Fire-suppression  systems 
for  newspapers  and  complete  design 
and  engineering  services.  Full  line  of 
UL-listed,  FM-approved  fire-suppres¬ 
sion  equipment  includes  tanks,  control 
valves  arid  detection  and  releasing  de¬ 
vices.  Systems  incorporate  standard 
discharge  nozzles,  as  well  as  linear  noz¬ 
zles,  specifically  designed  for  press  pro¬ 
tection.  Field  services  include  testing, 
commissioning,  maintenance  and 
repair. 

Booth:  3936 

FLINT  INK  CORP. 

Staffed  by:  D.B.  Flint,  executive  vice 
president;  G.M.  Lawson,  group  vice 
president,  publication  inks;  R.T.  Bea¬ 
gle,  vice  president,  newsink;  D.W. 
Cline,  regional  manager;  M.J.  Dodd, 
regional  sales  manager;  N.A.  Harbin, 
technical  director,  publication;  S.D. 
Mikaelian,  Western  regional  sales 
manager;  R.J.  Miller,  vice  president 
and  regional  manager;  E.G.  Mills, 
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technical  service  representative;  D.D. 
Orewiler,  regional  manager;  D.R. 
Phillips,  consultant;  K.A.  Prochnow, 
marketing  manager;  L.E.  Wolfe,  tech¬ 
nical  service  manager — Gannett  ac¬ 
count  manager;  M.E.  Kirby,  technical 
sales  representative. 

Exhibiting:  Supplier  of  printing  inks 
will  highlight  value-added  customer 
services  (environmental,  technical,  en¬ 
gineering  and  research  and  develop¬ 
ment),  100%  soy-based  rub-free  news¬ 
paper  inks  with  2%  average  VOC  emis¬ 
sions  and  the  David  M  Quanta  Lith 
Special  Edition  newspaper  blanket. 


Booth:  2140 

FOX  BAY  INDUSTRIES  INC. 


Staffed  by:  Grant  Walker,  production 
vice  president;  Teri  Yuskoff,  marketing 
director. 

Exhibiting:  Expanded  line  of  Carpal- 
Rest  wrist  supports,  TarsalRest  foot  sup¬ 
ports  and  complementing  ergonomic 
accessories.  Many  products  designed 
especially  for  the  newspaper  industry, 
such  as  the  Adjustable  CarpalRest. 
Custom  work  also  available  to  help 
adapt  workstations. 

Booth:  2205 

FREUDENBERG  BUILDING 
SYSTEMS 

Staffed  by:  Guenther  Kerscher,  tech¬ 
nical  director;  Kathy  Laymac,  South¬ 
ern  regional  manager;  Volker  Siems, 
president. 

Introducing:  Two  static  control  rubber 
floor  coverings  that  contain  no  carbon 
additives:  Noraplan  Stone  AL  and  No- 
raplan  Marbled  AL  2mm  for  use  in 
clean  rooms  and  similar  environments 
where  static  must  be  controlled.  Also, 
long-lasting  Norament  floors,  particu¬ 
larly  Norament  926S  and  925S  series. 
Exhibiting:  Carpet-like  Noraplan  Plus, 
shock-absorbing,  quiet  and  slip-resis¬ 
tant  Noraplan  Stone  Elastic,  Nora¬ 


ment  and  Noraplan  AL  in  both  static 
dissipative  and  static-conductive  ver¬ 
sions,  pastel,  two-color  Noraplan  Viva 
and  Nora  accessories  that  include  stair 
treads  and  risers,  corner  angles, 
stringers  and  stair  angles. 

GENERAL  PRINTING  INK  CGPI} 

See  Sun  Chemical. 

Booth:  4446 

GEORGE  R.  HALL 
CONTRACTING 

Staffed  by:  Graham  Hall,  president; 
Richard  A.  Taylor,  vice  president  and 
general  manager;  Pat  Jarrell,  Donald 
M.  Bish,  installations  managers;  Ralph 
Eary,  consultant. 

Exhibiting:  Specialty  contractor  for  the 
installation  and  relocation  of  printing 
presses  and  material  handling  equip¬ 
ment;  rebuilder  of  presses  and  supplier 
of  web  width  change  parts. 

Booth:  2000 

GEOSYSTEMS,  an 

R.R.  Donnelley  A  Sons  Co. 

Staffed  by:  Richard  Nappi,  product 
manager;  Perry  Evans,  vice  president. 
Business  Systems  &  Products. 
Exhibiting:  RoutePlan  customized 
mapping  and  geographic  information 
system  for  delivery  route  planning  and 
operational  support.  RoutePlan  pro¬ 
vides  a  complete  set  of  interactive  tools 
to  create  and  modify  routes,  evaluate 
alternatives  and  print  route  descrip¬ 
tions,  directions  and  maps.  Can  be 
used  to  create  routes  for  alternate  de¬ 
livery  services. 

Booth:  4046 

GMA 

Staffed  by:  Not  available. 

Introducing:  Expanded  GMAX  Ad¬ 
vanced  Software  Control  System  with 
latest  release  of  IPCS  (Integrated 
PrePrint  Control  System);  redesigned 
Newstor  automatic  storage  and  re¬ 
trieval  system;  single-sheet  feeder. 
Exhibiting:  In  full  operation  will  be 
two  SLS-1000  inserting  systems  (one 
with  on-line  Press-to-Pocket  system, 
the  other  with  the  on-line  Press-to- 
Hopper  system),  over  800  feet  of 
News-Grip  single  gripper  conveyor  and 
several  AF-100  automatic  hopper  load¬ 
ers.  Also  showing  the  complete  line  of 
Muller  Martini  newspaper  mailroom 
products.  A  Model  N-220  PrintRoll 
winding  station  will  process  an  eight- 
page  broadsheet  product  being  printed 


on  the  TKS  press  in  an  adjacent  booth 
and  delivered  to  a  winding  station  by 
GMA’s  NewsGrip  single  gripper  con¬ 
veyor.  Unwound  jackets  will  be  sent  to 
one  of  the  GMA  inserter  hoppers, 
where  they  will  supplement  other 
preprints  being  processed  by  the  10- 
into-1  inserter.  Other  operating  Muller 
Martini  equipment  will  include  a  JET 
inserting  system  with  PC-based  zoning 
and  data-management  control,  Print- 
Stack  CN-25  compensating  counter 
stacker.  Model  335  TV  program 
stitcher  with  stream  feeder,  high-speed 
folder  feeder  and  an  Apollo  compen¬ 
sating  counter  stacker.  A  CS-70 
counter  stacker  will  be  featured  in  the 
TKS  booth. 

Booth:  2106 

GRAPHIC  ARTS  MONTHLY 

Staffed  by:  Ron  Andriani,  vice  presi¬ 
dent  and  publishing  director;  Tom 
Melchers,  national  accounts  manager. 
Exhibiting:  Copies  of  the  magazine 
and  Show  Daily. 

Booth:  1626 

GRAPHIC  ENTERPRISES 
OF  OHIO  INC. 

Staffed  by:  Mike  Trauscht,  PageScan 
products  national  marketing  director; 
Bob  Behringer,  systems  integration 
manager. 

Introducing:  Page  Scan  3  Plus  18"x24" 
plain-paper  imagesetter  connects  to 
any  PostScript-compatible  front  end 
via  raster  image  procesor.  Available  in 
800x800-dpi,  the  printer  reproduces 
85-line-screen  halftones,  tonal  gra- 
datations,  type  and  line  art,  as  well  as 
precise  registration.  Produces  proofs 
and  camera-ready  output  without  the 
cost  of  RC  paper. 

Various  raster  image  processors, 
front  ends,  an  OPI  server  and  a  multi¬ 
plexer  will  demonstrate  connection  to 
and  integration  with  any  newspaper’s 
pagination  system. 

Exhibiting:  ECRM  PelBox  high-resolu- 
tion  imagesetter;  PageScan  3  vellum 
negative  output;  Repro  A2D  and 
Zoomer  Q-205  18"x24"  copiers. 

Booth:  2618 

GRAPHIC  MICROSYSTEMS  INC. 

Staffed  by:  Fred  Barnes,  marketing 
and  sales  vice  president;  Bill  Kelley, 
North  American  sales  vice  president; 
Pat  Johnson,  marketing  communica¬ 
tions  manager;  Ron  Horn,  Philip 
Fluke,  Joe  Cherella,  Ed  Sneddon,  re¬ 
gional  managers. 
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Introducing:  Microcolor  computer  ink 
control  system  automates  manual  ink 
key  presses,  reducing  makeready  time 
and  running  waste  and  allowing  one 
operator  to  control  color.  Autosmart 
Color  Quality  Control  System  mea¬ 
sures  and  displays  at  press  side  the  dif¬ 
ference  in  process  color  ink  densities 
by  press  ink  keys  for  pulled  color  pages 
and  target  densities.  Autosmart  aids 
consistent  print  quality,  highlights  ex¬ 
cess  ink  usage  and  provides  SPC  re¬ 
ports  after  the  print  run  for  reducing 
customer  make  goods. 

Booth:  1120 

GRAPH-X  INC. 

Staffed  by:  Doug  Turner,  president; 
James  Pfeiffer,  systems  vice  president; 
Chuck  Ritchie,  sales  vice  president; 
Jennifer  Dieter,  systems  support  direc¬ 
tor;  Edward  Youwakim,  Tracy  Kast,  sys¬ 
tems  support. 

Exhibiting:  Classified  and  display  ad¬ 
vertising  software  for  newspapers:  Ad- 
taker  classified  system,  with  calendar  or 
fiscal  month  accounting,  agency/ 
client  relationships,  contract  fulfillment 
and  Quark  output  for  pagination,  inte¬ 
grating  customer  logos  and  artwork; 
Adplacer  display  ad  placement  and 
billing  sends  page  layout  detail  to  Ad 
Director  and  QuarkXPress  and  other 
dummying  composition  systems;  Pro¬ 
filer  open-item  accounts  receivable  sys¬ 
tem  for  Adtaker  and/or  Adplacer,  with 
calendar  or  fiscal  month  accounting 
and  export/import  capabilities;  Adpager 
Quark  XTension  integrates  text  and  im¬ 
ages  into  pages  using  both  the  PC  and 
Macintosh.  Programs  are  designed  for 
both  single  users  and  networks,  using 
PCs  to  input  and  process  and  the  Mac 
to  layout  pages  and  flow  ads. 

Booth:  5105 

GROUP  1  SOFTWARE 

Staffed  by:  Christine  Steidel,  confer¬ 
ence  assistant;  Bryan  Borda,  sales 
manager. 

Exhibiting:  Broad  range  of  mail-man¬ 
agement  and  marketing  support  appli¬ 
cations,  including  comprehensive  list 
management,  postal  discount,  person¬ 
alization,  document  production  and 
management,  demographic  and  data¬ 
base  marketing  software. 

Booth:  3746 

GSP  INC. 

Staffed  by:  Erik  Ljungberg,  president; 
Jens  Ljungberg,  vice  president;  Mau¬ 
rice  Blanchet,  technical  manager. 


Exhibiting:  Reconditioned  Harris  V-15, 
V-25  and  M-200  printing  units  and  JF- 
25  folder;  reconditioned  custom-built 
in-line  trimmer;  Barstrom  in-line  la¬ 
beling  system  with  speed  tracking; 
ERSA  brush  dampening  and  ink  level¬ 
ing  systems;  stitching  wire;  printing 
blankets. 


Booth:  3130 

HALL  PROCESSING  SYSTEMS 

Staffed  by:  Pete  Butikis,  sales  director; 
regional  sales  staff. 

Exhibiting:  Dual  Carrier  Stacker  with 
integrated  Falcon  print-on-demand 
bottomwrap  will  communicate  printed 
message  information  and  wrapper 
length  to  the  Falcon.  An  operating 
loop  of  HPS  Mattop  conveyor  will 
transport  bundles  at  high  speeds  with 
no  bottom  copy  or  bottomwrap  dam¬ 
age.  PC-based  stacker  programming 
system  will  be  operating,  as  will  a  PC- 
based  production  totalizing  system  via 
modem. 

A  PC-based  dock  distribution  sys¬ 
tem  will  be  simulated.  Customer  Ser¬ 
vice  Parts  system  will  be  on  line  to 
headquarters  for  inquiries  and  orders. 
Also,  AccuGrip  pick-up  station  and 
Stackpack  commercial  stacker. 


Booth:  518 

HARRIS  PUBLISHING 
SYSTEMS  CORP. 

Staffed  by:  Judith  A.  Hansen,  sales 
support  manager;  Jennifer  Kennedy, 
marketing  communications. 
Introducing:  2100  pagination  worksta¬ 
tion  based  on  a  486  50MHz  PC  with 
pop-down  menus,  icons  and  operator- 
definable  graphical  user  interface;  EES 
editorial  front-end  system;  jukebox 
archiving  system;  OPI  server  with 
Macintosh  integration.  Classified  Ad¬ 
vertising  System  by  Harris  features  new 
“Metro  CASH”  application  for  large 
newspapers. 

Also,  classified  pagination,  news 
pagination  and  display  advertising 
with  graphics  management,  page  man¬ 
agement  and  color  handling. 


Booth:  3426 

HEIDELBERG  HARRIS  INC. 

Staffed  by:  Technical  and  field  sales 
personnel;  customer  support  and  train¬ 
ing  personnel. 

Introducing:  Demonstrations  of  60,000 
copies/hour  RS-25S  compensating 


counter  stacker,  with  new  features  to 
ease  operation  and  improve  mainte¬ 
nance  access,  such  as  relocated  electri¬ 
cal  panel,  new  programming  console 
and  full-swivel  casters. 

Exhibiting:  Printing  units  from  the 
Mercury  four-page  press,  including  a 
two-high  unit  with  cassette-based  roll 
loading;  Mercury’s  JF-35  combination 
folder,  rated  at  35,000  pph;  printing 
units  from  the  new,  30,000  pph  V-30 
horizontal  four-page  press;  remanufac¬ 
tured  V-15  printing  unit  highlighting 
Heidelberg  Harris’  press  rebuilding 
program  and  parts  service. 

HUBER  CORP. 

See  J.M.  Huber  Corp. 


Booth:  4856 

HURLETRON  INC. 

Staffed  by:  Jean  O.  Andre,  national 
sales  manager;  Russel  N.  Fox,  director 
of  newspaper  sales;  Richard  A.  De- 
Barba,  marketing  manager. 

Exhibiting:  Model  1550  R.O.P.  register 
control  systems  for  color-to-color  and 
print-to-cut  register  control;  Model 
1412  digital  DC  drive  for  new  and  up¬ 
graded  systems. 

Booth:  2318 

HYPHEN  INC. 

Staffed  by:  Gianni  Smaniotto;  Hyphen 
president;  Brian  Gorman,  Hyphen  Inc. 
vice  president-North  America;  Javier 
Semerene,  Hypen  Inc.  vice  president- 
South  America;  Ken  Hillier,  executive 
vice  president. 

Introducing:  Option  package  of  edito¬ 
rial  software  applications  for  produc¬ 
tion  of  newspapers  and  other  publica¬ 
tions  runs  on  PCs  under  Windows  3.1. 
Modules  for  text  editing,  page  make¬ 
up,  wire  service  access  and  graphics 
handling  and  importation.  Editing  and 
layout  functions  include  advanced  for¬ 
matting  and  copyfitting,  typographic 
controls,  merging  of  text  and  graphics 
originating  from  desktop  publishing 
applications  and  multiple  page  layout 
creation,  storage  and  use. 

Production  Tracking  Systems,  a 
database  management  system  that 
tracks  the  history  of  pages  and  page  el¬ 
ements  throughout  the  production  cy¬ 
cle,  will  be  available  as  Editorial  PTS, 
to  manage  and  report  the  status  and 
relationships  of  pages,  page  elements 
and  publications,  and  Display  PTS,  to 
track  the  history  of  display  ads,  display 
ad  elements,  related  pages  and  publica- 
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tions,  as  well  as  customer  account  in¬ 
formation.  Both  versions  provide  inter¬ 
nal  audit  trails,  with  information  on 
the  amount  of  time  required  to  pro¬ 
duce  the  page  or  ad  and  about  who 
worked  with  the  page  or  ad. 

Interface  between  Hyphen’s  Sparc- 
RIP  and  the  Hell  Pressfax  and  Ricoh 
Telepress  systems,  allowing  users  to 
link  a  SparcRlP  with  existing  commu¬ 
nication  systems  to  receive  PostScript 
files  and  process  them  for  remote 
transmission.  The  Pressfax  interface 
drives  the  Press  fax  recorder  locally  or 
remotely  without  need  to  utilize  the 
Pressfax  scanner.  The  same  interface 
directly  links  the  SparcRlP  to  Telepress 
TP-15  and  25  communication  systems 
at  host  and  remote  locations,  allowing 
full-page  output  from  a  host  SparcRlP 
to  a  remote  output  device. 

Exhibiting:  Hyphen  software  RlPs  resid¬ 
ing  on  Macintoshes,  PCs  and  Sun 
Sparc  machines;  demonstrations  of 
Spectraserver/OPI  Sparc-based  graphic 
server  with  advanced  OPl  capabilities, 
print  spooling  and  graphic  file  manage¬ 
ment;  broad  line  of  output  devices  will 
include  Spectraset  imagesetters,  cap¬ 
stan-based  Dash  color  recorders  and 
plain-paper  imagers. 


Booth:  4718 

INDUSTRIAL  NOISE 
CONTROL  INC. 


Staffed  by:  Mark  Rubino,  vice  presi¬ 
dent;  Mark  Simnick,  regional  sales 
manager;  Kathleen  Bauer,  marketing 
director. 

Exhibiting:  Full-size  section  of  the 
quiet  room  and  Soundwall  noise  con¬ 
trol  system  designed,  made  and  in¬ 
stalled  by  INC  for  newspaper  and  com¬ 
mercial  printing  plants.  Photographs 
and  blueprints  of  its  newest  installa¬ 
tions,  including  the  Cleveland  Plain 
Dealer,  Eugene,  Ore.,  Register  Guard, 
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R.R.  Donnelley  Norwest  Inc.  and  the 
GTE  Directories  Press. 


Booth: 1832 

INFORMATION 
INTERNATIONAL  INC. 

Staffed  by:  A1  Fenaughty,  chair¬ 
man;  Charles  Ying,  president;  Steve 
A’Hearn,  marketing  vice  president; 
Dick  Ritterbush,  national  sales 
manager. 

Introducing:  Total  Systems  Manager 
software  and  Output  Manager  soft¬ 
ware. 

Exhibiting:  Triple-1  display  ad  systems, 
editorial  and  classified  front-end  sys¬ 
tems,  Grafix  Color  Imager  and  plain- 
paper  output  devices  driven  by  the 
Xitron  Super  Navigator  RIP.  Also 
showing  a  complete  display  ad  and  out¬ 
put  system  from  Camex,  including  the 
Breeze  with  a  JCS  interface  and  the  PS 
Export  Gateway. 

Booth:  2746 

INGENUITY  INC. 

Staffed  by:  Dale  Roush,  CEl;  Bennie 
Garcia,  general  manager;  Curtis  Hall, 
service  manager. 


Exhibiting:  Low-cost  Film  Miser 
platemaking  system  that  is  fast,  easy  to 
use  and  ecologically  sound.  Requires 
no  darkroom,  plumbing,  chemical  stor¬ 
age  or  waste  removal.  Also,  parts,  sup¬ 
plies,  recycling  and  complete  service 
for  3M  Deadliner/Pyrofax  systems.  In¬ 
genuity  specializes  in  recycling,  color 
registration  and  laser  alignment  for 
maximum  dot  retention. 


Booth:  4610 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by:  Beau  Campbell,  president; 
Jim  Allison,  sales  manager;  Jim  Arens- 
berg,  sales  representative. 

Exhibiting:  Information,  photographs 
and  up-to-date  listing  of  pre-owned 
single-  and  double-width  web  offset 
presses  for  sale.  Also,  components, 
add-on  units  and  technical  skills. 


Booth:  956 

INTEGRATED  NEWSPAPER 
SYSTEMS  INTERNATIONAL 

Staffed  by:  Anthony  Rudolph,  general 
manager;  Jim  Ackerman,  circulation 
product  manager;  Bernard  Gramby, 


City  Photo  &  KODAK  offer 
special  pricing  to  newspapers  for 
XL-7700  printer 


Kodak  XL  7700  Digital 
Continuous  Tone  Printer 

•  Reconditioned  Product  with  a  90-day  warranty 

•  Service  contracts  available 

•  Quantities  are  limited 

•  Shipping  costs  are  not  included  in  price 

NEWSPAPER  PRICE  $12,600 


WITH  PI  RCHASK  OF  A  PRIM  KR.  SPFCIAI.  PRK  INTi  AVAIFAHFK  ON 
NF:W  l)CS-20(»  OR  NKW  RFS-2035 


KODAK  DCS  200  ^ 


*  KODAK  RFS-2035 
^35MM  FILM  SCANNER 


GtyPhoto  of  St  Louis 

Call  1-800-  535-7689  and  Ask  for  Cathy 
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advertising  product  manager;  Eileen 
Redmond,  financial  product  manager; 
Rebecca  Coleman,  sales/marketing 
manager. 

Introducing:  Demonstrating  prototypes 
of  Unix-based  21st  Century  Solutions 
developed  in  upper  CASE  tools  with 
Progress  4GL.  The  multicompany  Fi¬ 
nancial  Management  System  offers 
open-ended  fiscal  periods,  consolidation 
reporting  of  financial  information  for 
multi-site  newspaper  groups,  EDI  report¬ 
ing  capabilities  for  groups  and  general 
ledger  interfaces  to  other  INSI  systems. 
Accounts  payable  for  multiple  compa¬ 
nies  interfaces  to  general  ledger  and 
other  INSI  systems.  Multicompany/state 
payroll  management  is  user-formula  dri¬ 
ven  and  includes  direct  deposit. 

The  Advertising  Management  Sys¬ 
tem  maintains  all  advertisers,  supports 
current  and  future  insertion  orders, 
multiple  insertion  orders  and  co-op  ad¬ 
vertising  and  offers  comprehensive 
performance  tracking  analysis  and 
competitive  market  analysis,  contract, 
credit,  commission  and  transient  man¬ 
agement  and  interfaces  to  front-end 
layout  systems. 

The  Circulation  Management  Sys¬ 
tem  handles  TMC  programs,  delivery 
control,  ABC  reporting,  subscriber/ 
carrier  billing,  market  demographics, 
bank  drafting  for  automated  subscrip¬ 
tion  renewals.  Zip  Plus  4  postal  routing 
incorporating  Carrier  Delivery  Se¬ 
quencing  and  value-added  features. 

For  INSI  IBM  System  36  customers. 
Open  System  36  is  available  on  the 
IBM  RS/6000,  providing  a  cost-effi¬ 
cient  migration  path  to  open  systems 
with  large  increases  in  processing 
speeds  that  reduce  dayends  from  hours 
to  minutes. 


Booth:  1857 

INTEGRATiD  TECHNOLOGIES 
SOLUTIONS  INC. 

Staffed  by:  Ezra  Gershon,  president; 
Moshe  Lieber,  software  manager;  Bob 
Landsman,  consultant. 

Introducing:  FIB  facsimile  interface 
and  buffering  system  for  newspapers 
stores  and  sends  scanned  page  data  to 
local  or  remote  laser  recorders.  The 
system  improves  productivity  through 
real-time  data  compression  and  recon¬ 
struction  and  concurrent  input  and 
output  operations.  Page  scans  are 
passed  to  the  system  disk  while  data 
from  a  previous  page  is  available  to  one 
or  more  recorders.  If  a  recorder  is  busy 
or  not  functioning,  the  disk  retains 
data  destined  for  that  device,  alerts  the 


operator  to  the  situation  with  audio 
and  visual  alarms  and  automatically  re¬ 
sends  the  data  when  the  recorder  is 
operating.  The  system’s  constant  data 
flow  eliminates  repeated  start-stop  op¬ 
eration  that  can  affect  image  quality 
and  device  mechanics.  It  is  set  up  on  a 
local  area  network  for  communication 
with  other  FIB  systems  or  peripheral 
devices  that  conform  to  LAN  proto¬ 
cols.  The  LAN  serves  to  interconnect 
various  manufacturers’  scanners  and 
recorders.  Interfaces  are  currently 
available  for  scanners,  recorders  and 
network  controllers  made  by  Kon- 
ica/Chemco,  Crosfield,  ECRM  and  In¬ 
formation  International  Inc.  Inquries 
for  other  interfaces  and  communica¬ 
tion  protocols  are  welcome.  Optional 
hard  drive  buffer  allows  archiving  of 
more  than  1,000  pages  of  compressed 
data. 

Booth:  1258 

JERVIS  B.  WEBB  CO. 

Staffed  by:  A1  Kafka,  newsprint  spe¬ 
cialist. 

Introducing:  Latest  production  systems 
integration  software,  which  utilizes  a 
graphically  based  production-control 
link  between  the  pressroom  and  mail- 
room.  Also  featuring  material  handling 
alternatives  for  newsprint  handling  and 
automated  mailroom  systems.  Full-ser¬ 
vice  design,  consultation  and  imple¬ 
mentation  of  automated  handling  and 
production-control  systems. 

Booth:  2720 

J.M.  HUBER  CORP. 

Staffed  by:  Dennis  Sweet,  newsinks 
market  manager;  J.R.  Faris,  newsinks 
national  accounts  manager;  Tony 
Mountford,  international  manager; 
Betty  McClellan,  marketing  services 
representative. 

Exhibiting:  Working  examples  of 
worldwide  newspaper  ink  supplier’s 
“partners  in  printing”  philosophy  that 
encompasses  both  its  products  and  its 
customers’  printing  performance. 

Booth:  4464 

KAIM  O  ASSOCIATES  INT'L 
MARKETING 

Staffed  by:  Wayne  Kaim,  president; 
Richard  Martin,  sales  representative. 
Introducing:  Hoe  paster  upgrade,  Goss 
computerized  paster  panel  upgrade, 
computerized  press  motor  controller 
systems,  prefolding  plow  folder. 
Exhibiting:  Press  drive  motor  con¬ 
troller  upgrades,  systems  and  services. 


Goss  and  Hoe  poster  reel  upgrades, 
unit-to-unit  color  register  control  sys¬ 
tems,  sonic  and  infrared  web  break  de¬ 
tector,  prefolding  plow  folders,  ink  mist 
air  filtration  systems. 


Booth:  2604 

KANSA  CORP. 


Staffed  by:  Jerry  Waddell,  president; 
Ron  Swint,  vice  president;  Steve 
Spencer,  national  sales  manager;  Troy 
Estes,  Jesse  Miser,  Mike  Van  Nice,  mar¬ 
keting  representatives;  Ron  Boettcher, 
marketing  coordinator. 

Introducing:  Pneumatically  operated 
Kansa  Compensating  Counter  Stacker 
processes  up  to  60  batches  per  minute. 
Complete  conveyor  systems  provide  full 
product  transfer  from  press  to  mail- 
room  on  a  14" -wide  single  belt  for  over¬ 
head  and  ground  conveying.  Accepts 
broadsheets  or  quarterfold  products. 
Exhibiting:  Demonstrating  the  Kansa 
760  inserter,  which  offers  improved 
production  speed,  automatic  lubrica¬ 
tion,  improved  delivery  and  other  fea¬ 
tures,  Kansa  480  and  320  inserters, 
model  650  and  500  feeder  bases,  pres¬ 
sure-sensitive  and  cut-and-glue  label¬ 
ing,  Kansa  quarter  folder,  Quadracarts 
and  joggers. 


Booth:  3632 

KBA-MOTTER  CORP. 


Staffed  by:  Scott  Smith,  vice  president 
and  general  manager;  Gary  Owen, 
sales  director;  Richard  Hirst,  regional 
sales  manager. 

Introducing:  The  Anilox  Colora, 
which  will  go  into  the  South  Bend 
(Ind.)  Tribune  early  next  year,  is  a  key- 
less-inking  offset  printing  unit  de- 


40N 


Editor6?Publisher  •  May  15,  1993 


signed  for  single-  or  multiple-press 
plants. 

Exhibiting:  Complete  line  of  offset  and 
flexo  newspaper  presses,  including  the 
compact  Colormax  CIC,  designed  to 
slip  into  existing  presslines  to  create  a 
process-color  lead  and  permit  press- 
room-level  plating. 


Booth:  2446 

K&F  PRINTING  SYSTEMS 
INTERNATIONAL 

Staffed  by:  Joe  Bella,  marketing  vice 
president;  Terry  Kelly,  international 
sales  director;  John  Hollows,  European 
Sales  Division. 

Introducing:  Vision  Bender  registers, 
punches  and  bends  plates  on  line  up  to 
300-plus  plates  per  hour  to  ±0.001. 
Also,  XPS  subtractive  plate  processor, 
XPA  additive  plate  processor  and  Plate 
Express  II  auto-exposure  unit. 
Exhibiting:  Lock-up  systems  for  Metros 
and  Urbanites,  saddles  and  shims  for 
letterpress. 


Booth:  4564 

KING  PRESS  CORP. 


Introducing:  Line  of  tabletop  rapid  ac¬ 
cess  processors  in  20"  and  31"  widths; 
daylight  media  transfer  system  that  will 
interface  most  imagesetters  directly  to 
Kreonite  processors. 


Booth:  4860 

KTI  (Keene  Technology  Inc.) 


Staffed  by:  John  Keene,  president;  Dar¬ 
rel  Spors,  sales  manager;  Jim  Peebles, 
Ken  Metcalf,  regional  managers. 
Exhibiting:  Information  on  automatic 
web  splicers,  constant-tension  infeeds, 
90°  air  bars  and  brake/tension  retrofits 
to  rollstands. 


Booth:  1246 

LINOTYPE-HELL  CO. 

Staffed  by:  Bob  Larson,  newspaper 
business  manager;  Jon  Guerringue, 
newspaper  segment  marketing  man¬ 
ager. 

Exhibiting:  Complete  range  of  newspa¬ 
per  and  magazine  publishing  solutions. 
Products  will  perform  image  scanning, 
color  image  processing,  wire  service  in¬ 
put,  editorial  text  processing,  layout, 
copyfitting,  page  make-up,  advertising 
sales,  advertising  management,  ad 
dummying,  classified  pagination,  Post¬ 
Script  imagesetting  and  imposition. 

Booth:  2518 

LOCKWOOD  GREENE 
ENGINEERS  INC. 

Staffed  by:  Mike  Luciano,  Newspaper 
Division  manager;  Owen  D.  Olson, 
group  director/corporate  business  de¬ 
velopment;  James  M.  Anderson,  direc¬ 
tor/corporate  business  development. 
Introducing:  Illustration  of  capabilities 
in  applying  leading-edge  technologies 
to  the  planning,  design  and  construc¬ 
tion  management  of  newspaper  facili¬ 
ties,  including  new  plant  design,  reno¬ 
vation  and  modernization  of  existing 


Staffed  by:  Frank  Fleming,  sales  vice 
president;  Evans  Kostas,  president; 
Julius  Rosewicz,  customer  service  man¬ 
ager. 

Introducing:  News  King  2000  printing 
units  and  rollstand.  Based  on  News 
King  design,  it  employs  the  latest  tech¬ 
nology  for  longer  life,  higher  quality 
and  reliability. 


We  Just  Set 

No-Rub  'Kduiok^. 


Booth:  1634 


Kn^t  Star  no-rub  newsink,  the  first  oo-nAi  guaranteed  to  perform. 


KNIGHT-RIDDER/TRIBUNE 
INFORMATION  SERVICES 

See  Tribune  Media  Services 


Booth:  2102 

KREONITE 

Staffed  by:  Harvey  Hooper,  RSM;  Bob 
Irving,  Graphic  Arts  Division  vice 
president. 


FEATURES 

□  Guaranteed  tub  performance. 


□  .No  pipe  roller  build-up . 

□  Lowered  water  .settings . 

□  Continuous  Process  System  manufaauring 

iLSing  SPC/SQC . 

□  Nogilsonite . 


BENEFITS 

typical  rub  stain  Percent  Blackness  of  3.T6  or  Spearo- 
photometer  Delta  E  of  1.61  as  tested  according  to  the 
ANPA  Quality  Assessment  Manual  Seakm  A-9.3. 

( ConlacI  Huber  for  range  of  rub  performance  lest  data . ) 
less  maintenance,  less  downtime,  fewer  register  problems 
reduced  fountain  solution  cost 

best  order-to-order  consistency  in  the  industiy 
excellerM  runnability 


rorrcoiMsri utHMseuEHT 

Apragamlarlinngngimtitttsrmitdinclogr.fimductsmlstnKe. 


J.M.  Huber  Corporation 

333  TtxxnaU  St..  Edison,  NJ  06818 

Phone:(906)906-1760 

Telex:  4754549  JMHUI 

Fax:(908)321-1470 
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plants,  engineering  and  environmental 
engineering. 

Exhibiting:  Automation  and  control 
systems  for  newspaper  production 
systems. 

Booth:  1820 

LOGITRONICS  CORP. 

Staffed  by:  Frank  Kensek,  OEM  sales; 
Roger  Taylor,  dealer  sales  director;  Don 
Brauninger,  marketing  manager;  Maria 
Alvarez,  international  sales  director; 
Larry  Marshall,  Southeast  regional 
manager;  Bill  Bardsley,  product  man¬ 
ager. 

Exhibiting:  Extensive  line  of  graphic 
arts  and  prepress  equipment,  including 
rapid  access  and  lith  film  and  paper 
processors,  on-line  processing  systems 
and  vertical  cameras.  Demonstrations 
of  on-line  CoBES  (Continuous  on 
Board  Exposure  System)  for  rapid  off¬ 
set  plate  exposures.  Also,  LS-2600  on¬ 
line  processor  for  high  production  en¬ 
vironments,  LogELine  2800  stand¬ 
alone  processor  (21"  model  also 
available)  in  deep-  or  shallow-tank 
versions  and  environmental  products. 

Booth:  4464 

LUWA  -  HVAC  riLTERS 

Staffed  by:  Jerry  T.  Carter,  vice  presi¬ 
dent;  George  T.  Clark,  industrial  sales 
manager;  Wayne  Kaim,  representative. 
Introducing:  Air-filtration  equipment 
for  eliminating  ink  mists  from  press¬ 
rooms  for  complying  with  OSHA  stan¬ 
dards  and  minimizing  employee  expo¬ 
sure  to  ink,  paper  dust  and  other  press¬ 
room  contaminants. 


Booth:  3110 

MACHINE  DESIGN 
SERVICE  INC. 

Staffed  by:  Greg  Greenan,  sales  and 
marketing  vice  president;  Pete  Nemeth 
Sr.,  president;  Peter  Nemeth  Jr.,  vice 
president. 

Introducing:  MDSI  Bundle  Distributor 
serves  as  a  versatile  “intersection” 
component  in  a  bundle  distribution 
system,  with  three  possible  conveyor 
inputs  and  three  possible  outputs,  pro¬ 
viding  flexible  mailroom  conveying 
configuration,  saving  space  and  elimi¬ 
nating  traditional  transition  conveyors. 

Zero-Pressure  bundle  conveyor,  de¬ 
signed  to  eliminate  bundle  damage,  au¬ 
tomatically  holds  and  stages  bundles 
on  its  surface  in  designated  zones  to 
satisfy  pacing  requirements.  The  unit 
can  also  be  placed  in  manual  operating 


mode  when  needed  or  bypassed  when 
pacing  is  not  required  and  be  used  as  a 
standard  constant  running  conveyor. 
Exhibiting:  Telescoping  roller-top  con¬ 
veyor  adjusts  to  changing  mailroom 
configurations  and  eliminates  the  need 
to  buy  multiple  transition  components. 
Vertical  Bundle  Lift  is  an  alternative  to 
traditional  conveyor  chutes  that  oc¬ 
cupy  more  floor  space  and  cause  bun¬ 
dle  damage.  Also,  telescoping  truck- 
loaders,  powered  hinged  conveyor  aisle 
gates,  waste-handling  systems,  roll¬ 
handling  systems  and  other  custom 
equipment. 

Booth:  4546 

MAN  ROLAND  INC. 

Staffed  by:  Leif  Reslow,  CEO;  Harrison 
Goldman,  sales  and  marketing  direc¬ 
tor;  Jan  Lindstrom,  engineering  vice 
president;  Vince  Lapinski,  newspaper 
sales  director;  Harry  Newton,  Eastern 
regional  sales  manager;  Cy  Frank,  Mid¬ 
western  regional  sales  manager;  Ron 
Ehrhardt  Jr.,  Western  regional  sales 
manager;  Joe  Abbott,  technical  ser¬ 
vices  vice  president;  Greg  Harabin, 
chief  engineer;  Kent  Stumpe,  market¬ 
ing  services  manager. 

Introducing:  Y/Y  tower  unit  version  of 
the  single-width,  two-around,  60,000 
eph  Uniset  press. 

PECOM  (Process  Electronic  Con¬ 
trol  Organization  Management)  con¬ 
sole,  with  demonstration  of  the  MMI 
(man  machine  interface),  a  customiz¬ 
able  system  with  user-friendly  screens 
to  guide  the  pressroom  operator 
through  all  phases  of  set-up  and  oper¬ 
ation  —  a  sophisticated  system  de¬ 
signed  for  simple  operation. 

Illustrations  of  and  descriptive  liter¬ 
ature  for  the  new  70,000  eph  Geoman 
press,  first  orders  for  which  are  now  be¬ 
ing  manufactured. 

Also:  full-scale  model  of  the  new 
Flexoman  M  press;  Quick  Spot  ink 
fountain  add-on  for  page-wide  spot 
color  capacity;  AUROprep  automatic 
reel  pasting  preparation  system;  illus¬ 
trations  of  renovation  services  avail¬ 
able  from  the  Press  Parts  International 
group,  including  a  video  of  work  under 
way  at  the  Kansas  City  Star,  and  video 
library  of  all  MAN  presses. 

Booth:  1222 

MANTIS  COMPUTER 

Staffed  by:  Mike  Gomez,  president;  John 
Marshall,  vice  president;  Patti  Bartlett, 
sales  vice  president;  Kent  Kicza,  techni¬ 
cal  sales. 


Exhibiting:  Demonstrations  of  digital 
camera  systems  for  Macintosh  and  PC 
platforms  for  use  in  news  publishing; 
spares  and  repairs  for  all  major  com¬ 
position  equipment  manufacturers; 
24-hour,  seven-day  service;  S'/z"  and 
5  Vi"  replacements  for  9"  and  14"  SMD 
drives. 


Booth:  5021 

MARKET  OPINION  RESEARCH 

Staffed  by:  James  H.  Buckley,  vice 
president,  media  studies;  Jeffrey 
Leiman,  sr.  research  analyst. 
Introducing:  Atlas  GIS  geographic  in¬ 
formation  systems  for  newspapers;  At¬ 
las  Pro  desktop  mapping  applications 
to  facilitate  research  in  advertising,  cir¬ 
culation,  editorial  and  marketing  de¬ 
partments. 

Also,  geocoding  services  for  news¬ 
papers  needing  subscriber/nonsub¬ 
scriber  lists  plotted  onto  TIGER-file 
street  maps. 

Exhibiting:  Market  research  services 
for  advertising,  editorial,  circulation, 
strategic  planning,  AM  conversion, 
Sunday  starts,  new-product  launches, 
zoned  editions,  competitive  position¬ 
ing,  economic  forecasting. 


Booth:  4420 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  David  A.  Wright,  vice  pres¬ 
ident;  Brian  Sager,  Duke  Goodenough, 
Ken  Justice,  regional  managers;  A1 
Burmeister,  district  manager. 
Introducing:  Model  EC  zero-speed 
splicer  with  new  Series  II  electric  hoist. 
Exhibiting:  Information  on  the  MAP 
and  all  Martin  web-handling  products. 


Booth:  4814 

MASCHINENFABRIK  WIFAG 

Staffed  by:  Peter  Maurer,  sr.  manager- 
technical  affairs;  Noel  McEvoy,  area 
sales  manager. 

Introducing:  Information  about  offset 
preprinting/insetting  for  daily  newspa¬ 
per  applications,  including  literature, 
print  samples  and  a  video  presentation. 


Booth:  3960 

MASTHEAD 
INTERNATIONAL  INC. 

Staffed  by:  Harry  L.  Andersen,  vice 
president;  Jack  Baker,  operations  di¬ 
rector;  Frank  Casillas,  drives  and  con- 
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trols  manager;  Harry  Shawver,  electri¬ 
cal  manager. 

Exhibiting:  Turnkey  press  installations; 
latest  data  on  upgraded  drive  control 
cabinets  and  consoles. 


Booth:  3954 

McCLIER 

Staffed  by:  Alan  F.  Stromberg,  News¬ 
paper  Group  president;  Frederick  K. 
Rogers,  Newspaper  Group  vice  presi¬ 
dent;  Marianne  Smith-Button,  market¬ 
ing  director;  Ernest  Caplinger,  Richard 
Cooney,  consultants. 

Exhibiting:  McClier  Newspaper 
Group,  a  full-service  architectural,  en¬ 
gineering  and  construction  firm,  spe¬ 
cializes  in  design  and  construction  of 
newspaper  facilities. 

Technical  staff  and  consultants 
available  to  discuss  strategic  and  pro¬ 
ject  planning  requirements  and  ways  to 
help  meet  those  requirements. 

Booth:  2164 

MEAD  DATA  CENTRAL  INC. 

Staffed  by:  Betsy  Ashton,  Nexis  News- 
View/FhotoView  product  manager. 
Introducing:  With  Tribune  Publishing 
Co.,  will  demonstrate  new  versions  of 
integrated  newspaper  archiving  prod¬ 
ucts.  Nexis  NewsView  for  text  and 
Nexis  PhotoView  for  images  feature 
new  functions  and  platforms  for 
archiving  and  electronic  publishing. 
Nexis  NewsView  now  has  two-way 
connections  to  the  Lexis/Nexis  re¬ 
search  service. 


Booth:  4906 

MEDIA  LOGIC  INC. 

Staffed  by:  Kathy  Hobbs,  president; 
Randy  Bostrum,  marketing  vice  presi¬ 
dent;  John  McCall,  director;  Jon  Fat- 
ula,  technology  vice  president. 
Introducing:  District  Manager  circula¬ 
tion  analysis  tools  (e.g.,  demographics, 
mapping)  for  field  personnel  and  su¬ 
pervisors  allows  fast  access  to  data 
from  existing  systems  in  usable  format. 
Extensive,  exact  information  can  be 
easily  obtained  for  sales  tracking,  ser¬ 
vice  analysis,  circulation  tracking  and 
goal  setting. 

MCC  mobile  data  system’s  wireless 
communication  for  two-way  data 
transfer  between  vehicles  and  base 
confirms  messages  when  received,  ac¬ 
knowledged  and  acted  upon.  When 
linked  to  Media  Logic  software,  the 
system  accommodates  route  list 
changes  and  dispatch  messages.  It  pro¬ 


vides  vehicle  location/date/time  notifi¬ 
cation  through  the  Global  Positioning 
System  and  vehicle-  and  driver-perfor¬ 
mance  monitoring  options.  Depending 
on  configuration,  system  range  is  up  to 
1,000  miles.  Integrated  vehicle  track¬ 
ing  and  monitoring  systems  provide 
real-time  displays  on  mapping  software 
and  custom  reports. 

Exhibiting:  List  Maker  route  list  man¬ 
agement  provides  automatic  delivery- 
sequenced  route  lists  in  various  user- 
selected  formats,  stores  driving  direc¬ 
tions,  adapts  to  alternate  delivery 
systems,  supports  mapping  and  other 
applications  and  interfaces  to  existing 
or  future  circulation  databases  using 
client-server  technology. 

Booth:  3438 

MGI  INTERNATIONAL  INC. 

Staffed  by:  John  Gramates,  sales,  ser¬ 
vice  and  operations  manager;  Arthur 
Hamlin,  president. 

Exhibiting:  A-PAR  pressroom  environ¬ 
mental  control  system  to  combat  fugi¬ 
tive  paper  dust,  ink  mist  and  noise. 
Systems  are  custom  designed  for  each 
newspaper’s  application.  Static  display 
of  sections  of  the  A-PAR  Mark  IV  dust 


•  Superior  reliability— over  95%  of 
all  NP  type  equipment  sold  over 
the  last  9  years  are  still  in 
operation  today 

•  PLC  Diagnostics/Control 

•  Equipped  with  self-feeding  device 

•  Capable  of  45  ties  per  minute 

•  Ease  of  operation/maintenance 


collection  system  including  dust  pick¬ 
up  points  and  heavy-duty  steel  duct 
work.  Also  showing  A-PAR  Mark  I  ink 
mist  control  system  and  E-VAC  air-op¬ 
erated  vacuum.  Systems  can  help  im¬ 
prove  pressroom  environments  and 
print  quality  and  reduce  folder  mainte¬ 
nance  and  ink  filter  clogging. 

Booth:  2136 

MICROVOICE 
APPLICATIONS  INC. 

Staffed  by:  Wayne  Miller,  president; 
Steven  Lazar,  vice  president;  Mike 
James,  sales  manager;  John  Flaa,  mar¬ 
keting  director. 

Exhibiting:  Audiotex  service  bureau, 
software  developer  and  equipment  sup¬ 
plier  develops  custom-designed  voice- 
response  applications  and  voice  mail 
programs.  Variety  of  applications  for 
the  publishing  industry  include  voice 
personals,  voice  classified  ads,  info 
lines,  Schooline,  House-to-Home  real 
estate  line,  sports  and  stock  lines.  Over 
300  clients  worldwide  include  Phila¬ 
delphia  Newspapers  Inc.,  Detroit 
Newspaper  Agency,  San  Francisco 
Newspaper  Agency  and  Orange  Coun¬ 
try  Register. 


•  Featuring  the  most  unique  and 
comprehensive  customer  satisfac¬ 
tion  program  in  the  industry  today. 

Call  for  details  and  Information 

dynanic,  inc. 

222  Bridge  Plaza  South 
Fort  Lee,  New  Jersey  07024 
800-526-0827  201-224-9344 


With  the  Dynaric  NP-2  System. 


THE  NEW  GENERATION  IN  NEWSPAPER  STRAPPERS 
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Booth:  3204 

MID-AMERICA  GRAPHICS  INC. 

Staffed  by:  Sales  and  engineering  exec¬ 
utives. 

Introducing:  Newstack  web  press 
counter  stacker  and  refurbished  post¬ 
press  auxiliary  components. 


Booth:  5019 

MIDWEST  INDEPENDENT 
POSTAL 

Staffed  by:  Ben  J.  Behrman,  Tim  Neal, 
Jack  Hendricks. 

Exhibiting:  Circulation  and  distribu¬ 
tion  services  specializing  in  private  de¬ 
livery  conversions,  consulting,  TMC 
product  development  and  enhance¬ 
ment.  MIP  also  manufactures  a  new 
delivery  tube  designed  specifically  for 
shopping  guides,  TMC  products  and 
community  papers. 


Booth:  2054 

MIDWEST  PUBLISHERS 
SUPPLY  CO. 


Staffed  by:  Jim  Rezabek,  president; 
Mike  Carfagnini,  vice  president;  Rico 
Mazzola,  Midwest  regional  manager; 
Gerry  Collard,  Southeastern  regional 
manager;  Ray  Lopez,  international 
sales  manager. 

Introducing:  Ergonomic  furniture  and 
color  production  equipment,  including 
automatic  adjustable  work  tables  for 
editorial  and  production,  totally  ad¬ 
justable  chairs  for  all  newspaper  work 
areas,  completely  new  systems  furniture 
workstation  for  editorial,  production, 
classified  and  business  areas,  wristrests, 
footrests,  arm  supports,  lighting,  artic¬ 
ulating  keyboard  trays,  copyholders 
and  monitor  glare-reduction  screens. 

Also,  computerized  art  table  for  art 
production  and  photo  retouching  and 
color  proofer  with  special  software  for 
newspaper  production. 

Exhibiting:  Environmental  blanket 
washes,  densitometers,  special  color 


proofing  magnifiers,  five-section  news¬ 
paper  supplies  and  equipment  catalog. 

Booth:  3364 

MIRACLE  INDUSTRIES  INC. 

Staffed  by:  John  Chabot,  Phyllis  Fen- 
nelly,  Spencer  Joseph,  Gary  Rowe, 
Steve  Kreger. 

Exhibiting:  Harris,  Goss  and  Hantscho 
web  presses  remanufactured  to  factory 
specifications;  modifications  and  in¬ 
stallations;  complete  cylinder  and 
roller  exchange  program  with  same-day 
shipping;  full  compliment  of  Harris 
parts;  complete  line  of  gears;  rebuilt 
units  available  for  exchange. 

Booth:  1538 
MISSION  CRITICAL 
TECHNOLOGIES 

Staffed  by:  Ben  Smylie. 

Introducing:  Multipurpose  Alternative 
Entry  System  is  a  Windows-based  al¬ 
ternative  PC  system  that  allows  work¬ 
ers,  especially  those  with  RSI-type  dis¬ 
abilities,  to  simultaneously  use  voice 
recognition,  pen-based  input,  keyboard 
and  mouse  to  interact  with  a  com¬ 
puter.  Also,  more  recent  developments 
for  front-end  systems. 

Booth:  3306 
MITSUBISHI  HEAVY 
INDUSTRIES  LTD. 

Staffed  by:  Bruce  Richardson,  Mit¬ 
subishi  Lithographic  Presses  U.S.A. 
Inc.  newspaper  presses  sales  manager; 
Mike  Shafer,  Sumitomo  Corp.  of 
America  press  sales  manager;  S.  Oishi, 
Sumitomo  coordination  supervisor  for 
Mitsubishi  Newspaper  Products. 
Introducing:  Graphic  panels,  video 
presentation  and  model  of  tower-de- 
sign  offset  press  for  North  American 
newspapers  like  that  to  go  into  the 
Winston-Salem  Journal.  Demonstra¬ 
tions  of  unit/folder  operating  touch 
panel  of  type  to  be  installed  on  MLP’s 
future  newspaper  presses  in  North 
America. 

Exhibiting:  Information  about  current 
installations  and  available  automation 
options  (plating  robots,  splice  prepara¬ 
tion  robots,  keyless  inking  units). 

Booth:  5011 

MO'  MONEY  ASSOCIATES  INC. 

Staffed  by:  Lee  Weatherford,  Tracy 
Freelon,  Annette  Hauck,  Tom  McVoy, 
account  executives. 

Exhibiting:  Manufacture  and  factory- 


direct  import  of  premiums  such  as  cus¬ 
tom-printed  apparel,  headwear,  tote 
bags,  sunglasses,  pads,  posters,  key 
chains,  highlighters,  calculators, 
lighters,  clocks,  stickers,  rulers  and 
other  items. 


Booth:  446 

MONOTYPE  INC. 


Staffed  by:  Dennis  Nierman,  president; 
John  Lally,  sales  vice  president;  Keith 
Roeske,  operations  director. 
Introducing:  Demonstrations  of  Rip- 
Express  software  RIP,  based  on  the 
Adobe  Configurable  PostScript  Inter¬ 
preter,  on  Sun,  PC  and  Macintosh 
platforms.  RipExpress  fully  implements 
Adobe  PostScript  Level  2,  offers  im¬ 
proved  performance  and  includes 
Adobe  Accurate  Screens  software  and 
device-independent  color  and  image 
compression. 

It  supports  the  composite  fonts  facil¬ 
ity  for  work  with  very  large  character 
sets.  Interfaces  to  Monotype  LaserBus 
recorders  and  multiplexing  devices. 
Each  RipExpress  will  use  Adobe’s  Pix- 
elBurst  ASIC  coprocessor  for  speedier 
rendering  of  high-resolution  screened 
images  and  line  art. 

ExpressMaster  3850  imager,  out- 
putting  to  film,  RC  paper  or  plate  ma¬ 
terial,  records  up  to  a  16.3"x28"  image 
area  at  user-selected  resolutions  (800- 
1600  Ipi)  with  independent  resolu¬ 
tion/and  scan  line  control  in  single¬ 
pixel  increments  to  meet  RIP  require¬ 
ments.  Registration  option  punches 
“master”  hole  prior  to  imaging  and  ad¬ 
vances  film  to  initial  recording  posi¬ 
tion,  resulting  in  ±1  mil  repeatability. 

Large-format  (35.6"x48")  ESP  impo¬ 
sition  proofing  device  outputs  high- 
contrast  406-lpi  image  on  up  to  eight 
different  media  types,  including  paper, 
vellum  and  film.  New  OPI  server  and 
LaserPlex  IQ  software  demonstrate 
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network  and  printer  control  with  man¬ 
agement  tools  for  PostScript  news¬ 
papers.  PC-based  LaserPlex  IQ  enables 
grouping  of  similar  recorders,  with  au¬ 
tomatic  redirection  of  jobs  to  free 
recorders. 

Eleven  recorders  within  a  LaserPlex 
system  can  be  monitored,  with  on¬ 
screen  or  printed  status  messages. 

Booth:  5127 

MORI  RESEARCH  INC. 

Staffed  by:  Ron  Mulder,  exec,  vice 
president;  Carol  Kranz,  Chief  operat¬ 
ing  officer. 

Introducing:  Custom  marketing  sur¬ 
veys  that  provide  newspaper  advertis¬ 
ing  sales  departments  with  detailed  in¬ 
formation  on  market  share  of  each  ma¬ 
jor  retailer  and  shopping  location, 
individual  merchants’  marketing  weak¬ 
nesses  and  a  newspaper’s  ability  to 
reach  and  influence  a  merchant’s  cus¬ 
tomers  in  comparison  to  non-daily  and 
broadcast  competitors. 

Exhibiting:  Focus  groups  with  cus¬ 
tomers  in  real  estate,  automotive,  retail 
and  other  advertising  categories. 

Booth:  3564 

MOUNTAIN  STATES  INC. 

Staffed  by:  Ernie  Phillips,  president; 
Gary  Schuldt,  production  manager; 
Dave  Phillips,  service  manager; 
Stephen  Phillips,  inventory  manager. 
Exhibiting:  Remanufactured  Goss 
Community  stacked  unit  featuring  the 
latest  Goss  product  enhancements; 
clad-welded  Goss  Metro,  Urbanite  and 
Community  cylinders  equipped  with 
plate  register  system. 

Booth:  4046 

MULLER  MARTINI  CORP. 

Staffed  by:  Ralph  F.  Box,  exec,  vice 
president;  Robert  L.  Knott,  newspaper 
equipment  and  commercial  systems 
manager;  Roy  Collins,  regional  sales 
manager. 

Exhibiting:  Model  335  TV  program 
stitcher;  TV  program  stitchers  for 
speeds  to  8,000,  10,000,  12,000  book¬ 
lets  per  hour;  Apollo  compensating 
counter  stacker;  Model  AFIOO  stream 
feeder  for  TV  program  stitchers. 

Booth:  1136 

NAPP  SYSTEMS  INC. 

Staffed  by:  John  VanStrydonck,  presi¬ 
dent;  Jerry  Miller,  vice  president;  Gary 
Benshoof,  Howie  Helmbrecht,  direc¬ 
tors;  Diane  Cloud,  supervisor. 


Introducing:  Single-width  flexographic 
printing  press  with  full  color  capability, 
up  to  32-page  capacity  and  20,000 
copies  per  hour;  low-cost  flexographic 
exposure  unit  and  plate  processor. 
Exhibiting:  Various  black-and-white 
and  color  samples  of  both  letterpress 
and  flexo  printing  to  demonstrate  the 
quality  that  can  be  achieved  by  each 
process,  highlighting  direct  compar¬ 
isons  of  flexo  and  offset  samples. 

Booth:  3758 

NCS  INC. 

Staffed  by:  Tim  Cooper,  Fred  Diodato, 
Gary  Hickey,  Rich  Burt. 

Introducing:  NCS  Insert  Manager 
handles  the  order  entry,  inventory, 
manning  and  scheduling  of  preprinted 
insert  production,  maintaining  and  re¬ 
porting  performance  statistics. 
Exhibiting:  Computerized  manage¬ 
ment  control  and  information  systems 
for  newspapers.  Umbrella  Systems  Ar¬ 
chitecture  (USA)  allows  management 
to  integrate,  monitor  and  control  real¬ 
time  production  on  a  wide  variety  of 
equipment.  Also,  software  systems  for 
presses  and  mailroom  equipment, 
demonstrations  of  sensors  for  detecting 


folded  newspapers,  and  totalizing,  zone 
control,  bundle  tracking  and  executive 
information  system  products. 

Booth:  2010 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  Michael  Brier. 

Introducing:  Demonstrations  of  prod¬ 
ucts  running  under  Unix  in  conjunc¬ 
tion  with  an  Oracle  relational  data¬ 
base.  GUI  front  end  allows  PCs  run¬ 
ning  Windows  3.1  to  operate  with  full 
functionality  for  all  three  newspaper 
business  management  products. 
Exhibiting:  Versatile  business  manage¬ 
ment  software  products  for  the  publish¬ 
ing  industry.  Demonstrations  of  the 
Admarc  advertising  and  accounts  re¬ 
ceivable  control  system.  Discus  distrib¬ 
ution  and  customer  service  system  for 
circulation  management,  and  Adsert 
for  managing  inventory,  package  as¬ 
sembly  and  distribution  of  all  pre¬ 
printed  inserts. 

Booth:  1552 

NENSCO 

Staffed  by:  Dave  Vito,  prepress  product 
manager;  Bob  Rooney,  pressroom 


FROM  ZERO  TO  300  IN 
THREE  WEEKS  FUT. 


If  it’s  burning  rubber  you  smell,  it 
might  be  coming  from  Florida.  But  this 
time  it’s  not  coming  from  the  race  track. 

It  could  be  from  the  Gainesville  Sun, 
which  installed  an  eight-station  AdSpeed* 
production  system  last  October. 

Some  people  might  question  how  the 
Sun  could  put  in  a  new  ad  system  during 
the  busiest  ad  production  time  of  the  year. 


But  the  DT  pit  crew  had  ad  production 
back  on  track  in  record  time.  So  quickly, 
in  fact,  that  just  three  weeks  after  installa¬ 
tion  and  training,  AdSpeed®  operators 
produced  300  ads  in  one  day.  They  nor¬ 
mally  average  about  100  ads  each  day. 

Wave  the  checkered  flag!  Congratula¬ 
tions  to  the  Gainesville  Sun  for  their 
pace-setting  implementation  schedule. 


Wbt  ^mn^tnlle 


Digital  Technology  International  offers  database-centered  inte¬ 
grated  newspaper  production  systems  based  on  non-proprietary, 
off-the-shelf  hardware  and  staiidard  operating  systems.  For 
more  information  on  DT’s  client-server  systems,  please  call. 

Phone  801-226-2984  •  Fax  801-226-8438 
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product  manager;  Tom  Spooner,  post¬ 
press  product  manager. 

Introducing:  Aquacolor  proofing  mate¬ 
rial  and  Liquid  Gold  concentrate  foun¬ 
tain  solution. 

Exhibiting:  Wide  variety  of  prepress, 
pressroom  and  post-press  products,  in¬ 
cluding  W.R.  Grace  flexo  cushion, 
Grace  Polycell  NoPak  blankets,  re¬ 
placement  parts  for  Harris  and  GMA 
inserting  machines.  Ebonite  ink 
drums,  PalletPal,  strapping  machinery 
and  environmentally  safe  press  wash. 


Booth:  2130 

NEWSINC. 

Staffed  by:  Jack  Berkowitz,  publisher; 
Gary  Hoenig,  editor;  Debra  Barnhardt, 
sales  manager. 

Exhibiting:  Newslnc  magazine.  Maga¬ 
zine  Week  and  Newslnc’s  Buyers 
Guide. 


Booth:  2140 

NEWSPAPERS  A  TECHNOLOGY 

Staffed  by:  Mary  Van  Meter,  publisher; 
Gail  Colbert,  editor;  Lisa  Fink,  art  and 
marketing  director. 

Exhibiting:  Newspapers  &  Technology 
monthly  publication  aimed  at  depart¬ 
ment  managers  involved  in  applying 
and  integrating  technology  in  their  pa¬ 
pers.  Provides  news  and  information 
on  the  latest  technology  and  where 
and  how  newspapers  use  it. 


Booth:  2218 

NIKON  ELECTRONIC  IMAGING 


Staffed  by:  Douglas  E.  Howe,  general 
manager;  Joseph  Carfora,  national 
sales  manager;  John  Harcourt,  develop¬ 
ment  and  marketing. 

Introducing:  Coolscan  35mm  film 
scanner  fits  into  a  PC  or  Macintosh 
and  is  available  as  an  external  device. 
The  quiet-running  2700dpi  Coolscan 
captures  24  bits  per  pixel  in  a  single¬ 


pass  RGB  scan  of  both  color  and  black- 
and-white  negatives  or  transparencies. 
Solid-state  LED-based  illumination  re¬ 
quires  no  fan  and  makes  Coolscan  reli¬ 
able  (no  tubes,  filaments  or  gas). 
Exhibiting:  LS-3510AF  film  scanner 
available  with  8-  or  12-bit  reading  ca¬ 
pability  and  optional  Autofeeder  for 
unattended  scanning  of  up  to  300 
slides;  ImageAccess  software  for  image 
archiving  and  management;  CP-3000 
Full  Color  Printer;  NT- 3000  Color  Di¬ 
rect  Telephoto  Transmitter. 

Booth:  1658 

NORTH  COAST  MEDICAL  INC. 

Staffed  by:  Steve  Carlson,  Ted  Lind- 
berg,  sales  representatives. 
Introducing:  WorkSturdy  ergonomic 
copyholder  capable  of  holding  multiple 
documents,  even  books,  is  adjustable  to 
typist’s  needs.  Work  Mod  articulating 
keyboard  drawer  is  designed  to  help 
prevent  repetitive  strain  of  neck,  shoul¬ 
ders,  wrists  and  back  by  tilting,  swivel¬ 
ing  and  adjusting  height  according  to 
individual  needs. 

Exhibiting:  Footrest,  back  support. 
Neck  Saver,  mouse  pad.  Patriot  Task 
Chair,  Thera-Putty. 


Booth:  1954 

NUARC  CO.  INC. 


Staffed  by:  Not  available. 

Introducing:  Fully  automated,  com¬ 
puter-controlled  platemaker,  the  nu- 
Line  imaging  system  has  a  high-output, 
multispectrum  lamp  for  exposing 
plates,  color  proofing  materials  and 
daylight  films  —  in  33"x43"  and 
41"x53"  formats.  Also,  Flip-Top  plate- 
maker  with  two  vacuum  frames  for 
high  production  requirements. 
Exhibiting:  Electronic  vertical  camera 
with  200x240  image  area  and  heavy- 
duty  light  table. 


Booth:  3146 
NU-GRAPHICS 
EQUIPMENT  INC. 

Staffed  by:  Ed  Barnett,  president. 
Introducing:  Equipment  manufactured 
by  Nu-Graphics  and  Western  Litho- 
tech  to  show  visitors  a  complete  prod¬ 
uct  line,  including  Press  Loks,  plates, 
processors,  chemistry,  benders,  punches 
and  verifiers,  along  with  film  punches 
and  exposure  units.  Prepress  and  press 
experts  available  to  discuss  special 
needs. 


Booth:  3846 

OFFSET  TECHNOLOGY  INC. 

Staffed  by:  Jack  Thomsen,  Bill  Nicol, 
sales. 

Exhibiting:  Auxiliary  newspaper  pro¬ 
duction  equipment,  including  a  zero- 
speed  splicer.  Stack  Rite  stacker  and 
conductivity  control  fountain  solution 
mixer. 


Booth:  4764 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president; 
Angela  Culpepper,  sales  associate. 
Exhibiting:  Used  and  remanufactured 
web  presses  and  accessories;  used  and 
reconditioned  mailroom  equipment; 
new  upper  formers;  new  quarter  folders 
for  Goss  Urbanite,  Goss  SSC  and  Har¬ 
ris  RBC2  folders;  facilities  planning/ 
consulting  services. 


Booth:  4536 

OXY-DRY  CORP. 

Staffed  by:  Edward  T.  McLoughlin, 
CEO;  Ray  Gauvin,  sales  vice  president; 
Bruce  Niedzwiedz,  director  of  market¬ 
ing  and  production  management; 
Steve  James,  Eastern  regional  manager; 
Rick  Hausfeld,  Western  regional  man¬ 
ager,  Mary  Ellen  Cahill,  corporate 
marketing  director. 

Introducing:  Latest  advancement  in 
automatic  blanket  washing  cleans  dry 
during  a  job  run  with  no  waste  and  wet 
during  press  deceleration  at  the  end  of 
a  run.  Completely  eliminates  washing 
wet  by  hand.  Reduces  paper  waste, 
saves  press  time  and  improves  safety. 
Operating  in  wet  mode,  it  uses  V/z  oz. 
of  citrus-based,  low-VOC  solvent  per 
blanket.  On-the-fly  cycle  time  is  eight 
seconds. 

Washes  more  slowly  on  the  crawl. 
Also,  a  new  touch-screen  video  dis¬ 
play  controller  for  automatic  blanket 
washers. 
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Exhibiting:  Ultrasonic  non-contact  web 
detection  package  and  web  severing  de¬ 
vice;  separate  solvent-recycling  display 
using  ultra-filtration  method  —  a  cold 
system  relying  on  latest  filter  technology 
to  reduce  waste  and  improve  a  press¬ 
room’s  environmental  position. 


Booth:  4458 

PARSONS  MAIN  INC. 

Staffed  by:  Dick  Rowse,  business  devel¬ 
opment  manager;  Nick  Mariani,  oper¬ 
ations  director;  Jack  Walsh,  Norris 
Peirce,  project  managers;  Dwight 
Rogers,  printing  process  engineering 
manager;  Richard  Cunningham, 
process  engineer;  Bill  Whodley,  busi¬ 
ness  development  director. 

Exhibiting:  Full-service  architect,  engi¬ 
neer  and  constructor  will  feature  draw¬ 
ings,  literature  and  photographs  of 
buildings  and  production  systems  for 
current  or  recently  completed  projects 
worldwide.  Projects  depict  single¬ 
source,  turnkey  approach  for  planning, 
architectural/engineering  design,  pro¬ 
curement  and  construction  phases  of  a 
newspaper  or  commercial  printing  pro¬ 
jects,  which  range  in  size  from  modest 
building  expansions  to  North  Amer¬ 
ica’s  largest  newspaper  production 
facility. 

Also  a  CADD  design  program  on 
video  tape  (steps  in  building  and  pro¬ 
duction  systems  planning,  layout  and 
design)  and  another  video  of  com¬ 
pleted  projects. 

Areas  of  expertise  include  concep¬ 
tual  building  arrangements,  design  and 
engineering,  interior  design,  structural 
systems  and  press  foundation  design, 
HVAC  and  electrical  systems,  civil  and 
site  planning,  licensing  and  environ¬ 
mental  services,  press  and  production 
support  systems  design,  paper  handling 
and  warehousing,  AGV  systems,  mail- 
room  systems,  automated  pallet  han¬ 
dling  and  palletizing  systems,  prepress, 
camera  and  platemaking  systems  and 
front-end  systems. 


Booth:  55121 

PAYCO  AMERICAN  CORP. 

Staffed  by:  James  H.  Chapman,  na¬ 
tional  marketing  manager;  Doug 
Kennedy,  regional  vice  president. 
Introducing:  Programs  for  newspaper 
circulation,  financial  management  and 
advertising  departments  that  reduce 
operating  expenses  without  alienating 
subscribers  and  advertisers.  Outbound 
telemarketing  offers  circulation  sales. 


verification,  precollection  and  stop 
saver  programs  using  ITC  predictive 
dialing  equipment.  Assistance  in  col¬ 
lection  from  advertising  and  circula¬ 
tion  office-pay  customers. 


Booth:  3826 

THE  PELLEGREN  CORP., 
Architects  and  Engineers 

Staffed  by:  John  Pellegren,  president; 
David  Ehrhardt,  exec,  vice  president; 
Carl  Hole,  vice  president. 

Exhibiting:  Specialist  in  newspaper 
and  printing  plant  design  will  show 
scale  models  and  photographs  of  re¬ 
cently  completed  projects  throughout 
the  U.S.  Most  recently  completed  was 
Gannett’s  San  Bernardino,  Calif., 
Sun’s  $54  million  remote  production 
facility.  Also  featuring  the  new  plant 
for  the  40,000-circulation  Free  Lance' 
Star,  Fredericksburg,  Va. 

Design-oriented  TPC  provides  engi¬ 
neering  and  architectural  services,  em¬ 
phasizing  a  competitively  bid  construc¬ 
tion  method.  In  addition  to  new  facili¬ 
ties,  TPC  handles  renovations  and 
serves  newspaper  clients  ranging  from 
small-town  dailies  to  medium-sized 
metropolitan  papers.  Services  include 


long-term  programming  and  master- 
planning,  building  design,  construc¬ 
tion  observation,  cost  estimating,  con¬ 
tractor  preselection,  ink  system  design 
and  coordination  of  publishing  equip¬ 
ment  installation. 


Booth:  5111 

PENSKE  TRUCK  LEASING 

Staffed  by:  Michael  Flynn,  marketing 
specialist;  Brad  Jordan  national  ac¬ 
counts  vice  president;  Tom  laquinta, 
executive  account  manager. 
Introducing:  Full-service  leasing,  dedi¬ 
cated  distribution,  contract  mainte¬ 
nance  and  nationwide  commercial 
truck  rental  services. 


Booth:  2237 

PHOTO  CLUB  INC. 

-Newspaper  Div. 

Staffed  by:  Sol  Fox,  sales  manager; 
David  Gonzalez,  Dio  Rendon,  account 
executives. 

Exhibiting:  Wholesale  distribution  of 
films,  chemistry  and  supplies  from  Ko¬ 
dak,  Fuji,  Ilford,  Agfa,  Mitsubishi,  Po¬ 
laroid,  Duracell  and  others. 


LOOKING  FOR  ELECTRONIC  IMAGING  PRODUCTS? 

NO  ONE  GIVES 
YOU  MORE 
CHOICES 
AT  BETTER 
PRICES.  PERIOD 

CALL  US  FIRST! 

800-999-4042 


Featuring 
NIKON,  KODAK, 
SHARP  &  LEAF 


ahoto  systems,  inc. 
7200  Huron  River  Drive 
Dexter,  Michigan  48130-1099 
Phone;  (313)  426-4646 
Fax:  (313)  426-3780 


Editor6?Publisher  •  May  15,  1993 


47N 


Booth:  4010 

POWER  STRAP 


Staffed  by:  Howard  Cox,  national  mar¬ 
keting  manager;  Wes  Greavu,  vice 
president;  Joe  Lux,  Mike  Helton,  re¬ 
gional  sales  managers;  Ralph  Sommer, 
representative. 

Introducing:  MK6-MG  three-quarter 
wrapper,  with  ink  jet  printing  for  bun¬ 
dle  destination  identification  prior  to 
strapping,  is  processor-controlled  for 
system  integration  and  bundle  flow 
control.  PSN-20  fully  automatic,  dual¬ 
reel  newspaper  strapping  machine  fea¬ 
tures  continuous  production,  even 
through  strap  replacement,  dual  cen¬ 
tralized  conditioners  with  powered 
outfeed  drive  rollers  and  external  self¬ 
diagnostic  screen.  P4000  ring  turn¬ 
table  is  a  high-speed  in-line  turntable 
handling  single  copies  or  full  inserted 
bundles. 

Exhibiting:  TS-250  A  economy  fully 
automatic  newspaper  strapping  ma¬ 
chine;  PSN-6E  high-speed  fully  auto¬ 
matic  newspaper  strapping  machine. 


Booth:  2231 

PRESSLINK  INC. 

Staffed  by:  Rick  Blair,  president;  Mike 
O’Bryon,  product  development  direc¬ 
tor;  Don  Kent,  special  projects  man¬ 
ager;  Tom  Priddy,  managing  editor; 
Todd  Carter,  product  development 
manager;  Karen  Larson,  sales  manager; 
Trev  Flowers,  sales  and  marketing  co¬ 
ordinator;  Lisa  King,  online  services 
coordinator. 

Exhibiting:  Instant  delivery  of  wire  sto¬ 
ries,  graphics  and  photos  without  satel¬ 
lite  dishes  or  expensive  receivers. 
Knight-Ridder/Tribune,  Reuters, 
Agence  France-Presse,  The  New  York 
Times  News  Service,  Los  Angeles 
Times  Syndicate  and  other  traditional 
news  vendors  now  available;  more  ex¬ 
pected.  More  than  3,000  users  at  al¬ 


most  1,000  newspaper  and  media  com¬ 
panies  in  47  countries  connect  for 
news  text  and  images  and  electronic 
mail.  Other  suppliers  of  digital  photos 
include  Allsport,  the  White  House, 
Bettmann  Archive  and  Archive  Pho¬ 
tos.  Users  of  modem-equipped  Macin¬ 
toshes  and  PCs  can  buy  a  service’s  en¬ 
tire  report  or  just  select  occasional 
parts  as  needed.  Each  service’s  archives 
can  be  searched  on  line. 

PressLink  manages  more  than  100 
bulletin  boards  and  databases  accessi¬ 
ble  to  professional  users  worldwide.  Its 
electronic  messaging  service  allows 
users  to  file  stories  remotely,  exchange 
information  or  question  technical  ex¬ 
perts  at  other  sites,  stay  up  to  date  on 
industry  news,  check  help-wanted  bul¬ 
letin  boards  and  download  the  latest 
software  from  major  vendors. 


Booth:  4832 

PRESSROOM  CLEANERS 

Staffed  by:  Roy  Lilledahl,  president; 
Steve  Lilledahl,  vice  president;  Randy 
Bojanski,  operations  director. 
Exhibiting:  Press  cleaning  and  paint¬ 
ing;  duct  cleaning;  one-time  and  full 
maintenance  contracts.  Showing  be¬ 
fore  and  after  pictures,  photos  of  work 
in  progress. 


Booth:  3620 

PRIM  HALL  ENTERPRISES  INC. 

Staffed  by:  John  Prim,  president;  Dave 
Hall,  vice  president;  Mike  Thomas, 
Paige  Taylor,  Reg  Reed,  sales  represen¬ 
tatives. 

Introducing:  Newspaper  hopper  load¬ 
ers  and  stackers  in  various  models  that 
interface  to  almost  all  inserter  makes 
and  models.  Both  stacker  models  are 
primarily  for  commercial  work.  The 
GC-600  is  designed  for  the  smaller, 
non-heatset  newspaper  presses,  such  as 
the  Goss  Community,  while  the  QP- 
1000  is  for  high-speed  heatset  presses. 


Booth:  4804 

PROGRESSIVE  RECOVERY  INC. 

Staffed  by:  Not  available. 
Introducing:  SC-25  distills  and  re¬ 
claims  up  to  3.5  gallons  of  solvent  per 
hour.  Constructed  of  #304  stainless 
steel,  it  provides  explosion-proof  per¬ 
formance  and  is  available  in  air-  or  wa¬ 
ter-cooled  models.  An  extra-large 
loading/filling  port  and  a  stainless  steel 
15 -gallon  evaporation  section  provide 
long  life  and  easy  cleaning. 


Booth:  1032 

PUBLISHING  BUSINESS 
SYSTEMS  INC. 

Staffed  by:  Not  available 
Introducing:  Major  enhancements  to 
MediaPlus  business  management  soft¬ 
ware.  Alternate  delivery  manages  rout¬ 
ing  and  billing  for  multiple  distribution 
methods  and  carrier  forces.  For  distrib¬ 
ution  to  targeted  households,  Media- 
Plus  circulation  supports  automated 
routing  and  multiple  delivery  maps  for 
each  product  and  day  of  the  week. 
New  database  marketing  features  in¬ 
clude  ListMatch  system  for  merging 
updated  marketing  data  from  almost 
any  outside  source  with  information  al¬ 
ready  in  a  customer’s  MediaPlus  data¬ 
base.  An  “expert  system,”  ListMatch 
automates  up  to  90%  of  the  process  of 
identifying  new  or  changed  households 
and  incorporating  demographics  into  a 
total  market  database.  Insert  Manage¬ 
ment  integrates  marketing,  distribution 
and  production,  with  support  for  flexi¬ 
ble  zoning  and  an  interface  to  produc¬ 
tion  equipment  for  efficient  inserting, 
truck  loading  and  routing  for  house¬ 
hold-specific  delivery  of  preprints.  Ad¬ 
vertising  Management  has  a  new  credit 
and  collections  module  that  includes  a 
back-end  transient  classified  credit  in¬ 
terface.  An  expert  system  mode  of 
cash  application  automates  matching 
of  open  invoices  with  check  amounts 
to  reduce  time  and  errors.  Also,  en¬ 
hanced  salesperson  budgeting  and  per- 
formance-to-plan  reporting. 

Self-paced,  interactive,  PC-based 
training  provides  new  and  current  Me¬ 
diaPlus  users  with  terms,  concepts  and 
hands-on  experience. 

Booth:  429 
PUBLISHING 
PARTNERSHIP  INC. 

Staffed  by:  Sam  List. 

Exhibiting:  Complete  hardware  and 
software  support,  including  on-call 
maintenance  services,  for  the  2300 
product  line  from  Du  Pont  Imagitex. 
PPI  recently  acquired  worldwide  mar¬ 
keting  rights  to  what  was  originally  the 
Crosfield/Hastech  2300  front-end  sys¬ 
tem.  To  extend  system  life,  PPI  will  of¬ 
fer  a  number  of  upgrades  that  make  the 
proprietary  systems  compatible  with  PC 
and  Macintosh  desktop  publishing 
products.  These  include  PostScript  out¬ 
put  drivers,  fully  compatible  PC  work¬ 
stations  and  bridges  to  Macintosh  pagi¬ 
nation  and  display  ad  workstations. 

PPI  contributes  with  its  own  devel¬ 
opment  of  a  Windows-based  classified 
and  editorial  front-end  system  that  will 
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allow  newspapers  to  use  off-the-shelf 
programs  such  as  Microsoft  Word  for 
text  editing,  Excel  spreadsheet  for  rate 
calculations  and  Novell,  OS/2  or  Win¬ 
dows  NT  as  the  database  platform. 
Exhibiting:  Other  products  include  an 
OPI  server/Production  Control  data¬ 
base,  Xitron  PostScript  typesetters  and 
a  range  of  system  integration  services. 


Booth:  3459 

QUAD/TECH  INTERNATIONAL 

Staffed  by:  George  Czechowski,  tech¬ 
nical  sales.  North  America;  Jim  Hul- 
man,  Tim  Fox,  product  managers; 
Randy  Freeman,  vice  president. 
Introducing:  RGS  V  Series  N  fully 
computerized,  closed-loop,  color-to- 
color,  register-control  system  designed 
specifically  for  newspaper  presses  auto¬ 
matically  monitors  register,  corrects  lat¬ 
eral  and  circumferential  errors  and 
helps  reduce  waste  and  improve  quality. 
Exhibiting:  Fully  automatic  computer¬ 
ized  cutoff  control  system  for  print-to- 
cut  and  print-to-process  registration 
maintains  cutoff  position  at  speeds  of 
up  to  3,500  fpm  without  a  need  for  spe¬ 
cial  marks  or  targets.  Uses  high-resolu- 
tion  pattern  recognition  to  scan  image 
on  the  web. 


Booth:  4404 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Angel  Arrabal,  sales  man¬ 
ager;  Fred  Foster,  Albert  Allen,  Larry 
Perryman,  regional  sales  managers. 
Introducing:  Demonstrations  of  auto¬ 
matic  cart  loading  system,  showing  au¬ 
tomatic  control  of  empty  carts  before 
and  after  loading,  and  peripheral  con¬ 
veying  equipment  associated  with 
packaging  center  operation. 
Exhibiting:  Quipp  Series  300  newspa¬ 
per  stacker  and  Cobra  three-quarter 
wrap  with  ink  jet  printer. 


Booth:  2632 

REUTERS  AMERICA  INC. 

Staffed  by:  Courtney  Carson,  national 
sales  manager;  Mitch  Koppelman,  pic¬ 
ture  sales  executive;  Peter  Zollman, 
sales  executive. 

Introducing:  Demonstrations  of  the 
Reuter  News  Pictures  Service  with  dig¬ 
ital  delivery  in  standard  formats  to 
open  platforms,  expanded  content, 
multi-tiered  service  and  pricing  and 
comprehensive  on-line  photo  archive 
with  Bettmann  on  PressLink;  Reuter/ 


Variety  Entertainment  Report,  provid¬ 
ing  in-depth  coverage  of  the  entertain¬ 
ment  world  from  both  personality  and 
business  perspectives;  Reuter  Sports 
Report,  a  comprehensive  package  of 
stories  and  tabulated  data;  updated 
Reuter  Business  Report  with  increased 
consumer  focus  and  new  weekly 
columns. 

Exhibiting:  General  and  business  news 
wires,  Washington  reports  and  third- 
party  services  such  as  Interfax,  United 
Nations,  Agence-Europe,  SUN  and 
CANA. 


Booth:  4602 

RHD  INC. 


Staffed  by:  Paul  Ciolino,  Manugraph 
Industries  president;  Joe  Balich,  sales 
vice  president;  Udo  Breisinger,  na¬ 
tional  web  serviceman. 

Introducing:  Newsline  30  and  45  sin¬ 
gle-width,  single-circumference  web 
offset  presses  achieve  speeds  of  45,000 
copies  per  hour.  Modular  construction 
offers  maximum  flexibility  allowing  for 
numerous  pressline  configurations  to 
suit  vast  production  possibilities. 


Booth:  4724 

ROCK-BUILT 

Staffed  by:  Rock  A.  Ferrone,  president; 
Ronald  J.  German! ,  finance  vice  presi¬ 
dent;  Bruce  A.  Barna,  marketing  vice 
president. 

Exhibiting:  Uni-Trim  1000  allows  web 
presses  to  print  and  cut  various  size 
cards  and  flyers  on  line,  with  time  and 
cost  savings  over  sheet-fed  printing  of 
the  same  products.  Load-A-Roll  500 
reduces  injury  risk  associated  with 
changing  paper  rolls  and  can  reduce  a 
two-person  job  to  a  safer  one-man  pro¬ 
cedure.  Load-A-Roll  600  performs  the 
same  functions  and  doubles  as  a 
portable  rollstand,  allowing  rolls  that 
were  previously  too  large  to  be  run 
through  some  single-width  presses. 
Spin-A-Roll  makes  roll  moving  more 
efficient  and  less  likely  to  cause  injury. 

Booth:  3446 

ROCKWELL  GRAPHIC 
SYSTEMS 

Staffed  by:  P.M.  Kienzle,  vice  presi¬ 
dent,  Goss  Newspaper  Products;  B.T. 
LaBine,  sales  director,  Goss  single¬ 
width  and  insert  products. 

Introducing:  Experimental  closed-loop 
color  correction  system  that  does  not 
require  printing  of  color  targets  on  the 
paper. 

Exhibiting:  Colorliner  double-width 
newspaper  press  in  two-high  arrange¬ 
ment  with  digital  inking,  third  ink 
form  follers,  individual  unit  inching. 
Advanced  Press  Control  System  simu- 
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lating  press  operation  and  demonstra¬ 
tions  of  expanded  Production  Informa¬ 
tion  and  Control  System  and  Layout 
Assistant  programs;  Urbanite  single¬ 
width  press;  PC-based  Page  Area 
Reader  with  touch  screen  control; 
Maintenance  Assistance  Partnership 
for  Colorliner  and  MetroColor  presses; 
computerized  parts  catalog  and  on-line 
order  entry  system;  interactive  video 
disk  folder  and  RTP  training  programs; 
displays  of  advanced  press  technology. 

Booth:  3338 

R.T.P.  TECHNICAL  SPECIALISTS 

Staffed  by:  William  Spells,  president. 
Exhibiting:  Newsletters,  brochures  and 
information  relating  to  Rockwell-Goss 
reels,  tensions,  pasters  and  electrical 
control  systems:  tension  upgrades  and 
conversions,  automatic  paster  upgrades 
and  conversions,  low-cost  paster  im¬ 
provements  and  modifications,  auto- 
dampening  system  tune-ups  and  curve 


setting,  waste-reduction  programs, 
comprehensive  technical  and  opera¬ 
tional  training  programs  and  cutoff 
and  color  registration  improvement 
programs. 


Booth:  3910 

RYCO  GRAPHIC 
MANUFACTURING  INC. 

Staffed  by:  Tony  Magro,  chairman; 
Richard  Losch,  president;  Frank  Si- 
monetti,  Steve  Brown,  regional  sales 
managers. 

Introducing:  Vari-Width  spray  bar  was 
developed  for  printers  who  constantly 
change  web  widths.  High  quality 
dampening  can  be  maintained  without 
using  water  stops  by  a  nozzle  that  auto¬ 
matically  moves  in  two  directions  to 
the  predetermined  web  width.  All  noz¬ 
zles  can  be  used  at  any  web  width  for 
maximum  controlability  with  minimal 
water  waste. 

Exhibiting:  Single-width  spray  bar, 
standard  newspaper  spray  bar,  Acu- 
Mix  series  and  emergency  dampener. 


Booth:  3032 

SAE  CARLSON 

Staffed  by:  Dario  DiMare,  vice  presi¬ 
dent;  Mike  Pusich,  regional  manager; 
Mike  Blanchette,  architect. 
Exhibiting:  Staff  dedicated  to  the 
newspaper  industry  providing  services 
ranging  from  complete  design/con¬ 
struction  package,  allowing  a  single 
source  of  responsibility,  down  to  a  sim¬ 
ple  study.  Additional  services  include 
production  equipment  selection/lay¬ 
out,  site  studies,  masterplanning,  esti¬ 
mating,  architecture,  engineering  and 
construction. 

Photographs  will  illustrate  the  fol¬ 


lowing  projects:  Union  Leader,  Man¬ 
chester,  N.H.;  Adelaide  (Australia)  Ad¬ 
vertiser;  Alipap  paper  mill,  France; 
The  News  Journal,  Wilmington,  Del.; 
Middlesex  News,  Framingham,  Mass.; 
Gannett/USA  Today  plants  in  Boston, 
Atlanta,  St.  Louis  and  Miramar,  Fla. 


Booth:  4932 
SALES  TRAINING 
CONSULTANTS  INC. 

Staffed  by:  Alice  Kemper. 
Introducing:  Newspaper  advertising 
and  circulation  training  to  increase 
sales,  professionalism  and  productivity. 
All  programs  on  display,  including 
popular  Stopbusters  for  subscriber  re¬ 
tention  and  Integrity  Selling. 


Booth:  5134 

SAMPLER  INC. 

Staffed  by:  Alan  Armistead,  promo¬ 
tions  director;  Barbara  Walker,  senior 
promotion  manager. 

Introducing:  HomePac  heat-sealed 
polybag  contains  an  array  of  premium 
brand-name  grocery,  household  and 
personal-care  products,  as  well  as  valu¬ 
able  money-saving  coupons.  HomePac 
Multipurpose  Circulation  Promotion 
Program  for  new  orders,  long-term 
paid-in-advance  subscriptions  and 
renewals. 


Booth:  5123 

SATCO  INC. 

Staffed  by:  Scott  Thompson,  president; 
Heidi  Nosich,  marketing  director. 
Exhibiting:  Wingo,  Bingo,  scratch-off 
pieces,  scratch-off  labels,  tear-open 
game  pieces  and  UPC  scan  game 
pieces  custom  designed  and  printed  to 
fit  a  newspaper’s  circulation-building 
and  reader-retention  promotions. 
Wingo  and  Bingo  are  distributed 
through  insertion,  direct  mail  and 
sponsor  outlet.  In  order  to  participate, 
readers  must  refer  to  the  paper  daily 
for  “play”  numbers. 

Booth:  654 

SCITEX  AMERICA  CORP. 

Staffed  by:  Paul  Thiel,  corporate  com¬ 
munications  vice  president;  Charlie 
Noonan,  sales  vice  president. 
Introducing:  STARcruiser  mobile 
demonstration  truck,  driven  onto  the 
show  floor,  will  show  SNAPP  (Scitex 
Newspaper  And  PostScript  Publish- 
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ing),  a  concept  that  allows  color  and 
black-and-white  pages  to  be  processed 
through  the  same  system  in  a  cost-effi¬ 
cient  manner.  Built  around  IBM  and 
Macintosh  computers,  SNAPP  compo¬ 
nents  are  completely  PostScript  com¬ 
patible.  Full  integration  of  PostScript 
standard  permits  users  to  employ  a  full 
range  of  desktop  publishing  products 
into  their  own  tailored  workflows,  up¬ 
grading  as  their  publications  evolve. 
Imaging  components  include  the 
Smart  Scanner,  Star  PS  stripping  and 
RIPping  workstation  and  Dolev  400 
PS  imagesetter. 


Booth:  4210 

SEIKEN  GRAPHICS  INC. 


Staffed  by:  Masakazu  Namita,  presi¬ 
dent;  Ken  Inoue,  international  sales 
manager. 

Introducing:  Full  range  of  Seiken  web 
offset  newspaper  presses,  including  the 
Type  60  (60,000  cph)  and  Type  70 
(70,000  cph)  double-width  presses  and 
the  new  Type  50  single-width  press. 
Each  type  is  designed  to  be  compact 
and  customizable  to  allow  many  com¬ 
ponents  to  be  selected  to  suit  a  user’s 
exact  needs.  A  wide  choice  of  press 
control  options  ranges  from  standard 
manual  controls  to  a  powerful  com¬ 
puter-based  remote  color  console  with 
unit-mounted  touch-sensitive  screens 
to  control  ink,  damp  level  and  register. 

Videos  show  presses  in  production  at 
installations  in  the  Far  East.  Also  dis¬ 
playing  information  on  options  avail¬ 
able  for  reconfiguring  all  makes  of  ex¬ 
isting  equipment,  including  color  addi¬ 
tions  and  conversions  to  keyless  inking. 


Booth:  5006 

SELLING  DYNAMICS  INC. 

Staffed  by:  Lou  Del  Castillo,  president; 
John  Gremer,  vice  president;  Dom 
Cassano,  associate. 

Introducing:  Systems  of  programs  used 
in  conjunction  with  sales  and  manage¬ 
ment  training  approaches  covering  all 
areas  of  management,  as  well  as  pro¬ 
grams  tailored  for  advertising  and  cir¬ 
culation:  “Selling  Through  Involve¬ 
ment”  and  “Future  Stock”  (advertising 
and  circulation);  “Operation:Inter- 
face”  (advertising);  “Leadership  Devel¬ 
opment”  and  “Team-Building”  (all  de¬ 
partments). 

Exhibiting:  Software  product  and  pro¬ 
posals  for  “Operation:  Interface.” 


Booth:  4800 

SIM  PRODUCTS 

Staffed  by:  John  R.  Newsome,  John  A. 
Newsome,  Roman  Krywopusk,  John 
Finnegan. 

Introducing:  Wing  Feeder  is  an  add-on 
unit  of  four  to  eight  pockets  (in  groups 
of  two).  It  is  added  to  existing  stuffers 
such  as  the  Harris  1472,  2299  or  similar 
machines  to  permit  the  feeding  of  sin¬ 
gle  sheets,  light-page-count  signatures 
or  high-porosity  stock,  which  are  diffi¬ 
cult  to  feed  without  misses  or  doubles. 
The  unit  feeds  from  a  small  queue  and 
lines  up  the  inserts  one  atop  the  other 
for  a  package  of  inserts,  which  is 
nipped  at  ever  position  by  top  and  bot¬ 
tom  belts  so  that  the  package  cannot 
move.  The  package  is  then  positioned 
over  the  top  of  the  open  buckets  and 
fed  in  time  into  the  open  bucket  con¬ 
taining  jacket  and  inserts.  All  inhibit 
commands  are  honored  at  any  speed. 
One  person  can  feed  four  hoppers 
without  need  to  stop  the  main  inserter 
to  change  inserts.  Forms  can  be  turned 
on  and  off  on  cue  to  permit  the  main 


unit  to  continue  cycling. 

Exhibiting:  Information  about  the 
Simfold  quarter  folder  that  folds  at  line 
speeds  of  70,000  per  hour  without 
misses  or  doubles  and  other  mailroom 
machinery. 

Booth:  3966 
SMITH  RPM  CORP. 

Staffed  by:  Victoria  Smith,  president; 
Jim  Amer,  technical  service  manager; 
Jessica  Brunk,  engineering  manager. 
Introducing:  PDS  III  multicolumn 
spray  dampener  utilizes  the  same  digi¬ 
tal  electronics  as  the  standard  PCS  sys¬ 
tem.  Spray  output  provided  by  air  at¬ 
omized  nozzles. 

Exhibiting:  PDS  airless  spray  damp¬ 
ener  utilizes  two  quick-change  nozzles 
per  page.  Modular  digital  electronics 
allow  the  system  to  track  the  press 
speed  and  provide  an  incremental  vol¬ 
ume  adjustment  per  nozzle. 


Booth:  1646 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  president; 
Daniel  Zito,  vice  president  and  general 
manager;  Kim  Lagana,  marketing  coor¬ 
dinator. 

Introducing:  AdClass  newspaper  ad¬ 
vertising  system  supports  sales,  tele¬ 
marketing,  contact  management,  order 
entry,  credit  checking,  contract  and 
rate  management,  pricing,  space  reser¬ 
vations,  dummying,  composition, 
WYSIWYG  previewing,  copy  style  au¬ 
diting,  ad  tracking,  accounts  receivable 
and  sales  analysis  for  retail,  classified 
and  insert  advertising. 

Exhibiting:  SAGE  pagination  manage¬ 
ment  system;  SCS/Linx,  which  inter¬ 
faces  Layout-8000  page  dummying  sys¬ 
tem  to  QuarkXPress;  MacTrack  ad- 
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tracking  system  for  larger  papers  using 
Multi-Ad  Creator;  new  versions  of 
SCS’s  business  and  production  systems. 


Booth:  4220 

SOLNA  WEB  USA  INC. 

Staffed  by:  Paul  Gordon,  Rich  Kerns, 
Lou  Patoto,  Solna  Web  USA;  Ulf  Ag- 
geryd,  Solna  Web-Sweden;  Karl  Klok- 
ler,  Solna  Web-Brasil. 

Exhibiting:  Solna  Distributor  D302 
web  offset  press  for  color  newspaper 
and  commercial  production.  The  Dis¬ 
tributor  includes  1  +  1  two-section  per¬ 
fecting  units,  2+1  three-section  perfec- 
tors  for  printing  two  colors  over  one 
color  and  the  F302  combination  folder 
for  newspaper  production  of  up  to 
three  sections  or  the  F301  folder  for 
commercial  and  magazine  folding. 
Printing  units  have  an  integrated  flying 
splicer  for  nonstop  production. 

Solna  Circulator  D26  web  offset 
press  for  economical  production  of 
short-run  commercial  printing  and 
small  newspapers  is  available  with  1  +  1 
and  2+1  units  and  various  folders. 

Solna  Web  C-350  web  offset  press, 
for  high-quality  commercial  pro¬ 
duction  of  magazines,  books,  inserts 
and  publications,  is  equipped  with 
three  ink  form  rollers,  true  plate  cylin¬ 
der  cocking,  motorized  register  with 
console  and  a  choice  of  dampening 
systems.  It  features  a  versatile  folder 
with  quick  change-over  and  an  exten¬ 
sive  range  of  folding  and  perforation 
capabilities. 


Booth:  4866 

SONOCO  PRODUCTS  CO., 
Industrial  Products  Dlv. 

Staffed  by:  Lynn  Roper,  product  man¬ 
ager;  Sandy  McArthur,  Jim  Doane,  Jeff 
Johnson,  Buddy  Culver,  Kirk  Curry. 
Introducing:  CPC-B  cores  help  opera¬ 
tors  of  presses  equipped  with  Goss  CT- 
45  and  CT-50  RTFs  improve  efficiency 
and  eliminate  core-related  downtime. 
Engineered  with  a  beveled  end,  the 
core  provides  room  for  the  conical 
pneumatic  chuck  to  bite  and  set  the 
core  without  cracking  the  core  wall. 
This  unique  design  also  consistently 
seats  the  chuck  for  smooth,  high-speed 
printing. 

Exhibiting:  Metal  end  configurations 
include  single,  double  and  triple 
notches,  as  well  as  no-notch  versions. 
Sonoco  offers  full  metal  caps  and  metal 
inserts,  as  well  as  a  new  metal-end  in¬ 
novation  —  a  full  metal  cap  with 


formed  keyway.  Solid  wood,  molded 
wood  and  plastic  core  plugs  also  will  be 
shown. 

Booth:  4464 

STANDARD  ELECTRIC  A 
ENGINEERINO  CO. 

Staffed  by:  Bud  Torr,  president;  Gary 
Thompson,  sales  engineer;  Wayne 
Kaim,  representative. 

Introducing:  Computerized  press  mo¬ 
tor  controller  systems;  double-  and  sin¬ 
gle-width  press  drive  upgrades. 
Exhibiting:  Press  drive  motor  con¬ 
troller  services;  electrical  installation 
contracting  services. 

Booth:  3139 
STANDLEE  AND 
ASSOCIATES  INC. 

Staffed  by:  Jim  Standlee,  president; 
David  Holland,  software  engineer; 
Debbie  Standlee,  office  manager. 
Exhibiting:  Company  specializing  in 
mailroom  systems,  controls  and  equip¬ 
ment  wil  display  simulations  of  com¬ 
puter  controls  for  totalizers,  fast-belt, 
cross-belt  and  cart  distribution  sys¬ 
tems.  Also,  lists  of  used  equipment 
available. 


Booth:  4526 

STAR  INTERNATIONAL 
U.S.A.  CORP. 

Staffed  by:  A.W.  Hospel,  president; 
Sonja  Trombino,  vice  president;  David 
Hornik,  sales  manager. 

Exhibiting:  Worldwide  distributor  of 
graphic  arts  equipment  and  supplies  is 
exclusive  international  distributor  for 
United  States  Printing  Ink  and  Burgess 
Industries,  manufacturer  of  a  complete 
line  of  UV  imaging  and  register  con¬ 
trol  equipment.  Products  also  include 
press  controllers  and  drive  systems  in 
Latin  America  and  Asia/Pacific  for 
Fincor,  Hall  Processing  Systems  mail- 
room  equipment,  used  printing  presses, 
mechanical  and  electrical  press  parts, 
plastic  strapping,  blankets,  plates, 
processors  and  chemistry,  fountain  so¬ 
lutions,  ,  strapping  machines,  inserting 
systems,  densitometers  and  other  mon¬ 
itoring  devices. 

Booth:  2520 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  E.  Smith,  general 
manager;  Rich  Barnett,  sales  manager; 
Mike  Forman,  Chris  McKee,  Kim  Sex¬ 
ton,  sales  consultants. 


Introducing:  Stauffer  Gold  front-end 
systems  include  classified,  display  ad, 
news,  wire,  AP  Graphics,  electronic 
photos,  AP  Photostream  interface  and 
remote  entry.  Plain-paper,  film  output. 

Audiotex  systems  include  News¬ 
room,  Advertising,  Circulation,  School 
Lines  and  other  user-generated  appli¬ 
cations.  Systems  provide  for  local  de¬ 
sign,  complete  reporting  and  database 
access.  Services  include  system  design, 
hardware  installation,  integration  with 
existing  equipment,  on-site  training 
and  ongoing  support.  Equipment  in¬ 
cludes  PCs  and  software  networks  inte¬ 
grated  with  leading  typesetters. 
Exhibiting:  Stauffer  Gold  Library  Sys¬ 
tems  have  the  new  PhotoArchive  fea¬ 
ture.  Enhanced  electronic  library  ver¬ 
sions  feature  faster  filing  and  retrieval 
of  news  stories.  Every  work  is  automat¬ 
ically  indexed  for  maximum  search  ef¬ 
ficiency.  Systems  are  interfaced  with 
most  popular  front-end  systems. 

Booth:  3119 

STERLING  PACKAGING 
SYSTEMS 

Staffed  by:  Jack  Findlay,  vice  president 
and  general  manager;  Carl  Hansen, 
marketing  and  product  development 
director. 

Introducing:  Fully  automatic,  program- 
mably  controlled  and  off-line  newspa¬ 
per  plastic  strapping  machines  capable 
of  applying  up  to  60  straps  per  minute. 

Booth:  3418 

STI  INC. 

Staffed  by:  Hank  Leonard,  president; 
David  Hosking,  sales;  Kelley  Doe,  as¬ 
sistant;  Andrew  LaBrada. 

Introducing:  Ink  recycling  equipment 
featuring  automatic  water  and  wash  re¬ 
moval.  Sizes  range  from  50-gallon  fil¬ 
tration  skids  for  local  publications  to 
400-gallon  processors.  Non-labor  in¬ 
tensive  system  uses  no  bags,  cartridges 
or  replacement  media. 

Booth:  2646 

SUN  CHEMICAL  CORP. 

Staffed  by:  George  Derby,  general 
manager;  Lou  Gaspari,  vice  president. 
Exhibiting:  Supplier  of  printing  inks  to 
the  graphic  arts  industry  worldwide. 

Booth:  1946 

SYNAPTIC  MICRO  SOLUTIONS 

Staffed  by:  Mike  Garthwaite,  presi¬ 
dent;  Bruce  Kuechmann,  Western  sales 
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manager;  Jim  O’Neill,  central  sales 
manager;  Steve  Kuckuk,  Eastern  sales 
manager. 

Exhibiting:  Intelligent  Dummying  au¬ 
tomatic  ad  placement  based  on  styles, 
business  types,  color,  ad  percentages, 
press  configuration  and  other  user 
preferences  allows  for  “drag-and-drop” 
modifications  and  supports  multiple 
publications,  zones  and  editions. 

QuarkXPress  Link  XTensions,  in 
both  Windows  and  Mac  versions,  in¬ 
clude:  ClassLink  to  flow  classified  ads 
into  XPress  with  all  formatting,  boxes, 
category  beads  and  rules  with  auto¬ 
matic  justification;  NewsLink  gives 
XPress  users  access  to  editorial  copy 
showing  all  header  information,  depth 
measurements,  formats,  etc.;  Dum- 
myLink  creates  an  XPress  document 
from  Intelligent  Dummying  product. 

Joint  effort  with  Tele  Publishing  Inc. 
to  fully  integrate  voice  personal  classi¬ 
fied  sales  and  management  with 
Synaptic’s  classified  ad  system. 

Also,  ad  scheduling/accounts  receiv¬ 
able,  classified  ad,  editorial,  library, 
subscription/circulation  management 
and  reader-response  products. 


Booth:  454 

SYSTEM  INTEGRATORS  INC. 

Staffed  by:  Mike  Reisenweber,  presi¬ 
dent  and  CEO;  Bill  Aaronson,  exec, 
vice  president,  sales  and  marketing; 
Steve  Nilan,  marketing  vice  president; 
Ron  Stephens,  U.S.  sales  manager; 
Roger  Peterson,  marketing  communi¬ 
cations  manager. 

Introducing:  Solutions  for  both  metros 
and  mid-sized  newspapers  centered  on 
open  systems  and  Sll’s  Open  Pagina¬ 
tion  Strategy.  Editorial,  advertising, 
pagination,  PCs  and  Macintoshes  on 
LANs  with  Tandem  NonStop  servers. 
Exhibiting:  Color  INL  (Interactive 
News  Layout). 


Booth  3626 

TECH-ENERGY  CO. 
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Staffed  by:  John  Pickard,  president; 
Louis  Benke,  sales;  David  Moller, 
sales/service;  Rodney  Lubianski,  ser¬ 
vice  technician. 

Introducing:  Easy-to-install,  lever-op¬ 
erated  ink  fountain  mechanism  for 
Goss  Urbanite,  Suburban  and  Com¬ 
munity  printing  units  for  precise  ink 
control. 

Exhibiting:  Rebuilt  Urbanite  and  Com¬ 
munity  units;  replacement  parts  for 
Goss,  Harris,  Hoe,  Motter  and  TKS 
equipment;  information  on  rebuilt 
printing  unit  exchange  programs,  unit 
installation,  special  engineering,  drives 
and  controllers  and  web-width  cut 
downs. 


Booth:  5001 

TELEDIRECT 
INTERNATIONAL  INC. 


Staffed  by:  Thomas  Miller,  national 
sales  manager;  Joseph  Skaff,  Barry 
Whitaker,  regional  sales  managers. 
Introducing:  Enhancements  to  CAT 
Plus  predictive  dialing  system  product 
line  include  screen  and  report  pack¬ 
ages  for  verification,  customer  reten¬ 
tion  and  collection  applications,  which 
have  improved  connectivity  to  various 
CIS  and  PBX  systems,  allowing  for  in¬ 
stant  access  to  total  customer  history 
and  integration  with  current  inbound 
applications.  Additional  CAT  Plus  fea¬ 
tures  to  be  demonstrated  include  Ad¬ 
vanced  Machine  Detection,  “Do  Not 
Call  List”  maintenance  packages.  Al¬ 
ternate  Number  Dialing  and  various 
preview  dial,  account  ownership  and 
call  verification  options. 

Exhibiting:  Novell-based  predictive  di¬ 
aling  CAT  Plus  System  to  increase 
telemarketing  staff  productivity,  elimi¬ 
nating  paperwork  and  providing  tools 
for  enhanced  market  segmentation  be¬ 
fore,  during  and  after  calling. 


Booth:  4452 

TERNES  REGISTER  SYSTEM 

Staffed  by:  Richard  Anderson,  na¬ 
tional  sales  manager;  Harold  Moeller, 
David  Akin,  sales  representatives. 


Introducing:  Exclusive  North  Ameri¬ 
can  distribution  of  Britain’s  Billows 
Ltd.  Registronic  optical  film  punch 
and  Montage  Machine.  The  Reg¬ 
istronic  gives  consistently  accurate 
four-color  separations,  registering  a 
four-color  separation  to  an  accuracy  of 
±0.00025  inch  in  60  seconds.  It  is  cus¬ 
tomizable  to  meet  almost  any  hole  con¬ 
figuration  and  requires  minimal  opera¬ 
tor  skill.  The  Montage  Machine  is  used 
to  quickly  and  accurately  assemble  in 
register  the  prepunched  films  from  im¬ 
agesetters,  as  well  as  draw  layouts  and 
plan  color  separations.  Provided  with 
color  separations  in  register,  the  oper¬ 
ator  is  able  to  strip  the  films  onto  flats 
without  the  need  to  rely  on  “eye¬ 
balling”  the  films  into  the  correct  posi¬ 
tion.  The  machine  cuts  planning  time 
in  half,  eliminates  costly  errors  and  re¬ 
quires  minimal  operator  skill. 
Exhibiting:  Line  of  register  control  sys¬ 
tems  for  web  printers,  including  elec¬ 
tronic-pneumatic  plate  punch  and 
plate  bender,  semi-automatic  plate 
bender,  electronic-hydraulic  plate  ben¬ 
der  and  image  control  boards. 

Booth:  4624 

THE  INK  CO. 

Staffed  by:  Bob  Throckmorton,  corpo¬ 
rate  services  director;  Dave  Roberts, 
sales  director;  Paul  Bolnik,  vice  presi¬ 
dent;  George  Tholke,  president. 
Exhibiting:  Continuing  commitment 
to  providing  environmentally  responsi¬ 
ble  quality  products  and  services  that 
meet  newspaper  printers’  changing  de¬ 
mands.  Among  items  discussed  and 
displayed  are  no-rub  inks  for  offset,  let¬ 
terpress  and  keyless  presses;  soya-based 
and  100%  petroleum/hydrocarbon-free 
color  news  inks;  Flexotech  Medalist 
inks  for  water-based  flexo  printing;  in¬ 
novations  from  MRS  mobile  reclama¬ 
tion  system  for  news  inks. 


53N 


Booth:  4864 

TINGUE,  BROWN  &  CO. 

Staffed  by:  James  R.  Hopkins,  sales 
manager. 

Exhibiting:  Polycell  NP,  Polystick, 
Polydraw  L-Z  Ball  Koat. 


Booth:  4026 

TKS  (U.S.A.)  INC. 

Staffed  by:  Jim  Norris,  president;  Jesse 
Strong,  sales  vice  president;  John  Hall, 
vice  president;  Rick  Palmer,  sales. 
Introducing:  Four-high  Spectrum  tower 
unit  will  be  printing  an  eight-page,  all¬ 
color  section  featuring  the  best  work  of 
photographers  from  six  TKS-equipped 
newspapers.  GMA  conveyor  will  carry 
papers  printed  by  the  Spectrum  tower 
to  the  adjacent  GMA  booth  for  insert¬ 
ing.  Also  showing  a  simple,  low-main¬ 
tenance  digital  ink  pump. 

Exhibiting:  Demonstration  of  full-scale 
TKS  Newspaper  Production  Control 
System  (T-NPC)  developed  and  made 
at  TKS  facilities  in  Richardson,  Texas. 
Visitors  can  interact  with  system  via 
full-color  touch-screens. 

Core  Concepts  will  demonstrate  its 
PC-based  preventive  maintenance  sys¬ 
tem  developed  for  TKS  presses.  The 
same  software  is  available  as  an  option 
on  the  T-NPC. 


Booth:  3046 

TOLERANS-INOOL  INC. 

Staffed  by:  Thomas  Perzon,  CEO;  Wal¬ 
ter  Calloway,  general  manager.  West; 
David  Silva,  general  manager.  East; 
Ragnar  Magnusson,  chief  engineer. 
Introducing:  “Commercial  Staple  Sys¬ 
tem”  from  Swedish  manufacturer  fea¬ 
tures  flat  staple  for  web  press  in-line 
stitching  at  press  speed.  Stitches 
tabloids,  catalogues,  magazines,  etc. 
“Soft  Move  System,”  developed  to  pro¬ 
vide  stitch  products  at  high  speeds,  will 
fit  all  types  of  rotary  stitchers  in 
straight,  collect,  single  and  double  pro¬ 
duction.  Also,  StreamLiner  2000  new- 
generation  stitcher. 

Exhibiting:  Bookbinding  wire,  un¬ 
winders,  restatic  system  and  demo 
stitching  machines. 

Booth:  1634 

TRIBUNE  MEDIA  SERVICES 

Staffed  by:  Walter  Mahoney,  Knight- 
Ridder/Tribune  vice  president;  Barbara 
Needleman,  database  products  direc¬ 
tor;  Michael  Silver,  marketing  and 
business  development  director;  Tom 
Beatty,  database  products  sales  man¬ 


ager;  Dave  Blackwood,  Dan  Burson, 
Kris  Stenstrum,  account  executives. 
Introducing:  Weather  Channel  weather 
maps  and  graphics  customized  to  each 
newspaper’s  needs;  Picture  Network  In¬ 
ternational  products  that  will  allow 
newspapers  to  store,  retrieve,  buy  and 
sell  photos  on  line;  mutual  fund  perfor¬ 
mance  data  from  Morningstar  tailored 
for  newspapers;  audiotex  service  from 
Voice  News  Network  that  enables 
newsrooms  to  maximize  benefits  from 
audiotex. 

Exhibiting:  TMS  TV  Listings  provides 
accurate,  customized  logs  and  grids 
that  include  zoned  cable-specific  for¬ 
mats  and  paginated  services;  Knight- 
Ridder/Tribune’s  photo,  graphics  and 
news  services;  TMS  Stocks,  offering 
fully  customized  financial  tables; 
America  Online  services  aimed  at  en¬ 
abling  newspapers  to  reach  home  com¬ 
puter  users. 

Booth:  2164 

TRIBUNE  PUBLISHING  CO. 

Staffed  by:  Glenn  Cruickshank,  Tri¬ 
bune  Solutions  manager 
Introducing:  With  Mead  Data  Central, 
showing  new  versions  of  integrated 
newspaper  archiving  products:  Nexis 
NewsView  for  text  and  Nexis  Pho- 
toView  for  images  have  new  functions 
and  platforms  for  archiving  and  elec¬ 
tronic  publishing.  Nexis  NewsView 
now  features  two-way  links  to  Lexis 
and  Nexis  research  services. 

Booth:  1546 

TV  DATA  TECHNOLOGIES 

Staffed  by:  Bill  Callahan,  PC  product 
manager;  John  Dodds,  Scott  Phillips, 
regional  sales  directors. 

Introducing:  TransEdit  for  Windows 
powerful  and  flexible  electronic  televi¬ 
sion  listings  product  available  for  PC 
users  of  Quark  for  Windows.  Demon¬ 
strations  of  Macintosh  and  Windows 
versions  of  TransEdit,  new  features  of 
which  include  batch  importing,  log  fit¬ 
ting  and  an  exceptions  hyphenation 
dictionary.  Also,  demonstrations  of 
electronically  delivered  television  fea¬ 
tures  packages  that  include  black-and- 
white  photos  and  crossword  puzzles. 
Samples  of  new  features. 

Exhibiting:  Customized  television  list¬ 
ings  in  grid  and  rolling-log  formats  de¬ 
livered  camera-ready  or  via  wire  or 
TransEdit.  Television  features  packages 
and  reviews,  television  book  covers 
(color  separations,  black-and-white  or 
color  photos,  35mm  slides)  and  weekly 
horoscopes. 


Booth:  1325 

TV  UPDATE  INC. 


IViPDATE. 


Staffed  by:Dennis  O’Neill,  president; 
Cheryl  Pavell,  Martin  Siniawski,  Mel 
M.  Van  Tine,  Cameron  Yung,  regional 
directors-newspaper  sales;  Gina  Aiello, 
marketing/client  service  coordinator. 
Introducing:  Macintosh-produced  full- 
color  magazine,  “Television,”  which  of¬ 
fers  newspapers  the  latest  in  tv  supple¬ 
ments  with  four-color  on  every  page, 
including  color-coded  listings. 


Booth:  2158 

ULTRA  CORP. 

Staffed  by:  Tony  Pardo,  director;  Nadja 
Pardo,  vice  president. 

Introducing:  QuarkXPress  XTension 
for  front-end  and  back-end  pagination 
in  Windows  that  simplifies  page  layout 
in  XPress  by  using  Master  Styles  that 
contain  default  parameters  for  each  el¬ 
ement  in  a  publication  (heads,  ads, 
photos,  body  copy,  etc.).  Elements  and 
Master  Styles  are  user  definable.  In  ad¬ 
dition  to  Quark’s  Style  Sheet  informa¬ 
tion,  the  Master  Styles  contain  geom¬ 
etry  parameters  to  speed  layout.  After 
the  user  clicks  on  an  element  and  a 
Master  Style  for  it,  the  XTension  auto¬ 
matically  draws  a  box  in  Quark  with  all 
the  element’s  content  and  geometry 
specifications  in  place.  After  the  user 
assigns  each  element  to  a  particular 
“Group”  or  Story  Name,  the  XTension 
makes  all  required  element  specifica¬ 
tions  available  to  writers,  who  then 
know  exactly  how  many  lines  have 
been  allocated  to  each  story  element. 
When  a  writer  finishes  a  story,  a  com¬ 
position  command  provides  copyfit  in¬ 
formation  for  each  story  element. 
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Exhibiting:  Novell-based  network 
combining  PCs  and  Macintoshes  for 
editorial,  pagination,  wire  reception 
and  classified  ads. 


Booth:  1618 

ULTRE*,  Div.  off  Linotype-Hell 

Staffed  by:  Susan  Fredette,  sales  and 
marketing  administrator;  James  Mar¬ 
tin,  sales  and  marketing  director;  Jef¬ 
frey  Buchman,  sr.  account  manager; 
Michael  Hale,  technical  support  spe¬ 
cialist. 

Introducing:  Ultre*Setters  72P  and 
94P  with  CQR  (Color  Quality  Regis¬ 
tration)  produce  high-quality  four- 
color  separations  (12.2"  and  15.75"  me¬ 
dia,  480-3000  dpi,  up  to  150  Ipi);  CQR 
transforms  the  Ultre*Setter  72E  into  a 
low-cost  color  imagesetter  ( 12.2"  film, 
paper,  paper  plates,  600-3000  dpi,  150 
Ipi);  Ultre*Setter  94E  with  CQR  im¬ 
ages  separations  on  15.75"-width  media 
at  high  speed  with  precise  registration. 
Exhibiting:  Same  imagesetters  without 
CQR. 


Booth:  4846 

U.M.I. 

Staffed  by:  Bob  MacKenzie,  marketing 
vice  president;  Lorraine  MacKenzie, 
president. 

Introducing:  Aqua-Tac  II  repulpable 
web  splicing  tape  uses  very  high  tack 
adhesive  unaffected  by  heat,  cold  or 
humidity,  eliminating  need  for  special 
packaging  or  storage.  Repulpable  Can’t 
Miss  combination  nose  and  hold  down 
tab  for  trouble-free  splices. 

Exhibiting:  Aqua-Tac  I  repulpable  web¬ 
splicing  tape  and  nose  tabs;  Tower  “Ul¬ 
timate”  low-VOC,  high-flash  blanket 
and  roller  wash;  replacement  press  and 
mailroom  parts. 

Booth:  5129 

UNITED  MEDIA 

Staffed  by:  Michelle  Sagalyn,  director 
of  audiotex  services  and  new  media; 
Brad  Bushell,  sr.  vice  president  and 
general  manager,  newspaper  syndica¬ 
tion. 

Introducing:  Personally  Speaking  voice 
personals  service. 

Booth:  4922 

US  EXPRESS 

Staffed  by:  Deborah  Dreyfuss 
Introducing:  Total  market  coverage 
newspaper  pioneered  by  the  Orlando 
Sentinel  and  now  available  through 


Tribune  Media  Services  offers  maxi¬ 
mum  flexibility  to  other  newspapers 
looking  to  launch  or  upgrade  their 
TMC  programs. 

Booth:  5019 

VALCO  SALES  INC. 

Staffed  by:  Barbara  A.  Vanyo,  presi¬ 
dent. 

Introducing:  Newspaper-only  telemar¬ 
keting  services,  including  Stop  Saver 
programs,  retention  analysis,  fax  and 
WATS  service  and  Teledirect  System. 

Booth:  2200 

VARITYPER,  a  Tagra  Company 

Staffed  by:  Not  available. 

Introducing:  5300H  high-speed,  color- 
capable,  13.3"-wide  capstan  recorder 
images  film  or  RC  paper  at  up  to 
53.2"/min.  and  attaches  to  Varityper 
Series  3000  software  RIP;  Series  3000 
Adobe  CPSI-based  PostScript  Level  2 
RIP  running  on  a  Macintosh  with  Pix- 
elBurst  for  accelerated  halftone  and 
line  art  rendering;  PostScript  Level  2 
hardware  RIP  demonstration. 
Exhibiting:  5860E  four-up  drum  image¬ 
setter;  5100E  and  5510E  plain-paper 
imagesetters  for  tabloid  and  broad¬ 
sheet  sizes  at  600  dpi  with  true  Adobe 
hardware  RIPs;  Series  6000  13.3"-wide 
film  imagesetter  demonstration;  vari¬ 
ous  other  newspaper-related  image-ac¬ 
quisition,  image-manipulation,  page 
make-up  and  output  systems. 

Booth:  1610 
VISION  DATA 
EQUIPMENT  CORP. 

Staffed  by:  Thomas  A.  Dempsey,  pres¬ 
ident;  Mark  V.  Morin,  Amy  Weaver, 
regional  sales  managers. 

Introducing:  Easy-to-use  DOS-  and 
Unix-based  classified  pagination  for 
WYSIWYG  ad  taking  and  billing  clas¬ 
sified  receivables  application;  CDS 
diskette  circulation  program  allowing 
newspapers  to  read  in  and  update  their 
files  with  the  Post  Office  diskettes. 
Exhibiting:  Display  ad  billing  and  re¬ 
ceivables  for  both  balance-forward  and 
open-item  accounts;  complete  circula¬ 
tion  software,  including  subscriber/ 
nonsubscriber,  carrier,  dealer  and  sin¬ 
gle-copy  billing  and  reporting;  ac¬ 
counting  software  that  includes  ac¬ 
counts  payable/general  ledger,  payroll, 
newsprint  inventory  and  classified 
front-end  interface  billing.  All  are 
available  for  DOS,  DOS  Novell,  Unix 
and  VMS. 


Booth:  4928 

VNU  INFORMATION  SERVICES 

Staffed  by:  James  K.  Robertson,  sr.  vice 
president  and  director  of  newspaper 
sales;  Gerald  Smith,  John  Timberlake, 
sr.  vice  presidents,  newspaper  sales. 
Exhibiting:  Marketing  information  ser¬ 
vices  provider’s  newspaper  products  and 
services  include  consumer  targeting,  ad 
expenditures  and  multimedia  research. 
Scarborough  Research,  the  cornerstone 
of  multimedia  research,  provides  demo¬ 
graphic  details  by  market  and  media  us¬ 
age  for  over  500  products,  services  and 
retail  shopping  categories.  It  covers  lo¬ 
cal  market  data  in  the  top  50  markets 
for  daily/weeklv/Sunday  newspapers,  ra¬ 
dio,  television,  cable  TV  and  na¬ 
tional/regional/local  magazines.  Belden 
Associates  specializes  in  custom  media 
studies  with  an  emphasis  on  print  and 
broadcast  audience  analysis  and  strate¬ 
gic  research.  Claritas/NPDC  provides 
geographic  information,  including  con¬ 
sumer  targeting,  site  analysis,  lifestyle 
segmentation,  actual  vs.  potential  per¬ 
formance  analysis  and  a  range  of  map¬ 
ping  capabilities. 

Booth:  2239 

VU/TEXT  LIBRARY 
SERVICES  INC. 

Staffed  by:  Joseph  DiMarino,  vice  pres¬ 
ident/general  manager;  Alan  Crawford, 
technical  support  manager;  Robert 
Kennedy,  development  manager. 
Introducing:  Save  Link  allows  Win¬ 
dows  access  from  PCs  to  SAVE 
through  Ethernet  networks  via  asyn¬ 
chronous  connections  or  on  stand¬ 
alone  PCs. 

With  SAVE,  newspapers  can  control 
distribution  of  their  data  and  provide 
library  services  for  news  staff.  Running 
on  several  platforms  and  operating  sys¬ 
tems  (SCO,  AIX,  VMS,  AT&T  Unix), 
SAVE  is  configured  for  small,  medium 
and  large  newspapers. 

Booth:  2118 

WATSON  FURNITURE  SYSTEMS 


Staffed  by:  Michael  Fox,  sales  repre¬ 
sentative;  Gary  Ross,  sales  and  market¬ 
ing  director. 
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Introducing:  Flex  III  System  er¬ 
gonomic  keyboard  and  monitor  plat¬ 
forms.  Worksurfaces  also  have  ad¬ 
justable  mouse  and  digitizer  pads. 

Booth:  2132 

WIATHIRDATA  INC. 

Staffed  by:  Therese  Cheatham,  graphic 
services  manager;  Cindy  Kelly,  market¬ 
ing  manager;  Mike  Smith,  president. 
Exhibiting:  Weather-related  products 
for  newspapers,  supplied  by  meteorolo¬ 
gists  using  newest  technology  and 
radars,  include  forecasts,  graphics, 
summaries,  outlooks  and  camera-ready 
weather  pages.  Totally  custom-de¬ 
signed  products  to  fit  the  needs  of  any 
newspaper.  Color  or  black-and-white 
pages  delivered  24  hours. 

Booth:  3832 

WIB  PRISS  CORP. 

Staffed  by:  Chuck  Gath,  sales  vice 
president;  Bill  Aldrich,  Grant  Dickin¬ 
son,  Terry  Morton,  regional  sales  man¬ 
agers;  Ron  Ehrhardt,  Web  Leader  In¬ 
ternational  Inc.  president. 

Exhibiting:  Atlas  30,000  iph  pressline 
consisting  of  the  following  modular 
components:  stacked  and  floor- 
mounted  perfecting  units,  combination 
Vi,  'A  and  double  parallel  folder  and  the 
Atlas  Quadra-Color  common  impres¬ 
sion  cylinder  unit. 


Booth:  4464 

WIB  PRINTING  CONTROLS  CO. 


Staffed  by:  Herman  Gnuechtel,  presi¬ 
dent;  Jim  Tasch,  general  manager; 
Wayne  Kaim,  representative. 
Introducing:  Newspaper  press  sonic 
web  break  detector  system. 

Exhibiting:  Unit-to-unit  register  con¬ 
trol  systems;  automatic  RTF  paster 
margin  control. 

Booth:  3020 

WILCH  BROTHERS  INC. 

Staffed  by:  Robert  Welch,  president; 
E.L.  “Jerry”  Blacksher  Jr.,  sales  vice 


president;  Richard  Noppe,  manufactur¬ 
ing  vice  president. 

Exhibiting:  35-,  45-  and  65-gallon 
portable  ink  tanks  for  both  storage  and 
distribution  of  process-color,  specialty- 
color  and  recycled  inks. 


Booth:  3146 

WESTERN  LITHOTICH 


Staffed  by:  Dan  Sells,  president,  COO; 
Ed  Eisenberg,  international  sales  man¬ 
ager;  Keith  Walker,  newspaper  product 
manager. 

Introducing:  Lith-X-Pozer  7  automatic 
plate  exposure  system;  Semi-Automatic 
Exposure  Unit  (SAX)  plate  exposer; 
Manual  Inspection  System  (MIS)  plate 
inspection  unit;  Optical  Punch  Bender 
plate  punching  and  bending  unit. 
Exhibiting:  Lith-X-Pozer  10  and  Lith- 
X-Pozer  5  plate  exposure  systems; 
Lithoplater  models  38D  and  38G  and 
Aqualith  models  50  and  32  automatic 
plate  processors;  Automatic  Inspection 
Station  plate  inspection  unit;  Litho- 
bender  and  Semi-Automatic  Bender 
plate  benders;  Auto  Punch  plate 
punching  system;  Computer  Con¬ 
trolled  Registration  Punch. 

Booth:  4724 

WESTERN  WEB  SALES 

Staffed  by:  Ted  O’Toole,  owner;  M.M. 
Kohli,  director.  The  Printers  House. 
Introducing:  Orient  Super  single-width 
press  from  The  Printers  House,  New 
Delhi,  India.  Single  color  press  unit 
and  folder  on  display.  Also  available 
are  a  three-color  satellite  unit  and  a 
four-high  configuration. 

Booth:  5018 

WILLOW  BEND 
COMMUNICATIONS  INC. 

Staffed  by:  Stephen  L.  Thompson, 
president;  Darryl  E.  White,  exec,  vice 
president;  Brian  S.  Kruch,  electronic 
data  processing  manager. 

Introducing:  Alternate  Delivery  Man¬ 


ager  is  a  complete  systems  solution  to 
alternate  delivery  set-up  and  manage¬ 
ment.  Mapinfo  is  a  route  set-up  pro¬ 
gram  for  alternate  delivery  operations. 

Booth:  2430 

W.R.  GRACE  A  CO.— CONN. 

Staffed  by:  H.  Theodore  Miller  Jr., 
sales  and  marketing  manager;  James  J. 
Hennessy,  engineering  and  manufac¬ 
turing  manager;  Randolph  H.  Robin¬ 
son,  national  service  manager;  Francis 
J.  Rendulic,  technical  service  manager. 
Introducing:  Plate  registration  system 
to  achieve  accurate  process  color 
halftone  reproduction  with  flexo  will 
be  available  for  Letterflex  equipment. 
Exhibiting:  Letterflex  Systems  displays 
of  platemaking  materials  and  of  high- 
quality  newspaper  flexo  and  letterpress 
printing,  focusing  on  improved  regis¬ 
tration  accuracy  for  process  color 
halftone  reproduction  with  flexo. 


Booth:  2438 

X-RITE  INC. 


Staffed  by:  John  Sweeney,  product 
manager;  David  Hinson,  export  sales; 
Kelly  Vandenbosch,  sales  manager. 
Introducing:  DTP  Series  of  Automatic 
Strip  Reading  Densitometers  automate 
calibration  and  linearization  of  image¬ 
setters  and  digital  color  printers  and 
proofers.  The  instruments  interface 
with  most  popular  calibration  software. 
Exhibiting:  X-Rite  414  and  428  color 
reflection  densitometers  designed 
specifically  for  the  newspaper  press¬ 
room.  The  428,  which  measures  den¬ 
sity,  dot  gain,  trap,  hue  error  and  gray¬ 
ness  and  has  an  on-board  statistics 
function,  is  ideal  for  analyzing  newspa¬ 
per  test  forms.  X-Scan  is  a  PC-based 
scanning  densitometer  for  automatic 
measurement  and  reporting  of  test 
form  and  production  data.  PrintStart 
software  generates  SPC  reports. 
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Interactive  Newspapers 

A  look  at  services  provided  by  the 
Chicago  Tribune  and  Gannett’s  Florida  Today 


by  David  Noack  Inc.  that  has  a  worldwide  membership  will  be  delivered  in  the  next  century. 

of  more  than  1.2  million  subscribers.  The  two  electronic  interactive  news- 
IMAGINE  SITTING  AT  your  person-  This  is  the  company’s  first  venture  in  papers  essentially  provide  the  same 
al  computer  and  getting  the  latest  col-  providing  this  particular  service.  kind  of  service  to  their  subscribers, 

or  picture  of  a  space  shuttle  launch;  Last  May,  a  joint  venture  between  with  news,  information,  different  fo- 

choosing  from  among  a  menu  of  news  America  Online  Inc.,  an  independent  rums,  library,  message  and  conference 
stories,  or  writing  a  letter  and  sending  provider  of  consumer  online  services  areas  allowing  two-way  communication 
it  instantly  to  an  editor  or  reporter.  and  the  Tribune  Co.,  the  huge  diversi-  between  subscribers  to  the  system  and 
While  there  have  been  attempts  in  fied  media  organization  and  owner  of  editorial  staffers, 
the  past  to  produce  a  so-called  elec-  the  Chicago  Tribune,  started  Chicago  Kenneth  Paulson,  the  former  execu- 
tronic  newspaper,  recent  advance-  Online.  tive  editor  of  Florida  Today  and  the 

ments  in  computer  services  and  tech-  The  Tribune  Co.  owns  a  10%  share  driving  force  in  getting  the  newspaper 
nology  —  which  are  now  easier  to  use  of  America  Online,  based  in  Vienna,  on  line,  said  the  decision  to  use  an  ex- 
and  more  affordable  —  are  slowly  turn-  Va.,  which  has  219,000  households  as  isting  commercial  online  service  al- 
ing  the  concept  into  reality.  members.  lowed  the  newspaper  to  concentrate 

Harnessing  the  news  and  informa-  Chicago  Online,  while  geared  to  on  what  it  does  best,  while  tapping 
tion-gathering  power  of  newspapers  residents  of  the  Chicago  area,  provides  into  a  ready  means  of  distribution  and 

and  linking  it  to  existing  commercial  news  and  information  supplied  by  the  a  waiting  market, 
consumer  online  systems  for  national  Chicago  Tribune.  Florida  Today  mir-  “They’ve  got  the  infrastructure, 
distribution  opens  up  a  whole  new  rors  news  and  information  important  they’ve  got  the  hardware  and  the  cus- 
range  of  possibilities.  to  that  state.  Both  electronic  news-  tomer  service,  and  I  recognized  that 

This  approach  places  subscribers  in  papers  can  be  accessed  by  anyone  sub-  this  was  not  going  to  be  a  huge  profit- 
control  of  when,  how  much  and  what  scribing  to  the  overall  online  service,  making  operation  for  the  newspaper, 
type  of  news  and  information  they 
wish  to  receive.  It  also  acts  as  a  conduit 
to  convey  comments,  messages  and 

questions  back  to  the  newspaper.  experts  sav  that  Online  newspapers  will  not 

Welcome  to  the  emerging  world  or  i  i  i  i  i  i 

interactive  newspapers.  replace  their  print  brethren,  but  act  as  yet  another 

This  is  an  innovative  attempt  to  en-  means  of  providing  news  and  information. 

able  newspapers,  adept  at  gathering  _ 

news  and  supplying  information,  to 
link  up  with  existing  commercial  on¬ 
line  consumer  companies,  which  al-  The  two  dailies  currently  provide  se- 
ready  have  the  mechanics  of  delivery  lected  articles  printed  in  their  news- 
and  a  customer  base  of  subscribers.  papers  that  have  an  interesting  angle 

The  most  recent  entry  into  this  or  may  be  of  some  national  interest  or 
nascent  field  of  information  delivery  significance.  Later  this  spring,  Chicago 
and  interactive  communications  is  Online  will  begin  providing  the  full 
Florida  Today,  an  84,000-circulation,  text  of  the  entire  newspaper.  Florida 
Gannett  Co.  daily  newspaper  in  Bre-  Today  offers  the  full  text  of  selected 
vard  County  along  the  high-tech  stories  gleaned  from  the  newspaper. 

Space  Coast,  home  of  the  Kennedy  Over  on  the  West  Coast,  the  San 
Space  Center.  Jose  Mercury  News,  a  Knight-Ridder 

The  newspaper  recently  hooked  up  newspaper,  just  became  available  on 
with  a  nationwide  consumer  online  America  Online, 
service,  CompuServe,  which  has  the  But  don’t  cancel  your  newspaper 
hardware  to  deliver  the  electronic  ver-  subscription  just  yet.  The  experts  say 
Sion  of  the  newspaper  to  its  subscribers  that  online  newspapers  will  not  re- 
across  the  country.  place  their  print  brethren,  but  act  as 

CompuServe,  based  in  Columbus,  yet  another  means  of  providing  news 
Ohio,  is  a  subsidiary  of  H&R  Block  and  information.  They  even  say  that 

-  this  is  the  first  technological  step  in 

new  ways  that  information  and  news 


so  1  needed  to  find  a  way  to  be  able  to 
develop  an  electronic  newspaper  at 
minimal  cost,”  said  Paulson,  who  is 
now  executive  editor  of  Westchester 
Suburban  Newspapers  in  White  Plains, 
N.Y. 

Paulson  was  recently  transferred  to 
his  new  post  and  missed  the  Feb.  25  in¬ 
auguration  of  the  service  he  initiated. 

The  decision  to  use  CompuServe 
was  made  after  Paulson  consulted  with 
David  Peyton,  a  columnist  with  the 
Herald-Dispatch,  a  Gannett  newspaper 
in  Huntington,  W.  Va.  Peyton  has  co¬ 
authored  several  books  on  computer 
communications,  including  one  on 
how  to  find  your  way  around  the  ser¬ 
vices  available  on  CompuServe. 

“I  made  the  pitch  which  they  were 
receptive  to,”  said  Paulson,  referring  to 
CompuServe  officials. 


(Noack  is  a  free-lance  writer.) 
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Paulson  said  he  did  not  consider  set¬ 
ting  up  a  newspaper-run  bulletin 
board,  as  about  a  dozen  or  so  news¬ 
papers  around  the  country  have  done. 
It  would  have  just  complicated  matters. 

“The  biggest  thing  is  that  a  daily 
newspaper  doesn’t  want  to  be  in  the 
business  of  explaining  to  people  how 
to  hook  up  their  modem,”  he  said,  re¬ 
ferring  to  the  electronic  device  that 
connects  the  computer  and  the  phone 
in  order  to  convert  and  transfer  data. 

“This  was  the  least  expensive,  has¬ 
sle-free  way  I  could  come  up  with  to  do 
two  things:  to  provide  an  electronic 
service  to  our  readers  and  to  have  the 
reach  of  the  newspaper  go  beyond  our 
circulation  area.” 

Paulson  added  that  in  time  the  on¬ 
line  version  of  Florida  Today  could  be 


with  newspapers,  is  that  the  newspa¬ 
per,  on  a  local  basis,  is  the  chief  source 
of  information  that’s  available  to  infor¬ 
mation  consumers,”  said  Quinn. 

In  the  Chicago  area,  he  said  the  Tri¬ 
bune  is  working  with  America  Online 
because  it  sees  a  growing  installed  base 
of  personal  computer  owners  “who  are 
going  to  be  interested  in  .  .  .  informa¬ 
tion  and  entertainment  sources  like  the 
Chicago  Tribune,  but  are  also  going  to 
be  interested  in  talking  back  to  those 
information  sources.” 

Mark  DeCotis,  who  heads  reader 
services  and  the  new  online  service  at 
Florida  Today,  said  that  stories  placed 
on  the  system  need  a  “shelf  life”  and 
wide  appeal  in  order  to  attract  readers 
from  across  the  country. 

He  said  the  feedback  that  reporters 


Association  of  America,  said  it  makes 
perfect  sense  for  the  newspapers  to 
seek  an  outside  provider  that  already 
has  the  means  of  transmission  and  a 
customer  base. 

Newspapers,  he  observed,  “are  not 
taking  that  much  of  a  risk  in  having  to 
provide  software  or  hardware.” 

He  also  said  the  online  service  car¬ 
rying  the  newspapers  gets  another  fea¬ 
ture  to  offer,  with  the  information  be¬ 
ing  supplied  to  it. 

Bennett  said  that  it  remains  to  be 
seen  whether  providing  information 
and  news  through  an  existing,  com¬ 
mercial  online  service  will  spread  to 
other  newspapers.  “Those  models  con¬ 
cern  some  newspapers.  It  gives  control 
of  their  customers  in  many  ways  to  an¬ 
other  medium,  and  that  makes  the 
newspapers  uncomfortable. 

“Other  newspapers  may  decide  that 
they  have  the  computing  capacity  and 
it’s  cheap  enough  for  them  to  develop 
their  own  systems,  so  they  can  control 
the  customer,  marketing  and  pricing,” 
he  noted.  ■ES'P 


This  entry  into  distributing  news  by  way  of 
commercial  computer  online  services  by 
newspapers  will  help  provide  some  of  the 
immediacy  problems  the  industry  faces. 


used  to  update  ongoing  stories  until 
the  next  edition  of  the  newspaper 
comes  out. 

A  time  zone  change  and  more  than 
a  thousand  miles  away.  Gene  Quinn, 
the  general  manager  of  Chicago  On¬ 
line,  refers  to  this  new  approach  in 
providing  news  and  information  as 
“evolutionary.” 

This  entry  into  distributing  news  by 
way  of  commercial  computer  online 
services  by  newspapers  will  help  pro¬ 
vide  some  of  the  immediacy  problems 
the  industry  faces. 

As  radio  and  television  maintain  the 
advantage  of  immediacy,  the  electron¬ 
ic  newspaper  could  provide  an  “all¬ 
day”  newspaper  that  is  constantly  up¬ 
dated.  Quinn  feels  that  people  are  de¬ 
manding  more  information,  and  this  is 
yet  another  way  to  get  it  to  them. 

“The  other  advantage  is  the  interac¬ 
tion  with  consumers.  It  is  a  dialogue,” 
said  Quinn,  a  former  reporter  and  edi¬ 
tor  at  the  Chicago  Tribune. 

He  said  that  the  ease  of  using  new 
computer  technology,  coupled  with  its 
wide  acceptance,  has  helped  open  up 
this  new  market  for  information  and 
exchanging  ideas.  “I  certainly  see  more 
newspapers  experimenting  with  elec¬ 
tronic  delivery  of  their  information.  1 
think  the  model  that  America  Online 
is  trying  to  promulgate,  in  partnership 
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and  editors  are  getting  from  Com¬ 
puServe  members  centers  more  on  in¬ 
formation  about  reporters’  back¬ 
grounds,  areas  of  knowledge  and  ex¬ 
pertise.  “If  you  get  a  business  writer, 
they  will  ask  questions  about  the  job 
market,  so  it’s  more  to  their  area  of  ex¬ 
pertise  than  to  specific  topics. 

“It  gives  us  another  tool  to  measure 
what’s  on  the  minds  of  people  outside, 
not  only  our  readers  but  people  in  gen¬ 
eral  from  all  over  the  country.  It’s  an¬ 
other  way  to  take  the  pulse  of  the  peo¬ 
ple  from  outside  the  newspaper  build¬ 
ing,”  he  noted. 

Getting  either  newspaper  on  line, 
however,  does  not  come  free.  There  is 
a  charge  for  signing  up  with  on  line 
services  and  usually  fees  when  the  sys¬ 
tem  is  used  and  for  what  services  are 
used. 

Until  now,  newspapers  available 
from  computer  online  services  provid¬ 
ed  only  full  text  and  abstracts  of  sto¬ 
ries  from  hundreds  of  papers  from 
around  the  country.  The  services  were 
not  set  up  for  this  new  kind  of  two- 
way  communication. 

The  three  largest  services  offering 
newspaper  texts  and  abstracts  on  line 
are:  Mead  Data  Central,  which  runs 
Nexis,  Data  Times,  and  Dialog. 

Randy  Bennett,  program  manager  of 
new  technologies  at  the  Newspaper 


Brumback  wins  RIT’s 
Isaiah  Thomas  Award 

CHARLES  T.  BRUMBACK  has  re¬ 
ceived  Rochester  Institute  of  Technol¬ 
ogy’s  14th  annual  Isaiah  Thomas 
Award  for  excellence  in  the  newspaper 
industry.  The  award  was  presented 
April  22  by  RIT’s  School  of  Printing 
Management  and  Sciences. 

The  Tribune  Co.  chairman  and 
CEO  also  chairs  the  Newspaper  Asso¬ 
ciation  of  America’s  Technology  and 
Telecommunications  Committee. 

At  the  ceremony,  Brumback  de¬ 
scribed  challenges  to  serving  a  chang¬ 
ing  and  fragmented  information  mar¬ 
ket.  Beyond  greater  targeting,  he  in¬ 
sisted  customer  satisfaction  “needs  to 
permeate  the  newspaper  industry,”  as  it 
has  other  businesses.  “The  customer 
must  be  king,”  he  added. 

He  cited  electronic  delivery  in  mul¬ 
tiple  formats  as  another  area  that  must 
be  explored  through  alliances  with 
broadcasters,  computer  networks,  tele¬ 
phone  companies  and  other  media 
firms. 

“Success  in  the  business  will  depend 
on  how  effectively  we  use  the  power  of 
emerging  technologies  to  enhance  our 
position  as  the  single  most  important, 
most  valued  provider  of  information 
for  our  communities,”  said  Brumback. 
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When  it  comes  to  your  TV  section,  we've  got  aii  the  bases  covered. 


First  Base:  TV  Listings 

CARMEN  LUCE  edits  program  schedules  for  some  of  the  3,300 
local  channels  available  in  our  data  base.  Whether  you  are  carrying 
10  or  100  channels  in  your  listings,  we've  got  your  market  covered. 


^  % 
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Third  Base:  innovative  Services 

JILL  BODNER,  account  rep,  can  assist  your  newspaper  in  keeping 
pace  with  a  changing  TV  industry  (zoned  TV  books),  saving  space 
(shorter  movie  descriptions)  and  saving  time  (Mac  or  PC  delivery) 


Second  Base:  TV  Features 

STUART  HESSNEY,  features  copy  chief,  fields  all  the  reviews, 
previews  and  entertainment  information  you  need  tor  your  TV  book. 
Now  available  electronically... text,  photos  and  puzzles! 


Home  Piate:  Deiivery 

Account  rep  WILLIE  ORTIZ  helps  you  choose  from  our  unsurpassed 
delivery  options;  TransEdit  for  Windows,  TransEdit  for  Macintosh,  elec¬ 
tronic  transmission,  camera-ready  or  direct  to  your  PostScript  printer. 


Right.  On  Time. 

Join  us  in  booth  #1546  at  NEXPO  '93  in  New  Orieans  ''TVData 

for  demonstrations  of  TransEdit  for  Windows  and  TransEdit  for  Macintosh.  ^  ^  Technologies 


Northway  Plaza,  Queensbury,  NY  12804  (800)  833-9581  •  3201  Northeast  Loop  820,  Suite  150,  Fort  Worth,  TX  76137  (800)  877-4885 
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The  years  of  research  are  paying 
off.  Our  new  low  VOC  inks  are 
not  only  better  for  the  environ¬ 
ment,  they  also  reduce  ink 
costs,  reduce  our  dependence  on 
foreign  petroleum  sources,  and 
provide  that  which  printers  need 
most:  bright  vibrant  colors  that 
perform  in  your  pressroom 
and  for  your  advertisers. 


SunChemical 

General  Printing  Ink  Division 

631  Central  Avenue,  Carlstadt,  NJ  07072 

(201)  935-8666,  FAX  (201)  933-2291 


See  us  at  NEXPO  Booth  No.  2646 


And  although  these  inks  are  new 
to  the  newspaper  industry,  the 
same  technology  has  demonstra¬ 
ted  high  quality  in  all  types  of 
commercial  work  for  years.  Call 
us  today  for  complete  informa¬ 
tion  about  Sun  Chemical’s 
NaturaLith™  news  inks:  making 
the  world  a  brighter  place  in 
more  ways  than  one. 


In  Brief 


California  school  board  cancels 
Channel  One  programming 

A  SAN  JOSE,  Calif.,  school  board  has  canceled  the  contro¬ 
versial  Channel  One  program  that  touched  off  a  widely  re¬ 
ported  court  battle  won  by  the  show’s  producers. 

The  end  for  the  12-minute  television  program  at  Overfelt 
High  School  came  on  a  recent  3-2  vote  by  the  board,  which 
had  previously  supported  it. 

Last  year,  the  California  Department  of  Education  sued 
to  dismantle  Channel  One  at  Overfelt  in  what  was  planned 
as  a  test  case  for  pulling  the  plug  at  all  state  schools  using 
the  service.  The  then-state  school  superintendent.  Bill 
Honig,  vociferously  opposed  the  program  because  of  its  two 
minutes  of  commercials  tacked  on  to  10  minutes  of  news 
and  feature  stories.  A  judge  allowed  Channel  One  to  con¬ 
tinue  at  Overfelt  but  ruled  that  it  must  be  voluntary  for  stu¬ 
dents  and  teachers. 

Detroit  JO  A  changes  name 

DETROIT’S  DAILY  NEWSPAPERS  are  taking  the 
“agency”  out  of  their  joint  operating  agreement. 

The  Detroit  Newspaper  Agency  —  which  under  the  JOA 
manages  business  and  production  operations  of  the  Detroit 
News  and  Detroit  Free  Press  —  has  changed  its  name  to 
Detroit  Newspapers.  At  the  same  time,  the  JOA  reworked 
its  logo  with  a  graphic  resembling  a  newspaper  web  running 
through  a  press. 

“We  believe  the  stronger  visual  and  shorter  name  are 
more  descriptive  of  our  identity  in  relation  to  the  two  news¬ 
papers,”  said  a  joint  statement  by  Detroit  Newspapers  pres¬ 
ident  and  chief  executive  Frank  Vega  and  Susie  Miles,  vice 
president  for  marketing  services. 

“During  the  last  two  years,  we’ve  worked  hard  to  improve 
newspaper  production  and  distribution.  Our  new  company 
identity  is  reflective  of  our  commitment  to  better  serve 
newspaper  readers  and  our  advertisers  through  technologi¬ 
cal  innovation  and  marketing  strategies,”  they  said. 

Chicago’s  Daily  Southtown 
Economist  to  drop  ^Economist’ 

AS  OF  JUNE  1,  the  Daily  Southtown  Economist  won’t  be 
the  Economist  anymore,  its  publisher  announced. 

Instead,  the  Chicago-based  paper,  which  serves  the  city’s 
Southside  and  south  suburbs,  will  be  known  simply  as  the 
Daily  Southtown,  publisher  Thomas  E.  Jackson  announced 
in  a  front-page  article. 

In  addition,  the  newspaper  will  change  from  evening  to 
morning  publication. 

And  for  the  first  time  since  it  became  a  daily  in  1978,  the 
new  Daily  Southtown  will  publish  a  Saturday  edition. 

Previously,  the  paper  had  printed  a  newsstand  version  of 
the  Sunday  paper,  which  was  available  after  10  a.m.  Satur¬ 
days,  and  a  home-delivery  and  newsstand  edition  that  hit 
the  streets  Sunday  mornings. 

Newsstand  and  home-delivery  prices  will  not  change. 


Editor  &  Publisher 
U.S.  Media  Stock  Values 


(Weekly  Closing  Quotes) 

Stock 

5/11/93 

5/4/93 

5/12/92 

Affiliated  Publications  Inc.  (NY) 

12.25 

12.625 

10.75 

A.H.  BeloCorp.  (NY) 

44.875 

43.375 

39.75 

Capital  Cities/ABC  Inc.  (NY) 

520.00 

527.25 

458.00 

Central  Newspapers  Inc.  (NY) 

25.125 

25.00 

22.125 

Dow  Jones  &  Co.  Inc.  (NY) 

30.75 

31.625 

29.375 

Garmett  Co.  Inc.  (NY) 

52.00 

53.125 

47.50 

Knight-Ridder  Inc.  (NY) 

57.625 

57.50 

61.75 

Lee  Enterprises  Inc.  (NY) 

29.625 

29.875 

29.50 

McClatchy  Newspapers  Inc.  (NY) 

22.50 

22.75 

20.25 

Media  General  Inc.  (AM) 

18.25 

17.75 

17.75 

Multimedia  Inc.  (NDQ)  * 

33.50 

34.00 

26.50 

New  York  Times  Co.  (AM) 

28.875 

28.625 

29.00 

Park  Communications  Inc.  (NDQ)  18.75 

18.75 

15.75 

Pulitzer  Publishing  Co.  (NDQ) 

30.50  _  30.75 

31.75 

E.WScrippsCo.(NY) 

28.125 

28.125 

27.125 

Times  Mirror  Co.  (NY) 

31.375 

31.75 

35.25 

Tribune  Co.  (NY) 

54.125 

55.625 

45.625 

Washington  Post  Co.  (NY) 

240.00 

241.00 

239.00 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

5/11/93 

5/4/93 

5/12/92 

MacLean  Hunter  Ltd.  (a) 

11.50 

11.875 

12.00 

Hollinger  Inc.  (a) 

12.125 

12J75 

11.125 

Quebecor  Inc.  Class  A  (a)(d) 

20.00 

19.75 

13.50 

Reuters  (c) 

58.50 

58.375 

66.625 

Southam  Inc.  (a) 

17.50 

16.875 

17.125 

Thomscm  Corp.  (a) 

15.375 

16.00 

16.00 

Toronto  Sun  I^blishing  Corp.  (a) 

12.50 

13.25 

16.625 

TorStar  Corp.  (a) 

23.75 

23.875 

21.50 

Pearson  Ltd.  (b)(e) 

4.36 

4.47 

4.57 

News  Corp.  Ltd.  (c) 

42.75 

40.625 

33.00 

(a)  Quotes  ate  in  Canadian  Doilats 

(b)  Quote  is  in  British  Pounds 

(c)  Quotes  are  in  U.  S.  DoUats 

(d)  2  for  1  stock  split  -  Jan.  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

Prepared  for  E6iP  by  Wertheim  Schroder  &  Company  Inc. 


Jackson  said.  The  Daily  Southtown  Economist  is  the  only 
Chicago  metro  area  newspaper  with  a  25^  daily  cover  price. 

Jackson  said  dropping  the  Economist  name  reflects  the 
habit  of  its  readers. 

“In  making  these  improvements,  we  are  also  shortening 
our  name  to  the  Daily  Southtown,  adopting  the  shorthand 
many  readers  have  long  used,  and  dropping  the  word  Econ¬ 
omist,  which  caused  some  to  believe  the  Southtown  was  a 
business  publication,”  Jackson  wrote. 

The  renamed  newspaper  will  also  be  redesigned,  with 
twice-weekly  localized  tabloid  pullouts,  an  expanded  busi¬ 
ness  section,  a  weekly  personal  finance  section  and  late 
sports  edition  deadlines  for  West  Coast  game  results. 
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Journal  of  Commerce 
undeterred  by  blast 

Forced  from  the  World  Trade  Center  by 
bombing,  staff  stays  plugged  into 
publishing  system  for  next  edition 


by  Jim  Rosenberg 

WHEN  AN  EXPLOSION  rocked  New 
York  City’s  World  Trade  Center  at 
lunch  hour  on  Feb.  26,  evacuation  of 
staff  and  execution  of  standby  publish¬ 
ing  plans  were  not  new  tP  the  Journal 
of  Commerce . 

Though  the  circumstances  were 
more  frightening  this  time,  the  news¬ 
paper  was  even  better  prepared  since  it 
last  had  to  abandon  its  offices. 

Knight-Ridder’s  23,C00-circulation 
shipping  and  transport  daily  moved  to 
the  27th  floor  of  the  World  Trade  Cen¬ 
ter  from  its  Wall  Street  offices  after  a 
local  power  failure  forced  a  brief  relo¬ 
cation  of  its  operations  in  August 
1990. 

On  that  occasion,  some  staffers 
shared  space  in  Wall  Street  offices  of 
other  Knight-Ridder  operations,  a  few 
worked  from  home,  filing  from  PCs  or 
fax  machines,  and  others  set  up  shop 
at  the  Journal’s  data  center  in  Phillips- 
burg,  N.J. 

About  70  miles  west  of  New  York, 
Phillipsburg  receives  all  copy  for  final 
editing  and  page  makeup.  It  also  han¬ 
dles  data  communications  traffic  from 
other  U.S.  and  overseas  offices  and  re¬ 
motely  filed  copy.  As  happened  V/i 
years  before,  a  versatile  communica¬ 
tions  network  tied  into  a  second,  sepa¬ 
rate  Tandem  computer  allowed  the 
news  to  keep  moving  despite  the  tem¬ 
porary  loss  of  the  New  York  office. 

‘Jolt  that  shook  the  building’ 

“It  was  a  traumatic  experience  all  the 
way  around,”  said  Journal  editorial  sys¬ 
tems  manager  Joseph  A.  Hummel. 

When  the  bomb  exploded  in  a  park¬ 
ing  garage  below  one  of  the  Trade  Cen¬ 
ter’s  two  110-story  towers,  he  recalled, 
“my  chair  just  rocked.  There  was  a  jolt 
that  shook  the  building.” 


Emergency  vehicles  surround  the  twin 
towers  of  the  World  Trade  Center  Feb. 
26  after  a  blast  ripped  through  the 
world’s  second-largest  office  complex, 
which  houses  the  Journal  of  Commerce. 


When  the  lights  went  out,  Hummel 
opened  the  small  computer  room’s  door 
to  find  everyone  at  the  newsroom’s  win¬ 
dows.  Trying  to  find  a  working  phone  to 
call  Phillipsburg,  which  then  knew  only 
that  it  had  lost  contact  with  New  York, 
he  got  through  on  a  handset  connected 
to  a  modem-equipped  PC. 

Hummel  and  Journal  editor  Scott 
Bosley  both  reported  the  approximately 
100  employees  remained  calm  through¬ 
out  the  events  that  followed. 

As  for  his  own  thoughts  at  the  time, 
Bosley  recalled  his  pastor’s  Ash 
Wednesday  admonition,  “to  dust  you 


shall  return,”  just  two  days  earlier.  “True 
enough,  I  thought  —  but  not  yet.  No 
way,”  he  would  later  write. 

Flashlights,  distributed  during  an  ear¬ 
lier  fire  drill,  showed  the  smoke.  The 
building’s  emergency  systems  failed,  but 
word  soon  came  to  evacuate.  Equip¬ 
ment  was  unplugged  and  staffers  head¬ 
ed  down  the  stairways,  some  of  which 
were  worse  than  others. 

“We  were  unfortunate  enough  to  pick 
the  wrong  stairway,”  said  Hummel.  “As 
we  got  lower,  the  smoke  became  more 
dense.” 

He  said  the  lowest  levels  were  the 
most  frightening,  with  smoke  so  thick 
that  it  blocked  the  beam  of  flashlights 
only  five  or  six  feet  away. 

Once  outside  a  half  hour  later,  the 
staff  had  sustained  no  major  injuries, 
though  two  were  given  oxygen  in  a  bus- 
turned-first-aid  station. 

When  he  reached  home,  Hummel 
went  to  a  local  hospital  to  check  the 
burning  sensation  in  his  chest.  Though 
tests  showed  no  serious  problem,  he 
said  he  was  given  a  “megadose”  of  Pred¬ 
nisone  steroid  to  protect  his  lungs  from 
the  effects  of  the  irritation. 

The  stress,  he  added,  didn’t  really 
manifest  itself  until  the  next  day’s  jit¬ 
tery  nerves. 

“I  had  a  massive  headache  until  Sun¬ 
day  night,”  he  said,  describing  it  as  a 
“complaint  I  heard  from  a  lot  of  folks.” 

Bosley  reported  that  “a  few  people 
had  some  residual . . .  respiratory  sensi¬ 
tivities  or  problems”  handled  by  what 
he  termed  “routine  doctoring.” 

The  staffers  requiring  oxygen  at  the 
scene,  he  said,  were  those  with  existing 
respiratory  ailments,  and  for  most,  it 
was  a  matter  of  sore  leg  muscles  from 
the  27-story  descent.  Everyone  recov¬ 
ered  and  almost  all  resumed  work 
“within  a  couple  of  days,”  he  added. 

Back  to  work 

At  the  moment  power  was  lost,  said 
Hummel,  anything  filed  in  a  local  bas¬ 
ket  on  the  System  Integrators  Inc.  Sys¬ 
tem/55  would  have  been  duplicated  mo¬ 
mentarily  to  a  basket  on  the  redundant 
system  in  Phillipsburg.  Any  unfiled 
work  still  in  progress  was  lost. 

The  System/55  is  just  a  small  part  of 
the  Phillipsburg  data  center,  which  has 
regular  tape  backups  and  independent 
backup  power.  Reporters  can  call  up 
copy  from  the  database  there.  The  data 
center  serves  as  automatic  off-site  tape 
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“We  got  our  paper  out  on  time  on  the 
days  immediately  following  the  bomb 
blast,  and  had  more  difficulty  .  .  .  in 
the  [snow]  storm.” 

—  Scott  Bosley,  editor 


Storage  to  the  New  York  operation, 
which  was  always  believed  more  likely 
to  go  down  than  that  in  Phillipsburg  — 
for  fear  of  accident,  not  terrorism. 

For  that  same  reason,  wire  services 
are  fed  into  Phillipsburg.  But,  said 
Hummel,  “the  critical  wire  for  us  that 
was  .  .  .  down  and  out  was  the  Money 
Center  feed  from  Knight-Ridder.”  A 
Money  Center  feed  was  quickly  in¬ 
stalled  in  Phillipsburg. 

Hummel  said  he  no  longer  wonders 
at  times  if  too  much  safety,  backup  ca¬ 
pability  and  planning  went  into  the  en¬ 
tire  operation,  maintaining  now  that 
there  cannot  be  enough. 

Hummel  and  Bosley  credited  the 
work  of  others  in  the  organization  who 
are  responsible  for  maintaining  comput¬ 
er  and  communications  systems.  Be¬ 
cause  those  staffers  “don’t  take  anything 
for  granted,”  Bosley  wrote,  10  days  after 
the  blast,  in  three  cities  there  were 
“working  news  operations . . .  that  had 
not  existed  before.” 

Another  realization,  Hummel  said, 
was  that  in  an  emergency,  help  for  a 
newspaper  need  not  come  from  the 
publisher  down  the  street  because  mod¬ 
ern  data  communications  can  bring 
help  from  almost  anywhere. 

Informal  user-group  conversations 
several  years  ago  with  representatives 
from  the  Asbury  Park  (N.J.)  Press  and 
Allentown,  Pa.,  Morning  Call  led  to 
meetings  with  both  papers  “to  talk 
about  how  we  could  help  each  other 


should  disaster  hit  any  of  us,”  said 
Hummel. 

When  that  day  came,  Asbury  was 
ready,  but  the  Journal  fortunately 
“didn’t  need  a  whole  lot  of  help,”  said 
Hummel. 

Eight  extra  SII  Coyote  terminals 
scrounged  up  over  night  by  Allentown’s 
information  systems  director,  John 
Burns,  and  others,  however,  came  in 
handy  the  next  morning  across  the  riv¬ 
er  in  Phillipsburg.  (When  the  New  York 
office  blacked  out  in  1990,  Phillipsburg 
had  enough  Coyotes,  but  a  subsequent 
staff  realignment  sent  those  worksta¬ 
tions  to  the  World  Trade  Center.) 

The  weekend  following  the  blast  led 
to  “a  scramble  to  make  sure  that  we 
had  everybody  ...  at  a  place  where 
they  could  do  real  work,”  said  Bosley, 
so  that  there  would  be  a  Monday  edi¬ 
tion  to  print.  There  was. 

In  Phillipsburg,  editorial  production 
managers  Don  Amerman,  Marya 
Amig,  Lou  Kovatch  and  Patricia  Mun- 
ley  began  work  on  the  next  edition.  In 
a  March  8  editor’s  note  in  the  Journal, 
Bosley  reported  that  former  assistant 
managing  editor  Ted  Morgan  showed 
up  to  volunteer  his  services  as  well. 

The  team  worked  with  stories  saved 
on  the  Phillipsburg  system  and  others, 
lost  on  the  New  York  computer,  that 
were  resent  to  the  data  center  from  re¬ 
porters  in  the  field,  according  to 


“Wie  were  unfortunate  enough  to  pick 
the  wrong  stairway.  As  we  got  lower, 
the  smoke  became  more  dense.” 


—  Joseph  Hummel,  editorial  systems 
manager 


With  his  troops,  hardware  and  com¬ 
munications  in  place  and  working, 
Bosley  thought  it  was  all  “pretty 
smooth.”  Mother  Nature  had  other 
ideas.  A  van  rented  to  carry  staffers 
daily  between  a  rail-ferry  link  to  Man¬ 
hattan  and  Phillipsburg  was  met  by  the 


Employees  got  right  back  to  putting  out  their 
paper  because  the  system  never  went  down  and 
was  easily  accessible  from  anywhere.  The  credit 
goes  to  many,  reaching  back  10  years  to  then- 
publisher  Eric  Ridder. 


Bosley.  Circulation  and  production 
schedules,  he  noted,  were  changed  for 
a  late  press  start. 

SII  filled  an  urgent  request  to  config¬ 
ure  more  ports  on  the  system.  News¬ 
room  staffers  were  redeployed:  five  went 
to  the  Washington  offices;  others 
worked  out  of  Knight-Ridder  space  at  75 
Wall  St.  on  desktop  and  portable  PCs 
retrieved  from  the  World  Trade  Center 
Sunday  night;  except  for  a  few  who 
worked  on  home  PCs,  the  rest  of  editor¬ 
ial  and  art  worked  out  of  Phillipsburg. 
The  second  week,  staffers  returned  from 
Washington  to  work  on  terminals  re¬ 
moved  during  a  second  trip  back  into 
the  Trade  Center,  and  the  Morning 
Call  got  its  spare  Coyotes  back. 


winter’s  biggest  snowstorm,  stretching 
the  commute  to  two  or  three  hours  for 
a  couple  of  days. 

“We  pretty  much  hit  the  numbers 
and  got  our  paper  out  on  time  on  the 
days  immediately  following  the  bomb 
blast,  and  had  more  difficulty  ...  in 
the  storm,”  Bosley  recalled. 

A  “bulletproof”  system 

Employees  got  right  back  to  putting 
out  their  paper  because  the  system  nev¬ 
er  went  down  and  was  easily  accessible 
from  anywhere.  The  credit  goes  to 
many,  reaching  back  10  years  to  then- 
publisher  Eric  Ridder. 

Writing  for  an  in-house  newsletter, 
Hummel  recalled  the  early  1980s,  when 
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Phillipsburg  had  the  only  computer, 
New  York  editorial  terminals  were  often 
down,  Washington  still  relied  on  faxing 
typed  copy  and  the  paper  was  some¬ 
times  out  late.  Ridder  said  that  any  new 
system  installed  would  have  to  be  as 
“bulletproof”  as  possible,  according  to 
Hummel. 

The  Sll  system  that  went  in  runs  one 
Tandem  TXP  NonStop  server  in 
Phillipsburg  and  another  in  New  York. 
Washington  was  computerized  and 
linked  by  two  phone  lines  to  the  data 
center.  There,  the  Tandem/Sll  system 
shares  space  with  Knight-Ridder’s 
PIERS,  RATES,  SHIPRATE,  account¬ 
ing  and  other  systems  —  all  of  it  pow¬ 
ered  by  two  separate  electrical  sources, 
backed  up  by  an  uninterruptible  power 
supply  and  supported  by  a  full-time  on¬ 
site  technical  team. 

Completing  the  preparedness  picture 
are  telecommunications  capabilities.  In 
addition  to  linking  the  Journal  to  wire 


services  and  other  System/55  users 
worldwide,  the  redundant  mainframe 
servers  can  communicate  over  alternate 
phone  lines  and  provide  dial-up  service 
from  SII. 

Also  woven  into  what  Hummel 
called  his  operation’s  “safety  net”  was 
another  kind  of  protective  net  not  orig¬ 
inally  designed  for  the  purpose  and,  by 
lucky  coincidence,  greatly  improved  just 
months  before  the  bombing. 

The  day  after  the  explosion,  Hummel 
called  SII’s  GlobalNet  hot  line  for  more 
system  ports  to  handle  the  sudden  extra 
load  of  reporters’  PCs,  which  exploited 
software  recently  installed  on  the  main¬ 
frame  that  allows  it  to  interact  with 
PCs.  SII’s  XPort  (now  API/55)  facility 
allows  for  remote  links  to  the  Sys¬ 
tem/55. 

The  vendor  quickly  turned  out  a  new 
Sysgen  to  reconfigure  Phillipsburg’s  sys¬ 
tem.  Hummel  asked  for  six  more  ports 
to  his  four-port  system. 

Just  to  make  sure,  the  Sysgen  that  ar¬ 
rived  on  March  2  accommodated  the 
maximum  of  16,  with  the  paper  paying 


only  for  those  used.  (XPort  includes  an 
installed  board  with  16  ports.  The  Sys¬ 
gen  reflects  the  licensing  for  the  num¬ 
ber  of  boards  to  be  used  and  software 
that  “tells  the  system  what  devices  are 
attached  to  it  and  how  to  get  at  them,” 
Hummel  explained.) 

Also,  the  extra  terminals  required 
the  loan  of  another  Terminal  Control 
Unit,  which  SII  supplied  a  few  days  lat¬ 
er,  charging  only  for  assembly  and  ship¬ 
ping,  according  to  Hummel. 

Using  XPort,  Journal  bureaus  world¬ 
wide  can  log  onto  the  host  computer  by 
making  a  local  phone  call  over  dial-up 
modems.  That  job  was  made  easier  by 
user-developed  software,  installed  a  few 
months  before  the  bombing,  that  acts 
as  a  friendlier  front  end  to  XPort. 

“The  mainframe  in  Phillipsburg  is  re¬ 
ally  what  saved  us,”  said  Hummel, 
adding  later,  “We  were  glad  we  didn’t 
have  all  our  eggs  in  one  basket”  in  New 
York. 


“It  served  as  a  hub  for  all  the  PCs  run¬ 
ning  this  software,”  he  said,  noting  that 
the  operation  was  able  to  respond  quick¬ 
ly  to  the  crisis.  Washington  and  Phillips¬ 
burg  could  interact  over  two  9600-baud 
lines  and  two  TCUs.  PC  users  plugged 
into  the  data  center  could  message  the 
Washington  and  Phillipsburg  editorial 
staff.  “And  the  person  in  Hong  Kong,” 
said  Hummel,  “could  message  the  person 
in  London,  simply  because  those  dial-up 
lines  act  as  sort  of  umbilical  cords  tying 
everything  together.” 

PC  users  anywhere,  he  added,  en¬ 
joyed  essentially  the  same  capabilities 
as  other  staffers  who  used  workstations 
linked  directly  to  the  mainframe. 

That  second  layer  of  protection  was 
the  Journal’s  own  X.25  network  that 
handles  shipping  data  and  delivers  on¬ 
line  information  services  to  customers 
around  the  world  over  a  public  data 
network.  Unseen  to  those  customers, 
however,  are  menu  choices  known  only 
to  staffers  that  allow  them  to  file  copy 
to  the  mainframe  over  this  network. 

The  public  network,  originally  able 


to  do  no  more  than  dump  copy  into  the 
Tandem,  was  upgraded  to  interactivity, 
allowing  PC  users  to  log  into  the  sys¬ 
tem,  view,  edit,  move  and  justify  copy 
and  message  other  users. 

A  second  telephone  interview  with 
Hummel  found  him  in  Wilmington, 
Del.,  working  with  News-Journal  sys¬ 
tem  analyst  Jose  Alvarez,  developer  of 
the  “friendlier  front  end”  to  XPort  that 
made  PC  users’  interaction  with 
Phillipsburg’s  mainframe  easier.  His 
PCCL  software  was  customized  for  the 
Journal’s  needs  and  adapted  to  function 
over  the  X.25  network. 

The  shell  program  for  IBM  PCs  and 
compatibles  features  pull-down  menus 
and  handles  the  syntax  for  XPort  com¬ 
mands  so  that  the  user  does  not  have 
to.  Hummel  credited  PCCL  with  help¬ 
ing  to  get  people  on  line  fast  under  dif¬ 
ficult  circumstances. 

Exactly  one  month  after  the  explo¬ 
sion  in  New  York,  Hummel  was  in  SII’s 
America  East  booth  in  Hershey,  Pa., 
where,  for  a  change,  it  was  the  cus¬ 
tomer  running  a  software  demo  for 
vendor  representatives  —  live  access 
to  his  paper’s  system  via  PCCL  run¬ 
ning  on  a  notebook  PC. 

Live  from  New  York 

A  few  days  before  Hummel  headed  to 
the  regional  newspaper  technology  con¬ 
ference,  the  System/55  and  Money 
Center  feed  in  the  World  Trade  Center 
were  up  and  running  again,  though  the 
second  Money  Center  feed  through  a 
PC  gateway  remained  in  Phillipsburg. 

“We  put  in  long  hours  trying  to  make 
everything  happen,”  said  Hummel. 

The  setup  in  Phillipsburg  and  some 
reporting  at  75  Wall  St.  were  main¬ 
tained  until  restoration  of  services  in 
Tower  *2  were  assured.  All  editors  were 
back  at  their  New  York  desks  March  29 
—  two  days  earlier  than  expected,  ac¬ 
cording  to  editor  Bosley. 

Restarting  the  system  at  the  World 
Trade  Center  meant  getting  chiller  wa¬ 
ter  running  for  the  computer  room’s  air 
conditioning  over  the  preceding  week¬ 
end.  The  office  was  checked  for  ade¬ 
quate  cleaning,  including  a  peek  under 
the  raised  floor  for  any  residue  that 
could  be  whipped  up  by  the  air  condi¬ 
tioning,  which  was  to  run  for  24  hours 
before  restarting  the  Tandem. 

Terminals  also  were  checked,  as  was 
the  data  duplication  between  New  York 


Exactly  one  month  after  the  explosion  in  New 
York,  Hummel  was  in  SII’s  America  East  booth 
in  Hershey,  Pa.,  where,  for  a  change,  it 
was  the  customer  running  a  software 
demo  for  vendor  representatives. 
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Ad  Data 

March  1993 

Advertising  Data 

The  following  are  the  publishers’  state¬ 
ments  for  March.  Due  to  the  merger  be¬ 
tween  Media  Central  and  LNA  Newspa¬ 
per,  linage  information  for  formerly  sup¬ 
plied  by  LNA  Newspaper  is  not  available 
at  this  time. 

Linage  formerly  supplied  by  LNA 
Newspaper  will  be  supplied  by  Competi¬ 
tive  Media,  the  merger  of  Media  Central 
and  LNA  Newspaper,  when  a  new 
method  of  recording  linage  information 
has  been  agreed  upon. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E6?P. 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


1933 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALBANY, 

N.Y. 

Trmes  Union-m 

ROP  Local . 

27,661 

26,850 

Preprinf  Local . 

29,595 

26,225 

ROP  National . 

5,091 

5,397 

Classified.. 

36,264 

35,966 

Total . 

98,611 

94,438 

Times  Union-S 

ROP  Local . 

17,015 

15,733 

Preprint  Local . 

72,260 

64,964 

ROP  National . 

2,861 

1,830 

Preprint  National . 

20,290 

17,930 

Classified.. 

18,721 

17,705 

Total . 

131,147 

118,162 

GRANDTOTAL.... 

229,758 

212,600 

YEAR  TO  DATE  ... 

551,866 

529,443 

ALBANY, 

ORE, 

Democrat-Herald-e 

ROP  Local . 

26.561 

25,838 

ROP  National . 

424 

353 

Preprint  National . 

424 

353 

Clarified. 

20,573 

18,291 

GRANDTOTAL... 

48,246 

44,956 

YEAR  TO  DATE  ... 

124,989 

126,235 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

16,424 

6,993 

14,586 

6,429 

Preprint  Local . 

891 

22.016 

6,516 

19,862 

ROP  National . 

961 

1,026 

Classified. 

11,712 

92 

11,639 

106 

Total . 

29,988 

29,101 

33,767 

26,397 

News-S 

ROP  Local . 

7,102 

1,017 

6,453 

1,262 

Preprint  Local . 

405 

20.978 

648 

13,974 

ROP  National . 

133 

246 

Preprint  National . 

11,016 

9,315 

Classified. 

8,671 

7,342 

Total . 

27,327 

21,995 

24,004 

15,236 

GRANDTOTAL... 

57,315 

51,096 

57,771 

41,633 

YEAR  TO  DATE 

167,885 

145,386 

177,732 

117,323 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BENNINGTON,  VT. 

Banner-m 

ROP  Local . 

7,544 

9,419 

Preprint  Local . 

1,512 

1,502 

ROP  National . 

189 

118 

Classified 

7,433 

6,124 

GRAND  TOTAL  ... 

16,678 

17,163 

YEAR  TO  DATE 

49,400 

47,152 

BINGHAMTON,  N.Y. 

Press  &  Sun  Bulletin-m 

ROP  Local . 

25,123 

22,920 

Preprint  Local . 

30,873 

2,824 

23,192 

5,961 

ROP  National . 

981 

1,004 

Preprint  National . 

194 

Classified . 

19,726 

18,628 

Total . 

76,703 

2,824 

65,938 

5,961 

Press  &  Sun-Bulletin-S 

ROP  Local . 

13,543 

11,224 

Preprint  Local . 

32,477 

12,732 

21,376 

10,244 

ROP  National . 

289 

386 

Preprint  National . 

9,878 

8.803 

Classified 

6,665 

6,501 

Total . 

62,852 

12,732 

48,290 

10,244 

GRANDTOTAL... 

139,555 

15,556 

114,228 

16,205 

YEAR  TO  DATE 

396,439 

47,251 

345,168 

43,406 

BISMARCK,  N.D. 

Tribune-mS 

ROP  Local . 

29,992 

37,956 

ROP  National . 

909 

1,024 

Classified . 

17,080 

15,765 

GRAND  TOTAL.  .. 

47,981 

54,745 

YEAR  TO  DATE 

N/A 

BLOOMINGTON,  IND. 

Herald  Times-mS 

ROP  Local . 

25,852 

28,174 

Preprint  Local . 

73,001 

80,912 

ROP  National . 

277 

706 

Preprint  National . 

3,972 

4,566 

Classified . 

31,084 

31,481 

GRANDTOTAL 

134,186 

145,839 

YEAR  TO  DATE 

369,483 

356,894 

Bli 

IFFALC 

N.Y. 

News-a/d 

ROP  Local . 

32,201 

29,387 

Preprint  Local . 

2,972 

6,161 

2,098 

6,425 

ROP  National . 

6,897 

5,192 

Preprint  National . 

42 

18 

Classified . 

29,795 

31,280 

Total . 

71,907 

6,161 

67,957 

6,443 

News-S 

ROP  Local . 

13,550 

17,492 

Preprint  Local . 

3,800 

11,811 

3,530 

12,222 

ROP  National . 

4,165 

4,047 

Preprint  National . 

3,975 

4,797 

Classified . 

9,283 

11,841 

Total . 

30,798 

15,786 

36,910 

17,019 

GRANDTOTAL... 

102,705 

21,947 

104,867 

23,462 

YEAR  TO  DATE 

284,648 

67,116 

280,703 

62,024 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

13,536 

12,097 

ROP  National . 

1,609 

1,575 

Classified . 

11,792 

11,750 

GRANDTOTAL... 

26,937 

25,422 

YEAR  TO  DATE.  .. 

71,248 

73,734 

1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

29,486 

368 

37,363 

321 

Preprint  Local . 

78,690 

30,057 

91,461 

23,865 

ROP  National . 

1,910 

600 

Preprint  National . 

17,415 

2,064 

Classified . 

30,619 

29,994 

GRANDTOTAL... 

158,120 

30,425 

161,482 

24,186 

YEAR  TO  DATE 

451,563 

86,020 

450,848 

57,189 

CHARLOTTE,  N.C 

Observer-mS 
ROP  Local . 

.  58,334 

91,107 

57,586 

86,121 

Preprint  Local . 

7,500 

60,395 

5,239 

56,299 

ROP  National . 

4,535 

230 

4,439 

214 

Preprint  National.. 

9,294 

403 

9,190 

403 

Classified . 

.  79,698 

39,122 

82,823 

35,755 

GRAND  TOTAL  .  ..  159,361  191,257  159,277  178,792 
YEAR  TO  DATE. ..  480,373  530,696  475,315  488,667 


CHATTANOOGA,  TENN. 

Times/News-Free  Press-meS 


ROP  Local . 

52,832 

6,434 

59,671 

7,380 

Preprint  Local . 

122,840 

143,386 

ROP  National . 

2,782 

1,216 

Preprint  National . 

22,478 

25,991 

Classified . 

75,700 

79,655 

GRANDTOTAL... 

276,632 

6,434 

309,919 

7,380 

YEAR  TO  DATE.  .. 

787,091 

20,793 

792,906 

25,247 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

20,287 

18,418 

Preprint  Local . 

19,032 

14,275 

ROP  National . 

180 

48 

Preprint  National . 

135 

Classified . 

9,621 

8,375 

GRANDTOTAL  ... 

49,255 

41,116 

YEAR  TO  DATE 

123,414 

121,974 

DETROIT,  MICH. 

News  &  Free  Press-meS 


ROP  Local .  89,708  46,552  86,650  43,195 

Preprint  Local .  32,852  64,397  37,077  72,711 

ROP  National .  13,492  908  12,899  1,364 

Preprint  National .  10,587  859  11,817  3,671 

Classified .  64,461  64,308 


GRAND  TOTAL...  211,100  112,716  212,751  120,941 
YEAR  TO  DATE...  638,911  301,760  587,256  294,240 


DULUTH,  MINN. 

News-Tribune-mS 


ROP  Local .  25,376  3,404  25,462  4,002 

Preprint  Local .  23,653  41,287  18,907  35,874 

ROP  National .  1,190  10  902 

Preprint  National .  17.000  13,875 

Classified .  37,230  31,382  593 


GRAND  TOTAL...  104,449  44,701  90,528  40,469 
YEAR  TO  DATE...  303,219  120,924  279,599  109,136 


DURHAM, 

Herald-Sun-mS 

N.C. 

ROP  Local . 

37,620 

47,603 

ROPNalional . 

2,345 

1,293 

Classified . 

45,666 

43,164 

GRANDTOTAL... 

85,631 

92,060 

YEAR  TO  DATE... 

248,355 

248,870 

EAU  CLAIRE,  WIS. 

Leader-Telegram-eS 


ROP  Local .  41,573  39,849 

Preprint  Local .  34,722  36,239  37,648  34,603 

ROP  National .  734  1,824 

Preprint  National .  11,264  11,528 

Classified .  31,548  31,027 


GRANDTOTAL...  119,841  36,239  121,876  34,603 
YEAR  TO  DATE...  328,173  86,411  308,849  73,604 


^‘Itrdicates  newspapers  reporting  figures  in  lines. 
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1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

EL  DORADO,  ARK. 

News-Times-m 

ROP  Local . 

17,496 

17,318 

Preprint  Local . 

41,074 

35,823 

ROP  National . 

206 

194 

Preprint  Nabonal . 

1,050 

210 

Classified . 

9,726 

10,910 

GRAND  TOTAL... 

69,552 

64,455 

YEAR  TO  DATE... 

172,483 

167,558 

ERIE,  PENN. 

Daily  Times-e 

ROP  Local..  . 

24,864 

20,033 

Preprint  Local _ 

21,594 

19,939 

ROP  National _ 

836 

1,166 

Classified . . . . 

28,390 

26,647 

IM . 

75,684 

67,785 

Trmes  News-S 

ROP  Local . 

...  13,661 

22,185 

Preprint  Local. . . 

38,675 

36,610 

ROP  National . . 

448 

506 

Preprint  National . 

...  12,016 

11,776 

Classilied . 

...  17,760 

27,195 

TtM . 

82,560 

98,272 

GRAND  TOTAL. 

..  158,244 

166,057 

YEAR  TO  DATE. 

..  447,049 

428,291 

FORT  LAUDERDALE, 

FLA. 

Sun  Senbnel-mS 

ROP  Local . 

.  110,715 

170,554 

103240 

173,615 

Preprint  Local 

46,444 

54,466 

46,264 

35522 

ROP  National 

15,731 

5265 

18,035 

1,438 

Preprint  National . 

15290 

3,025 

13,200 

638 

Classified . 

181,485 

73,157 

154,590 

64,429 

GRAND  TOTAL...  369,665  306.467  335,329  275,642 
YEAR  TO  DATE...  1,119,203  910,8941,029,712  847,795 


FMDIMCK,  MD. 


Post  &  News-tn/e 


ROP  Local.  .. 

37285 

38,835 

Preprint  Local 

93,096 

82,992 

ROP  National 

934 

429 

Classified . 

38,451 

39,541 

GRAND  TOTAL... 

169,766 

161,797 

YEAR  TO  DATE... 

452,895 

438,806 

GRAND  ISLAND,  NEB. 

Independent-mS 


ROP  Local . 

36290 

39,179 

Preprint  Local _ 

28,542 

12,494 

29,640 

12,774 

ROP  National . 

1,090 

1,324 

Preprint  National . 

440 

412 

Classified . 

14,562 

15,704 

GRAND  TOTAL... 

80,924 

12,494 

86,259 

12,774 

YEAR  TO  DATE... 

218,855 

24,693 

223,131 

28,816 

GUENSBURG,  PENN. 

Tribune-Review-m 


ROP  Local . 

20,932 

19,203 

Preprint  Local 

12,716 

14,385 

8,054 

19,056 

ROP  National 

734 

512 

Classified... 

35,442 

28,958 

ToUI....; . 

69,824 

14,385 

56,727 

19,056 

Tribune-Review-S 

ROP  Local . 

18,828 

20,822 

Preprint  Local 

41,363 

20,341 

44,679 

22,162 

ROP  National 

340 

867 

Preprint  National . 

17,550 

18,979 

Classified.... 

17,052 

16,520 

TtM . 

95,133 

20,341 

101,867 

22,162 

GRAND  TOTAL... 

164,957 

34,726 

158,594 

41,218 

YEAR  TO  DATE... 

484,610 

93,424 

425,317 

92,312 

GREENBHCH,  CONN. 


Time-a/d 

ROP  Local .  21,723  17,769 

ROP  National .  4,058  3,635 

Classified .  16,817  17,089 

TlW .  42,598  38,493 


1993  1992 


FULL 

PART 

Fua 

RUN 

RUN 

RUN 

Trme-S 

ROP  Local _ _ 

7,640 

7,990 

ROP  National _ 

1,757 

2,044 

Classitied . . 

6,850 

6,531 

TtW . 

16^47 

16,565 

GRAND  TOTAL... 

58,845 

55,058 

YEAR  TO  DATE... 

157,309 

156,115 

HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

19,138 

21,959 

Preprint  Local . 

11J29 

75,928 

1U13 

78,837 

ROP  National . 

479 

1,083 

PreprinI  National . 

9,762 

15,524 

Classified . 

22,563 

21,441 

GRAND  TOTAL... 

63,271 

75,928 

71,320 

78,837 

YEAR  TO  DATE... 

198,059 

164,266 

165,758 

168,156 

JACKSONVIUE,  FLA. 

Tunes-Union-mS 


ROP  Local . 

61,300 

37,056 

62,519 

26223 

Preprint  Local . 

.  104,748 

97524 

ROP  National _ 

6,064 

5,959 

Preprint  National . 

16.834 

22,059 

Classilied . 

74,269 

69500 

GRAND  TOTAL.. 

.  265,215 

37,056 

257,561 

26223 

YEAR  TO  DATE.. 

.  751,769 

95,081 

680,966 

81,137 

UMA,  OHIO 

News-eS 

ROP  Local . 

28,869 

32242 

Preprint  Local 

92,374 

66220 

ROP  National . 

360 

429 

PreprinI  Nabonal . 

18,460 

20,670 

Classified 

22,505 

28,055 

GRAND  TOTAL.. 

..  162,568 

147,616 

YEAR  TO  DATE.. 

.  398,161 

355,289 

UNCOLN,  NEB. 

JoumaPStar-meS 


ROP  Local . 

41289 

48.184 

PreprinI  Local _ 

73,813 

75,944 

ROP  National _ 

824 

977 

Preprint  National . 

12,402 

13218 

Classilied . 

36,174 

39,422 

GRAND  TOTAL... 

164,502 

177,745 

YEAR  TO  DATE... 

442,958 

448,911 

LOGANSPORT,  IND. 

Pharos-Tribune-eS 


ROP  Local . 

13,825 

14,834 

PreprinI  Local _ 

35233 

33,697 

ROP  National _ 

209 

125 

PreprinI  National . 

692 

428 

Classified . 

8,624 

9252 

GRAND  TOTAL... 

58,583 

58,336 

YEAR  TO  DATE... 

159,754 

147,849 

UMIG  BEACH,  CAUF. 

Press  Telegtam-m 

ROP  Local . 

35,175 

20,355 

39593 

23.459 

PreprinI  Local 

39234 

40,781 

45,874 

38,495 

ROP  National 

5209 

1,603 

6,986 

1,463 

PreprinI  Nabonal . 

10,099 

650 

10,444 

Ctefied . 

42,951 

2,836 

47,598 

3,921 

GRAND  TOTAL... 

132,668 

66,225 

150,495 

67,338 

YEAR  TO  DATE... 

407,321 

198,629 

463,470 

193,618 

UNIISVIUE,  KY. 

Courier-Joumal-a/d 

ROP  Local . 

40,399 

25,871 

34,348 

18.940 

Preprint  Local . 

68.674 

30,597 

ROP  National . 

950 

1,737 

PreprinI  National . 

887 

Classified . 

22230 

17,330 

22,996 

19,938 

TiM . 

63,579 

112,762 

59,081 

69,475 

Courier-Joumal-S 

ROP  Local . 

25,193 

164 

33,927 

103 

Preprint  Local . 

44,533 

52,068 

ROP  National 

912 

1,148 

Preprint  Nabonal . 

11,792 

14,480 

Classified 

13,700 

16,150 

TMi . 

39,805 

56,489 

51225 

66,651 

GRAND  TOTAL... 

103,384 

1692S1 

110,306 

136,126 

YEAR  TO  DATE... 

290,629 

472,348 

291,551 

362,345 

1993 

1992 

FUU  PART 

FUU  PART 

RUN  RUN 

RUN  RUN 

MANCHESnK,  N.H. 

Union  Laader-m 

ROP  Local . 

40,348 

41,620 

ROP  Nabonal 

1,615 

1,161 

Classified 

27,625 

25,683 

TtM . 

69,588 

68,464 

N.H.  Sunday  News-S 

ROP  Local . 

12,738 

15,168 

ROP  National . 

243 

314 

Classified 

16901 

19.095 

TtM . 

29,882 

34,577 

GRAND  TOTAL... 

99,470 

103,041 

YEAR  TO  DATE... 

294,304 

296,892 

MIDDLETOUrN,  N.Y. 


Times  HefakP  ReconHnS 


ROP  Local..... . . 

71255 

77,496 

Preprint  Local _ 

55,674 

134,067 

73,446 

123,426 

ROP  National . 

874 

1218 

PreprinI  National . 

20,340 

720 

25,794 

Classified . . . 

56,459 

61,646 

GRAND  TOTAL.. 

204,602 

134,787 

239,600 

123,426 

YEAR  TO  DATE.. 

588,809 

335,148 

612,430 

259,320 

MimaE,  IND. 

Star-m 


ROPLocN . 

18596 

18,858 

PreprinI  Local . 

5,162 

4222 

ROP  Nation^ . 

477 

1,160 

Classified . 

13,105 

14,494 

TtM . 

37,338 

38,834 

Press-t 

ROP  Local . 

25,064 

25230 

PreprinI  Local _ 

8370 

6.937 

ROP  Nabonal 

539 

1233 

Classified 

15,113 

16293 

TtM.. 

49,087 

49,693 

Star-S 

ROP  Local _ 

5586 

5.563 

Preprint  Loral  _ _ 

7,069 

8185 

ROP  National . 

250 

48 

PreprinI  Nabonal . 

625 

616 

Classified 

4,650 

4,442 

TtM . 

18,180 

16,854 

GRAND  TOTAL... 

104,605 

105,381 

YEAR  TO  DATE... 

261267 

256,665 

NASHVILU,  TENN. 

Tennessean-m 


ROP  Local . 

29,882 

37226 

PreprinI  Local . 

22,029 

16.448 

ROP  National . 

1,438 

1,838 

Preprint  National . 

115 

Classified . 

32.445 

35250 

TtM . 

85,909 

90,762 

Banntr-« 

ROPLocN . 

27,117 

37,158 

PreprinI  Local . 

19,869 

16532 

ROP  National . 

1,417 

1.731 

PreprinI  National . 

115 

Classified . 

25,740 

34287 

TtM . 

74258 

89,808 

Tennesstan-S 

ROP  Local . 

20,148 

27,833 

PreprinI  Local . 

32211 

33204 

ROP  National . 

1278 

1,063 

Preprint  National . 

11,741 

12229 

Classified . 

19208 

23.915 

TtM . 

84,648 

98,344 

GRAND  TOTAL... 

244,815 

278,914 

YEAR  TO  DATE... 

747,786 

730.333 

NORTHAMPTON,  MASS. 

Daily  Hampshire  6azelte-e 


ROP  Local . 

30,737 

30,425 

PreprinI  Local _ 

23,736 

16,899 

28251 

9,030 

ROP  National _ 

367 

260 

PreprinI  National . 

258 

Classified . 

13242 

13543 

GRAND  TOTAL... 

68,182 

16,899 

72,737 

9,030 

YEAR  TO  DATE... 

195,160 

52,503 

204,027 

23,607 

4=  Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 


1993  1992 


1993  1992 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


NOKTH  BAY,  ONT. 


Nugget-m 

ROP  Local . 

19,490 

17,954 

Preprint  Local 

55,920 

47,698 

ROP  National 

5,093 

4,666 

Pieprinl  National 

5,588 

2,359 

Classified . 

16,508 

16,565 

BRAND  TOTAL.. 

.  102,599 

89,242 

YEAR  TO  DATE.. 

.  1,287,793 

1,308,584 

NORTH  PLATTE,  NEB. 

Telagrapb-niS 

ROP  Local . 

20,698 

22,271 

Pieprinl  Local 

10,831 

13572 

18270 

16,313 

ROP  National 

1,128 

1,752 

Preprint  Nalional 

1,827 

783 

131 

Classfied 

8,082 

10,928 

BRAND  TOTAL... 

42,566 

13,572 

54,004 

16,444 

YEAR  TO  DATE... 

114,858 

39,019 

146,569 

41,369 

OLYMPIA,  WASH. 

Otympian-mS 


ROPLocal .... 

35,884 

32,356 

Preprint  Local 

84,779 

72,646 

ROP  Nalional 

983 

663 

Classified . 

33,587 

33,590 

BRAND  TOTAL... 

155,233 

139,255 

YEAR  TO  DATE... 

446,818 

398,916 

ONTARIO,  ORE. 

Aigus  Obseiver-eS 


ROP  Local . 

9,979 

12,294 

Preprint  Local . 

42,312 

45,924 

ROP  Nalional . 

859 

941 

Classified . 

12,596 

12,442 

BRAND  TOTAL... 

65,746 

71,601 

YEAR  TO  DATE... 

156,396 

177,005 

OTTAWA,  ILL. 

Daily  Times-e 


ROP  Local . 

17,472 

18,830 

Preprint  Local . 

40,513 

1,972 

35,360 

2,381 

ROP  Nalional 

645 

788 

Preprint  National 

407 

641 

Classified. .. 

5,440 

6,415 

BRAND  TOTAL... 

64,477 

1,972 

62,034 

2,381 

YEAR  TO  DATE... 

180,721 

4,988 

160,482 

4,525 

PORTLAND,  MAINE 

Press  HefaM-m 


ROP  Local . 

20,802 

2,109 

22,028 

2,853 

Preprint  Local . 

15.977 

16,232 

ROP  Nalional . 

891 

1,072 

Preprint  National . 

376 

Classilied . 

9,614 

19 

11,330 

108 

TtM . 

47,284 

2,128 

51,038 

2,961 

Telegram-S 

ROPLocal . 

13,843 

12,764 

Preprint  Local . 

25,860 

28,967 

ROP  Nalional . 

762 

531 

Preprint  Nalional . 

5,048 

4231 

uiassrtnd . 

14,822 

13,031 

Tflal . 

60,335 

59,524 

BRAND  TOTAL... 

107,619 

2,128 

110,562 

2,961 

YEAR  TO  DATE... 

326,584 

5,675 

320,598 

8,347 

PROVIDENCE,  R.I. 

Joumal-Bulletin-m 


ROPLocal . 

ROP  Nalional 

36,129 

2,492 

9,595 

33,507 

2,118 

11,082 

Classified.. 

27,968 

829 

25,762 

774 

Mri . 

66,609 

10,424 

61,387 

11,856 

Joumal-S 

ROPLocal . 

ROP  Nalional . 

31,925 

2.660 

1,710 

25,062 

2,153 

1,501 

Classified . 

12,019 

279 

11,987 

311 

Total . 

46,604 

1,989 

39,202 

1,812 

BRAND  TOTAL.. 

113213 

12,413 

100,589 

13,668 

YEAR  TO  DATE.. 

347,722 

35,628 

326,791 

31,270 

READING,  PENN. 


Eagle-Times-e 


ROPLocal . 

40,443 

21,687 

Preprint  Local 

23,010 

34,520 

ROP  National 

475 

514 

Classified 

37,020 

37,838 

Total . 

.  100,948 

10,559 

Eagle-S 

ROP  Local . 

23,727 

28272 

Preprint  Local 

6,075 

34,115 

11,775 

22,795 

ROP  National 

554 

577 

Preprint  National 

11,610 

12,660 

Classified . 

20,182 

24,068 

Total . 

.  62,148 

34,115 

77,292 

22,795 

BRAND  TOTAL.. 

.  163,096 

34,115 

87,851 

22,795 

YEAR  TO  DATE.. 

.  749,511 

94,280 

627,969 

53,340 

RENO, 

NEV. 

Gazette-Joumal-m 

ROPLocal . 

63,746 

54,465 

Preprint  Local 

101,472 

99,292 

ROP  National 

1,137 

1,728 

Preprint  Nalional 

11,064 

10,436 

Classified 

59,624 

57,755 

BRAND  TOTAL.. 

.  237,043 

223,676 

YEAR  TO  DATE.. 

.  717,034 

694,494 

RICHMOND,  VA. 

Times-DispatcIr-m 

ROPLocal . 

39,242 

9,261 

36,920 

3,685 

Preprint  Local . 

18,936 

2,475 

19,787 

1,445 

ROP  National . 

2,927 

20 

3,070 

35 

Preprint  National . 

569 

69 

757 

Classified 

32,159 

28,687 

2,123 

Total . 

93,264 

12,325 

88,533 

8,045 

Times-Dispatch-S 

ROP  Local 

22,194 

20,493 

Preprint  Local 

19,337 

797 

25,366 

1,737 

ROP  National 

3,409 

3,269 

Preprint  Natronal . 

10,118 

8,316 

Classified 

21,304 

19,630 

Total . 

..  76,362 

797 

77,074 

1,737 

BRAND  TOTAL. 

..  169,626 

13,122 

165,607 

9,782 

YEAR  TO  DATE. 

..  508,047 

34,738 

480,258 

28,609 

RIVERSIDE,  CAUF. 

Press-Enterpiise-mS 


ROPLocal . 

50,832 

21,721 

53,984 

25,557 

Preprinl  Local 

112,970 

133,316 

ROP  National 

5,022 

639 

4,473 

277 

Preprint  National . 

17,988 

18,617 

Classified 

59,929 

1,533 

58,960 

1,352 

BRAND  TOTAL... 

246,741 

23,893 

269,350 

27,186 

YEAR  TO  DATE... 

714,652 

59,469 

763,508 

67,369 

SACRAMENTO,  CAUF. 

Bee-mS 


ROPLocal . 

67,773 

19,036 

72,973 

20,554 

Preprinl  Local . 

118,720 

35,718 

127,925 

30,593 

ROP  Nalional . 

15,105 

15,538 

Preprint  National . 

17,290 

910 

19,890 

390 

Classilied . 

192,156 

6,656 

210,540 

7,592 

BRAND  TOTAL... 

411,044 

62,320 

446,866 

59,129 

YEAR  TO  DATE... 

m 

SAN  BERNARDINO, 

Sun-mS 

CAUF. 

ROPLocal . 

36,482 

48,045 

Preprint  Local . 

54,684 

50,173 

ROP  National . 

2,905 

3,459 

Preprint  National . 

8,882 

10259 

Classified 

63,225 

43,127 

BRAND  TOTAL... 

166,178 

155,063 

YEAR  TO  DATE... 

519,830 

478,089 

SAN  DIEGO,  CAUF. 

Union-Tribune-mS 


ROP  Local .  109.638  17,697  107,653  18,713 

HOP  National .  16,120  1,719  15,549  992 

Classified .  97,682  10,606  99,078  4,549 


BRAND  TOTAL...  223,440  30,022  222,280  24,254 
YEAR  TO  DATE...  686,156  69,932  704,667  67,777 


SAN  FRANCISCO,  CAUF. 


Chronlde-m 


ROPLocal . 

48,819 

12,344 

45,100 

13,784 

Preprinl  Local . 

66,792 

55,380 

ROP  Nalional . 

17,513 

469 

21,291 

1,065 

Preprint  National . 

1,690 

260 

Classified . 

40,579 

45,794 

Total . 

175,393 

12,813 

167,825 

14,849 

Examiner-e 

ROP  Local . 

42,715 

11,694 

36,528 

12,858 

Preprinl  Local . 

66,792 

55,380 

ROP  Nalional . 

16,182 

469 

20,066 

949 

Preprinl  National . 

1,690 

260 

Classified . 

39,817 

45,441 

Total . 

167,196 

12,163 

157,675 

13,807 

Examiner/Chronicle-S 

ROP  Local . 

22,434 

3,561 

21,696 

3,580 

Preprinl  Local . 

66,040 

67,860 

ROP  National . 

11,539 

396 

11,970 

120 

Preprint  National . 

22,100 

19,630 

Classified 

23,582 

24,632 

Total . 

145,695 

3,957 

145,788 

3,700 

BRAND  TOTAL... 

488,284 

28,933 

471,288 

32,356 

YEAR  TO  DATE... 

1,156,434 

74,320  1,159,484 

80,949 

ST.  LOUIS,  MO. 

Post-Dlspatch-m 


ROPLocal . 

43,926 

28,199 

40,840 

17,495 

Preprint  Local . 

55,445 

27,635 

ROP  Nalional . 

2,510 

1,437 

2,509 

1,009 

Preprint  National . 

131 

221 

Classified . 

44,097 

5,300 

38,832 

3,306 

Total . 

146,109 

34,936 

110,037 

21,810 

Post-Dispatch-S 

ROP  Local . 

26,019 

30,532 

Preprint  Local . 

37,816 

45,622 

ROP  National . 

2,155 

3,881 

Preprinl  National . 

16,748 

20,998 

Classilied 

37,192 

43,868 

Total . 

119,930 

144,901 

BRAND  TOTAL... 

266,039 

34,936 

254,938 

21,810 

YEAR  TO  DATE... 

710,209 

86,120 

654,155 

54,171 

SANTA  MONICA,  CAUF. 

Outlook-e 


ROP  Local . 

27,494 

21,149 

Preprinl  Local . 

12,030 

12,030 

ROP  National . 

3,186 

5,076 

Classilied . 

23,528 

24,318 

BRAND  TOTAL... 

66,238 

62,573 

YEAR  TO  DATE... 

185,072 

195,424 

SmCA,  ALASKA 

Sentlnel-e 


ROP  Local . 

5,393 

5,757 

ROP  Nalional . 

867 

705 

Classified . 

1,282 

1,376 

BRAND  TOTAL... 

7,542 

7,838 

YEAR  TO  DATE... 

19,144 

23,604 

SPOKANE,  WASH. 

Spokesman-Revlew-m 


ROP  Local . 

32,221 

33,665 

Preprinl  Local . 

9,207 

8,224 

ROP  National . 

4,321 

3,125 

Preprint  National . 

160 

40 

Classified 

41,162 

42,686 

Total . 

87,071 

87,740 

Spokesman-Review-S 

ROP  Local . 

8,915 

16,033 

Preprint  Local . 

5,508 

6,132 

ROP  National . 

1,411 

987 

Preprinl  National . 

1,187 

1,573 

Classified . 

18,228 

20,178 

Total . 

35,249 

44,903 

BRAND  TOTAL... 

122,320 

132,643 

YEAR  TO  DATE... 

335,510 

347,691 

STAMFORD,  CONN. 

Advocate-a/d 


ROP  Local .  27,241  23,619 

ROP  National .  4,058  3,635 

Classified .  15,945  17,020 

Total .  47,244  44,274 


*  Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Advocate-S 

ROP  Local . 

9.093 

9,450 

ROP  National . 

1,757 

2,044 

Classilied . 

6.773 

6,743 

Total . 

17,623 

18,237 

GRAND  TOTAL... 

64,867 

62,511 

YEAR  TO  DATE... 

175,218 

179,385 

SYRACUSI,  N.Y. 

Post-Standard-m 


ROP  Local . 

30,572 

9,898 

31,874 

10,994 

Preprint  Local . 

95,227 

94,979 

ROP  National . 

2,008 

1,389 

Classified . 

17,449 

15,014 

Total . 

,  145,256 

9,898 

143,256 

10,994 

Herald  Joumal-e 

ROP  Local . 

28,535 

7,727 

29,415 

5,519 

Preprint  Local . 

.  100,793 

101,614 

ROP  National . 

1,985 

1,285 

Classilied . 

16,070 

13,982 

Total . 

.  147,383 

7,727 

146,296 

5,519 

Herald  American-S 

ROP  Local . 

16,130 

504 

19,435 

287 

Preprint  Local . 

79,438 

91,493 

ROP  National . 

1,362 

863 

Preprint  National . 

11,894 

13,848 

Classified . 

13,217 

15,383 

Total . 

.  122,041 

504 

141,022 

287 

GRAND  TOTAL.. 

.  414,680 

18,129 

430,574 

16,800 

YEAR  TO  DATE.. 

.  1,082,946 

47,499  1,039,306 

47,440 

TACOMA,  WASH. 

Morning  News  Tribune^m 


ROP  Local . 

50,675 

2213 

45,564 

1,774 

Preprint  Local . 

63,690 

13,401 

68,355 

27225 

ROP  National . 

5,748 

32 

11,033 

234 

Preprint  National . 

16,299 

77 

18217 

Classified . 

46,351 

1,705 

49,387 

1,443 

GRAND  TOTAL... 

182,763 

17,428 

192,556 

30,676 

YEAR  TO  DATE... 

511,038 

42,106 

498,890 

74,766 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

28,600 

4,816 

25,005 

Preprint  Local . 

24,570 

24,066 

ROP  National . 

1,953 

421 

1,368 

Preprint  National . 

63 

Classilied . 

14,627 

385 

14,157 

Total . 

69,813 

5,622 

64,5% 

Blade-S 

ROP  Local . 

18,915 

17,345 

Preprint  Local . 

46,809 

51,597 

ROP  National 

1,339 

1,395 

Preprint  National . 

16,758 

19,845 

Classified . 

11,561 

14,507 

Total . 

95,382 

104,689 

GRAND  TOTAL... 

165,195 

5,622 

169,285 

YEAR  TO  DATE... 

469,242 

14,300 

426,553 

10,292 

TOPEKA,  KAN 

. 

Capital-Joumal-m 

ROP  Local . 

42,391 

46,004 

Preprint  Local 

22,793 

59,798 

20,455 

62,022 

ROP  National . 

819 

1,054 

Preprint  National . 

161 

9,897 

139 

11,169 

Classilied . 

27,412 

28,396 

GRAND  TOTAL... 

93,576 

69,695 

%.048 

73,191 

YEAR  TO  DATE... 

.  263,729 

180,972 

285,1% 

151,553 

TORRANCE,  CAUF. 

Daily  Breeze-eS 

ROP  Local . 

43,637 

47,641 

Preprint  Local . 

77,598 

77,598 

ROP  National 

4,229 

7,096 

Preprint  National . 

18,475 

18,475 

Classilied... 

54,077 

60,805 

GRAND  TOTAL.. 

.  198,016 

211,615 

YEAR  TO  DATE.. 

.  532,547 

560,812 

*  Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TULSA, 

OKLA. 

Wortd-m 

ROPLrxal . 

34,813 

2,298 

31,301 

1,710 

Preprint  Local 

1,541 

1,135 

2230 

934 

ROP  National 

700 

1,079 

Preprint  National . 

143 

77 

160 

59 

Classified.... 

31,548 

27,869 

Total . 

68,745 

3,510 

62,639 

2,703 

World-S 

ROP  Local . 

18,586 

22,580 

Preprint  Local 

7,198 

6,974 

ROP  National 

1202 

1,703 

Preprint  Nabonal 

2,483 

3,911 

Classified... 

20,548 

22,475 

Total . 

50,017 

57,643 

GRAND  TOTAL... 

118,762 

3,510 

120,282 

2,703 

YEAR  TO  DATE... 

356,814 

9,052 

325,862 

7,628 

TWIN  FAUS,  lOAHO 

Times-News-mS 


ROP  Local . 

24,818 

25,616 

Preprint  Local 

68,754 

79,989 

ROP  National 

200 

527 

Classified... 

25,937 

25,987 

GRAND  TOTAL... 

119,709 

132,119 

YEAR  TO  DATE... 

333,419 

330,7% 

VICTORIA,  TEXAS 

Advocate-mS 


ROP  Local. 

33,443 

33,277 

Preprint  Local 

33,710 

16,054 

ROP  National 

560 

654 

Preprint  National . 

4,026 

1,707 

Classified.. 

38,188 

40,320 

GRAND  TOTAL... 

109,927 

92,012 

YEAR  TO  DATE... 

285,861 

255,141 

WASHINGTON,  KNN. 

Observer-Reporter-m 


ROP  Local . 

22,765 

20,093 

Preprint  Local 

21,349 

24,768 

ROP  National 

928 

575 

Preprint  National . 

1,032 

516 

Classilied . 

27,365 

24,349 

Total . 

73,439 

70,301 

Observer-Reporter-S 

ROP  Local . 

5,323 

5,836 

Preprint  Local . 

29,670 

33,798 

ROP  National . 

322 

14 

Preprint  National . 

1,548 

645 

Classified . 

8,570 

6,314 

Total . 

45,433 

46,607 

GRAND  TOTAL... 

118,872 

116,908 

YEAR  TO  DATE... 

350,222 

274,255 

WIUMAR,  MINN. 

West  Central  Tribune-m 


ROP  Local . 

21,040 

16,368 

ROP  National . 

570 

537 

Classified . 

4,421 

4,689 

GRAND  TOTAL... 

26,031 

21,594 

YEAR  TO  DATE... 

66,787 

62,256 

VnNDSOR, 

Star-e* 

OUT. 

ROP  Local . 

.  529,410 

499,983 

Preprint  Local . 

1,194,675 

813,169 

ROP  National 

149,240 

142218 

Preprint  National . 

65,588 

82,640 

Classified . 

275,715 

310,002 

GRAND  TOTAL.. 

.  2,214,628 

1,848,012 

YEAR  TO  DATE.. 

.  5,%2,026 

4,912,422 

Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SAUM,  N.C. 


Joumal-m 


ROP  Local 

40,279 

6,015 

41,054 

7,500 

Preprint  Local . 

9,815 

23,188 

3,358 

17,749 

ROP  National 

1,863 

1262 

Preprint  Nabonal . 

1,904 

176 

1254 

432 

Classilied . 

35,048 

37,621 

Total . 

...  88,909 

29,379 

84,549 

25,681 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Joumal-S 

ROP  Local . 

13,354 

1,470 

13,939 

1,928 

Preprint  Local . 

4,130 

26,565 

4,883 

26233 

ROP  National 

1,116 

1570 

Preprint  National 

11268 

10,058 

Classified 

19,149 

18.867 

Total . 

49,017 

28,035 

49,317 

28,161 

GRAND  TOTAL... 

137,926 

57,414 

133.866 

53,842 

YEAR  TO  DATE... 

416,241 

153,464 

409.281 

148,410 

YAKIMA,  WASH. 

Herakt-RepuMic-m 
ROP  Local . 

28,326 

31,164 

ROP  National 

1,802 

1,453 

Classified 

48,366 

46,879 

GRAND  TOTAL... 

78,494 

79,4% 

YEAR  TO  DATE... 

213,993 

209,534 

Houston  Chronicle 
offers  ExtraCard 

THE  HOUSTON  CHRONICLE  has 
launched  an  ExtraCard  program,  a  sub¬ 
scriber  discount  card  good  at  nearly 
7,000  Houston-area  businesses. 

Participating  businesses,  including 
restaurants,  retailers,  services,  apart¬ 
ment  complexes  and  even  home 
builders,  have  agreed  to  offer  a  variety 
of  discounts  and  benefits.  In  turn,  the 
Chronicle  has  committed  extensive 
1993  advertising  support  of  the  card 
and  the  merchants  who  are  part  of  the 
program. 

The  support  includes  newspaper  ads, 
billboards,  television  spots,  radio,  dis¬ 
count  guides  and  point-of-sale  materials 
such  as  window  stickers  and  cash  regis¬ 
ter  displays. 

Two  ExtraCards  will  be  issued  to 
households  of  seven-day  Chronicle  sub¬ 
scribers  who  have  taken  the  paper  for  a 
year  or  longer,  have  paid  in  advance  for 
three  months  or  more,  or  pay  for  their 
subscription  through  automatic  credit 
card  renewal. 

Minneapolis  daily 
offers  alternate 
delivery  publication 

TOTAL  MARKET  COVERAGE  is 
now  being  offered  by  the  Star  Tribune, 
Minneapolis. 

As  part  of  the  service,  TCX  (Twin 
Cities  Extra),  a  new,  entertainment-ori¬ 
ented  publication,  will  be  launched  in  a 
test  area  by  Alternate  Delivery  Extra 
Distribution  Co.,  a  wholly  owned  sub¬ 
sidiary  of  Cowles  Media  Co.  TCX,  a 
broadsheet,  will  be  delivered  free-of- 
charge  to  non-subscribing  households 
in  the  test  area. 
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Mass,  weeklies  close 

FOUR  WEEKLY  NEWSPAPERS  in  the 
Holyoke,  Mass.,  area  have  closed  due  to 
insufficient  advertising  revenue,  accord¬ 
ing  to  parent  Newspapers  of  New  Eng¬ 
land  in  Concord,  N.H. 

The  four  papers  had  sought  to  fill  the 
gap  created  when  the  company  ceased 
publication  of  Holyoke’s  110-year-old 
daily  Transcript'Telegram  last  January. 

Those  papers  that  closed  were  the 
weekly  Transcript-Telegram,  In 
Chicopee,  In  Westfield  and  In  South 
Hadley-Granby. 

The  weeklies  employed  a  total  of  27 
people.  The  daily  Holyoke  paper  had  69 
employees  and  a  circulation  of  about 
16,000. 

Brumback  has  no 
plans  to  retire 

TRIBUNE  CO.  CHIEF  executive  offi¬ 
cer  Charles  T.  Brumback  confirmed 
speculation  that  he  will  not  retire  when 
he  reaches  age  65  later  this  year. 

In  comments  made  after  the  Tribune 
Co.  annual  meeting  April  20,  Brum¬ 
back  noted  that  company  bylaws  do  not 
specify  a  mandatory  retirement  age. 

A  recent  article  in  Crain’s  Chicago 
Business  by  reporter  Jeff  Borden  said 
Brumback  wants  to  be  an  active  CEO 
when  he  becomes  president  of  the 
Newspaper  Association  of  America  in 

1994. 

At  the  annual  meeting,  Brumback 
was  re-elected  as  a  director,  as  were  the 
following  people:  Newton  N.  Minow, 
67;  Donald  H.  Rumsfeld,  60;  and 
Kristie  Miller,  48. 

Knight  Center 
holds  arts  seminar 

EIGHTEEN  JOURNALISTS  WILL 
study  the  financial  aspects  of  local  arts 
activities  during  a  three-day  seminar  at 
the  Knight  Center  for  Specialized  Jour¬ 
nalism  at  the  University  of  Maryland, 
College  Park. 

The  journalists  selected  to  participate 
in  the  program  and  their  affiliations  are 
Bethe  Dufresne,  the  New  London, 
Conn.,  Day;  Felix  Winternitz,  Cincin- 
Tuiti  magazine;  William  H.  Honan,  the 
New  York  Times;  Barbara  Bartels,  the 


Times  Record,  Brunswick,  Maine; 
Priscilla  Lister,  a  San  Diego-based  free¬ 
lance  writer;  Charles  Huisking,  the 
Sarasota  (Fla.)  Herald-Tribune;  Steven 
Brown,  the  Orlando  (Fla.)  Sentinel; 
Tim  Klass,  the  Associated  Press,  Seat¬ 
tle;  Karyn  D.  Collins,  the  Asbury  Park 
(N.J.)  Press;  Dean  Smith,  the  Charlotte 
(N.C.)  Observer;  Sean  Gannon,  the 
Charleston  (S.C.)  Gazette;  Charles 
Passy,  the  Palm  Beach  Post,  West  Palm 
Beach,  Fla.;  Judith  Green,  the  San  Jose 
(Calif.)  Mercury  News;  Ray  Mark  Ri¬ 
naldi,  the  Albany,  N.Y.,  Times  Union; 
Frederick  Kaimann,  the  Birmingham 
(Ala.)  News;  Elaine  Guregian,  the 
Akron,  Ohio,  Beacon  Journal;  Jeffrey 
Borak,  the  Berkshire  Eagle,  Pittsfield, 
Mass.;  and  Sharon  McDaniel,  the  De¬ 
mocrat  and  Chronicle  and  Times-Union, 
Rochester,  N.Y. 

Los  Angeles  Times 
expands,  redesigns 
its  Valley  Edition 

THE  LOS  ANGELES  Times  has  ex¬ 
panded  and  redesigned  its  Valley  Edi¬ 
tion  to  provide  more  local  news  and 
features. 

The  edition,  which  serves  the  San 
Fernando,  Santa  Clarita  and  Antelope 
valleys  on  the  northern  tier  of  Los  An¬ 
geles,  boasts  a  new  section  for  local 
news  with  more  photos  and  graphics 
and  a  Page  1  Newswatch  column  high¬ 
lighting  Valley  news  found  throughout 
the  paper. 

New  weekly  columns  range  from  a 
question-and-answer  column  with  local 
newsmakers  to  profiles  of  “ordinary 
people  who  have  done  extraordinary 
things,”  according  to  a  Times  spokes¬ 
woman.  There  also  are  columns  to  help 
commuters  and  one  called  “Street 
Beat”  about  the  fight  against  crime. 

The  Valley  section’s  back  page,  print¬ 
ed  in  full  color,  contains  greater  news 
coverage  of  the  Santa  Clarita  and  An¬ 
telope  valleys. 

Thirty-one  editorial  people  have 
been  added  to  the  edition,  bringing  the 
total  staff  to  121.  Bob  Rawitch,  execu¬ 
tive  editor  of  the  Valley  Edition,  said  its 
expansion  and  revision  had  been 
planned  for  more  than  a  year. 

“We  are  increasing  the  profile  and 
amount  of  Valley  news  throughout  the 
newspaper,  giving  it  greater  viability 


and,  more  important,  giving  readers 
and  Valley  residents  the  community 
news  they  want,”  Rawitch  added. 

The  new  package  includes  a  Tuesday 
Valley  business  section  and  five-days-a- 
week  sports  coverage.  It  also  added  two 
new  advertising  sections  focusing  on 
real  estate  and  a  guide  to  new  homes. 

The  Times  is  promoting  the  changes 
on  cable  TV,  radio  and  outdoor  media. 
Free  samples  of  the  Valley  Edition  were 
distributed  at  hundreds  of  locations  by 
specially  attired  “news  boys  and  girls” 
and  special  rate  incentives  are  being  of¬ 
fered  to  advertisers.  “No  other  local 
newspaper  will  be  able  to  match  the 
depth  and  breadth  of  the  Valley  Edi¬ 
tion,”  said  its  president,  Jeffrey  S.  Klein. 

The  Times’  main  competition  in  the 
area  is  the  Daily  News  of  Los  Angeles, 
which  constantly  wages  a  strong  turf 
battle  with  the  Times’  Valley  Edition. 

Miami  Herald  to 
donate  funds  from 
hurricane  book 

HURRICANE  SURVIVAL  AND  safety 
are  explored  in  a  new  book  called  Hur¬ 
ricanes:  How  to  Prepare  and  Recover, 
which  was  prepared  by  the  staff  of  the 
Miami  Herald. 

Included  is  information  about  shel¬ 
ters,  stockpiling  food  and  supplies, 
preparing  plants  and  trees,  and  other 
topics. 

The  Herald  will  donate  25%  of  net 
proceeds  from  the  book  to  help  build 
the  new  Centro  Campesino  Communi¬ 
ty  Center  in  Florida  City,  Fla.,  which 
provides  food,  shelter  and  other  assis¬ 
tance  to  area  residents. 

The  book  is  now  available  through 
Andrews  and  McMeel,  which  may  be 
reached  at  800-642-6480. 

Hartford  Courant 
expands  city  coverage 

THE  HARTFORD  COURANT  has  in¬ 
troduced  a  new  zoned  feature  to  expand 
coverage  of  the  Connecticut  capital. 

“In  Hartford’s  Neighborhoods”  ap¬ 
pears  Monday,  Wednesday  and  Friday 
in  two  editions  of  the  paper  that  circu¬ 
late  within  the  city  and  in  several  adja¬ 
cent  towns. 
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The  1993  Editor  &  Publisher 
International  YearBook  - 
I —  Introducing  “Who’s  Where” 

SECTION  I:  U.S.  daily  newspapers,  daily  newspaper  personnel,  national  newspapers,  tabloid  newspapers,  new  dailies, 
suspensions,  newsprint  statistics,  newspaper  groups  under  common  ownership,  special  service  dailies,  action/hot  line  editors, 
employee  and  carrier  publications.  ★  New  for  1993  is  a  state  map  at  the  beginning  of  each  state’s  listing  which  shows  the 
location  of  each  daily  newspaper  and  the  metropolitan  statistical  areas  for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers,  religious  newspapers,  foreign-language  newspapers  military  newspapers 
and  college  and  university  newspapers. 

SECTION  III:  Canadian  daily  newspapers,  newspaper  groups  under  common  ownership,  weekly  newspapers,  foreign-language 
newspapers,  tabloids,  carriers  and  employee  publications,  and  action/hot  line  editors. 

SECTION  IV:  Newspapers  of  the  United  Kingdom  and  lreland,newspapers  of  Europe,  the  Caribbean  region.  Central  America  and 
Mexico,  South  America,  Africa,  the  Middle  East,  Asia  and  the  Far  East,  Australia  and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  f  :  News,  picture  and  press  services,  feature,  news  and  picture  syndicate  services,  comic  section  groups  and 
networks,  newspaper-distributed  magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with  a  directory  of  company  names,  products  and  services,  plus  production 
personnel  pay  scales  and  top  minimum  scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs,  representatives,  various 
membership  directories,  schools  of  journalism,  newspaper  films, 
brokers,  appraisers,  clipping  bureaus,  unions, 
promotion  services,  ombudsmen,  press  and 
radio-tv  correspondents,  U.S.  Correspondents 
Association,  Association  of  American 
'  r  Correspondents  in  London,  and  more. 

NEW  SECTION  VIII:  Who’s  Where:  a 
complete  listing  of  all  daily  and  weekly 
newspaper  personnel  in  alphabetical 
order  by  last  name  with  their  title, 
newspaper  at  which  they  are  located,  and 
their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  Year  Book,  11  West  19th  Street 
New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)675-4380. 
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Cartoon  prize  goes 
to  Cathy  Guisewite 

The  ‘Cathy’  comic  creator  wins  the  coveted  Reuben 
Award  after  three  consecutive  years  as  a  runner-up 


by  David  Astor 

AFTER  THREE  CONSECUTIVE 
near  misses,  Cathy  Guisewite  finally 
received  the  National  Cartoonists  So¬ 
ciety’s  Reuben  Award  at  a  May  8  cere¬ 
mony  in  Scottsdale,  Ariz. 

The  “Cathy”  creator  was  a  1990, 
1991  and  1992  finalist  for  the  Reuben, 
which  honors  the  “Outstanding  Car¬ 
toonist  of  the  Year.”  This  time,  the 
runners-up  were  two  other  Universal 
Press  Syndicate  creators  —  Garry 
Trudeau  (“Doonesbury”)  and  Bill  Wat- 
terson  (“Calvin  and  Hobbes”). 

Universal  cartoonists  have  won  the 
peer-voted  Reuben  five  times  in  the  past 
eight  years.  One  of  them,  “For  Better  or 
For  Worse”  creator  Lynn  Johnston,  was 
the  only  other  female  recipient  since  the 
NCS  award  began  in  1946. 

“This  means  so  much  to  me,”  Guise¬ 
wite  told  the  more  than  300  attendees, 
who  erupted  in  applause  after  “Pea¬ 
nuts”  creator  Charles  Schulz  tore  open 
the  Reuben  envelope,  smiled  broadly 
and  announced  the  winner’s  name. 


Editorial  cartooning  winner  Jim  Morin. 


Guisewite  thanked  Schulz  (of  Unit¬ 
ed  Feature  Syndicate)  for  “paving  the 
way”  for  comics  such  as  hers.  She  also 
thanked  Reuben  co-presenter  Mort 
Walker  (of  King  Features  Syndicate) 
for  writing  a  cartooning  book  that 
helped  her  greatly  during  the  early  days 
of  “Cathy.” 

The  “Beetle  Bailey”/“Hi  &  Lois” 
creator  and  Schulz  both  entered  syndi¬ 
cation  in  1950,  the  year  Guisewite  was 
born. 

The  42-year-old  Guisewite  went  on 
to  thank  her  parents,  Anne  and  Bill, 
who  were  both  in  the  audience.  “A  lot 
of  my  material  comes  from  my  mother,” 
she  said,  “and  a  lot  of  my  sense  of  hu¬ 
mor  about  my  mother  comes  from  my 
father!” 

Guisewite  mentioned  her  syndicate, 
too,  praising  late  Universal  co-founder 
Jim  Andrews  and  current  vice  presi¬ 
dent/editorial  director  Lee  Salem.  “Lee 
has  been  true  to  Jim’s  vision,”  she  told 
the  audience.  “He  encourages  creators 
to  push  the  boundaries  and  stands  be¬ 
hind  us  when  we  get  in  trouble.” 


Comic  panel  division  winner  Don  Addis. 


Cathy  Quisewite  with  the  Rube 
Qoldberg-designed  Reuben  statuette. 


Guisewite  (profiled  in  E&P,  June 
25,  1983)  is  an  Ohio  native  who  earned 
a  B.A.  in  English  from  the  University 
of  Michigan.  The  cartoonist,  who  now 
lives  in  California,  was  working  in  ad¬ 
vertising  when  she  started  “Cathy”  in 
1976.  Her  comic  currently  appears  in 
more  than  1,000  newspapers. 

Just  prior  to  the  Reuben  announce¬ 
ment,  a  number  of  NCS  category 
awards  were  presented.  The  comic 
strip  winner  was  “Non  Sequitur”  cre¬ 
ator  David  Wiley  Miller  of  the  Wash¬ 
ington  Post  Writers  Group,  the  com¬ 
ic  panel  winner  was  “Bent  Offerings” 
creator  Don  Addis  of  Creators  Syndi¬ 
cate,  the  editorial  cartoon  winner  was 
Jim  Morin  of  the  Miami  Herald  and 
King,  and  the  sports  cartoon  winner 
was  Eddie  Germano  of  the  Brockton 
(Mass.)  Enterprise. 

In  non-newspaper  divisions,  the 
winners  were  Daryl  Cagle  for  advertis¬ 
ing  illustration,  Eric  Goldberg  for  ani¬ 
mation,  Todd  McFarlane  for  comic 
books,  Arnie  Levin  for  gag  cartoons, 
Burne  Hogarth  for  magazine  and  book 
illustration,  and  Sandra  Boynton  for 
greeting  cards. 

Speaking  of  awards,  one  editorial 
cartoonist  at  the  Reuben  gathering  was 
1993  Pulitzer  Prize  winner  Steve  Ben¬ 
son  of  the  Arizona  Republic  and  Tri¬ 
bune  Media  Services. 

Another  Arizona  resident,  “The 
Family  Circus”  creator  Bil  Keane  of 
King,  was  master  of  ceremonies.  BECT 
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by  David  Astor 


Five  executives  are 
named  at  syndicate 

FIVE  APPOINTMENTS  HAVE  been 
made  by  King  Features  Syndicate. 

Paul  Eberhart,  who  was  previously 
sales  manager,  has  become  director  of 
operations.  The  former  UPI  managing 
editor  and  H-year  King  veteran  will  be 
handling  many  of  the  duties  previously 
handled  by  executive  editor  Tom  Prit¬ 
chard,  who  died  recently. 

Richard  Heimlich  was  named  direc¬ 
tor  of  sales.  He  had  been  King’s  West 
Coast  sales  representative  for  nearly  10 
years  and  also  regional  sales  manager 
for  the  last  five  years. 

John  Killian  has  become  assistant 
sales  manager  while  continuing  his 
own  territorial  sales  duties.  He  joined 
King  in  1987  and  has  been  Eastern  re¬ 
gion  sales  manager. 

Maria  Carmicino  was  named  man¬ 
aging  editor.  She  started  with  King  in 
1977  and  rose  to  senior  editor  and  fea¬ 
ture  editorial  supervisor. 

And  Mary  Anne  Miller,  who  joined 
King  in  1961,  has  become  assistant 
sales  manager  for  international  syndi¬ 
cation  and  publishing. 

Sisters  column  has 
focus  on  pregnancy 

A  WEEKLY  FEATURE  focusing  on 
the  physical  and  emotional  aspects  of 
pregnancy  is  being  offered  by  Sisters 
Syndicate. 

“Pregnancy  Q&A”  discusses  topics 


Drs.  Randi  and  Frederic  Ettner 


Mary  Anne  Miller 


Maria  Carmicino 


Richard  Heimlich 


ranging  from  ultrasound  procedures  to 
patient-doctor  relationships. 

The  450-word  column  is  by  the  wife- 
husband  team  of  Drs.  Randi  and  Fred¬ 
eric  Ettner.  Randi  is  a  Chicago  psy¬ 
chologist,  lecturer  and  writer  specializ¬ 
ing  in  the  emotional  aspects  of 
pregnancy  and  labor  while  Frederic  is 
an  Evanston,  Ill. -based  family  practi¬ 
tioner  who  has  delivered  thousands  of 
habies.  He  has  written  about  obstetrics 
and  alternative  childbirth  and  serves  as 
a  medical  consultant  to  Head  Start 
and  La  Leche  League  International. 

Sisters  said  “Pregnancy  Q&A”  can 
attract  “an  ever-changing  audience  of 
young  women  readers”  as  well  as  fa¬ 
thers-to-be,  families  and  friends.  The 
Evanston-based  syndicate  added  that 
the  column  “pays  its  own  way”  for 
newspapers  because  it  can  attract  ads 
from  hospital  maternity  centers,  diaper 
services,  toy  stores,  furniture  outlets, 
clothing  retailers,  day-care  centers  and 
so  on. 

The  column,  like  other  Sisters  offer¬ 
ings,  is  also  available  in  Spanish. 

‘Mr.  Info’  consumer 
column  is  launched 

A  WEEKLY  CONSUMER  column  is 
being  offered  by  the  New  York  Times 
Syndicate. 

“Mr.  Info”  is  by  consumer  advocate, 
speaker  and  author  Matthew  Lesko. 

His  600-word  column  includes  infor¬ 
mation  readers  can  get  for  free  from 
the  federal  government.  Lesko,  for  in¬ 
stance,  tells  how  to  contact  a  govern¬ 
ment  agency  that  helps  people  start 
their  own  businesses,  where  to  com¬ 
plain  when  bones  are  found  in  canned 
tuna,  how  to  determine  whether  one’s 
child  is  hyperactive  and  so  on.  He  also 
answers  reader  questions. 

Lesko  has  written  40  books,  includ¬ 
ing  the  best-selling  Information  USA 
(Viking/Penguin,  1984)  and  Getting 


Yours;  A  Complete  Guide  to  Govern¬ 
ment  Money  (Viking/Penguin,  1982). 
His  most  recent  book  is  What  to  Do 
When  You  Can’t  Afford  Health  Care: 
The  A-to-Z  Sourcebook  for  the  Entire 
Family  (Information  USA,  1993). 

The  award-winning  Lesko,  who  es¬ 
tablished  his  Information  USA  compa¬ 
ny  in  1984,  also  serves  as  contributing 
editor  to  Success  magazine  and  does  a 
regular  broadcast  for  ABC’s  Home 
Show  and  National  Public  Radio’s 
Morning  Edition.  He  is  a  frequent  talk- 
show  guest,  too. 

Lesko,  49,  holds  an  MBA  in  comput¬ 
er  science  from  American  University 
in  Washington,  D.C. 
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Retirement  material 

A  SPECIAL  REPORT  on  retirement 
planning  has  been  released  by  Maturi¬ 
ty  News  Service. 

It  includes  a  full-page  infographic  as 
well  as  three  articles,  photos  and  an  il¬ 
lustration. 


The  MNS  infographic. 


The  retirement  report  marks  the  of¬ 
ficial  launch  of  a  bimonthly  infograph¬ 
ic  from  MNS,  which  is  distributed  to 
more  than  200  newspapers  by  United 
Feature  Syndicate. 


A  kid-travel  column 

“TAKING  THE  KIDS”  is  now  being 
distributed  by  the  Los  Angeles  Times 
Syndicate. 

It  is  written  by  Eileen  Ogintz,  41,  a 
veteran  of  the  Chicago  Tribune  and 
other  newspapers  who  previously  self- 
syndicated  her  weekly  travel  feature 
(E(S?P,June  13,  1992). 

The  mother  of  three’s  column  topics 
include  history-teaching  trips,  adven¬ 
ture  trips,  business  trips,  farm  vaca¬ 
tions,  airport  facilities  for  kids,  what  to 
do  when  children  get  sick  on  vacation, 
traveling  as  a  single  parent,  travel 
books,  restaurants  and  various  specific 
destinations. 


More  than  80  million  parents  and 
kids  vacation  together  each  year. 

Among  Ogintz’  client  papers  are  the 
Denver  Rocky  Mountain  News,  Detroit 
Free  Press,  Houston  Chronicle,  Los 
Angeles  Times,  Milwaukee  Journal, 
Nashville  Tennessean,  Philadelphia  In- 
quirer  and  San  Francisco  Examiner. 

Comic  on  computer 

THE  COMPUTER  AGE  is  beginning 
to  have  an  impact  on  the  world  of 
comics. 

“Dilbert”  by  Scott  Adams  of  United 
Feature  Syndicate  can  now  be  viewed 
on  the  computer  screens  of  subscribers 
to  America  Online,  an  interactive  ser¬ 
vice  for  consumers  and  business. 

The  title  character  in  Adams’  comic 
is  a  “computer  geek.” 

A  King  appointment 

FRANK  CARUSO  HAS  been  named 
creative  director  of  the  King  Features 
Licensing  art  department. 

Caruso  joined  KFL  as  a  staff  artist  in 
1987  and  was  promoted  to  art  director 
the  following  year.  Before  that,  he  was 
a  free-lance  writer  and  cartoonist  for 
various  humor  magazines. 

The  School  of  Visual  Arts  gradu¬ 
ate  has  a  B.F.A.  in  advertising  and 
cartooning. 

KRT  begins  ‘News’ 

KNIGHT-RIDDER/TRIBUNE  In¬ 
formation  Services  has  launched  a 
broadcast  news  service. 

“News  in  Motion,”  which  combines 
computer-generated  animation  with 
national/international  news  coverage 
and  features,  is  delivered  twice  a  day  by 
satellite  from  the  KRT  news  bureau  in 
Washington,  D.C.  Also,  stations  will 
have  on-line  computer  access  to  the 
“News”  library. 

Tribune  Media  Services,  which 
markets  KRT,  said  “News”  is  represent¬ 
ed  nationwide  by  the  Michaels  Media 
company. 

Di  is  cast  on  cards 

A  COLLECTION  OF  110  trading 
cards  about  Britain’s  fractious  royal 
family  features  text  by  gossip  columnist 


Liz  Smith  of  New  York  Newsday  and 
the  Los  Angeles  Times  Syndicate. 

The  set  is  being  offered  by  the  Dal¬ 
las-based  Press  Pass  card  manufacturer. 

Speaking  of  Smith,  Newsday  recent¬ 
ly  published  a  special  commemorative 
section  marking  the  columnist’s  decade 
of  work  with  Literacy  Volunteers  of 
New  York  City. 

Sports-related  bios 

A  MINI-BIOGRAPHY  feature  focus¬ 
ing  on  present  and  past  sports  people  is 
being  offered. 

“Sports  Biofile”  lists  the  biggest 
sports  thrill,  favorite  movies,  current 
hobbies  and  much  more  of  people  such 
as  boxer  Riddick  Bowe,  pitcher  Don 
Drysdale,  hockey  player  Adam  Graves, 
swimmer  Summer  Sanders  and  football 


CMWkood  mli-modtlt:  My  dad,  Waiter 
McMam:  'Mone  can  be  repeated.' 

MFdme  favorite  movies:  Tne  Great  Escape.  Citizen  Kane 

Toegitest  competitors  hre  encountered:  Hershel  Milker,  >10  $  ratf  >y  tou(^  to  tactde, 

he  ms  over  once.* 

Hobbles  g  interests:  Computers,  writing  programs,  roiierbiadirtg 
Mesic  i  enioy:  Old  bms  music,  SO  s,  60's,  rock-n*roll.  dassical.  everything 
Dftam  position:  >  just  vtent  to  score  a  touchdown.  Any  kind.* 

Hggest  sports  thrill;  'Two  Super  8owi$.  Xtv  <Steeiers-Rams)  my  rookie  year  artd  XXV 
(Giar>ts-8ais).  Sedng  myseif  on  a  bubble  gum  card  tor  the  1st  time.' 

Ati-tlffie  lavortta  TV  shows:  Cheers,  Ta» 

People  I  most  admtm:  The  cops  and  hrem^.  Day  after  day  they  re  constantly  putting 
dieir  ii\«8  on  the  line  as  a  public  servKs.' 

Qoset  mends  on  Giants:  Steve  DeOssie.  Jeff  Hostefier,  Sean  landeta  'And  the  entire 

offensive  line.  Make  sure  that  gets  in  there' 

lest  booh  I’ve  mtf:  Everything  by  J.R.R.  Toikein,  Taipan 

Feeniist  Claete:  Steve  okhsie.  Brian  Vfttliams  They  make  me  laugh  at  ffwir  jokes. 

Threats  are  effective.' 

Uttia-kBown  tact  Matt's  dad  set  up  the  U.S.  goal  that  eliminated  heavily  favored 
Engivrd  (1  -0)  from  the  1950  World  Cup  (soccer)  in  ^ii. 

A  football  ‘Biofile.’ 


general  manager  George  Young. 

The  creator  of  “Sports  Biofile”  is 
Mark  Malinowski,  27,  a  Philadelphia 
native  with  a  degree  in  business  ad¬ 
ministration  from  Kean  College  in 
New  Jersey. 

Malinowski  —  based  at  71  Dockerty 
Hollow  Rd.,  W.  Milford,  N.J.  07480  — 
has  worked  in  the  sports  department  of 
the  Denver  Rocky  Mountain  News,  as 
a  writer  and  sports  editor  for  his  col¬ 
lege  newspaper  and  as  a  press-box  aide 
for  hockey’s  New  Jersey  Devils;  con¬ 
tributed  to  Bill  Mazer’s  Amazing  Base¬ 
ball  Trivia  book,  drawn  a  comic  strip 
called  “The  Doldrums”  and  more. 

His  “Sports  Biofile”  clients  include 
the  New  York  Daily  News. 
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Oregon  religious 
right  plans  paper 

LEADERS  OF  THE  religious  right  in 
Oregon,  angry  with  what  they  perceive 
to  be  the  liberal  bias  of  the  state’s  news 
media,  are  planning  to  publish  a  news¬ 
paper  of  their  own. 

The  Oregon  News-Leader  is  to  be 
published  weekly  beginning  this  sum¬ 
mer.  Organizers  hope  to  publish  daily 
starting  in  the  second  year. 

“There’s  a  major  percentage  of  peo¬ 
ple  in  this  state  that  feel  disenfran¬ 
chised  by  the  media  establishment,” 
said  Lon  Mahon,  director  of  the  Ore¬ 
gon  Citizens  Alliance.  “They’re  fed  up 
with  all  the  lies  and  distortions.” 

The  new  newspaper  will  report  local, 
regional,  national  and  international 
news  fairly  and  accurately,  Mahon  said. 
In  addition,  it  will  have  “without  a 
doubt  the  most  conservative  editorial 
pages  in  the  state  of  Oregon,”  he  said. 

Private  investors  are  bankrolling  the 
project  through  Freedom  Investment 
Network  Inc.  The  company  is  headed 
by  Joe  Lutz,  a  former  Baptist  minister 
who  helped  found  the  OCA  and  ran 
unsuccessfully  against  Sen.  Bob  Pack- 
wood  in  1986  and  1992. 

Mahon  declined  to  identify  the  news¬ 
paper’s  backers  and  to  say  how  much  is 
being  spent  to  start  the  project.  No 
money  will  come  from  the  OCA  or  its 
political  action  committee,  he  said, 
adding  that  he  plans  to  invest  some  of 
his  personal  funds. 

Mahon  recently  wrote  a  letter  solicit¬ 
ing  $90  annual  charter  subscriptions  to 
the  paper. 

“Here  in  Oregon,  most  media  is  not 
only  unfair  but  stridently  anti-Christian 
and  anti-family,”  he  said. 

The  paper  has  hired  a  publisher  and 
editor,  but  Mahon  declined  to  identify 
them.  He  said  the  paper  already  has 
about  2,000  charter  subscribers. 

The  main  office  will  be  in  Portland 
or  Salem,  Mahon  said.  The  new  paper 
has  a  verbal  agreement  with  Eagle 
Newspapers  Inc.  to  publish  at  the  com¬ 
pany’s  printing  plant  in  Salem. 

The  majority  owner  of  Eagle  is  for¬ 
mer  U.S.  Rep.  Denny  Smith,  a  conserv¬ 
ative  Republican  who  said  company  of¬ 
ficials  had  been  asked  to  provide  cost 
estimates  but  had  not  entered  into  any 
agreement  to  publish  the  paper. 

Smith  estimated  that  backers  will 
have  to  come  up  with  $1.5  million  to 
begin  publishing  “and  that  will  barely 
get  it  going.”  —  AP 
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U.S.  Appeals  Court 
to  review  Chicago 
newsstand  law 


THE  ENTIRE  7TH  Circuit  US.  Court 
of  Appeals  has  agreed  to  rule  on 
whether  Chicago’s  newsstand  licensing 
ordinance  is  unconstitutional. 

In  February,  a  three-judge  panel  of 
the  appellate  court,  voting  2-1,  struck 
down  the  ordinance  —  and  declared 
that  permanent  sidewalk  newsstands 
have  the  same  First  Amendment  pro¬ 
tection  against  undue  municipal  regula¬ 
tion  as  do  newsracks. 

Chicago’s  newsstand  ordinance  was 
adopted  in  the  summer  of  1991  to  force 
newsstand  operators  to  maintain  physi¬ 
cal  standards  and  to  impose  the  first 
permit  fees  on  the  structures. 

At  issue  is  the  city’s  denial  of  a  per¬ 
mit  to  Rick  Graff,  who  owns  an  impos¬ 
ing  newsstand  located  on  the  sidewalk 
by  the  landmark  former  downtown 
Public  Library.  The  city  contends  the 
structure  violates  the  ordinance’s  rea¬ 
sonable  size  limitations. 

Graff  argues  the  size  limits  violate  his 
First  Amendment  rights  and  that  the 
city  is  trying  to  drive  him  out  of  business. 


Court  rejects 
unsealing  of 
FBPs  Hoffa  file 

TEAMSTER  BOSS  JIMMY  Hoffa’s  FBI 
file  will  remain  as  much  a  public  mys¬ 
tery  as  his  fate,  a  U.S.  appeals  court 
panel  in  Detroit  ruled  April  30. 

In  a  2-1  decision,  the  panel  rejected 
arguments  from  the  Detroit  Free  Press 
that  the  massive  FBI  file  should  be 
opened  because  the  chances  are  ex¬ 
tremely  remote  that  anyone  will  ever  be 
charged  in  Hoffa’s  disappearance. 

Writing  for  the  majority  of  the  6th 
Circuit  U.S.  Court  of  Appeals  panel, 
judge  David  A.  Nelson  said  the  court 
would  rely  upon  the  assurances  of 
William  Baker,  assistant  Federal  Bureau 
of  Investigation  director  in  charge  of  in¬ 
vestigations,  that  it  is  still  possible  the 
case  could  be  solved. 

“No  court  is  likely  to  match  Baker’s 
expertise  on  that  kind  of  question  and 
we  are  disposed  to  defer  to  his  judg¬ 
ment,”  Nelson  wrote. 


Court  says  judge 
wrongly  barred 
public  from  hearing 


In  a  vigorous  dissent.  Judge  Alice 
Batchelder  wrote  that  the  government 
had  failed  to  prove  the  file  should  stay 
sealed. 

“Permitting  the  government  to  satis¬ 
fy  its  burden  by  simply  assuring  the 
court  that  all  of  the  requested  papers  in 
a  giant  17-year-old  file  relate  in  some 
way  to  an  ongoing  investigation,  as  I 
think  happened  here,  potentially  robs 
the  [Freedom  of  Information]  Act  of  all 
effectiveness,”  Batchelder  wrote. 

Free  Press  executive  editor  Heath 
Meriwether  said  the  newspaper  was  en¬ 
couraged  by  the  dissent  and  may  appeal 
the  ruling  to  the  entire  6th  Circuit 
Court. 

News  organizations 
sue  for  access 

FOUR  NEWS  ORGANIZATIONS 
filed  a  lawsuit  against  Kentucky  Gov. 
Brereton  Jones  after  he  refused  to  re¬ 
lease  his  daily  schedule  under  the  state’s 
Open  Records  Law. 

The  Associated  Press,  Louisville 
Courier 'Journal,  Kentucky  Post  and 
Lexington  Hercdd'Leader  are  seeking  ac¬ 
cess  to  the  schedules  in  the  lawsuit  filed 
in  Franklin  Circuit  Court. 

“Kentucky  taxpayers  have  a  legiti¬ 
mate  interest  in  how  their  highest- 
ranking  public  official  spends  his  work¬ 
day,”  the  news  organizations  said  in  the 
lawsuit. 

A  lawyer  for  the  governor  said  in  a 
letter  to  Tom  Loftus,  the  Frankfort  bu¬ 
reau  chief  of  the  Courier-Journal,  that 
the  schedule  includes  social  and  family 
events  and  is  therefore  private.  The  let¬ 
ter  also  said  the  schedule  is  exempt 
from  disclosure  under  the  law  because  it 
is  “somewhat  preliminary.” 

The  Associated  Press  was  denied  for 
similar  reasons.  The  Herald-Leader  was 
originally  told  the  schedules  were  avail¬ 
able  for  inspection,  but  they  were  never 
made  available,  according  to  the  suit. 

The  Courier 'Journal  had  appealed 
the  governor’s  initial  denial  to  Attorney 
General  Chris  Gorman,  who  released 
an  opinion  saying  the  newspaper  did 
not  have  a  right  to  see  the  schedule. 

In  a  letter  to  the  attorney  general, 
the  newspaper  contended  that  the  gov¬ 
ernor  could  delete  the  personal  infor¬ 
mation  and  release  only  the  public  por¬ 
tion  of  his  schedule.  —  AP 


A  JUDGE  WHO  barred  the  public 
from  much  of  a  pretrial  hearing  in  Al¬ 
abama  Gov.  Guy  Hunt’s  criminal  ethics 
case  must  explain  the  need  for  secrecy 
or  release  the  transcript  immediately, 
an  appeals  court  has  ruled. 

The  Alabama  Court  of  Criminal  Ap¬ 
peals  said  that  Circuit  Judge  Randall 
Thomas  violated  the  First  Amendment 
when  he  sealed  part  of  Hunt’s  case  file 
and  moved  much  of  Hunt’s  pretrial 
hearing  on  theft,  conspiracy  and  ethics 
charges  behind  closed  doors. 

The  appeals  court,  acting  on  a  peti¬ 
tion  filed  by  news  organizations,  said 
the  judge  must  hold  a  hearing  at  which 
“the  presumption  shall  be  that  the  en¬ 
tire  prior  proceedings  should  have  been 
open. 

“The  burden  of  proof  shall  be  on  the 
party  requesting  closure.  Clear  and 
convincing  evidence  must  be  presented 
in  order  to  justify  the  continued  closure 
of  any  portion.” 

Otherwise,  the  media  may  have  im¬ 
mediate  access  to  the  full  Hunt  file  and 
transcript,  the  court  said. 

The  ruling  came  on  a  petition,  filed 
by  the  Associated  Press,  the  Birming¬ 
ham  News  and  the  Montgomery  Adver¬ 
tiser,  challenging  Thomas’  frequent 
closed-door  sessions  during  the  six-day 
hearing. 

The  news  organizations,  joined  by 
the  Alabama  Press  Association,  also 
challenged  Thomas’  orders  barring  the 
public  from  seeing  the  full  case  file. 

During  the  hearing  in  March, 
Thomas  said  only  that  “grand  jury  mat¬ 
ters”  or  “attorney-client  privilege”  re¬ 
quired  secret  sessions. 

He  also  said  that  issues  of  pretrial 
publicity  and  allegations  of  prosecutor¬ 
ial  misconduct  against  Attorney  Gener¬ 
al  Jimmy  Evans  required  that  the  pro¬ 
ceedings  initially  be  reviewed  in  private. 

Hunt  attorneys  objected  to  the 
closed  sessions,  but  Evans  did  not. 

At  the  close  of  the  hearing,  Thomas 
threw  out  12  theft  and  conspiracy 
counts  against  Hunt.  At  trial,  he  was 
convicted  of  a  single  felony  ethics 
charge  accusing  him  of  moving  $200,- 
000  from  a  tax-exempt  inaugural  fund 
into  his  personal  accounts.  —  AP 
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Ga.  Legislature 
calls  for  media 
coverage  review 

AN  EDITOR  WHO  serves  in  the 
Georgia  Legislature  said  his  colleagues 
were  only  blowing  off  steam  when  they 
called  for  the  creation  of  a  state  panel 
to  pass  judgment  on  complaints  about 
inaccurate  news  reporting. 

A  lawmaker  who  supported  the 
measure  said  he  hoped  it  would 
prompt  journalists’  review  of  legislative 
coverage. 

Nearly  identical  resolutions  approved 
the  day  before  by  the  House  and  Senate 
asserted  that  Georgians  often  do  not 
get  the  truth  from  news  reports  and 
that  efforts  to  seek  corrections  “are  of¬ 
ten  met  with  arrogance  and  contempt 
by  the  media.” 

The  resolutions,  which  are  nonbind- 
ing  and  do  not  have  the  force  of  law, 
urge  journalists  to  support  the  creation 
of  a  “media  ethics  and  error  review  pan¬ 
el”  that  would  review  citizens’  com¬ 
plaints  about  news  reports  and  publicize 
its  findings. 

Rep.  DuBose  Porter,  editor  of 
Dublin’s  Courier  Herald,  said  the 
resolutions  should  not  be  taken  too 
seriously. 

“Here  you  were  in  the  waning  hours 
of  the  last  day  of  the  session,  and  I 
think  it  was  more  releasing  of  steam 
than  anything  else,”  he  said.  “I  don’t 
think  anybody  was  very  serious  about 
the  resolution.” 

The  House  passed  its  version  135-7. 
The  Senate  version  passed  unanimously. 

Rep.  Sonny  Dixon,  a  co-sponsor  of 
the  House  resolution,  said  the  effort 
sprang  from  a  discussion  among  several 
legislators  about  general  media  cover¬ 
age  of  the  Legislature. 

Dixon  was  a  negotiator  last  year  in 
reapportionment  efforts  and  cited  that 
as  a  subject  he  contends  was  reported 
inaccurately. 

The  resolutions  urged  the  Georgia 
Press  Association  and  the  Georgia  As¬ 
sociation  of  Broadcasters  to  support  the 
creation  of  the  media  review  panel. 

“I  don’t  see  any  need  for  an  addition¬ 
al  mechanism.  I  strongly  advocate  me¬ 
dia  self-regulation,  and  anything  that 
even  hints  of  external  regulation,  I’m 
opposed  to,”  said  Bill  Sanders,  executive 
director  of  the  GAB,  which  has  run  a 
complaint  review  program  since  1980. 

Under  both  resolutions,  the  review 
panel  would  be  made  up  of  three  media 
professionals  chosen  by  the  governor, 
lieutenant  governor  and  House  speaker. 


Other  members  would  include  the 
chairmen  of  the  House  and  Senate 
Ethics  Committees  and  two  private  citi¬ 
zens  selected  by  the  governor. 

The  panel  would  have  no  power  to 
punish  or  sanction,  but  its  records 
would  be  public  and,  under  the  House 
version,  would  be  admissible  as  evi¬ 
dence  in  any  libel  suits.  —  AP 

Environmental 
journalists  awarded 
fellowships 

FOUR  JOURNALISTS  HAVE  been 
named  Ted  Scripps  Environmental 
journalism  Fellows  at  the  University  of 
Michigan  and  will  begin  a  year  of  study 
on  environmental  science  and  policy 
and  journalism  practice  in  September. 

The  fellows  are  Dana  Banker,  the  Fort 
Lauderdale,  Fla.,  Sun-Sentinel;  Emily 
Laber,  the  Greenwich,  Conn.,  Advocate; 
Brandon  Loomis,  the  Jackson  Hole 
(Wyo.)  Guide;  and  Jeffrey  Thomas,  the 
Daily  Times  Call  in  Longmont,  Colo. 

Blast 

Continued  from  page  30 

and  Phillipsburg.  Bosley  noted  the  loss 
of  a  few  power  sources  and  a  few  key¬ 
boards  damaged  by  the  soot  or  the  ef¬ 
fort  to  remove  it.  Hummel  said  that  be¬ 
cause  some  hardware  failures  were  ex¬ 
pected,  orders  were  placed  with  SII  for 
susceptible  components. 

There  were  also  problems  with  some 
of  the  voice/fax  phones.  AT&T  had 
rerouted  calls,  said  Bosley,  but  switching 
back  to  New  York  proved  to  be  a  more 
complex  matter  because  all  voice  and 
fax  lines  had  to  be  switched  and  work¬ 
ing  at  the  same  time.  Operators  were 
called  upon  to  forward  calls  during  the 
three-day  return  to  New  York,  he  said. 

Of  his  staff,  Bosley  said  they  “never 
lost  their  spirit  or  their  desire  to  get  this 
paper  out  every  day.  We  never  missed 
any  editions.” 

And  the  paper’s  look  never  changed, 
Bosely  added.  Owing  to  the  geographic 
separation  of  both  a  dedicated  staff  and 
a  redundant  computer  system,  he  con¬ 
tinued,  “we  didn’t  slack  on  coverage,  we 
didn’t  slack  on  graphics,  we  didn’t  slack 
on  deadlines.” 

A  Chicago-based  JoC  reporter,  for  ex¬ 
ample,  filed  the  first  day’s  story  on  the 
New  York  blast,  and  a  New  York  staffer 
phoned  in  a  published  first-person  ac¬ 
count  to  the  Washington  office. 


Shop  Talk 

Continued  from  page  52 

The  price  the  paper  paid  was  a  little 
more  than  a  half-million  dollars  from 
an  auto-ad  boycott  that  was  total  for 
two  weeks  before  dealers  returned 
slowly  at  reduced  levels.  No  story  was 
done,  the  editor  explained,  “because  it 
happens  all  the  time.  If  they  hadn’t 
started  coming  back,  it  would  have 
been  newsworthy.” 

The  use  of  economic  clout  to  influ¬ 
ence  news  coverage  is  a  fact  of  newspa¬ 
per  life.  The  problem  is  compounded 
when  the  pressure  is  not  known  by 
readers. 

Keeping  news  of  an  ad  boycott  out 
of  the  paper  denies  readers  informa¬ 
tion  they  should  have  if  only  to  help 
them  judge  whether  the  boycott  suc¬ 
ceeded  in  muzzling  later  coverage.  Nor 
can  the  full  extent  of  the  advertiser- 
pressure  problem  be  learned  readily 
from  newspaper  data  bases  in  the  ab¬ 
sence  of  news  reports. 

For  some  papers,  the  answer  to  the 
threat  of  boycotts  is  advertiser-friendly 
sections,  usually  for  autos  and  real  es¬ 
tate,  produced  by  ad  departments. 
Others  keep  responsibility  in  the  news¬ 
room,  but  the  sections  are  placed  off- 
limits  to  material  likely  to  affront  ad¬ 
vertisers.  In  theory,  that  material  goes 
elsewhere  in  the  paper,  but  it  is  an 
open  question  how  often  it  does  and  in 
what  form. 

Advertiser-friendly  sections  are  a 
species  of  self-censorship.  Their  exis¬ 
tence,  coupled  with  the  silent  treat¬ 
ment  much  of  the  press  gives  to  ad 
cancellations,  argue  strongly  for  the 
newspaper  business  to  throw  light  on 
the  problem. 

While  the  press  is  not  always  willing 
to  tell  the  public  when  ads  are  can¬ 
celed,  it  should  be  willing  to  inform  its 
own  organizations.  A  running  tally  by 
press  groups  of  data  about  advertiser 
pressure  would  be  a  modest  but  useful 
step.  BEfifP 


Press  Freedom  Day 

SEVERAL  FREE  PRESS  advocacy 
groups  and  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultural  Organi¬ 
zation  (UNESCO)  celebrated  Interna¬ 
tional  Press  Freedom  Day  May  3. 

The  principal  celebration  this  year 
was  in  Moscow.  UNESCO  and  the 
World  Pre  ss  Freedom  Committee 
joined  Russian  journalists  as  sponsors  of 
the  day. 
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erary  events;  creative  talent;  proximity 
to  Adirondacks  and  Capital  Region. 
Great  potential.  Flexible  arrangements. 
Reply  to  Box  6357,  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estotes,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

Appraisals  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  ESOP,  others:  BOLITHO- 
CRIBB  &  Associates,  Robert  N. 
Bolitho,  Box  3008,  Palm  Beach,  FL 
33480,  (407)  820-8530;  John  T. 
Cribb,  1  Annette,  Bozeman,  MT  59715, 


ILLUSTRATIONS 


,  DEAR  UNCLE  WAdY 
Ludicrous,  absurd,  nonsensica  , 
idjosyncric,  tongue-iii-throat,  award- 
winninq  wgcko  weekly.  Call  (215) 
493-1795.  for  somf^es. 


MOVIE  REVIEWS 


OVERNIGHT  ILLUSTRATIONS 
By  award  winning  newspaper  illustrator 
„  DA\^  015EN 

Illustrations  bv  order,  you  send 
photo(s),  I  send  back  camera  ready 
illustratipns  guaranteed  overnight  to 
use  .with  your  features  and  stories, 
local  and  national  government,  sports, 
etc. 

Quality  -  Reasonable  Rates. 

5  Richmoncj  Park,  Woburn,  MA  01 801 
(617)  933-4897 


KIDS  &  TEENS  -  ENTERTAINMENT 


CELEBRITY  TEEN  TALK  -  a  weekly,  700 
word  column  w/photo  featuring  inter¬ 
views  with  big  name  stars.  Call  (617) 
255-0123  (or  samples. 


MOVIE  REVIEWS 


MONTANARI  on  film.  In-depth,  irreve¬ 
rent  650  word  weekly  reviews  of  major/ 
independent  releases.  Available  by  fax 
and  9600bps  modem.  Call  Richard  for 
clips.  (216)  291-5662. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for  accu¬ 
racy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


"Ist  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
926  East  Main,  Jasper,  TN  37347 
(615)  942-2433 

Above  Average 
PERFORAVkNCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  nraotia- 
tions  for  sale  and  purchase  or  highest 
quality  daily  and  weekly  newspapers  In 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach,  FL 
34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specially 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Sle.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick 
Briggs. 

(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-  Brokers 
PO  Box  3308 
Merrifield,  VA  271 1 6-3308 
Ph.  703-846-8410  Fax  703-846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

W.B.  GRIMES  &  COMPANY 
Est.  1959-625  Sold 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.(301 )  540-0636 
Dick  Smith-South-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Craig  Fintar-NEast  (703)  430-8774 
Bob  Derr-SEast-(919)  626-7630 
Bruce  Lantz-CANADA  (519)  631-5709 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


AHENTION  ADVERTISERS! 

Editor  &  Publisher's  offices  will 
be  closed  on  Monday,  May 
31st  in  observance  of 
Memorial  Day.  Please  moke  a 
note  of  this  when  placing  your 
od. 

-Thank  You 
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NEWSPAPERS  FOR  SALE 


NEWSPAPERS  for  sole,  $15K  to  $1 
million.  Some  Financing,  free  list. 
Doily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 


WEEKLY  IN  PACIFIC  NW.  Unique 
niche.  Explosive  growth  history.  Box 
6374,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SA1£ 


New  Hampshire,  $300,000  gross,  real 
estate.  Great  turnaround  opportunity  for 
owner/publisher.  Box  6322,  Editor  & 
Publisher. 


Weekly  paper  -  Tampa  Bay  area.  Gross 
over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to 
Elox  6298,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


INTERESTED  in  acquiring  a  daily/ 
weekly  publication.  Send  letter  and 
current  issue  to  Box  6343,  Editor  & 
Publisher. 


DID  NEWS  PUBUSHER  shoot  himself 
in  foot  hiring  Delbert  Spurlock  as 
Executive  Vice  President?  From  NY 
Post  man  who  can  deliver-E.T.  Cassidy, 
PO  Box  969,  New  York,  NY  10008. 


EQUIPMENT  &  SUPPLIES 


BUSINESS  SYSTEMS 


MYCRO-TEK  galore  from  Texas  wreekly 
suburban  newspaper.  System  consists  of 
two  16-port  controllers,  two  40MB 
HD's,  1100  laser  interfoce,  5  editor¬ 
ial  VDT's  4  classified  VDT's 
plus  much  more.  Call  For  full  list.  Art 
Riley,  (210)  828-3321. 


CAMERA  &  DARKRCX>M 


AGFA  RPS  6100  Doylite  camera. 
Like  new  condition.  $6,000. 

Wesco  Graphics  (510)  443-2400 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 


COMPOSING 


PARTS  and  SUPPUES  -  1824 
COPIERS 

All  makes  and  models,  factory  origi¬ 
nal  parts,  drums,  toners  and  developers. 
Mita  1824,  Z,  Zll,  Z5.  Graphic 
05C,  RE,  ZQ,  ZQ205,  Zoomer,  Plus  10. 
Bruning  905,  910.  New  2nd  used  ma¬ 
chines  bought,  sold.  CALL  (800)  336- 
4340  FAX  (203)  871-8710. 


MAXDR 

PUBUC 

AUCTION 

By  order  of  U.S.  Bankruptcy  Court 
MYCRO-TEK,  INC. 

Complete  liquidation  of  a  hardware  and 
software  developer,  featuring:  OF 
SPECIAL  INTEREST  -  MYCRO-COMP 
AND  MYCRO-TEK  SYSTEMSI  Over  100 
personal  computers  from  Apple,  IBM, 
Zenith  and  more;  OF  SPECIAL  INTER¬ 
EST  -  IBM  RS  6000  320H's  and  RS 
6000  530H's;  printers  from  Apple, 
H-P,  Texas  Instruments,  Qume  and  Epson; 
monitors  From  Radius,  NEC,  Apple, 
SuperMoc,  Hyundai  and  IBM;  large 
quantities  of  office  furnishings  and 
equipment;  plus  software,  component 
inventorv,  parts  and  supplies.  Also  of 
Special  Interest;  Hollis  Econopak 
229  wave  solder  machine. 

THURSDAY,  MAY  20TH  AT  10AM. 
Preview  Wednesday,  May  19th  from 
9am-5pm.  9229  E.  37th  St.,  Wichita, 
KS.  CALL  FOR  A  FREE  COLOR 
BROCHURE:  (800)  445-DOVE.  For  more 
information  and  details,  call  (415) 
571-7400.  Ross-Dove  Co.,  Inc.  CA 
Uc.  #1277. 


FACSIMILE  EQUIPMENT 


FUaY  OPERATIONAL 
TWO  (2)  EOCOM  READER/WRITERS 
FOUR  (4)  EOCOM  WRITERS 

This  equipment  is  currently  in  service 
and  can  be  seen  in  operation.  For 
more  information  including  a  parts 
list,  call:  (201)  877-4083. 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

Midwest  Publishers  Supply  Co. 
LJS2  Chicago,  IL  60656 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


CIRCULATION  SERVICES 


DOVER  PROMOTIONS,  INC. 
•Crevrs  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 


PUBLICATIONS  FOR  SALE 


ESTABLISHED  international  busi¬ 
ness  publication  based  in  S.  Flori¬ 
da.  Turn-Key  operation.  Reasonably 
priced  for  fast  action.  Att:  Mr. 
Stevens,  PO  Box  382012,  Miami,  FL 
33438-9951 , 


We  listen  loo  much  to  the  telephone 
and  not  enough  to  nature.  The  wind  is 
one  of  my  sounds.  A  lonely  sound, 
perhaps,  but  soothing. 

Andre  Kostelanelz 


MAILROOM 


1990  MUELLER-MARTINI  227S  7 
INTO  1  INSERTER  AVAILABLE 
6/15/93.  $110,000.  INCLUDES 
WARRANTY.  CALL  MIDAMERICA 
GRAPHICS  AT  (800)  356-4886. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


MAILROOM 

Kansa  Model  320  2  into  1  inserter, 
can  be  seen  running.  $14,(XX). 

Bunn  tying  machines  l-$800, 
1-$1  000 

Wesco  Graphics  (510)  443-2400 


MULLER  MODEL  275  INSERTERS 
Run  on-line  directly  from  press  up  to 
50,000  IPH  with  7  inserts,  system 
includes  2  Muller  275  inserters  with 
5  #286  Comp.  Stackers,  4  bottom  wrap, 
4  Sigrxxle  ML2EE  strapping  machines 
and  crossovers. 

Wesco  Graphics  (510)  443-2400 


MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
PerformarKe  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performarKe.  No 
loss  ot  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 
'Woddwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 
FOR  SALE:  5/u  1977  Harris  VI 5A  low 
usage  $72,000;  8/u  1982  News  King 
w/KJ8  folder;  10/u  1977  1  shift 
Harris  VI 5A  with  JF7  &  JF15 
folders,  2  50HP  drives;  5/u  1975 
RZ23(X)  w/2  AAartins,  2  TTC  ovens, 
folder  &  sheeter;  2/ u  Fterris  VI 5  w/JF7 
folder,  low  usage,  running  in  small  week¬ 
ly  $36,0(X).  10/u  Goss  Urbanite  vrith 
2  folders;  5/u  Goss  Urbanite,  rebuilt 
1988. 

Tel  913/362-8888  Fox  913/362-8901 


GOSS: 

•  Metro,  22  3/4',  6  units,  half  decks, 
6  RTF's,  3:2  Imperial  folder 

•  Urbanite,  22  3/4',  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1300 
series 

•  Colorliner,  22*,  8  unit  press  with 
2-4  high  towers,  3:2  double  folder. 

NEW! 

MAN; 

•  Uniman  4/2,  double  wide  22',  4 
units,  half  deck,  4  MEG,  2:1  double 
folder.  Recent. 

•  AddiHonol  units  and  half  decks. 

HARRIS: 

•  N-845,  22  3/4',  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-25,  6  units,  JF-1 

•  V-15A,  6  units,  JF-7 


BELL-CAMP,  INC. 

Tel:(201)  492-8877  Fox  (201)492-9777 

HARRIS  VI 5A  4  units  w/brush  damp 
H.D.  JF-1 5  (older,  can  be  seen  running. 
Wesco  Graphics  (510)  443-2400 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 


TWO  3  unit  Goss  communities. 
Grease  1  with  sidelay,  1  without. 
Bill  Stabler  (707)226-371 1 . 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)887-2762. 


CLASSIFIED  ADVERTISING  DEADLINES 
IN-COLUMN  ADVERTISEMENTS 

TUESDAY  NOON  (EST)  FOR  FOLLOWING 
SATURDAY  ISSUE 
CLASSIFIED  DISPLAY - 
FRIDAY  5PM  {EST)8  DAYS  PRIOR  TO 
PUBLICATION 


CIRCULATION  SERVICES 


Carresel,  Inc. 

Fred  Dick's  team  has  handled 
circulation  programs  (or  13  years. 
Our  success  is  based  on  QUALITY 
Phones  and  Crews  1(800)  845-2855 

KEVIN  S.  PAPPERT 
(313)  673-9533 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 

SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

Marksman  Inc. 

MARK’eling  S'ervices  MAN'ogement 
Finally  an  alternative!! 

Our  T.L.C.  Services  (TM)  include 
all  types  of  verification,  stop 
savers,  special  projects,  TMC 
audits  &  customer  service  calls. 
1(800)  845-2855 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 

TELEMARKETING  PROFESSIONALS 
“The  Paper  People' 
Specializing  in  upgrades 
&  stop  savers 

Allan  Schreibman  (313)  399-6100 


CIRCULATION  SERVICES 

VER-A-FAST  MISSION, 
to  provide  our  clients  with  the  best 
tools,  to  most  accurately  measure  the 
quality  of  their  service  and  to  help  them 
improve  the  retention  of  their  customers. 
Call  1(800)  327-8463  Member  NAA 

DATABASE  MARKETING 

f 

MarixtintiGroutiTnc 

Data  Base  Marketing, 
Consulting  &  Implementation 
Hm97*0227 

3584  Hoffman  Rd.  £.,  St.  Paul,  MN  551 10 

FAX  YOUR  AD  TO 
(212)  929-1259 


DISTRIBUTION  SERVICES 

NEWSPAPERS  TRANSPORTATION 
SPECIAUST:  At  present  time  we  haul 
800,000  Newspapers,  27,000  miles  per 
night  in  1 8  states.  We  know  how  impor¬ 
tant  it  is  to  have  your  publication  on 
sale  at  the  earliest  possible  time  to 
reach  the  highest  possible  sale.  We  make 
sure  your  product  is  delivered  in  the 
correct  amount  and  in  the  best  possible 
condition. 

Let  us  come  and  bid  on  your  operation 
Call  (219)  874-2085 

MARKETING  SERVICES 

MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  (or  newspap¬ 
ers.  Consulting  (or  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSR(X)M  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

'Daily  Service  Contracts' 

'One  Time  Service' 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


ACADEMIC 


NEWSPAPER  JOURNALISM  ASSIS¬ 
TANT  or  associate  professor  needed  for 
accredited  program  in  historically 
black  university  in  Florida  state 
capital.  At  least  three  years  of 
increasingly  responsible  newspaper 
experience  plus  earned  doctorate 
desired.  More  extensive  professional  ex¬ 
perience  (six  years  or  more)  plus  mas¬ 
ters  in  journalism  or  closely  allied  field 
considered.  Successful  candidate 
will  teach  in  core  curriculum,  newspaper 
courses  and  advise  student  newspaper. 

Position  will  be  12-month  appointment 
at  $34,000  minimum.  Send  letter  and 
resume  by  May  27  to  Robert  M.  Ruggles, 
Dean,  School  of  Journalism,  Media  and 
Graphic  Arts,  108  Tucker  Hall,  Flor¬ 
ida  A&M  University,  Tallahassee,  FL 
32307.  FAMU  is  an  equal  opportunity/ 
equal  access  institution. 

STUDENT  MEDIA  JOURNAUSM 
COACH 

The  coach  is  a  full-time,  administra¬ 
tive  professional  position  with 
Student  Media,  Colorado  State 
University.  Duties  include;  train 
student  nevirspaper  and  yearbook  staff  in 
interviewing  and  reporting;  critique 
newspapers  and  schedule  guest 
critiques;  advise  on  legal  and  ethi¬ 
cal  issues;  aid  in  staff  recruit¬ 
ment.  Minimum  qualifications:  5 
years  recent  daily  newspaper  reporting 
and  editing  experience;  B.A.  in  journal¬ 
ism  or  related  closely  field 
required;  masters  preferred.  Nine-month 
annual  salary  $18,000  to  $24,000; 
12-month  appointment  possible  subject 
to  the  availability  of  funds.  Applica¬ 
tions  must  be  received  by  June  1 ,  1 993. 
Appointment  begins  August  1.  For  a 
detailed  job  description  call  (303) 
491-1683.  To  apply  send  cover  letter, 
resume,  three  references,  three  reporting 
samples,  to;  Journalism  Coach  Search 
Committee,  Student  Center  Box  13, 
Colorado  State  University,  Fort 
Collins,  CO  80523.  FAX  (303) 
491-1690.  CSU  is  EEO/AA  employer. 
E.O.  Office:  21  Spruce 

Holl. _ 

Silence  is  the  most  perfect  expression  of 

scorn. 

George  Barnard  Shaw 


ADMINISTRATIVE 


IN  THESE  TIMES,  an  award-winning 
national  newsmagazine,  is  seeking  a 
ubiisher  to  provide  leadership  and 
uild  readership.  This  person  should 
have  significant  financial  resources 
or  proven  ability  in  big-money 
fundraising.  Management  experience 
also  desirable.  Salary  negotiable.  Send 
resume  and  references  to  ITT  Publisher 
Search  Committee  c/o  Beth  Schulman,  In 
These  Times,  2040  N.  Milwaukee  Ave., 
Chicago,  IL  60647,  or  call  (312) 
772-0100. 

PUBUSHER 

Sandusky  Newspapers,  Inc.  seeks  an 
aggressive,  creative  publisher  to  lead 
the  Sandusky  (O.)  Register,  a 
24,000-daily  27,000-Sunday  paper  on 
the  southern  shore  of  Lake  Erie  to 
replace  a  35-year  veteran  who  retires  at 
the  end  of  1 993.  We're  looking  (or  a 
hands-on  publisher  with  experience  in 
news,  sales  and  circulation,  good  peo¬ 
ple  skills,  and  the  resolve  and  strength  of 
character  to  win  in  an  increasingly  com¬ 
petitive  market.  Write  (please  don't  call) 
with  resume/references  to  David  Rau, 
president,  Sandusky  Newspapers,  Inc., 
701  Lynn  Garden  Dr.,  Kingsport,  TN 
37660.  AN  EQUAL  OPPORTUNITY  EM¬ 
PLOYER. 

ADVERTISING 

ADVERTISING/MARKETING  Direc¬ 
tor  for  family-ovmed  M-F  daily,  9818 
ABC,  2  growing  weeklies.  Impressive 
demographics,  fast  growing  Little 
Rock  (AR)  area.  Need  hands-on  effective 
sales  person  to  reorganize,  expand, 
manage  sales  effort.  Permanent  position 
(or  producer.  Competitive  compensation, 
all  benefits.  Resume  with  work,  educa¬ 
tional  history  to  Rebecca  Winburn, 
Benton  Publishing  Co.,  PO  Box  207, 
Benton,  AR  72015.  (501)  778-8228  or 
664-5429. 

CLASSIFIED  SALES 
MANAGEMENT  POSITION 
One  of  the  fastest  growing  newspapers  in 
the  nation  with  over  200,000  daily 
circulation  is  looking  (or  a  dynam¬ 
ic,  charismatic  leader  with  proven 
abilities  to  problem  solve,  innovate 
and  motivate.  Send  resume  to  Personnel 
Dept.,  Daily  News,  PO  Box  4200,  Wood- 
bnd  Hills,  CA  91365. 


ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  AAANAGER 

The  Buffalo  News,  upstate  New  York  daily 
newspaper  that  ranks  #  1  in  PMA  coverage 
nationwide  and  has  Sunday  circula¬ 
tion  of  almost  400,000,  is  seeking  a 
Telephone  Sales  Manager  (or  Its  clas¬ 
sified  advertising  department. 
Successful  candidate  must  possess  a 
strong  sales/ management  background  in 
both  contract  and  voluntary  phone  sales 
and  must  possess  the  ability  to  moti¬ 
vate  and  train  a  staff  of  approximately 
45.  Successful  history  of  increasing 
od  revenues,  customer  service,  along 
with  knowledge  of  labor  negotiations  and 
contract  language  is  required.  Also 
required  is  a  technical  knowledge  of 
phoneand  computer  systems.  Send  resume 
and  salary  requirements  to  Scott  H. 
Brooks,  Classified  Advertising 
Manager,  The  Buffalo  News,  PO  Box  1 00, 
Buffalo,  NY  14240. 

CLASSIFIED  ADVERTISING 
SALES  MANAGER 

Southern  California  daily  seeks 
experienced  sales  manager  with  a  desire 
to  move  up  with  a  progressive  company. 
This  position  offers  a  self-motivated 
person  theopportunity  tomanagea  staffof 
six  in  the  automotive  category.  Respon¬ 
sibilities  include  new  product  and 
sales  development  programs.  The 
successful  candidate  must  possess  an 
interest  in  new  technology  and  ability 
to  develop  and  train  sales  staff.  Proven 
track  record  In  newspaper  advertising 
management  a  must  with  Classified 

Xrience  a  plus.  Please  send  resume  and 
■y  history  to:  Sue  Barry,  Clas¬ 
sified  Advertising  Manager,  The 
Press-Enterprise,  3512  14th  Street, 
Riverside,  CA  92501-3878. 

CLASSIFIED  TELEPHONE  SALES 
MANAGER 

We  are  building  a  new  team  at  the  Dayton 
Daily  News  (the  first  Cox  Newspaper), 
and  need  an  experienced  classified 
professional  for  this  position.  Chal¬ 
lenge,  growth  opportunity  and  a  great 
compony  await  you.  Call  or  send  resume: 
Mark  Stange,  Classified  Advertis¬ 
ing  Manager,  Dayton  Daily  News,  45 
S.  Ludlow  St.,  Dayton,  OH  45402 
(513)  225-2026. 


_ ADVERTISING _ 

DISPLAY  MANAGER  needed  (or  1 7,000 
circulation  daily  in  beautiful 
city  north  of  Denver.  Person  must  have 
strong  newspaper  management  back¬ 
ground  and  good  organizational  and 
motivational  skills.  This  is  a  success¬ 
ful  team,  an  innovative  company  and  a 
great  place  to  work.  Salary  and  tK>nus  to 
mid-30s.  Please  respond  with  resume 
and  cover  letter  to:  Personnel,  Loveland 
Daily  Reporter-Herald,  450  Cleveland, 
Loveland,  CO  80537.  No  phone  calls, 
please. 

RETAIL  SALES  MANAGER.  A  200,000 
circulation  California  east  bay 
newspaper  group  is  seeking  a  Retail 
Advertising  Sales  Manager.  The 
successful  applicant  will  be  respon¬ 
sible  (or  managing  a  dynamic  group  of 
(27)  advertising  sales  profession¬ 
als.  If  you  possess  strong  people 
skills,  are  creative  and  have  a 
successful  management  track  record  in 
meeting  performance  goals,  sales  train¬ 
ing,  strategic  planning,  customer 
service  and  new  revenue  generation,  this 
could  be  an  opportunity  for  you.  Send 
resume  to:  Lesher  Communications, 
Inc.,  PO  Box  5088,  Walnut  Creek,  CA 
94596.  Attn:  Shawm  Leavitt. 

THE  SANTA  FE  REPORTER,  a  1 9-year-old 
weekly  newspaper,  seeks  advertising 
director  with  5  years  management  experi¬ 
ence.  Job  requires  sales,  budgeting, 
administrative  and  leadership 
skills.  Please  send  cover  letter  and 
resume  to  Laurie  Martin,  The  Santa  Fe 
Reporter,  PO  Box  2306,  Santa  Fe,  NM 
87504.  No  phone  calls,  please. 

WE  ARE  A  YOUNG  publishing  company 
specializing  in  Caribbean  trade 
periodicals.  We  are  seeking  an  exper¬ 
ienced  and  highly  motivated  advertis¬ 
ing  sales  representative  for  our  Carib¬ 
bean  tourism  business  magazine.  Excel¬ 
lent  written,  interpersonal  and 
telemarketing  skills  are  necessary. 
The  successful  applicant  should  have 
knowledge  of  the  Caribbean  and  be  tal¬ 
ented  to  service  clients  internationally. 
Spanish  is  a  plus.  Will  need  to  relo¬ 
cate  to  Clearwater,  Florida.  Send 
resumes  to  the  Publisher,  Caribbean 
Clipper,  Inc.,  28100  US  Highway  19N, 
Ste.  411,  Clearwater,  FL  34621. 
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_ ART/EDITORIAL _ 

OPENING  FOR  GRAPHICS/DESIGN 
EDITOR  on  doily  newspaper.  Must  be 
able  to  create  interesting  doily  graphics 
and  design  bright  feature  pages.  For  more 
information,  contact  Peggy  Tennis, 
SPJ's  JOBS-FOR-JOURNALISTS  pro¬ 
gram,  at  (317)  653-3333. 

GRAPHICS  EDITOR 

The  Billings  Gazette,  Montana's 
largest  daily  newspaper,  is  seeking  a 
Graphics  Editor.  This  position  is 
responsible  for  overseeina  redesign  of 
the  newspaper's  editoriaf  appearance, 
including  graphics,  type  st^es,  page 
designs  and  other  elements.  If  you  have  a 
minimum  of  two  year's  experience  as  a 
newspaper  graphics  artist  or  graphics 
editor;  ability  to  redesign  news 
pages;  demonstrated  use  of  color 
graphics  and  the  ability  to  create  and 
edit  graphics  on  a  Macintosh  computer 
with  various  graphics  programs,  you 
may  be  the  person  we  cire  looking  for. 

Interested  candidates  must  submit 
letter  of  introduction,  resume,  refer¬ 
ences  and  salary  history  to: 

Human  Resources  [department 
Billings  Gazette 
PO  Box  36300 
Billings,  MT  59107 

Resumes  must  be  received  by  5:00  pm 
Friday,  May  28,  1993. 

EOE. 

THE  TUCSON  CITIZEN,  a  six-doys-a- 
week  Gannett  PMer,  seeks  an  exper¬ 
ienced  page  designer  and  copy  editor. 
Pagination,  Macintosh  and  wire  editor 
experience  are  plusses.  Call  Paul  Schwal- 
bach.  Design  Editor,  at  (602) 
573-4603  before  2  p.m.  Pacific  time. 
Or  fax  him  pertinent  information  at 
573-4690.  Or  send  resume  (with  refer¬ 
ences)  and  tear  sheets  to  TUCSON 
CITIZEN,  PO  Box  26767,  Tucson,  AZ 
85726,  ATTN:  Paul  Schwalboch. 

ART/GRAPHICS 

PAID  INTERNSHIPS  available  in 
Editor  &  Publisher's  Graphics/Art 
Department.  Zone  2  applicants  only. 
Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  ABSOLUTE¬ 
LY  NO  PHONE  CALLS. 

WORLD-CLASS  DESIGNER:  The 
Indianapolis  Star  (230,000  AM, 
413,000  Sunday)  seeks  a  page  desig¬ 
ner  for  color  features  and  news  pages. 
Two  years  daily  experience,  journalistic 
savvy  and  strong  Quark/Freehand 
skills  required.  Photoshop,  info¬ 
graphics  and/or  illustration 
skills  a  plus.  Women  and  minori¬ 
ties  strongly  encouraged  to  apply. 
Resume  and  samples  by  May  26  to:  Joy 
Small,  Art  Director,  The  Indianapo¬ 
lis  Star,  PO  Box  145,  Indianapo¬ 
lis,  IN  46206-0145. 

CIRCULATION 

CIRCULATION  DIRECTOR  with 
strong  marketing  and  TMC-delivery 
skills  needed  by  small  Indiana 
daily.  Excellent  future  plus  good 
salary.  Resume,  salary  history  to:  Box 
6366,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Are  you  currently  a  circulation  mana¬ 
ger  at  a  15,000  circulation  daily 
who  finds  himself  In  a  dead-end  job,  or 
an  assistant  CSM  at  a  40,000 
circulation  daily  with  at  least  two 
years  experietKe  and  ready  to  run  his 
ovim  show?  Are  you  sales  and  service 
oriented  —  o  take-charge  individual 
with  a  proven  track  record?  If  the  an¬ 
swer  to  these  questions  is  yes,  we  need 
you  to  take  charge  of  our  1 8,000  cir¬ 
culation  daily  in  a  high-growth,  but  un¬ 
derdeveloped  market  in  the  southeash 
em  U.S.  Unlimited  growth  opportunities 
for  the  successful  candidate.  Please  send 
cover  letter  with  resume  and  sabry  his¬ 
tory  to  Box  6373,  Editor  &  Publisher. 

MARKETING  MANAGER 

The  Atlanta  Journal-Constitution  is 
seeking  an  experienced  manager  to 
oversee  its  circulation  subscription 
sales  and  single  copy  operations. 
Position  requires  strong  marketing 
skills  related  to  telemarketing,  door- 
to-door  solicitation,  in-store  prom¬ 
otions  and  product  sales.  Proven  person¬ 
nel  management  skills  and  a  results- 
oriented  management  style  are 
essential.  We  offer  an  excellent  benefits 
program  that  includes  medical,  dental, 
life,  401 K,  paid  vacation  and  holi¬ 
days.  Please  send  resume,  salary 
history  and  salary  requirements  to: 

George  Alford,  Employee  Relations 
PO  Box  4689 

Atlanta,  GA  30302 

No  phone  calls,  please. 

An  Equal  Opportunity  Employer 

EDITORIAL 

BUSINESS  REPORTER 

The  New  Haven  Reporter  is  looking  for  a 
business  reporter  to  join  our  five- 
person  desk.  We  want  an  aggressive 
reporter  out  to  scoop  the  competition ,  who 
stays  ahead  of  the  doily  stories  and 
ives  readers  a  perspective  on  what's 
appening.  Our  lC)0,000-plus  daily 
covers  a  newsy  region  bursting  with 
major  developments  in  health  care, 
defense,  retail,  banking  and  telecommu¬ 
nications.  Our  community  is  home  to 
Yale  University  and  offers  many  recrea¬ 
tional  and  cultural  activities. 
Send  resume  and  clips  to  Kate  Lee, 
Business  Editor,  New  Haven  Register, 
40  Sargent  Drive,  New  Haven,  CT 
06511. 

BUSINESS  EDITOR 

The  Standard-Examiner,  a  57,000 
circulation  daily  under  new  ownership 
in  Ogden,  Utah,  is  looking  for  a  veteran 
journalist  to  lead  its  business 
coverage  in  growing,  dynamic,  beauti¬ 
ful  Northern  Utah.  Flease  send  resume, 
references,  salary  history,  expecta¬ 
tions  and  work  samples  to  Mark 
Shenefelt,  City  Editor,  PO  Box  951, 
Ogden,  UT  84401 . 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/ early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  200|6;  (703)  506-4400. 


BUSINESS  REPORTER 
Business  weekly  has  openings  for 
maritime/energy  and  health  care  repor¬ 
ters.  Must  be  news  driven.  Experience  on 
these  beats  preferred.  We  offer  competi¬ 
tive  salaries  and  the  opportunity  to 
live  in  one  of  America's  great 
cities.  Send  resume,  business  clips 
to:  Kit  Gorman,  CityBusiness,  PO 
Box  19308,  New  Orleans,  lA  70179. 


BUSINESS  WRITER 

The  Daily  Record,  a  60,000  circula¬ 
tion  daily  in  suburban  North  Jersey, 
has  an  immediate  opening  for  a  busi¬ 
ness  writer.  Applicants  should  have 
clips  that  demonstrate  an  ability  to 
refxxt  business  news  with  insight  and 
intelligence,  should  be  able  to  read  a 
balance  sh^  and  on  annual  report,  and 
should  hove  a  track  record  of  producing 
significant  enterprise.  Send  letter, 
resume,  and  clips  to  Bill  Donnellon, 
Editor,  Daily  Record,  PO  Box  217, 
Parsippany,  HI  07054-0217. 


CITY  STAFF 

High-energy  reporter  needed  for  bus¬ 
iness/city  government  beat.  We  need 
someone  who  can  localize  notiorKil  and 
state  economic  trends.  Government  cov¬ 
erage  includes  ecorwmic  development 
issues,  city  larKl  use  boards,  housing 
market,  regional  recycling  and  environ¬ 
ment.  Wewly  e)^rience  or  some  daily 
experience  needed.  Zone  1  or  2  only. 
Salary  up  to  $465  week,  depending  on 
experierKe.  We're  20.000  PM  in  60,000 
city.  Send  resume,  clips  and  references 
to  Sue  Simoneau,  City  Editor,  The  Bristol 
Press,  PO  Box  2158,  Bristol,  CT 
0601 1  -9920.  No  phone  calls. 


COPY/lAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought 
for  fast-paced  night  desk  at  70,000 
circulation  New  Jersey-New  York  metro 
area  daily.  Strong  background  in  hand¬ 
ling  local  news  copy  aiw  writing  accu¬ 
rate.  lively  headlines  is  essential. 
Applicants  must  show  an  ability  to 
design  news  pages  on  deadline,  and  be 
able  to  step  into  any  news  desk  slot. 
Opportunity  for  advancement.  Send 
resume  and  fearsheets  to  Box  6363, 
Editor  &  Publisher. 


DAILY,  VYEEKLY  EDITORS 
Self-starting  local-news  oriented 
city  editor  for  young  six-reporter 
staff  of  18,600  AM  daily.  Must  inno¬ 
vate,  motivate,  teach.  Salary  in  the  low 
$30'$. 

Semi-weekly  in  eastern  N.C.  needs 
excited  editor  ta  lead  good  staff.  Mac 
experierKe  helps.  Advancement  possible. 
Big  water  nearby.  Call  Al  Cbrk  (919) 
752-6166.  Zone  3-4  candidates 
preferred. 


EXPERIENCED  INVESTIGATIVE  RE¬ 
PORTERS  wanted  for  small  chain  of 
weekly  papers.  Specific  interest  in 
community-based  news  desired.  Apply 
through  JOBS-FOR-JOURNAUSTS  at 
(317)  653-3333. 


DEPUTY  SPORTS  EDITOR 
Hongkong  Standard  requires  a  quali¬ 
fied  person  ta  run  the  US  sports'  desk  of 
one  of  Asia's  fastest  growing  dail¬ 
ies  -  circ.  50,000.  US$40,000  per 
year  plus  benefits.  Reply  by  fox  ta  the 
Editor  -  (852)  795-3009. 


EDITORS:  Bloomberg  Business  News 
Tokyo  Bureau  seeks  highly  qualified 
editors  to  assist  in  building  our 
Asia  news  division  (currently  30 
full-time  journalists  in  five  bureaus). 
Based  in  Tokyo,  editors  work  with  re¬ 
porters  throughout  Asia,  directing  news 
coverage  and  improving  copy. 
Contact:  David  Butts  81-3-3435-1947. 
Fox:  81-3-3435-1946. 


EDITOR 

Top  spot  at  NYC's  #1  community  news¬ 
paper  group  (10  papers,  83,0CX)  circ. 
with  expansion  urxierway).  Supervise  our 
outstanding  staff  reporters  and  contri¬ 
butors;  produce  snappy  broadsheet 
layouts.  Competitive  salary,  bene¬ 
fits.  Send  cover  letter,  resume,  clips 
to:  Ed  Weintrob,  Publisher,  Brooklyn 
Paper  Publications,  26  Court  Street, 
Brooklyn,  NY  1 1 242. 


Editorial  Director  - 
Newsletters 

You  Understand  the  Nuances 
of  Capital  Markets 

Prestigious  leader  in  information  services  publishing  has  cre¬ 
ated  an  opportunity  for  a  productive  self-starter  to  take  total 
responsibility  for,  and  spearhead  the  growth  of,  our  weekly 
newsletters  serving  the  financial  services  industry. 

In  addition  to  a  proven  record  of  accomplishment  as  a  finan¬ 
cial  journalist  and  a  demonstrated  understanding  of  capital 
markets,  you  must  have  outstanding  management  skills  and 
be  able  to  effectively  motivate  a  group  of  editors,  build  circu¬ 
lation  and  work  with  printers.  Advanced  degree  a  plus. 

The  position  is  New  York  City  based.  Please  send  your  re¬ 
sume  and  cover  letter  with  earnings  record  and  requirements 
to:  Dept.  508, 10th  floor,  12  West  37th  Street,  New  York, 
NY  10018. 

We  are  an  equal  opportunity  employer. 
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DREAM  X» 

MANAGING  EDITOR 
$50,000+ 

Electronic  Publisher  that  conducts 
same-day  c»inion  polls  (or  On-Air  use 
by  TV,  radio  and  newspapers,  seeks 
world-class  Managing  Editor/News 
Director  to  take  complete  charge  of  day- 
to-day  editorial  operations.  Fantas¬ 
tic  opportunity  (or  someone  w(k>  is  ex¬ 
ceptionally  bright,  resourceful,  crea¬ 
tive,  organized  and  self-directed. 
We're  looking  for  a  leader,  with  unlim¬ 
ited  grovrth  potential.  Ideal  candidate 
will  hove  terrific  news  judgment,  excel¬ 
lent  knowledge  of  how  TV  and  radio 
stations  are  run,  arxi  an  appreciation 
of  market  research  and  opinion  polling. 
You  will  be  a  student  or  popular  as¬ 
tute,  with  your  finger  on  the  pulse  of 
vrhot  Americans  are  talking  about.  In 
addition  to  desktap-publi^ing  client 
materials  daily,  you  will  conceive, 
write,  edit  and  publish  a  newsletter  that 
regularly  goes  out  to  the  most  senior 
executives  at  every  TV,  radio  station 
and  newspaper  in  America.  Macintosh 
experierKe  essential.  We're  30  minutes 
from  Manhattan:  you  con  start  tomor¬ 
row.  Reply  to:  Search  Team,  Box  A- 
207,  2800  Kalmia,  Boulder,  CO  80301 . 
Or  fax  your  response  to:  (303)  541- 
9303. 


EDITORIAL 

We're  an  international  newspaper 
company  assembling  a  writing  and 
editing  staff  for  o  new,  farge- 
circulotion,  weekly  magazine  newspaper 
supplement.  We're  seeking  creative 
and  critical  thinkers;  energetic  and 
agile  writers;  and  visionary  edi¬ 
tors  interested  in  breaking  new 
ground.  Magazine  and/or  newspaper 


experience  helpful.  Cleveland,  OH, 
based.  Send  a  letter  describing  your 
strengths  and  talents  along  with  your  re¬ 
sume  and  writing  samples  to  Box  6369, 
Editor  &  Publisher. 


UFESTYLES  EDITOR  WANTED  to  make 
an  already  good  lifestyles  section 
more  readable  for  young  adults  and 
women.  Section  needs  ta  be  more  excit¬ 
ing  from  a  content  and  design  stand¬ 
point.  This  is  a  writing  editors  position 
that  will  center  on  idea  generotion,  but 
designs  skills  are  also  important. 
This  individual  will  also  be 
responsible  for  a  monthly  teen  publica¬ 
tion.  Write  ta  editor  Tom  Brennan,  News 
Journal,  Box  25,  Mansfield,  OH  44901 . 
The  News  Journal  is  a  40,000  daily, 
55,000  Sunday  newspaper  located 
midway  between  Cleveland  and 
Columbus. 


M  WMndctwcklK  MadhOnpwkM  M 
Si  17  W.  Haitan  BM.  Sulli  FM47  CNoeo.  I.  «0a06g 
S  For  job*  vie  the  phone  0*1  S 

M  1-900-787-7800  S 

M$1.9eptrmin.  M 
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EDUCATION  WRITER.  Immediate  open¬ 
ing  for  education  writer  with  proven 
track  record.  Bi-weekly  magazine  covers 
national  higher  education  issues. 
Send  resume,  salary  requirements  and 
references  ta:  Editor,  10520  Warwick 
Ave.,  Suite  B-8,  Fairfax,  VA  22030. 


FREE  DATABASE  FOR  JOURNALISTS 
No  phone  charges,  no  Kme  charges. 
Access  (800)  873-Ck)10  by  modem  for 
information  from  the  While  House,  on 
business  issues,  congress,  federal 
policies.  For  assistance,  call  PR 
on-line  (202)  347-8918. 

LIVE  YOUR  DREAMS  ~ 
Live,  work  and  ploy  in  an  Alaskan 
hamlet  on  an  island  in  the  nation's 
largest  national  forest.  Editor/ 
reporter/pholographer  needed  for  small 
weekly  in  scenic  rural  Southeast 
Alaska.  Also  will  consider  husband- 
wife  team  for  editorial/adver¬ 
tising/business  duties.  Job  offers 
independence  and  responsibility. 
This  is  a  chance  for  a  REAL  northern 
exposure  at  on  award-winning  news¬ 
paper  with  national  recognition. 
Immediate  opening.  Call  Idaho-based 
owner  at  (208)  362-1679  or  fax  re¬ 
sume  ta  (208)  362-5826. 

MANAQNG  EDITOR 
Award  winning  chain  of  weekly  news¬ 
papers  in  NYC  seeks  high  energy  edi¬ 
tor  ta  run  professional  news  operation. 
Solid  skills  in  news  editing,  story  edit¬ 
ing,  and  layout  a  must.  Send  resume  and 
clips  to  Box  6342,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Editorially  -  driven  trade  publica- 
Kon  seeks  hands-on  professional  with 
minimum  of  3-5  years  senior  editor¬ 
ial  experience.  Business,  Entertain¬ 
ment,  Travel  background  a  plus.  Excellent 
opportunity  ana  competitive  salary. 
Send  resume  and  clips  ta  S.B.  Bedrock 
Communications,  650  1  st  Avenue,  New 
York,  NY  10016. 


NEWS  EDITOR - Feisty,  Zone  2  seven- 

day  daily  seeks  newsroom  leader  who 
con  make  up  pages,  write  headlines  that 
sing,  and  hove  a  thorough  knowledge  of 
AP  style.  Good  people  skills  are  essen¬ 
tial.  Tell  us  about  yourself.  Include 
clips,  references.  Box  6356,  Editor  & 
Publisher. 


NIGHT  CITY/COPY/WIRE/LAYOUT 
editor  for  fast  growing  AM  daily. 
Experienced  only,  benefits.  Send  resume 
to:  Stan  Usinowicz,  Editor,  Today's 
Daily  News,  1890  W.  Acoma  Blvd., 
Lake  Havasu  City,  AZ  86403.  No  phone 
calls. 


SPORTS  EDITOR 

The  Fairbanks,  Alaska,  Daily  News- 
Miner  is  looking  for  a  sports  editor 
with  strong  writing  and  layout 
skills.  Applicants  must  have  three 
years  full-time  daily  newspaper  experi¬ 
ence  and  strong  people  skills.  Send 
resume,  clips,  tear  sheets  and  references 
to  Don  Joling,  Managing  Editor, 
Fairbanks  Daily  News-Miner,  PO  Box 
70710,  Fairbanb,  AK  99707. 


REPORTERS  WANTED:  ZONE  2,  hard- 
news-oriented  daily  in  competitive  mar¬ 
ket  seeks  experienced  reporters  who 
know  how  ta  cover  a  municipal  beat. 
Send  us  clips,  references  ana  a  letter 
about  your^f  ta  Box  6344,  Editor  & 
Publisher. 


OR  JUST  LOOKING?  OR  JUST  G  ? 
ING?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  wont  to  sell,  discover  new  empioyment 
opportunities  and  hire  the  key  peopie  who  wiii 
make  your  newspaper  run. 

E&P  Ciassified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  ciassified  iistings  every  week  I 

Rates  and  order  form  are  in  this  section.  To  piace 
your  ciassified  ad  call  212*675*4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


E&P  Classified 

...the  difference  is  in  the  results 
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SPORTS  EDITOR 

We're  looking  for  a  sports  editor  with 
strong  management  skills,  ability  to 
coach  and  leod  writers  as  well  as  deve¬ 
lop  stories  that  to  beyond  the  scores  and 
the  stats.  Send  resume,  sample  sports 
sections  to  Anne  Harphom,  Managing 
Editor,  Honolulu  Advertiser,  605 
Kopiolani  Blvd.,  Honolulu,  HI 
96813. 

NIGHT  METRO  EDITOR 
The  Daily  Record,  a  60,000  circula¬ 
tion  daily  in  suburban  North  Jersey, 
has  an  immediate  opening  for  an  exper¬ 
ienced  editor  to  take  charge  of  news 
coverage  at  night.  The  candidate  needs 
strong  writing  skills  and  the  abil¬ 
ity  to  juggle  night  reports  and  calls 
on  deadline,  along  with  assigning 
some  stories  in  the  afternoon.  We're 
looking  for  a  confident  line  editor 
capable  of  restructuring  dictated 
stories,  who  also  knows  how  to  challenge 
stringers  and  staff  writers  to  produce 
compelling  reads  out  of  routine  meeh 
ings.  Salary  to  $40,000.  Send 
lett^,  resume,  and  clips  that  demons¬ 
trate  your  work  as  an  editor  to  Neal 
Allen,  Assistant  Managing  Editor, 
Daily  Record,  PO  Box  217,  Parsip- 
pany,  NJ  07054-0217. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone  2 
applicants  only.  Seixl  letters,  resumes 
to  6089,  Editor  &  Publisher.  ABSO¬ 
LUTELY  NO  PHONE  CALLS. 

REPORTER 

The  Fairbanks  Daily  News-Miner, 
Alaska's  second  largest  daily,  is 
seeking  a  self-starting  reporter  with 
strong  writing  skills.  Must  be  fast, 
accurate  and  versatile.  Prefer  applic¬ 
ants  with  at  least  one  year  of  experience 
but  will  consider  recent  graduates. 
Serxl  resume,  clips  and  references  to  Dan 
Jaling,  Managing  Editor,  Fairbanks 
Daily  News-Miner,  PO  Box  70710, 
Fairbanks,  AK  99707. 

REPORTER  -  bright,  energetic,  for  qual¬ 
ity  30,000  daily  in  eastern  PA. 
Write  Box  6361,  Editor  &  Publisher. 

REPORTER 

Quality  weekly,  upstate  New  York,  seeks 
energetic  reporter.  Opportunity  to  do  all 
types  of  stories,  plus  photography.  Send 
resume,  clips  to:  Carl  Aiello  editor, 
Wallkill  Valley  Times,  PO  Box 
10234,  Newburgh,  NY  12552-0234. 

SELF-STARTING  REPORTER  who  can 
cover  business  and  personal  firrance  is¬ 
sues  in  a  lively  way.  Send  resumes  and 
I  clips  to:  Jim  Willis,  Managing  Editor, 
Birmingham  PosFHerald,  PO  Box  2553, 
Birmingham,  AL  35202. 

SOUTHERN  CAPITAL  CITY  NEWS- 
PAPER  with  1 1 0,000  daily  circula¬ 
tion  looking  for  self-starting  general 
assignment  reporter,  preferably  with 
experience  covering  minority  affairs 
and  social  issues.  Ideal  candidate 
would  hove  at  least  3  years  of  daily 
newspaper  experience.  Send  resumes  to 
Box  6364,  Editor  &  Publisher. 

We  aris  an  Equal  Opportunity  Employer 

SPORTS  EDITOR/REPORTER,  Zone  8. 
Fast  growing  stable  rural  AM  daily. 
Excellent  growth  situation.  Immediate 
opening.  Send  resume,  clips  to  Box 
6372,  Editor  &  Publisher. 


EDITORIAL 


NIGHT  METRO  EDITOR 

The  York  Daily  Record,  a  growing  and 
award-winning  42,000-circufation 
daily,  seeks  a  night  metro  editor  who 
deeply  believes  in  helping  our  staff 
excel.  This  is  a  great  opportunity  for 
a  veteran  repartee  at  a  larger  daily  or  a 
city  editor  at  a  smaller  daily.  You 
should  be  someone  who  can  improve 
copy,  work  well  with  others  and  coor¬ 
dinate  coverage  as  nighhtime  leader  of 
a  staff  of  1 4  reporters.  We're  in  a  hotly- 
contested,  growing  county  of  330,000 
people  located  50  miles  north  of  Balti¬ 
more  near  the  ocean,  mountains  and 
Pennsylvania  Dutch  country.  Excellent 
benefit  package.  Send  cover  letter,  work 
samples  and  a  brief  essay  on  your  news¬ 
room  management  philasophy  by 
May  20  to  Metro  Editor,  Yore  Daily 
Record,  1 750  Industrial  Highway,  York, 
PA  1 7402.  Equal  Opporuntily/  Affirma¬ 
tive  Action  Employer. 

SPORTS  EDITOR — One  of  the  Midwest's 
best  small  dailies  needs  talented  and 
creative  manager/writer/designer  ta 
lead  two  full-time  and  five  pail-time 
reporters  to  excellence.  We  have  the  fin¬ 
est  technology,  a  talented  and  energetic 
staff  and  the  resources  to  be  the  best — 
and  we  are  located  in  a  beautiful,  his¬ 
toric  two-college  town  in  the  Heartland 
of  America.  S^  resumes  to  Bob  Unger, 
Editor,  Journal-Courier,  235  W.  State 
Street,  Jacksonville,  IL  62650. 

TAMPA  BAY  WEEKLY  seeks  reporter  who 
wishes  to  learn  and  grow.  Opportunity  to 
do  all  types  of  stories  plus  photogra¬ 
phy  ana  some  production.  Please  send 
resume;  clips  and  photographs  to  Box 
6362,  Editor  &  Publisher. 

THE  SEATTLE  TIMES  is  seeking  an 
editor  to  oversee  its  business  staff  of 
21  reporters  and  editors.  Seattle  is 
home  to  companies  such  as  Boeing, 
Microsoft,  McCaw  Cellular  Communi¬ 
cations  and  Weyerhaeuser.  It  is  also 
strategically  positioned  on  the 
Pacific  Rim.  The  Times  seeks  an  exper¬ 
ienced,  enterprising  and  energetic 
editor  to  lead  its  daily  coverage  of 
these  lar^  companies  as  well  as  key 
beats  suen  as  high  technology,  aero¬ 
space  and  international  trade.  To  ap¬ 
ply,  please  send  a  proposal  outlining 
nw  you  would  direct  the  staff  to  create 
a  section  that  appeals  to  a  sophisti¬ 
cated  business  audience.  In  addition, 
send  a  resume,  and  sections  or  stories 
you've  edited  to  Millie  Quan,  AME, 
Seattle  Times,  PO  Box  70,  Seattle, 
WA  981 1 1 .  calls,  please. 

The  63,000  circulation  Gazette  News¬ 
papers  is  looking  for  a  proven  performer 
to  join  its  city  desk.  Experience  as 
assigning  editor,  a  must.  Broad 
responsibility.  Send  resume  to: 
Denis  P.  Paquette,  ME,  2345  Maxon 
Rd.,  Schenectady,  NY  12301. 

The  Dayton  Daily  News  (180,000 
daily;  230,000  Sunday)  is  looking 
for  an  experienced  projed  reporter  with 
proven  investigative  skills  and  a 
track  record  of  national-caliber  jour¬ 
nalism.  No  wannabes,  please.  Applic¬ 
ants  should  have  five  years  daily  exper¬ 
ience.  Computer-assisted  reporting 
experience  a  plus.  No  calls.  Send 
resume/clips  Id  John  Erickson,  Deputy 
Metro  Editor,  Dayton  Daily  News,  45 
S.  Ludlow  St.,  Deaton,  OH  45402. 


TWO  PRIZE  WINNING  paid  circu¬ 
lation  Manhattan  weekly  community 
newspapers.  Editor  with  news  back- 
^TTOTO.  Fax  resume  to  Laura  (21 2)  989- 

VICE  PRESIDENT/ 

EDITORIAL  PAGE  EDITOR 

Responsible  lor  directing  and  produc¬ 
ing  editorial  pages,  op/ed  pages,  and 
the  Sunday  Opinion  section  for  the 
Kansas  City  Stor.  a  major  metropoli¬ 
tan  daily.  Provides  readers  and  the 
general  public  a  source  of  political, 
economic  and  social  information  and 
ideas.  Directs  writing,  selection 
and  editing  of  editorials  and 
editorial  ct^umns.  Selects  politi¬ 
cal  cartoons.  Evaluates  and  comments 
on  political,  social  and  economic 
issues.  Several  years  experiecnce 
reporting,  editing  and  editorial 
writing;  the  ability  to  analyze; 
familiarity  with  politics,  econom¬ 
ics  and  social  change  at  all  levels 
with  emphasis  on  loral  and  regional 
affairs.  If  interested,  SEND  RESUME 
WITH  A  COVER  LETTER  TO:  Kansas 
City  Star,  Personnel  Department,  1729 
Grand,  Kansas  City,  MO  64108. 


VYINNING  TEAM 

We're  losing  our  sports  editor  to  big¬ 
ger  market.  Proven  APSE  award-win¬ 
ning  section  needs  leader  strong  in  peo¬ 
ple  skills,  design  and  packaging  to  heod 
8-person  stofT  Located  near  Charlotte, 
N.C.,  this  growing  30,000  McClotchy 
paper  covers  preps  to  NBA,  AAA  base¬ 
ball  and  wha  kivows?  -  the  NFL.  Send 
letter,  resume,  samples  to  Terry  C.  Plumb, 
Editor,  The  Herald,  PO  Box  1 1 707,  Rock 
Hill,  SC  29731. 

Equal  Opportunity  Employer 


We're  looking  for  one  of  the  best  fea¬ 
ture  writers  in  the  country  to  join  our 
creative  award-winning  lifestyle  staff. 
Applicants  must  have  at  least  three 
years'  reporting  experieixe  on  a  metro 
daily.  Clips  should  show  both  writing 
flair  and  solid  reporting  skills.  Poper  is 
300,000-f  in  Zone  2.  Box  6375, 
Editor  &  Publisher 


Blessed  is  fhe  man  who,  having  nothing 

to  say,  abstains  from  giving  wordy 

evidence  of  the  fact. 

George  Eliot 


Attention  Advertisers: 

Please  note  these  reminders  when 
sending  classified  ad  copy: 

-Please  specify  an  exact  classification 
within  a  section  of  ads:  for  instance, 
Equipment  &Supplies-Phototype- 
setting;  Industry  Services-Consultants; 
Help  Wanted-Sales.  Help  us  put  your 
ad  where  it  will  help  you  the  most. 

-Be  sure  to  indicate  how  many  times 
you  wish  the  ad  to  appear,  and 
whether  an  E&P  box  number  is 
required. 

-Orders  for  classified  display 
advertising  should  include  the 
number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how 
many  weeks  the  ad  should  run. 

Remember — in  all  correspondence 
regarding  your  ad,  please  include  a 
copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you 
better! 

E&P  Classified  Department 
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PRESSROOM 


WANTED:  The  Houston  Post  Features 
Desk  seeks  strong  team  player  to  join 
talented  staff  in  producing  daily  and 
odvance  features  sections.  Must  be  sharp 
copy  editor,  headline  writer,  hove  an  eve 
for  detail  and  creative  flair  for  color 
and  Et&W  page  design.  Knowledge  of 
Atex  and/or  Macintosh  computers  a 
plus.  Should  be  able  to  perform  under 
daily  deadline  pressure.  Previous  daily 
newspaper  experience  required.  After- 
rKXjn/evening  hours.  Send  resume,  sam¬ 
ples  of  headlines,  writing,  copy  editing, 
and  color/B&W  page  designs  (section 
fronts  and  inside  pages),  and  refer- 
erKes,  to:  Lori  Schoefter,  Copy  Chief, 
Features  Design  and  Editing  D^k,  The 
Flouston  Post,  PO  Box  4747,  Houston,  TX 
77210-4747. 

WE  ARE  A  YOUNG  publishing  company 
specializing  in  Caribbean  trade 
periodicals.  We  are  seeking  a  well 
qualified  individual  for  a  senior 
editorial  position  with  our  Carib¬ 
bean  tourism  business  magazine.  The 
successful  applicant  should  have 
excelled  writing,  editing  and  manager¬ 
ial  skills  with  corresponding 
degrees.  ExperierKe  in  the  Caribbean 
and  more  importantly  tourism  is  neces¬ 
sary.  Spanish  is  a  plus.  Will  need 
to  relocate  to  Clearwater,  Florida.  Send 
resumes  to  the  Publisher,  Caribbean 
Clipper,  Inc.,  28100  US  Highway  19N, 
Ste.  411,  Clearwater,  FL  34621. 

ENGINEERING 

INDUSTRIAL  ENGINEER 

The  Dallas  Morning  News,  with  a  daily 
circulation  of  514,000  and  809,000 
on  Sundc^,  has  an  opening  for  an 
Industrial  Engineer.  This  position 
is  responsible  for  the  research  and 
analysis  of  equipment,  processes  and 
syst^s  which  are  applicable  to  the 
newspaper  industry. 

Applicants  should  hove  a  bachelor's 
degree  in  Industrial  Engineering  with 
a  minimum  of  5  years  experience,  with 
proven  results,  in  material  handling 
or  equivalent.  Experience  with  automa¬ 
ted  storage  and  inserting  operations,  is 
highly  preferred. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package.  To 
apply,  please  forward  your  resume  with 
salary  requirements  to: 

The  Dallas  Morning  News 
PO  Box  655237 
Dallas,  TX  75265 
Attn:  L  E.  Smith 

Equal  Opportunity  Employer 

FREELANCE 

'EAST  COAST  and  great  lakes  water¬ 
front  real  estate  monthly  seeks  free- 
larrcers.  Call  editor,  Mon.-Fri.,  9-5  ET. 
(203)  767-3200.' 

PRESSROOM 

ASSISTANT  PRESSROOM  MANAGER 
Minimum  of  five  years  experierKe  operat¬ 
ing  a  double  wide  newspaper  offset  press. 
SerxJ  your  resume  to: 

St.  Paul  Pioneer  Press, 
Employee  Relations 
3^  Cedar  Street 
St.  Paul,  MN  55101-1057 


XXJRNEYMAN  PRESS  PERSON 


The  Bakersfield  Californian  is  seek¬ 
ing  a  full-time  journeyman  press  person. 
ExperierKe  on  double-width  TKo  offset 
press  preferred.  Qualifications 
include  nigh  school  or  equivalency 
diploma  and  four  years  web  offset  ex¬ 
perierKe.  Please  send  resume,  salary 
history  and  refererKes  to: 


Nancy  G.  Manes 
Employment  Manager 
THE  BAKERSFIELD  CAUFORNIAN 
PO  Box  440 
Bakersfield,  CA  93302 


EOE 


PRESS  OPERATOR  experienced  on  Web 
offset  presses  (Goss  Urbanite  preferred) 
good  benefits.  Send  resume  and  salary 
history  to:  Mesabi  Daily  News,  PO 
Box  956,  Virginia,  MN  55792,  Att: 
Jeff  Asboch. 


PRESSROOM  SUPERINTENDENT/ 
NIGHTS 


WE  NEED  A  LEADER.  Top  notch  man¬ 
agement  skills  are  a  must.  You  must  be 
sdf  motivated  and  excited  by  the  chal¬ 
lenge  of  a  large  busy  shop.  You  need  to 
successfully  balance  the  demands  of 
quality,  productivity,  waste  and  budget. 

Five  years  management  experierKe  and 
dauble  wide  offset  experience  is 
required.  We  offer  a  competitive 
salary  and  excellent  benefit  program.  An 
Equal  Opportunity  Employer.  We  are 
located  in  Zone  9. 


Please  send  your  resume  and  salary 
history  to  Box  6303,  Editor  & 
Publisher. 

PRESSROOM  MANAGER 
The  opportunity  of  a  lifetime  (or  an 
aggressive,  quality-minded  person 
with  a  thorough  knowledge  of  double 
wide  offset  ww  presses. 

Northeastern  Ohio's  fastest-growing 
newspaper  is  looking  (or  a  person  with 
previous  supervisory  experience  and 
good  people  skills.  We  offer  a  newly 
renovated  facility,  high  tech  prepress  and 
a  Goss  ColoHiner  installed  in  1990. 


We  shoot  for  high-quality  color  repro¬ 
duction.  If  you  do  too,  please  send  your 
resume  to: 

Dan  M.  Ferrier 
Operations  Director 
The  Repository 
500  Market  Avenue  South 
Canton,  OH  44702 


_ PROMOTION _ 

PROMOTION  MANAGER 
Pioneer  Press  a  publisher  of  41  weekly 
community  newspapers  has  an  excellent 
opportunity  for  an  experienced  promotion 
manager.  This  candidate  must  be  crea¬ 
tive  and  have  innovative  abilities 
to  direct  the  promotional  activities 
of  our  compan/s  objectives.  Require¬ 
ments:  B.A.  degree  in  marketing  or 
related  field,  5  to  8  years  experience  in 
print  media,  preferably  witn  a  news¬ 
paper  or  ad  agency,  and  excellent  com¬ 
munication  ond  customer  relation  skills. 
We  offer  an  excellent  salary/bonus  and  a 
benefit  package,  if  interested  please 
send  resume  with  salary  history  to: 
Ali  Zoibi,  Director  of  Human  Resour¬ 
ces,  Pioneer  Press,  1 232  Central 
Avenue,  Wilmette,  IL  60091 .  Equal 
Opportunity  Employer  Male/Female. 


_ PRINTING _ 

PRINTING  SERVICES  MANAGER 
European  Stars  and  Stripes  is  seek¬ 
ing  a  seasoned  newspaper  professional 
to  manage  our  Camora/Platemaking, 
Press,  Post-press,  and  sheetfed  job 
printing  departments,  headquartered  at 
our  plant  in  Griesheim,  Germany.  We 
are  a  Department  of  Defense  Non- 
appropriated  fund  activity  publish¬ 
ing  a  76,000  paid  daily  tabloid. 
Stars  and  Stripes  is  printed  on  a  2 
unit,  double-wide  Knoenig-Bauer  letter- 
press  running  polymer  plates.  The  mail- 
room  consists  of  a  Ferag  2  into  1 
inserter  and  Ferag  counter/ slackers. 

We  are  seeking  a  shirt-sleeve  tiKinager 
that  can  control  costs,  plan  and  execute 
budgets,  evaluate  current  methods, 
equipment,  and  personnel,  plan  and  ex¬ 
ecute  future  acquisitions,  and  manage 
a  totally  German  workforce.  Qualified 
applicants  must  hove  a  minimum  of  3 
years  hands-on  technical  and  manage¬ 
ment  experience  in  newspaper  press  and 
post-press  operations.  Must  speak,  or 
hove  the  ability  to  learn  German  (lan¬ 
guage  training  provided).  ExperierKe  in 
managing  a  union  workforce  and  equip¬ 
ment  acquisition/installation  is  a 
plus. 

Annual  salary  range  is  $32,000- 
$38,000  p/a  depending  on 
experience  and  qualiricatians,  plus 
tax  exempt  housing  allovrarKe,  group 
insurance,  military  PX  and  commis¬ 
sary  privileges.  Round-trip  reloca¬ 
tion  expenses  paid.  Call  our  New  York 
office  (212)  620-3333  (or  an  applica¬ 
tion  form.  Send  application  and  resume 
to:  European  Stars  and  Stripes,  Attn: 
Director,  Newspaper  Operations,  Unit 
29480,  APO  AE  09211.  Application 
forms  must  be  RECEIVED  BY  JUNE  1, 
1993.  ES&S  is  an  Equal  Opportunity 
Employer. 

PRODUCnON/TKH 

PREPRESS  PRODUaiON  MANAGER:(or 
the  Idaho  Mountain  Express,  the  state's 
award-winning  weekly  newspaper,  arnf 
the  Sun  Valley  Guide.  Must  be  skilled 
in  use  of  page  making,  design,  scan¬ 
ning,  type  and  word  processing  soft¬ 
ware.  PC  and  DOS  experience  a  plus. 
Must  be  skilled  in  ad  and  page  design 
and  knowledgeable  about  color  pro¬ 
duction  techniques. Twoyearsexperience 
and  good  supervisory  skills  required. 
Job  training  to  begin  in  August.  Submit 
resume  and  work  samples  to  Pam  Morris, 
PO  Box  1013,  Ketchum,  ID  83340. 


PRODUCTION/TECH 

AAANAGER/TECHNOLOGY  TRAINING 

National  newspaper  trade  association 
has  an  immediate  opening  for  a  manager 
of  technology  training.  The  position 
reports  to  the  Vice  President/ 
Consulting  and  Services.  Applicant 
must  have  a  strong  working  knowledge 
of  all  newspaper  procedures  associated 
with  reproduction  and  quality  control, 
electronic  composition,  electronic 
camera  procedures,  platemaking  and 
offset  press  operations  and  be  expert  in 
electric  color  reproduction.  Applicant 
must  also  be  able  to  instruct  at  train¬ 
ing  seminars  conducted  at  the  trade 
associations's  office  and  on-site 
at  member  newspaper  locations.  Strong 
communications  skills  are  re¬ 
quired.  Salary  is  commensurate  with 
experience  and  education.  Send  resume 
and  salary  history  to  Howard  Eichler, 
Vice  President/Technology  Consult¬ 
ing  and  Services,  NAA,  11600 
Sunrise  Valley  Drive,  Reston,  VA 
22091. 

EOE 

PROGRAMMER  ANALYST 
PRE-PRESS  SYSTEMS 

Participate  in  the  analysis,  design, 
coding  and  testing  of  information 
technology  systems  (ATEX)  that  suppart 
the  production/pre-press  activities 
of  the  corporation  including  IAS, 
Editorial  v.4.7,  and  Classified 
Pagination.  Monitor,  tune  and  support 
the  ongoing  use  of  those  systems.  Per¬ 
form  as  technical  consultant  to  the  Adver- 
tising.  Editorial  and  Information 
Technology  departments  with  proficiency 
in  J1  1  technology  (PDPll),  Mac 
systems  6  and  7,  DEC  VAX/VMS,  DOS 
v5.0,  Windows  v3.1,  AIX  and  laptop 
models  1(X)  a  plus. 

For  additional  information,  contact 
Bob  Enyart 
Chicago  Sun-Times 
(312)  321-3281 

The  more  conscious  a  philosopher  is  of 
the  weak  spots  of  his  theory,  the  more 
certain  he  is  to  speak  with  an  air  affinal 
authority. 

Don  Marquis 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  Identification 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


UNE  ADS 

1  week-$7.50  per  line 

2  weeks-$6.60  per  line,  per  issue. 

3  weeks-$5.75  per  line,  per  issue. 

4  weeks-$4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-$2.75  per  line,  per  issue. 

4  weeks-  $2.55  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  sen4ce.  Add  $4.50  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $90;  2  to  5  times,  $85; 
6  to  13  times,  $80;  14  to  26  times  $75;  27  to  52  times  $70. 

DEADLINE:  8  days  prior  to  pubiication  date. 
Contract  rates  available  upon  request. 


Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip - 

Phone _ 

Classification _ 

Authorized  Signature 
Copy - 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditDrS’Publisher 

1 1  West  19th  Street,  NY.  NY  1001 1.  (212)  675-4380.  FAX  (212)  929-1259. 


ADMINISTRATIVE 

GENERAL  MANAGER  of  metro  daily  in 
Zone  3  seeks  publisher  position. 
During  the  post  year  cash  Flow 
irKreased  8%,  circulation  is  up  10% 
and  the  paper  won  its  first  notiotKil 
print  quality  award.  If  you're  look¬ 
ing  to  increase  penetration  and  improve 
your  product  and  bottom  line,  write  Box 
6346,  Editor  &  Publisher. 

ADVERTISING 

20  Years  experierKe.  Excel  in  advertis¬ 
ing,  management  and  bock  shop.  John 
(816)  827-3110.  400  N.  Engineer, 
Sedalia,  MO.  65301. 

PROMOTION  minded  advertising 
manager  seeks  to  become  a  part  of  an 
aggressive  management  team  with 
an  eye  on  the  future.  20  years  experi- 
eirce  in  sales  and  management  with  all 
sizes  of  daily  newspapers.  Excellent  ref¬ 
erences.  Prefer  to  remain  in  Zone  6. 
Write  to  Box  6370,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  pro  seeking  management 
position  or  sales.  Experienced  in  seven 
day  AM  delivery  the  past  17  years 
handling.  Franchises,  telemorketing, 
sales  promotions,  budgets.  Reply  to  Box 
6340,  Editor  &  Publi^r. 

CIRCULATION  MANAGER  with  18 
years  experience  at  large  city  daily. 
Expert  at  reducing  costs  and  opening 
new  markets.  Extensive  computer  and 
marketing  knowledge.  I  pref^  to  hove 
subordinates  work  'with  me',  rather  than 
'for  me'.  Prefer  Ontario,  Quebec  and 
Maritimes.  Box  6334,  Editor  &  Publisher. 

CIRCULATION  up  4%.  up  5.6%.  up  1 3%. 
Errors  down  to  .5/1000.  $14,500 
'waste'  cut.  For  great  re$ult$  Pro 
Publishers  call  Garry  (517) 
263-1975. 

TEN  YEARS  circulatian  management 
experience  seeking  similar  postion 
with  small  to  medium  daily  or  mid¬ 
level  with  large  daily.  Kncrwiedge  of 
single  copy,  weekly,  TMC,  shoppers 
promotion  sales,  service,  budgets.  Call 
Bert  (815)  282-4625. 

EDITORIAL 

AWARD-WINNING  beat  journalist  with 
nose  (or  news,  excellent  local  reporting 
and  public  recards  experience. 
Relocating  to  NYC  or  boroughs.  Also 
considerable  editing  and  desktop  expe¬ 
rience.  Can  give  balance  to  long  term 
brood  topics.  Call  Sarina  at  (301 )  258- 
9360. 

CITY  OR  NEWS  EDITOR— A  14  ^r 
veteran  of  a  family  newspaper  is  looking 
(or  a  new  position.  He  sot  in  all  the 
seats  (reporter,  city,  news  editor  and 
finally  editor)  of  this  40,000 
daily  and  80,000  Sunday.  He  is  now 
searching  for  the  number  two  or  three 
position  at  a  larger  daily.  He  has  both 
a  BA  and  JD.  He  has  two  years  of  expe¬ 
rience  with  Gannett  as  a  lawyer  spe¬ 
cializing  in  Media  low.  In  his  present 
position,  he  supervises  approximately  40 
employees. 

If  you  hire  this  individual,  there 
will  be  NO  fee,  his  previous  employer 
has  paid  us  to  outplace  him.  To  learn 
more  about  this  individual,  please 
call  or  write  GOOD  NEWS,  Suite 
245N,  Bettendorf,  lA  52722  (319) 
359-4877  or  (ox  (319)  359-8539. 


EDITORIAL 


COPY  EDITOR.  1 1  years'  experierKe.  Ex¬ 
military  j^ournalism  instructor. 
English  major,  Indiana  University. 
Like  to  write,  take  photos,  too.  Ken  Bled¬ 
soe,  (606)  272-9579. 

EDITORIAL  WRITER/EDITOR  ^ 
First-rate.  Doing  it  all  for  65,(X)0 
daily.  Call  (312)  944-4384. 

Entry-level  general  assignment  or 
sports  writer.  Freelance  arxl  college  news¬ 
paper  and  radio  experierKe.  Arixious  to 
begin  work.  Prefer  midwest.  Call  Mike 
at  (708)  832-8637. 

EXPERIENCED  SPORTS  EDITOR 
seeking  mid-sized  or  major,  metro  or 
suburban.  No.  1  or  2  sfx>t.  Creative, 
persanabl^  professianal,  budget 
conscious.  (x>od  leader,  administra¬ 
tor.  Will  also  consider  top  writing 
or  beat  position.  Call  Chuck  (91^ 
428-61 1 1 . 

Fifteen  years  experience  as  Feature 
Writer  and  Lifestyle  Editar  in 
exchange  (or  journalistic  challenges 
and  quality  of  life.  For  expectations 
and  refererKes  call  (702)  255-3501. 

REPORTERiJust  graduated  with  1  1/2 
years  exjserience  writing  and  editing 
22K  metro  seeks  entry-level  daily 
reporting  position.  Robert  Feldman, 
914  Beacon  Street,  Apt.  4,  Boston,  MA 
02215.  (617)  437-0282 

REPORTER,  Editor,  9  yrars  experience, 
most  recently  as  city  editor  on 
25,000  circulation  daily.  Wire 
service  and  freelance  work  as  well. 
Multi-discipline  expertise,  and 
sales  orientM.  Flexible  on  salary  and 
location.  Art  Grupe,  867  Louree  Street, 
El  Cajon,  CA  9M20  or  fax  to  (619) 
588-9627 _ 

SOON-TO-BE  spouses  seek  change  of 
place  as  we  begin  our  life  together. 
He's  1 5-year  veteran;  she's  award-win¬ 
ning  reporter.  Whether  she  gets  a  white 
picket  lerKe — or  even  a  ring  — depends 
on  you.  Box  6368,  Editor  &  Publisher. 

TALENTED  young  jounxilist  with  exper¬ 
ience  at  a  major  daily  seeks  news 
position  somewhere  on  the  America  beat. 
Zones  1-9.  Contact  Taylor  Lincoln 
(313)  662-2514^ _ 

Weekly  Editor's  position  sought  by 
experiefKed,  energetic  editor/ reporter. 
(305)  891-2595, 

(305)  836-2385 

FREELANCE 

BASEBALL  WRITER,  Atlanta-based 
freelance  correspondent  available  for 
short  or  long-term  agreements.  Tailor- 
made  features,  weekfy  notes,  columns, 
news  on  major  and  mirnsr  leagues,  dr- 
years  experience,  current  Baseball 
America  corresjaondent.  Contact;  Bill 
Ballew,  41  Winn  Street,  Marietta,  GA 
30064,  or  call  (404)  427-8135. 

WRITER;  4-f  years  exfjerience  news¬ 
papers  and  magazines.  Sjseaks  Russian 
and  will  tailor  features  or  briefs  about 
Russia  to  meet  your  needs.  Call  Leigh 
(813)  546-1428. 

PRODUCnON/TECH 

Production/Technical  professional, 
B.A.  degree,  fifteen  years  manage¬ 
ment  experierKe  in  a  large  metro  daily. 
Extensive  publishing  systems,  prepress 
and  jsroduction  bowground.  S^ing  a 
long-term  management  position  in  pro¬ 
duction  or  technical  services.  Reply  to 
Bax  6347,  Editor  &  Publisher. 
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by  Qil  Cranberg 


Shop  Talk  at  Thiity 


NEWSPAPERS  FACE  MORE  ADVERTISER 
PRESSURE  THAN  THEY  REPORT 


NOW  AND  THEN,  newspapers  report 
when  advertisers  pull  ads  to  retaliate 
for  content  that  irks  them.  That  is  just 
the  tip  of  the  advertiser-pressure  ice¬ 
berg.  In  fact,  seldom  are  readers  aware 
when  advertisers  attempt  to  muscle  the 
press. 

Ad  department  executives  and  edi¬ 
tors  were  asked  recently  whether  their 
papers  do  stories  about  miffed  advertis¬ 
ers  who  cancel  ads.  Interviewed  by 
telephone,  respondents  were  assured 
that  they  would  not  be  identified. 
More  than  90%  of  the  ad  execs  at  93 
of  the  country’s  100  biggest  dailies  re¬ 
ported  such  cancellations  in  the  past 
five  years;  only  10%  said  that  readers 
were  informed  about  the  arm-twisting. 
The  view  from  the  ad  office; 


(This  article  is  adapted  from  a  report 
prepared  for  the  Ethics  Committee  of 
the  American  Society  of  Newspaper 
Editors  by  Cranberg,  a  member  of  the 
committee.  Cranberg,  former  editor 
of  the  Des  Moines  Register’s  editorial 
pages ,  teaches  journalism  at  the 
University  of  Iowa.  David  Jones, 
Grace  Nunez  and  Vanessa  Shelton, 
journalism  students  at  the  university, 
contributed  to  the  report.) 


uBaNnN/woa  ihioud 

SM3N  Hll/W  ISUId  38 


Get  your  copy  of 

AdN&m 

-  Australia's  big  marketing,  advertising  and  media 
magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in-cisive 
reporting  on  Australasian  events,  oppor-tunities 
and  trends  which  could  help  or  affect  your 
business. 

- 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
YCO|  Please  send  me  AD  NEWS  for 
■  ^  ^  ■  one  year  -  26  issues.  I  enclose  my 
bankdraft  in  Australian  currency  forAust.  $128. 

Name: _ 

Address: _ 


1 

1 

1 

_ 

_ _ 1 

►  “Ignore  it.  It’s  their  business  deci¬ 
sion.” 

•  “Time  will  heal.” 

•  “The  advertiser  has  a  right  to  pull 
an  ad  —  it  is  not  newsworthy  —  but  if 
a  collective  group  would  pull  ads,  it 
could  be  a  story.” 

•  “Let  it  be.  Let  them  cool  off.” 

•  “Visit  the  advertiser,  sometimes 
with  the  publisher  or  executive  editor.” 

•  “Put  on  kneepads  and  grovel.” 

•  “Do  penance  for  a  while.” 

•  “Sit  down  with  advertisers  ....  If 
there  is  a  big  boycott  from  a  big  indus¬ 
try  like  the  automobile  dealers,  it 
might  be  appropriate  to  write  a  story. 
But  in  this  market  we  haven’t  had  any¬ 
thing  like  that.” 

For  a  newsroom  perspective,  editors 
were  sampled  at  a  fourth  of  the  top  100 
dailies.  More  than  75%  said  advertisers 
had  quit  to  protest  coverage  during  the 


of  interest,  we  go  with  it.” 

•  “News  coverage  of  this  subject  is 
deserved.” 

•  “There  would  have  to  be  a  reason 
why  the  public  would  want  to  know.  It 
must  be  newsworthy  .  .  .  and  go  be¬ 
yond  the  realm  of  just  being  the  pa¬ 
per’s  business.” 

•  “We  try  to  look  at  it  like  any  other 
story  ....  We  must  ask  ourselves,  ‘If 
this  was  someone  else,  would  we  write 
about  it?’  ” 

•  “Most  of  the  time  it’s  self-serving 
when  you  write  about  yourself.  I  don’t 
think  readers  are  interested.” 

•  “This  is  not  news.” 

•  “It  would  depend  on  what  prompt¬ 
ed  it.  If  it  was  petty,  then  no.  It  has  to 
have  a  bearing  on  others.  If  it  does, 
we’d  definitely  think  about  it.” 

•  “If  [advertisers]  announce  a  boy¬ 
cott,  then  we’ll  go  with  the  story.” 


More  than  75%  said  advertisers  had  quit  to 
protest  coverage  during  the  past  five  years,  but  just 
a  third  had  revealed  it  to  readers. 


past  five  years,  but  just  a  third  had  re¬ 
vealed  it  to  readers.  The  view  from  the 
newsroom: 

•  “It’s  an  unlikely  story  topic.  If  the 
advertiser  was  picketing  our  building, 
then  that  might  call  for  a  story,  but  just 
to  tell  people  why  an  advertiser  isn’t 
with  us  anymore  is  not  news.” 

•  “It’s  an  inherent  conflict  of  inter¬ 
ests.  We  don’t  want  to  come  off  look¬ 
ing  whiny  and  petulant.” 

•  “It  would  be  too  self-serving.  It’s 
gratuitous  coverage.” 

•  “Running  a  story  is  a  little  bit  of 
insider  baseball.” 

•  “It’s  fair  game,  but  it  depends  on 
how  controversial  the  cancellation  is.” 

•  “It  depends  on  whether  our  read¬ 
ers  care  about  it  or  not ....  We’re  in 
the  business  of  reporting  news.  If  it’s 


Plainly,  as  one  editor  noted,  “A 
bunch  of  advertisers  canceling  is  not 
the  same  as  one  pulling  a  two-by-four- 
inch  ad.” 

It  does  not  follow,  though,  that  read¬ 
ers  will  be  informed  about  boycotts  by 
important  advertisers.  They  were  not 
informed  even  by  a  major  paper  willing 
to  irritate  auto  dealers  to  report  “How 
to  wheel  and  deal  for  a  new  car  and 
not  get  taken  for  a  ride.”  The  paper’s 
informative  takeout  told  where  to  lo¬ 
cate  invoice  prices,  and  it  bluntly  rec¬ 
ommended,  “Once  you  know  the  deal¬ 
er’s  cost,  tack  on  some  profit  —  any¬ 
where  from  $150  to  $300  is  reasonable. 
That  is  the  price  you  should  be  willing 
to  pay.” 
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Thanks, 

newspaper  editors,  for 


...  reading  Editor  &  Publisher  more  regularly 
than  any  other  publication.* 


Editor  &  Publisher  78% 

New  York  Times  75% 
Wall  Street  Journal  66% 
Presstime  61% 
Newsweek  58% 


. . .  rating  E&P's  ads  #1  in  helpfulness.’ 

Editor  &  Publisher  27% 

Newsinc.  8% 

Presstime  8% 

New  York  Times  4% 

Columbia  Journalism  Review  3% 


...  paying  more  attention  to  E&P's  institutional 
and  public  relations  ads  than  anybody  else's. 

Editor  &  Publisher  22% 

Wall  Street  Journal  12% 

New  York  limes  9% 

American  Journalism  Review  5% 

Presstime  4% 


1993  Survey  of  American  Society  of  Newspaper  Editors  members, 
conducted  by  Hollander  Cohen  &  McBride. 


AT  LAST! 

You  can  attract 
national  advertisers 
to  your  weekly 
TV  magazine 
and  increase 

I  ■  ■ 

your  circulatron. 


r 


king  features 

presents  the 

MiWTAR 


Quality  color  has  proven  impact  on 
readership  and  advertising  effectiveness.  Now  you  can  take  advantage  of 
cover-to-cover  color  to  increase  the  value  of  your  TV  magazine  with  a  new 
heatset  color  printing  service  from  King  Features. 

In  partnership  with  Trans  Continental  Printing,  a  leading  printer  of  adver¬ 
tising  circulars  in  North  America,  King  Features  introduces  the 

Through  exclusive,  state-of-the-art  technology,  the  offers  you 

an  affordable  way  to  produce  a  customized  weekly  TV  magazine  in  a  ■  ^  “ 

convenient  7"x10"  format  —  one  that's  customized  for  your  newspaper 
every  weeki  Just  look  at  the  advantages  you'll  have: 


Full  color  capability 
Remarkable  heatset  offset  printing 
On-line  stitching  and  collating 
Mixed  paper  options 

For  a  prototype  of  the 


Low-cost  zoning 
TMAU  compatibility 
Shorter  lead  times 
Value-added  products 
call 


Jack  Walsh,  Sales  Nlanager/Print  Services. 
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